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Xilasa

Milli igtisadiyyatlarin dovlst tonzimlonmasi sahasinds formalasmis nozariyyslords
elmi yanasmalarin fundamental asaslar1 miisyyan edilss do, inkisaf proqramlarinin
hazirlanmasinda har bir 6lkonin 6zlinamaxsus xususiyyatlorinin nazars alinmasinin
vacibliyi fikri do gobul olunur. Hazirda globallasma vo rogomsallasma kimi proseslor
do tonzimloma todbirlorinin hazirlanmasinda yeni yanasmalart meydana goatirmok-
dadir. Azarbaycan iqtisadiyyati qarsisinda dayanan prioritet vozifolor mahiyyatino
g0ra dovlatin igtisadi midaxilasini zarurato gevirir. Ononavi iqtisadiyyatlardan muiasir
sonaye 6lkalarins ¢evrilmis 6lkalorin tacribasinin tadqiqi 61komizds tonzimloms prak-
tikasinin tokmillagdirilmasi ti¢iin yaxsi ideyalar toqdim eds bilor. Magalanin mogsadi
Conubi Koreya vo Singapur kimi ugurlu dlkalorin tonzimloma tocriibasinin dyranil-
mosi vo Umumilosdirilmasi asasinda Azarbaycanda igtisadi tonzimlomo praktikasinin
tokmillagdirilmasi istigamatlori (izro ideyalarin miiayyan edilmasidir. Tadgigat hor iki
Olkanin inkisafinin baglandig1 1960-c1 illordon baslayaraq bu giiniimiizodok olan dovri
ohats edir. Todgigat prosesinds mugayisali tohlil va mantigi Umumilosdirmo yanagma-
larindan istifado edilmisdir. Miioyyan edilmisdir ki, Conubi Koreya va Singapur
sonaye investisiyalarmin calb edilmasi Ucun forgli strategiyalardan istifado etmis,
dovlot orqanlari, 6zal sektor va tohsil muloassisalori arasinda koordinasiya uygunsuz-
lugu vo informasiya asimmetriyasinin aradan qaldirilmasi tigiin todbirlor hoyata ke-
¢irmis, tohsilin bitiin moarhalslorinds keyfiyyatin artirllmasina nail olmus, yerli isteh-
salgilar arasinda inhisar hallarina qarst ugurlu miibarizo aparmis, yiiksok doyor yara-
dan yerli istehsalgilara daha glcli dastayin verilmasini, elaco do tonzimlomads (n-
vanliligi vo soffafligi tomin etmis, beynolxalq doyar zoncirindo miqayisali stiin-
lUklarin alda edilmasina istigamotlonmislor. DOvlat tonzimlonmasi sahasinds gorar-
larin gqobulunda, icrasinda, naticalorin monitoringinds va oks-alagenin yaradilmasinda
ragamsal texnologiyalardan istifads iss “dovlatin ugursuzlugu” hallarinin minimuma
endirilmosi tiglin yaxs1 imkanlar taqdim edir.

Acar sozlar: Conubi Koreya, Sinqgapur, informasiya asimmetriyasi, koordinasiya
ugursuzlugu.
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Summary

Economic theory defines the fundamental principles of scientific approaches in state
regulation of national economies. However, the specific characteristics of each
country require a special approach when preparing development programs. Currently,
the processes of globalization and digitalization necessitate the creation of new
approaches to regulatory issues. Due to the nature of the priority tasks facing the
Azerbaijani economy, economic intervention by the state becomes necessary.
Studying the experiences of countries that have transformed from traditional econo-
mies into modern industrialized countries can provide good ideas for improving
regulatory practices in our country. The article aims to identify ideas for improving
the practice of economic regulation in Azerbaijan based on studying and summarizing
the regulatory experience of such successful countries as South Korea and Singapore.
The study covers the period from the 1960s (when the development of both countries
began) to the present day. During the research, the approaches of comparative analysis
and logical generalization were used. It was determined that South Korea and
Singapore used different strategies to attract industrial investment, implemented
measures to eliminate inconsistency in coordination and information asymmetry
between government agencies, the private sector, and educational institutions,
achieved quality improvement at all stages of education, successfully fought against
monopolies in the domestic market, provide stronger support to local (high value-
added) producers, and ensure targeted and transparent regulation aimed at achieving
comparative advantage in the international value chain. The use of digital technologies
in decision-making, in their implementation and monitoring of results, and in creating
feedback in the field of government regulation provides good opportunities to mini-
mize cases of “state failures.”

Keywords: South Korea, Singapore, information asymmetry, inconsistency in
coordination.

HNCCIEJOBAHUE I'OCYJAPCTBEHHOI'O PEI'YJIMPOBAHUA
3KOHOMMKH B I0)KHOMN KOPEE U CUHT' AITYPE

Myéapuz Mameonu', Pyxcapa Ceiipynnanu?

Y%.5.1., doyenm, UNEC;
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Pe3ome

B skonommueckoit Teopuu orpeneiaeHsl (GyHIaMeHTalIbHbIE OCHOBBI HAay4HBIX MOJ-
XOZIOB B 00JIACTH TOCYJapCTBEHHOTO PETYJIMPOBAHUS HALMOHAIBHBIX SKOHOMUK. Ho
crenuguieckre 0COOEHHOCTH KaXKIOW CTpaHbl TpedyeT 0co0oro moaxo/ia npu Mnoji-
TOTOBKE MPOTpaMM pa3BUTHA. B HacTosmee Bpemst MpoLeccsl riaodanu3annu 1 mud-
POBH3aIMHU 00YCIIaBIMBAIOT HEOOXOJUMOCTHU CO3/IaHUS HOBBIX MOJX0A0B K BOIIPOCAM
peryinupoBaHus. B cBs3u ¢ XapakTepoM NPUOPUTETHBIX 33/1a4, CTOSLIUX IIEpPe] IKO-
HOMUKOM A3epOaiikaHa, SKOHOMUYECKOE BMEIIATENLCTBO rOCYJapCTBa CTAHOBUTCS
HE00X0IUMOCTHIO. M3ydyeHune omnpiTa CTpaH, KOTOpble IPEBPATUIINCh U3 TPAUIHOH-
HBIX SKOHOMHK B COBPEMEHHBIC WHIYCTpPHAIIbHBIE CTPaHbl, MOXKET AAaTh XOPOIIHeE
UJen JUIsl COBEPIICHCTBOBAHMS IIPAKTUKM PETYJIMPOBaHUsA B Hauieil ctpane. Llens
CTaThH — BBISIBUTD UJICH 110 COBEPIICHCTBOBAHUIO MPAKTUKH SKOHOMHYECKOTO PETyIIH-
poBanus B AzepOaiipkaHe Ha OCHOBE U3yUEHHS U 000OIICHHS OIBITA PETyJINPOBAHUS
TaKMX YCHEIIHbIX cTpaH, Kak FOxunas Kopes u Cunranyp. MccnenoBanue 0XBaTbIBacT
nepuoy ¢ 1960-x rooB (Koraa Ha4auoch pa3BUTHE 00EUX CTpaH) JI0 HAIIUX JHEH. B
MPOLIECCE HCCIIEOBAHUS HCIIOJIb30BAIUCH TMOAXOJbl CPABHUTEIBHOTO aHalIM3a u
norudeckoro o6obmenus. Onpeneneno, uro HOxnas Kopest u Cunraryp ucmomin3o-
BaJIM pa3HBIC CTPATCIrUX NPHUBJICUCHUA IMPOMBINIJICHHBIX I/IHBCCTHHI/IfI, pcajin3oBain
Mepbl MO YCTPAHEHHUIO HECOTJIACOBAHHOCTH B KOOPAMHALIMKA M WH(OPMaLMOHHON
aCUMMETPUU MEXY FOCyAapCTBEHHBIMU OpraHAMM, YACTHBIM CEKTOPOM U 00pa3oBa-
TeJNbHBIMU YUPEXACHUAMH, TOOWINCH MOBBIIIEHUs KauecTBa Ha BCeX ATamax oopa-
30BaHUs, YCIICIHO 60pOJ'II/ICI> C MOHOIIOJIMAMH Ha BHYTPCHHEM PBIHKE, OKa3bIBaJIN
OoJiee CHIIbHYIO MOJCPKKY MECTHBIM IMPOU3BOIUTEINSAM (CO3/IAI0IIMM BBICOKYIO J10-
0aBJIEHHYI0 CTOMMOCTbH), a Takke OOECHeurBaJIM aJpPecyeMOCTb U IMPO3PAYHOCTh
peryJaupoBaHMs, HANPABIEHHOIO HA JIOCTUXKEHHWE CPaBHUTEIbHBIX NMPEUMYIIECTB B
MEXTyHapOIHOH IeTI0UKe CO3JJaHusI CTOMMOCTH. VcTonp30Banue U(PPOBBIX TEXHO-
JIOTUH TIpU MPUHSATUU PEUICHUH, B UX peanu3alii 1 MOHUTOPUHTE Pe3yJbTaToOB, B
CO3JIaHMH 0OPATHOH CBSI3U B c(epe rocyIapCTBEHHOTO PETYIMPOBAHNUS JAET XOPOIIIHE
BO3MOKHOCTH MUHUMH3UPOBATH CIIydau «HEyJjau rocyaapcTBay.

Knwuesvie cnosa: FOoxcuasa Kopes, Cuneanyp, ungopmayuonmas acummempusi,
HeCo21aco8aHHOCHb 8 KOOPOUHAYUU.

1. Giris

Igtisadi odobiyyatdan yaxst molumdur ki, miiasir dovriin inkisaf etmis 6lko-
lorinin bir ¢coxu Otan asrin 50-60-c1 illarindon baslayaraq ananovi igtisadiyyatdan
(agrar sektor vo yaxud tobii resurslara asaslanan igtisadiyyat) industrial comiyyatlora

10
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(gucli emal sektoruna asaslanan iqtisadiyyat) ¢evrilmislor. Iqtisadi mociize kimi ad-
landirilan bela gevrilma proseslori bir ¢ox tadqiqatgilarin digget markszinds olmus,
sanaye sektorlar1 hesabina iqgtisadi artimin nozari asaslarininn miiayyon edilmasi t¢ln
bir sira konsepsiyalar vo modellar irali siirtilmiisdiir.

Azorbaycan iqtisadiyyatinin neft sektorundan asililiginin azaldilmast doévlat
mustaqilliyimizin slds edilmasindan bu giina godar daim hékumatin diggstinds olmus,
bu istigamoatdo goxsayli dovlst programlari, strateji yol xaritolori gobul edilmis vo
reallagdirilmisdir. Diinyanin enerji tahllikasizliyinin tomin edilmasinds ugurlu mévge
tutmagqla diinya iqtisadiyyatina inteqrasiya etmis vo arazi bottvItiyini tam tomin etmis
Azorbaycan yeni inkisaf morhalasinin astanasindadir. 2021-ci ilin fevral ayinda Azar-
baycan Respublikasinin Prezidenti torafindon tosdiq edilmis “Azorbaycan 2030 —
sosial-igtisadi inkisafa dair Milli Prioritetlor”’do miosyyan edilmis vazifalorin icrasi
mohz yiiksok doyar yaradan vo rogabsto davamli yeni sektorlarin yaranmasi ilo birbasa
baglhidir. Dayaniqli artan ragabot gabiliyyatli igtisadiyyatin qurulmasi, rogabatli insan
kapitalt vo muasir innovasiyalar mokani, tomiz otraf mihit vo “yasil artim” 6lkosi
olmag kimi bir-birini tamamlayan prioritetlor dovlotin tonzimlayici orqanlari garsi-
sinda yeni vazifalor qoyur. Bu vazifalorin somorali icrasi isa igtisadi tanzimlomo prak-
tikasinda yeniliklarin totbiqini, strateji baxisi, tonzimlomo alotlorindan bacariqli istifa-
doni, hamginin tonzimlomo prosesinds soffafligin, hesabatliligin, naticaliliyin vo So-
moaraliliyin tomin edilmasini talob edir.

Bu baximdan, qisa miiddat arzinds anonoavi igtisadiyyatlardan muasir industrial vo
postindustiral comiyyatlora kecidi tomin edo bilmis 6lkalorin tonzimlomo tocriibasinin
Oyranilmasi olduqca aktual gorundr. Buna gors do, igtisadiyyatin dovlst tanzimlonmo-
sindon istifado etmaklo igtisadi mdctizalori yarada bilmis Conubi Koreyanin vo Singa-
purun tanzimloma tacriibasinin dyranilmasi va bu tacriibanin 6lkemizds istifads edilo
bilacak istigmatlarinin miayyan edilmasi magalonin mogsadi kimi gabul edilmisdir.

2. 9dabiyyat icmah
Iqtisadi inkisaf tarix¢isi Rostou &lkolorin igtisadi inkisafinin 5 morholoda bas
verdiyini iddia edirdi (Rostow, 1959):
» ononavi comiyyat;
0ziinll tomin edon artima qalxma vo ya ilkin sortlor;
siiratli artim;
yetkinliyo dogru iraliloms;
yuksak kiitlovi istehlak.
Ononavi camiyyatlords agrar sektor vo ya tobii resurslarin hasilati vo ixracina
osaslanan iqtisadi qurulus aparict mévqeds olur. Inkisafin ndvboti “ilkin sortlor”
morhalasina kegid Olkods zoruri miqdarda kapitalin toplanmasi ilo baglidir. Zaruri
kapitalin formalagsmast vo amok resurslarinin mévcudlugu “siiratli artim” ti¢lin ilkin
zoruri sortlori formalagdirir. Toplanmis kapital vo muvafig amok resurslarinin moh-
suldar quvvalara gevrilmasi G¢lin resurs va amtas bazarlarinin samarali faaliyyati ilo

>
>
>
>
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yanasi, dovlatin mlayyan doastayins - tokana chtiyac yaranir. “Siiratli artim” moarho-
lasina kegid etmoyi bacaran Glkslor bu artimdan dogan slave investisiya tolobatini
O6domok ti¢iin yigimi stimullasdirmaq, daxili vo xarici investisiyalar1 dastoklomak
strategiyasini se¢a bilor. Bu zaman digor maliyys manbalorindan ds istifads etmok olar
(dovlat borclanmasi va ya dovlst zomanati ilo borclanma, giymaotli kagizlar bazarindan
istifado vo s.). Iqtisadi sistemin artim siirati zaman kecdikco yavasiyir vo mioyyan
muiddstdon sonra “yetkinliya dogru iraliloma” ilo ovaz olunur. Artimin sonuncu mar-
holasi - yiksok kiitlovi istehlak, xalqin rifahinin yiiksalmasi va talobatlarin 6danilmasi
Uglin zoruri imkanlarin mévcudlugu ila segilir. Bu morhalalorin hor birinds milli ig-
tisadiyyatin qarsisinda forqli vozifolor dayanir, yeni tohlikslor vo imkanlar yaranir.
Rostounun toliminds kapital belo inkisaf prosesinin aparict qiivvasi kimi togdim edilir
(Rostou, 1959). Oton asrin 30-40-c1 illorinde yaranan Harrod-Domar modeli da igtisadi
artim1 mohz kapitalin mévcudlugu vo ondan istifado gabiliyystlori ilo olagoalondirirdi.

Igtisadi artimin kapitalin somaraliliyi (kapitalin UDM-do pay1), y1gimin siirati,
investisiya hacmlori vo amortizasiya normasindan istifado edilmaklo tortib edilon
Harrod-Domar modelino gérs, ananavi igtisadiyyatdan industrial igtisadiyyata kegon
0lkadoa y1gimin, investisiyalarin va kapitalin somaraliliyinin stimullagdirilmasi iqtisadi
arttm1 tamin edoa bilor. Bu modelds amak resursunun nazors alinmamasi onunla izah
olunur ki, ananavi comiyyatlordo amok ehtiyatlar1 kifayat qodardir vo amoak resurs-
larina artan tolobatin 6donilmasinda ¢atinlik yoxdur.

Siratli artim Giglin digor ilkin sort kapitalin somaraliliyinin yuksaldilmasidir.
Lakin yigimin va kapitalin somaraliliyinin tomin edilmasi vo industrial artima g¢evril-
mosi iqtisadi strukturlarin (maliyys, amok, omtos vo kapital bazarlari), yaxs1 institut-
larin, ixtisasli miitoxassislorin, zaruri infrastrukturun, muossise saviyyasinds muasir
idaragilik bacariglarinin va digor sortlorin movcud oldugu halda bas verir.

Igtisadiyyatin struktur doyisikliyino fokuslanan nozariyyslords iso diggot mor-
kozindo kapital deyil, milli iqtisadiyyatin strukturunun doyisikliyino gotiron mexa-
nizmlor dayanir. Bu nazariyyoalords osas digget iqtisadi artimin digar komponentino -
omok resurslarina yonalmisdir. Nobel miikafati laureatt V.Artur Lyuisin dlkolorin
sonayelosmasini izah edon iki sektorlu (agrar vo sanaye sektorlari) modeli investisya-
larin miiasir sonaye sektorlar1 ligiin vacib sort oldugunu gobul edirdi. Lakin inves-
tisiyalar o zaman davam edir ki, sonaye sektorunda formalagan amok- haqq: vo moh-
suldarliq ananavi sektorun tomin etdiyi amakhaqqidan yiiksok olsun vo anonavi (agrar)
sektorda izafi omok resurslart mévecud olsun. Emal sonayesinds formalagan omokhaqqi
Vo mohsuldarliq ananavi sektor is¢gising (kandlilor, fermer tosarriifatlarinda galisanlar vo
s.) daha yuksok rifah1 tomin edo bildiyi halda (sohordo vo konddo yasayis xorclori
arasinda farglor nozars alinmagqla), is¢i qlivvasinin aqrar sektordan emal sektoruna axini
baslayir vo igtisadiyyatin strukturunda doyisikliklor yaranir (Lewis, 1959).

Lyuis vo Harrod-Domar modellorinin prognozlasdirma giicii omok va fiziki ka-
pital resurslarinin somorali yerlogdirilmasini tomin edoan bazarlarin mévcudlugu vo
inkisaf soviyyasi ilo mohdudlasir. Miiasir globallasma proseslari isa geyd edilon mo-
dellorin dovlst tonzimlonmasi tiglin tovsiya verici shomiyyatini bir gadar azaldir. Miiasir
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soraitdo mobilliyi artan kapital vo amak resurslarinin emal sonayesinin inkisafina vo
igtisadi artima ¢evrilmasi Ugln Olkonin malik oldugu resurslarin, igtisadi (bazar tutumu
Vs s.) vo demogqrafik dl¢ilarinin, tonzimloma va idaroetma keyfiyyatinin, xarici kapitalin
Va texnologiyanin mévcudlugu, beynalxalq ticarat mihiti do nazors alinmalidir.

Neoliberalizmin tstiin moévgeya goaldiyi 1980-ci illards bir sira 6lkalorin igtisadi
inkisafdan geri qalmasi inkisaf etmis 6lkolorin istismargi miistomloka siyasatinin noti-
casi kimi deyil, homin 6lkslords adoton asagi keyfiyyatli idaroetma ilo saciyyslonan
Vo korrupsiyaya ugramis mamurlarin igtisadi proseslora hadsiz midaxilo imkanlarinin
movcudlugu ils slagalondirilirdi.

Neoliberalizmin “azad bazar” ideyas1 bazarin 6ziinii tonzimloyan mexanizmlara
malik olmasini, onun “ugursuzluq” hallarinin monfi tasirlorinin iss 6z-6zlino inkisaf
edon uzunmiddatli ictimai proses vsitasilo aradan qaldirila bilocoyini vurgulayir.
“Ictimai secim nozoriyyesi” iso dovlotin azad bazara miidaxilosinin iqgtisadi artimin
yavasimasina, resurslarin samarasiz bélgusiine gatiracayini va bazara on az mudaxils
edon hokumatin an yaxsisi oldugunu iddia edir. Hokumatlors “bazarin dostu” kimi
yanagmada iso dovlatin igtisadi proseslords osas funksiyasinin bazarin igini asanlas-
dirmaqdan (tahsil va sohiyya investisiyalari, infrastrukturun yaxsilagdirilmasi va S.) va
olverigli sahibkarliq miihitinin yaradilmasi iigiin soylorin gdstorilmasindan ibarat
oldugu geyd edilir. Neoliberalizmin ideya moanbalarindon biri olan Solou modelina
goro, iqtisadi artim amayin (kemiyyat vo keyfiyyatco) vo kapitalin artimi, eloco do
texnoloji taraqqinin yiksalmasi ilo tomin edilir. Omoyin artimi ohainin artimi va
keyfiyyatli tohsil vasitasilo, kapitalin artimi1 isa yigimin vo investisiyalarin (yerli vo
xarici) artimi ilo tomin olunur. Bu models gors, agiq bazar soraiti kapitalin zongin
Olkalordon kapital/omok nisbati daha asagi olan vo inkisafdan geri qalmis 6lkolora
axmasini dostoklayacak. Yoxsul 6lkalards shali artiminin yiiksakliyi amok resursunun
da artmasini dastoklayir. Naticada yoxsul dkalarin igtisadi artim siiratinin yiksalmasi
ilo 6lkalorarasi igtisadi baraborsizliklor azalacag. Lakin muasir diinyada tamamila oks-
proseslorin do bas verdiyini, varli 6lkolorin daha da zenginlosdiyi, yoxsul 6lkalarin iso
inkisafdan daha ¢ox geri qaldigin1 miisahido edo bilorik.

Endogen artim modellari (Romer modeli va b.) iqtisadi artimin 3-ci komponenti
olan texnoloji inkisafin 6lko daxilinds foaliyyot gostoron amillorin tosiri ilo bag ver-
diyini (Solou modelinda bu komponent ekzogen faktor kimi gobul olunur) va bu
amilin hom omok, hom do kapitalin (fiziki vo insan kapitali) somaraliliyins ciddi tasir
gostordiyini vurgulayir. Inkisaf etmis zongin 6lkalor texnoloji toroqqinin inkisafina
yonalan irihacmli investisiya qoyuluslari tiglin zoruri maliyys imkanlarina vo elmi-
texniki potensiala malik olurlar. Belo investisiyalar tmumi amil mohsuldarliginin
artmasina tokan vermoklo varli vo kasib 6lkolor arasinda iqtisadi artim forglorini bir
godar do guclondirir. Totbigi elmlarin inkisafinin fundamental elmlorin va tohsilin
inkisafindan asili oldugunu nozors alsag, o0 zaman aminliklo deys bilarik ki, dovlot
endogen faktor olan texnoloji inkisafda xiisusi rol oynamalidir. Endogen artim model-
larindon ¢ixarilan miihiim noticalordon biri do ondan ibarastdir ki, 6lkolor arasinda
igtisadi barabarsizliklorin “agi1q bazar” siyasati vasitasilo azaldilmasi ideyast o qodor
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do real gorinmir. Belaliklo endogen artim modellarinds ddvlatin igtisadi proseslars
mudaxilasinin vo bu midaxilonin istigamatlarinin miiayyan edilmasi t¢iin ndvbati vo
daha miasir nozari arqumenti gors bilirik (Romer, 1986; Lukas, 1988; Romer, 1990).

Roagomsal texnologiyalarin bugiinkii inkisaf saviyyasi tonzimloms gorarlarinin
geabulu tgun sistemli vo daim yenilonon informasiya bazalarinin formalagdirilmasina,
tonzimlomo gorarlarinin gobulu va korreksiyasi, onlarin icrasi va naticalori barads real
vaxt rejiminds molumatlarin alds edilmasi tigtin imkanlar verir (Glotko vs b., 2020).

Owvalki bdlmoalards apardigimiz nazari vo empirik tohlillor do demays asas verir
ki, sort institutlarin, zaif orta tobogonin vo boylk sosial-igtisadi barabarsizliklorin
moveud oldugu comiyyatlords hom dévlstin, hom dos bazarin ugursuzlugu hallar1 daha
¢ox olur. Demali, Olkads yaxsi iqtisadi tonzimlomonin (hom bazar, ham do dovlst)
formalasmasi ti¢lin yaxsi tohsilli orta tobogonin formalasmasi vo barabarsizliyin azal-
dilmasin prioritet masaloalordan biri kimi gabul etmak olar. Osrlar boyunca forma-
lasmus vo dayisdirilmasi ¢oX ¢atin olan geyri-formal institutlarin tokmillogdirilmasi do
yaxs1 tohsil vo modoni inkisaf vasitasilo tomin edils bilar.

Qeyd edilon masalalor hansi tonzimlayici mexanizm vasitssilo daha yaxs1 hall
oluna bilar — bazar, yoxsa dovlot mexanizmi vasitasilo? Bu sualin cavabi {igiin real
hoyatda ugurlu dévlat mexanizmi nimunalarina baxmaq yerins diisordi. 60 il bundan
awval igtisadi inkisafin asag pillalorinds olan, hazirda iso inkisaf etmis 6lkalor sira-
sinda olan Conubi Koreya va Singapurda iqtisadiyyatin dovlat tonzimlonmoasi prakti-
kasi bu baximdan xiisusi maraq kasb edir.

3. Canubi Koreya va Sinqapurda iqtisadi inkisafin dinamikasinin tahlili

Iqtisadi inkisafin osas ilkin sortlori kifayat qodor investisya (milli galirds yiiksok
pay), is¢i qiivvesinin artimi vo texnoloji toroqqi ilo baghdir. Investisiyalarin milli
galirds pay1 va kapitalin k6hnalmasi arasinda forg na godar gox olarsa, iqtisadi artima
nail olma ehtimali da bir o qodor ¢ox olar. Investisiyalarn UDM-da pay1 15-20%
saviyyasinds olan 6lkalor y1gimi daha az olan 6lkalordon daha bdyik suratlo inkigaf
edo bilor. Bu baximdan, fiziki kapitalin UDM-do pay1 gostaricisinin dinamikas1 xiisusi
maraq dogurur.
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Qrafik 1. Canubi Koreya, Singapur va Azrabaycan Respublikasinda fiziki kapitahm UDM-do
ay1 (%-lo
Moanba: Diinya Bankinin malumclz)tlz,rl(— httpl://data.worldbank.orq/indicator

1 sayl grafikden gorinduyd kimi, 6ton asrin 60-c1 illarindon baslayaraq ham
Conubi Koreyada, ham ds Singapurda intensiv investisiya qoyuluslari ilo fiziki kapi-
talin UDM-do pay1 siirotlo artmaga baslamis vo iqtisadi artimin ilkin sortlorindon biri
olaraq bu glinadok yuksak saviyyads saxlanmaqdadir. Bu isa har iki 61kads investisiya
qoyuluslarimin uzun miiddat arzindo minimal haddan (15-20%) xeyli yliksok oldugunu
gOstarir. Hor iki 6lkads investisiya qoyuluslariin asas hissasinin emal sonayesinin
payina diismasi iss inkisafin bugiinkii soviyyasinin tamin edilmasinds xususi rol oyna-
mugdir. Azarbaycanda bu gostoricinin dinamikasinda miisahidos edilon doyismalari osa-
son 1994-ci ilds baglanmis “Osrin miiqavilasi”’ndon sonra neft hasilati sanayesins
irihocmli investisiyalarin qoyulmasi vo UDM-in neftin diinya bazarlarindaki giymo-
tindon giiclii asililigr ilo alagoalondirmok olar.
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Qrafik 2. Ozal sektora verilon yerli kreditlarin UDM-ds pay (%-la)
Manba: Diinya Bankinin malumatlar: - https://data.worldbank.org/indicator

Ozl sektora verilon yerli kreditlorin hacminin UDM-do paymin 1960-c1 illorden
basalayarq bu giinadok osasan arttim meyili gétarmasi va bu dovr orzinds 4-5 dofa
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artaraq 120-150% saviyyasine yiksalmasi dévlstin hom investisiya qoyuluslarinin,
hom do daxili tolobatin maliyya institutlar1 vasitasilo dastokladiyini gosterir. Azarbay-
canda bu gotaricinin Conubi Koreya va Singapurla mugayisads ¢ox kigik olmasi
dlkomizin emal sektorunun zoif inkisafi vo kreditlorin idxal edilon emal mohsullarina
tolobat1 daha ¢ox dastoklomasi ilo bagli ola bilar.

Conubi Koreyanin slratli inkisafi 6z baslangicini1 1960-c1 illordon gotirir. He-
min illordon baslayaraq, investisiyalarin milli goalirds pay1 siiratlo artmis vo Olkads
stratli artimin ilkin sortlori formalagsmaga baslamisdir (Rostounun 2-ci marhalosi).
Olkads investisiyanin UDM-do pay1 davamli olaraq diinya 6lkalori arasinda an yilksok
siralarda olmus, 1990-c1 ilds 37%-o va 2000-ci illarin avvalinds 40%-5 yaxinlasmisdir
(Kong, 2000).

Hazirda Conubi Koreyanin Rostounun “yetkinliys dogru iraliloyis” marhale-
sinda oldugunu demoak olar. Conubi Koreya 6ziiniin istehsal texnologiyalarini yarada
bilon 6lkaya cevrilmakla, “yiiksok kitlovi istehlak” moarhalasins kegid {iglin yaxs1 im-
kanlar qazanmisdir. Rostou iddia edirdi ki, yetkinlik siiratli artimin baglanmasindan
toxminan 60 il sonra olds edilir. Lakin o, bu muddatin har bir 6lks Gglin fargli ola
bilacayini do inkar etmamisdir. ©Ononavi iqtisadiyyatdan texnoloji inkisafa ke¢id daha
az vaxt talob eda bilar.

Conubi Koreyanin yiiksalisindo “srtuktur dayisikliklori” nazariyyasinin ideya-
larinin da realliga yaxin oldugunu gérmak olar. ©nanavi agrar sektor tizarinds qurulan
igtisadiyyatdan ytksok mohsuldarliqli miiasir sanaye iqtisadiyyatina kec¢id prosesindo
omok resurslarmin konddon soharo koniillii aximini (urbanizasiya), yeni saholorin
yaranmasi, kapitalin artimi va saxalonmasi, tohsil vo bacariqlarin yiiksalisi, ahalinin
asag1 mohsuldarligl faaliyyatdon yliksok moahsuldarhigl faaliyyatlors kegidi miisahido
olunmusdur. Bu doyisikliklor Conubi Koreyada adam basina UDM-in 1990-c1 illoro
godor ilda 7%-don ¢ox artmasi fonunda bas verirdi. Bu bdyiimo sonraki illords tabii
olaraq bir gadar yavagimig, 2000-2019-cu illor arzinds orta hesabla 3,8% olmusdur
(Diinya Banki, 2023). Qeyd edilmalidir ki, Conubi Koreyanin bu gostoricisi dinya
Uzro orta artim saviyyasindon yiksok olmusdur. Sinqapurun iqtisadi artimi davamliliq
baximindan Canubi Koreyadan bir godor geri qalir. 1998-ci ildo Asiyada bas veran
igtisadi bohran hor iki 6lkados 6z tosirini gostormigdir. Qrafik 3-do 2001, 2008 v 2020-
ci (COVID-19) illordo bas veron qlobal boéhranlarin Singapurun iqtisadi artim
templarina daha ¢ox tasir gostardiyini gérmak olar.

Azorbaycanin miivafiq gostaricisinin 1990-ci illarin ovvallarinds kaskin azalma-
sin1 miistaqillik illarinin ilk illarinds bas veran igtisadi tanazzills, sonraki koskin artim
Vo enig meyillorini iso asason neft giymotlorinin doyismasi ils izah etmak olar.

Conubi Koreyanin va Singapurun yiksak saviyyads saxalonmis idxal va ixraci
onlarin diinya iqtisadiyyatina somarali inteqrasiyasinin an yaxsi siibutudur. 4 vo 5 sayl
grafiklordo Conubi Koreyada va Singapurda mal va xidmatlorin idxal v ixracinin
UDM-do pay1 gostoricisinin dinamikasi gdstarilmisdir. Hor iki 6lkodo hom idxalin,
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ham do ixractn UDM-da payimnin kifayat godor yiiksok olmasi onlarm diinya iqtisa-
diyyatina yiiksok Soviyyads integrasiya etmasini vo agiq ticarat Siyasatinin aparil-
masini niimayis etdirir.
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Qrafik 3. Adambasina UDM-in illik artim templori (%-l3)
Monba.: Diinya Bankinin malumatlar: - https://data.worldbank.org/indicator
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Qrafik 4. Canubi Koreyada mal va xidmatlarin idxal vo ixracinin UDM-da pay1 (%-19)
Manba: Diinya Bankinin malumatlar: - https://data.worldbank.org/indicator
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Qrafik 5. Singapurda mal va xidmatlorin idxal va ixracimin
UDM-ds pay1 (%-la)
Manba: Diinya Bankinin malumatlar: - https://data.worldbank.org/indicator

Singapurun idxal ve ixracinin UDM-do paymin Conubi Koreyanin miivafiq
gostaricilarindan bir nega dofo boyiik olmast iso Sinqapur iqtisadiyyatinin daxili baza-
rinin kigikliyi vo xarici bazarlardan asililiginin daha yiiksak oldugunu gostorir. Singa-
purun igtisadi artim g0staricisinin diinya iqtisadiyyatinda bas veran bohranlardan daha
cox tasirlonmasi mahz bu sobabls izah oluna bilar (grafik 3).

Hor iki 6kados fenomenal gostaricilorin meydana golmasinin tarixgasi tonzimlomoa
tictin maraqli arqumentlari aldo etmays imkan vers bilar.

Conubi Koreyanin siiratli arttm dévriindon avvalki illards (1950-ci illar) 6lkada
torpaq islahati aparilmigdir vo dovlst aqrar sektorun inkisafin1 dostokayon programlari
reallasdirmaga baslamisdir. Aqrar sektorun sanaye sektorlari ilo yanasi dostoklonmasi 6z
naticasini vermigdir: is¢i qiivvasinin sonaye sahalorine aximni aqrar sektorada izafi omayin
azalmasma vo mohsuldarligin artmasina imkan yaratmigdir (Lyuis modeli). Beloliklo
6lkanin har iki sektorunda mohsuldarligin artimi miisahids olunmaga baslamisdir.

Conubi Koreyanin niimunasi “asililiq ingilab1” ideyasinda ciddi bosluglarin oldu-
gunu asaslandirmagq ti¢iin do yaxst arqumentdir. Diinya iqtisadiyyatina tam inteqrasiya
olunan Conubi Koreya iqtisadi imkanlarinin zaifiyi ucbatindan inkisaf tigiin investi-
siyalarin tapilmasinda ciddi ¢atinliklorlo garsilagirdi. 1945-ci ilo godor Yaponiyanin miis-
tomlokasi olan 6lks sonraki dovrlords ABS-lo da yaxsi miinasibatlor qurmagi bacar-
migdir. Olko sonaye mohsullarin bdyiik gismini ABS vo Yaponiyadan idxal edirdi.
Onun ixraci isa xususilo hamin 6lkaloro mohdud xarakter dasiyirdi. Bu vaziyyat inki-
safda geriliyin bas veracayi proznozu ugun ciddi asaslar verir. Lakin Conubi Kore-
yanin bugiinkii naticalari asililiq nazariyyasi qarsisinda yeni suallar qoyur.

Koreya hokumati foal sonaye siyasotini aparir vo bu siyasatin daim doyison mu-
hito uygunlasdirtlmasini tomin edirdi. Dovlot transmilli korporasiyalarin yerli isteh-
sala tasirini mohdudlasdirir vo yerli sanaye sahalorinin yaranmasini biitiin vasitalorlo
dastokloyirdi. Bu zaman hokumot birbasa xarici investisiyalardan deyil, prioritet

18


https://data.worldbank.org/indicator

UNEC, il 12, Cild 12, yanvar — mart, 2024, sah. 8-23 UNEC, Year 12, Volume 12, January — March, 2024, pp. 8-23

Milbariz Mommadli, Riixsara Seyfullali
Canubi Koreya va Sinqapurda igtisadiyyatin dévlot tanzimlonmosinin todgiqi

investisiya layihoalarinin maliyyslosdirilmasi t¢iin borclanmadan istifads edirdi. Belo
yanagma iqtisadi miistoqillik baximindan daha qonastboxs hesab olunurdu.

Conubi Koreyanin igtisadi inkisaf tarixini digar 6kslordon forglondiran an osas
mogamlara iso asagidakilar1 aid eds bilarik (Kong, 2000):

» diistiniilmiis vo ¢ox iddial torpaq islahatinin aparilmas;
> ibtidai vo orta tahsilin shamiyyatli daracads gliclondirilmasi.

[k baxisdan tozadli goriinse do, mahz kompleks xarakterli torpaq islahat1 ono-
novi sektorda sanaye mohsullarina daxili tolobatin siiratlo artmasina tokan vermisdi.
Pesoa yonumli orta tohsil isa yeni yaranan tolobatlar1 6dayacok sonaye sahalori igiin
ixtisasl is¢i qiivvasinin yetismasine sorait yaradirdi. Beloliklo, 6lkada biri-birini das-
toklayan sektorlar formalasmaga basladi va sinergiya effektinin heyrotamiz naticalori
0z0n0 ¢ox gozlotmadi.

Conubi Koreyada dovlot igtisadi proseslora hom inzibati, ham dos dolay1 toaznim-
layici alatlor vasitasils tosir etmisdir. Sahibkarlar tigiin igtisadi stimullarin yaradilmasi vo
onlarin hékumatin tapsiriglarinin yerina yetirilmasine sovq edilmasi tiglin miixtalif vergi
Vo goémrik guzastlari tatbig olunurdu. Bu glizastlordan istifads iso hokumatin miayyan
etdiyi hadof gostaricilari ilo alagelondirilirdi. Eyni zamanda timumi inkisaf planlarinin
gobulu, ayri-ayr sirkatlor Uctin ixrac hadaflorinin toyin edilmasi kimi inzibat1 tisullar da
totbiq edilirdi. DOvlot sanayedas texnoloji saviyyanin yiksaldilmasi va lisenziyalasdirma
muqavilalori vasitasila xaricdon texnologiyanin alinmasi proseslarini alagsalondirir, trans-
milli sirkatlor arasinda ragabatdon istifado edorak 6lks iclin an yaxsi sartlorlo miqgavi-
lalor baglayirdi. Dovlot bitiin vasitelordon istifads edarak yiksok doyar yaradan yerli
sahibkarlar1 destoklayirdi.

Conubi Koreya hokumatinin faaliyyasti tanzimloma prosesinds “informasiya asim-
metriyas1” vo “koordinasiya ugursuzlugu” kimi ciddi maneoslorin aradan qaldirilmasi
Ucuin do yaxs1 niimunalori toklif edir. Hokumat Uzvlarinin, sahibkarlarin, dévlst mies-
sisalarinin vo universitet rohbarlorinin, todgigat morkazlori vo alimlorin demok olar ki,
har ay toskil edilon birge goriislorinds qarsiya ¢ixan problemlor birlikdo muzakirs olunur,
bitln toraflorin imkan vo mohdudiyyatlori 8yronilir, imkanlardan istifado vo manelarin
aradan qaldirilmasi yollar1 barado gorarlar gobul olunurdu. Fikrimizca, bu tocriibanin
muasir tonzimlomads genis totbiqi yaxst naticalor vera bilor.

Singapur. Ilk inkisaf impuslunu tobii resursdan — ¢ox olverisli cografi yerlos-
modon alan Singapurun o6turicu liman 6lkasindon giicli emal sektoru olan 6lkaya
cevrilmasi prosesi da tonzimloms tarixinin maraqli niimunalorindandir. Tobii resurs-
dan — neft hasilatindan istifads ilo inkisaf impulsu alan Azoarbaycan (glin do bu
nimuno maraq dogurur. Dovlotin igtisadi proseslors ugurlu tasir numunalorindon biri
da Singapurun 6tan asrin 60-c1 illarindan baslayan va bu glin do davam edoan igtisadi
maciizasidir. Olkonin Diinya iqtisadi Forumunun illik Qlobal Ragabat Qabiliyyati in-
dekslorinda son 10 ilds ilk siralarda qorarlagmasi va biitiin gostaricilor Uizro an yiiksok
reytinglari qazanmasi bazarin goriinmaz slinin deyil, Singapur hokumatinin diistiniil-
miis iqtisadi siyasatinin vo igtisadi proseslora diizgiin miidaxilasinin naticasidir.
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Singapurun iqtisadi inkisafinin ilk slamatlori XIX asrin avvallorindo miisahido
edilmayo baslamisdir. Béyiik Britaniya Imperiyasi vo Hollandiya gomilorinin Cin vo
Hindistanla ticarat xottindo yerlogsmosi, eloco do arxipelaqin digar Olkalari ilo doniz
gonsulugu Singapuru alverigli 6tiiriicii limana ¢evirirdi. Yelkanli gomilorls yiik dasi-
malarinin siirotinin xeyli asag1 oldugu zamanlarda Singapurun cografi movqgeyi ona
Avropa vo Conub-Sorqi Asiya arasindaki ticarat axinlarinda ciddi “miitlaq Ustln-
lUklor” yaradirdi. Tabiotin I0tfl ilo yaranan belo Ustlnluytn igtisadi galirlora gevril-
mosi Britaniya imperiyasinin siyasi vo iqtisadi maraqlari ilo uzlasma soraitinds bas
verirdi. DOvlatin payina diison asas is iso yalniz asayisin vo tohlikasizliyin tomin
edilmasi ilo bagli idi. Buxar va daxiliyanma muharriklarinin icad edilmasi ilo baglayan
1-ci va 2-ci Senaye ingilablar1 dasima siiratlorini nozaragarpacaq doracoads siratlon-
dirmakls cografi mévqgeyin verdiyi miitloq Ustlinliklori do zaifladirdi. Kitlovi istehsal,
sintetik materiallar, aviasiya vo elektronika ilo yiksalon 3-cl Sonaye ingilab1 iso
dinyada Singapur tcln tamamils yeni perspektivlori va tohdidlori meydana gatirirdi.

1965-ci ildo dovlot mistaqilliyini gazandigdan sonra Singapurun qarsilasdigi ilk
ciddi problem sonayenin inkisafina mane olan daxili bazarin ki¢ikliyi vo limanlarin
foaliyyatinin azalmasi ilo yaranan Kutlovi igsizliklo bagl idi. Malayziyadan ayril-
digdan sonra digar regionlarla slagelarin zaiflomasi v inzibati baryerlorin meydana
golmasi Singapur sahibkarlarinin satis bazarlarinin ada sarhodlori ilo mohdudlas-
masina gatirirdi. Buna goro do, ddvlatin garsisinda dayanan oan asas problem iqtisa-
diyyatin sonaye saholori hesabina saxalonmasi (yeni is yerlorinin yaradilmasi) vo ixra-
cin artirilmasi (miqyas effektindon istifado vo daxili bazarmn kigikliyi sindromunun
aradan qadirilmasi yolu) ilo bagl idi. Qeyd edilon vazifalarin halli G¢iin Singapurun
no Kifayat godoar kapitali, no ixtisaslagsmis is¢i qlivvasi, no doa texnologiyalar1 var idi.
Singapurun dévlat mistaqilliyinin ilk illori transmilli sirkstlorin global fealiyyatinin
slirotlo geniglonmosi dovri ilo Ust-Usto diigmiisdil. Singapur siyasotgilori bu meyillori
gOrarak birbasa xarici investisiyalarin 6lkaya calb edilmasi ictin fodakar siyasat apa-
rirdilar. Bu siyasotin markozinds investisiyalarin mobloglori ilo yanasi, doyar zonci-
rinin daha yiiksok pillalorino kegidi tomin edoacok saholorin inkisafi dayanirdi. Sinqa-
purun ixraca osaslanan artim strategiyasi, ucuz ig¢i qiivvasi, alverisli vergi rejimi vo
keyfiyyatli infrastrukturu 6lkonin xarici investisiyalar t¢tn calbediciliyini tomin
edirdi. Goriindiyii kimi, Sinqapur inkisafin ilkin gortini — kapitali oldo etmok tgun
Conubi Koreyadan forqli strategiya se¢mis, transmilli sirkatlorin dayar zoncirinds
movqe qazanmagi v birbasa xarici investisiyalarin colb edilmasini daha slverisli stra-
tegiya kimi gobul etmisdir. Belo yanagmanin segilmasina daxili bazarin kigikliyi amili
Vo industrial inkisafin xarici bazarlardan asilihi@ da tosir gostormisdir. Olkado yeni
saholori formalagdiran sonaye muossisalorinin yaradilmasi moasgulluq problemini oha-
miyyatli doracads ylngullosdirmis vo inkisafin névbati marhalalorine galxmag Ggtin
maliyys ehtiyatlarinin yaranmasima imkan vermisdi. Sinqapur transmilli sirkatlorin
genislonma strategiyasinda 6z movqeyini giiclondirmakls yanasi, xarici investisiyalarin
Olkaya giiclii axinmi da tomin eds bilmsdi. Sinqapurda birbasa xarici investisyalarin
hocmi 1972-ci ildoki 547 milyon ABS dollarindan 2007-ci ildoki 250 milyard dollara
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godoar (400 dofodan ¢ox) artmigdir. Bu gostarici 1990-c1 ilin saviyyasi ilo migayisads 8
dofa ¢ox idi. Naticads, Singapur adambasina birbasa xarici investisiyalarin hacmina
goro diinyada 2-ci yerds Qorarlasirdi. 1999-cu ilds 6lkado masgul ohalinin toxminan
yaris1 xarici miiassisalords ¢alisirdi. Emal sektorunun mshsulunun 70-75%-i vo Sonaye
ixracinin 70-88%-1 mohz xarici muassislorin payma diisiirdii (Bastide, 2011).

Birbasa xarici investisiyalarin Sinqapura axini “azad bazar” siyasatinin deyil,
dovlatin dastoklayici va istigamatverici tosiri altinda yaranan motivasiya naticasinda
bas verirdi. Singapur hokumati 0 dévrdo movcud olan beynalxaq ticarat meyillorini vo
6lkanin golocak siyasi-igtisadi perspektivlorini nazors alarag, prioritet sonaye saho-
larini misyyanlagdirir, bu sahalorin inkisafi ti¢iin slverisli hiiquqi, sosial, institusional,
infrastruktur vs iqtisadi miihiti yaradirdi. 1970-ci illorin ortalarindan baslayaraq 0lko-
do amoktutumlu istehsal sahalarindon elm va kapital tutumlu sahslars, daha yuksak
doayar yaradan faaliyyat ndvlarina kegid baslanmigdir. Yiiksak texnoloji inkisaf pers-
pektivlorino malik olan biofarmakologiya, elektronika, kapitalin idara edilmasi vo
neft-kimya sahalari suiratls inkisaf etmoaya baslamisdi. Dovlat bu sahalardos faaliyyatin
battin marhalalarinin (todgigat va sinaq, texnologiyalarin hazirlanmasi, istehsal, mar-
keting, yerli brendlorin yaradilmasi, maliyyalogma) 6lkada comlonmasi tigtin foal siya-
Sot aparmisdir.

Singapur istehsalin biitiin marhalslarinin yaxin mokanlarda yerlosdirilmasi ¢tin
Malayziya ilo amokdaslq edir, istehsal prosesinin amoaktutumlu hissalarinin Malay-
ziyada, yUksok texnologiya talob edon hissalarinin ise Singapurda yerins yetirilmasino
nail olurdu. Belsliklo, diistiniilmiis vo ardicil dovlat siyasati Sinqapurun miasir global
igtisadiyyatin elementlorindan birina gevrilmosinds mistosna rol oynamisdir.

Hom Conubi Koreyanin, hom do Sinqapurun tonzimloms siyasotindo osas mao-
qam yerli istehsala mogsadyonlii vo misilsiz dostayin gdstarilmasi olmusdur. Diinya-
nin bir ¢ox 6lkalorindo yerli emal sektorunun inkisaf etdirilmasi ii¢lin daxili bazarin vo
yerli istehsalgilarin miidafiosi — proteksionizm startegiyasindan genis istifads olun-
musdur. Inkisaf etmis okolorin inkisaf tarixino diqqatlo baxsaq, onlarm har birinda
milayyan zaman kasimindo giiclii proteksionist tadbirlorin totbiq edildiyini gora bilo-
rik. Niimuno iiclin, Naviqasiya Akt1 Birlogsmis Kralligda XVIII vo XIX osrlorde
toxminon 140 il orzinds yerli gomicilori Hollandiya vo basqa dlkalorin giiclii gomi-
cilorinin rogabatindon birbasa inzibati tisulla qorumusdur. Erik Reinert Sorqi Asiya
olkalarinin emal sektorunun miidafiasi timsalinda somarali proteksionizmin, Latin
Amerikasi 6lkalorinin timsalinda ise somarasiz proteksionizmin slamatlorini asagidak:
kimi qruplasdirmisdir (Reinert, 2007):

Somarali proteksionizm:

» yerli vo diinya bazarlari tiglin yeni olan (vo ya idxali avoz edon) mohsullari
istehsal edon yerli sahibkarlarin miidafiosi;

» dostoklayici tadbirlorin mohsuldarligin artimi ils birbasa slagslondirilmasi;

» daxili rqabatin dostoklonmasi, somarali antiinhisar siyasati;

» texnologiyalar1 daxildo yaradilan saholorin daha giiclii dostoklonmasi;

» ibtidai, orta, pesa vo ali tohsilin keyfiyyatinin dostoklonmasi;
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» kapitalin, is yerlorinin vo imtiyazlarin boliisdiiriilmasindo meritokratiyanin
dostoklonmasi;

» orta tobagonin giiclondirilmasi vo galir barabarsizliyinin azaldilmast;

» yerli istehsalgilar arasinda klasterlosmonin dostoklonmasi;

» texnologiyalarin yerli istehsalgilar arasinda yayilmasi zamani daha ¢ox bilik-
lorin 6tiirtilmasinin tomin edilmasi.

Somorasiz proteksionizm:

» osason daxili bazar {liglin (adaton kigik hacmli) mohsul istehsal edon vo asagi
texnoloji saviyyado foaliyyot gostoron saholorin miidafiosi tomin edilir;

»  dostoklayici tadbirlor mohhsuldarliq gostaricilari ila slagalondirilmir;

» rogabot yaxst qorunmur, daxili bazar seqmentlori boliisdiiriilmiis olur vo gizli
inhisarlar mévcud olur;

» osas istehsal texnologiyalarini idxal edon vo sonaye mohsullarinin istehsali
prosesinin omaktutumlu y1gim morhalasi lizra ixtisaslagmis miiassisolor dovlot dosto-
yindon uzun miiddst yararlana bilir;

» tohsilin inkisafina lazimi diqqat gostorilmir;

» kapitalin, is yerlorinin vo imtiyazlarin bolgiisiinds nepotizm hallar1 ¢ox olur;

»  golirlorin barabarsizliyi yiliksok olur;

» daxili klasterlosma lazimi soviyyads dostoklonmir;

» texnologiyalarin Gtiiriilmosi zamani yalniz istifadagi biliklor togdim edilir.

Goriindiiyti kimi, yerli istehsalgilarin giiclii xarici ragiblordon qorunmasi strate-
giyalarinda saomarali proteksionizmin slamatlorini dasiyan tonzimloms tadbirlarinin
islonmasi va totbiqi daha yaxs1 naticalor vers bilar.

Natica va takliflor

Conubi Koreya va Singapurun niimayis etdirdiyi igtisadi inkisaf dovlatin igtisadi
proseslora mudaxilosinin ugurlu niimunslorini niimayis etdirir vo bazar mexanizminin
qisa miiddatda hall eda bilmayacayi masalalarin hallinds dévlst midaxilasinin zaru-
riliyini gostorir. Bu Olkalords aparilan tonzimloma siyasoti bazar quvvalorini inkar
etmoklo deyil, onlardan istifado etmoklo imumi mogsadlors daha tez ¢atmaga imkan
veran yollar vo Gisullar Gzorinds qurulur. Sumpeterin tobirinco desak, bazar quvvalori
yeniliklori ilk dovrlorda dostoklomir, aksino ona qarsi ¢ixir (Schumpetter, 1934). Lakin
yeniliklorin gotirdiyi faydalar kdhnonin verdiyi faydalari iistolomays basladiqda, tabii
bazar mexanizmi tam gici ilo yeniliklori dastoklomays baslayir. Bu baximdan, miiasir
dovrds yeniliklorin yaranmasi, yeni ilo kdhnonin mubarizasinds yeniliklorin dastoklon-
mosini igtisadiyyatin dovlat tanzimlonmasinin asas konsepsiyasi kimi gobul etmak olar.

Conubi Koreyanin vo Singapurun tocriibasi osasinda Azarbaycanda emal sekto-
runun tonzimlonmosinds asagidaki istigamotlordo tokmillogdirmolorin aparilmasini
tovsiys etmok olar:

» emal sektorunun investisiya colbediciliyinin artirtlmasi ti¢lin yerli istehsal-

cilara vergi, gomriik vo kreditlogsma iizra, eloca da infrastruktur vo logistika imkanlari
iizro ciddi giizostlorin togdim edilmasi;
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» dovlat - biznes - universitet mexanizminin horokoto gatirilmasi {igiin infor-
masiya asimmetriyast vo koordinasiya ugursuzlugu hallarinin aradan qaldirilmasi
istiqgamotindo islorin goriilmasi;

» idxal1 avoz edon vo ya yerli bazar ii¢lin yeni mohsullar istehsal edon sahib-
karlarin tam dastoklonmasi;

» yerli istehsalgilar arasinda rogabatin dostoklonmasi;

» yerli istehsalcilar arasinda klasterlogsmonin dostoklonmasi;

» yeni texnologiyalarin yaranmasinin dastoklonmasi;

» ibtidai, orta, peso va ali tohsildo keyfiyyatin yiiksoldilmasi;

» tonzimloma gorarlarinin gobulunda, icrasinda vo monitoringinda soffafligin
tomin edilmasi tigiin rogomsal texnologiyalardan istifads.
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Abstract

There's no denying that people are finding online purchasing increasingly appealing
over traditional methods, particularly after the COVID-19 pandemic period. But it's also
crucial to note that before making an online purchase, there are a few things that
consumers consider to be of the utmost importance. Privacy and security rank highest
among those considerations. Due to security lapses and misused customer information
people avoid from online shopping. The objective of this study based on analyzing of
how Azerbaijani consumers perceive on security factor and how important it is to them
when they purchase online. This study's primary limitation is based on analysis of the
problems from the viewpoint of Azerbaijani customers; further study might be used to
examine these concerns in more detail for other nations. The finding of this study is
predicated on the observation that Azerbaijani citizens are likewise worried about
security and privacy concerns, and that these concerns influence their decision-making
while making online purchases.

Keywords: security, online shopping, consumer, e-commerce, purchase.

ONLAYN ALIS-VERIS NO DOROCODO TOHLUKOSIZDIiR: AZORBAYCAN
VOTONDASININ PERSPEKTIVLORININ TOHLILI

Normin ibrahimova ', Pinar Bacaksiz?
! magistrant, UNEC,
2 Asist. Prof. Dr., Istanbul Geligim Universiteti;
L narminibrahimova29@gmail.com, 2 pbacaksiz@gelisim.edu.tr

Xulasa
Xususilo COVID-19 pandemiyasi dovriindon sonra onlayn alig-verisin ananavi tsullara
nisbatan insanlar tgtin daha calbedici oldugunu inkar etmok olmaz. Ancaqg onu da geyd
etmok vacibdir ki, onlayn alis-veris etmoazdon avval istehlak¢ilarin ¢ox vacib hesab
etdiyi bir neco magam var. Maxfilik va tohliikasizlik bunlarin arasinda oan ylksok yer
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tutur. Tohlukasizliyin pozulmasi vo miistari molumatlarinin sui-istifadasi sababindan
insanlar onlayn alig-verisdon yayinirlar. Bu todgiqatin magsadi Azarbaycan istehlak-
¢ilarinin tohliikasizliyi necs gabul etdiklarini vo onlayn alig-veris zam

an1 onun onlar {igiin na goadar vacib oldugunu tohlil etmakdon ibaratdir. Bu tadgigatin
asas mohdudiyyati azerbaycanli miistarilorin ndqgteyi-nazarindan problemlarin tohlilina
asaslanir; digar xalglarin noqteyi-nazarindon bu narahatliglar1 daha otrafli arasdirmaq
Uclin olavs todgigatdan istifado edilo bilor. Bu arasdirmanin naticasi Azarbaycan
vaotondaslarinin da tohllikasizlik vo moxfilik ilo bagli narahatliglari vo bu narahatliglarin
onlayn alis-veris edorkon onlarin gorar gobul etmosino tosir etdiyi miisahidasine
osaslanir.

Acar sozlar: tohlukasizlik, onlayn alis-veris, istehlakg¢, e-ticarat, alis.

HACKOJIBKO BE3ONACEH OHJIAMH-IIONMWHT : AHAJIA3
MEPCIEKTHUB I'PAKIAH A3EPBANKAHA

Hapmun Hopazumosa , ITunap Baxakcols 2

1Maeucmpcmm, anekmponnasn kommepyus, UNEC,

2Accuc, npogpec, doxmop., Cmambynvckuil ynusepcumem Ienucum,
Inarminibrahimova29@gmail.com,

2pbacaksiz@gelisim.edu.tr

Pe3rome

Henw3s oTpunarh, 4To JIOAM HAXOAST OHJIAMH-TIOKYTIKH BCE 0OJiee MPUBJICKATENb-
HBIMH TI0 CPAaBHEHUIO C TPAAUIIMOHHBIMU METOaMU, OCOOEHHO MOCie Nepruoa MnaH-
nemun COVID-19. Ho Takxe Ba)XHO OTMETUTH, YTO HEPE]] COBEPIIEHHEM OHJIAMH-
MOKYIIKA €CTh HECKOJIbKO Belled, KOTOpble MOTPeOUTENN CUMTAIOT Hambosiee Bax-
HbIMU. KoHUIEHIIMaNbHOCTD U 6€301MaCHOCTh 3aHUMAIOT NIEPBOE MECTO CPEAH ITUX
npennourenuil. M3-3a npo6enoB B 0€30MacCHOCTH U HENPABHIILHOTO MCIIOJIb30BAHMS
uH(pOpMaIMY O KIMEHTAaX JI0A1 U30eratoT NoKynok B uHTepHere. L{enp nanHoro ucc-
JIeZIOBaHUsl OCHOBaHa Ha aHaJM3€ TOro, Kak azepOaiiykaHCKUe MOTPEeOUTENTH BOCIIPH-
HUMAIOT 0€30M1aCHOCTh U HACKOJIBKO OHA Ba)KHA Il HUX IIPU MOKYTIKaX B HUHTEPHETE.
OcHOBHOE OTpaHMYEHHE JAHHOTO HMCCIEAOBaHHS OCHOBAHO Ha aHaIU3€ MpoOJeM C
TOYKH 3peHus azepOaiiKaHCKUX KIIMEHTOB; JalbHENIIee HCCIIEJOBAaHHE MOKET ObITh
UCIOJIB30BAHO JUIst OoJiee IETaTbHOIO M3YYEHUs 3TUX MPOOJIeM JAJs APYTHX CTpaH.
Pe3ynbraThl 3TOr0 MCClIeA0BaHUS OCHOBAaHBI Ha HAOJIOJCHUH, UYTO IpaxjaaHe Asep-
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OailpkaHa Takke 00€CTIOKOCHBI ITpodeMaMu O€30MacCHOCTH W KOH(PHUACHITHATBHOC-
TH, ¥ YTO OTH OMNACEHUs BJIUSAIOT HA MPUHIATHE UMH PCUICHUW TPH COBEPIICHUH
OHJIANH-TIOKYTIOK.

Knioueguvie cnosa: 6e30nacnocmb, UHMEPHEM-MA2A3UHbL, nompe6umeﬂb, IJIEKMPOH-
HAsl KOMMmepyus, noKynka.

Introduction

Without a doubt, the internet's inception and the expansion of brick-and-mortar
businesses due to the internet helped e-commerce websites advance. Due to the
advancements in e-business, selling online has become a big advantage for businesses
to engage with customers and increase sales. At the same time, the exponential growth
of the Internet led to new kinds of problems for the e-commerce field due to the
collection of consumer information from online sellers and the scattering of it with
third parties. Considering the fact that consumers tend to use the online purchasing
method due to its convenience and all-time availability, online purchasing has become
so popular. It should be mentioned that customer attributes and preferences may differ
when it comes to buying products or services. Some consumers view internet shopping
as a risky and unfavorable procedure, while others view it as a convenient and
enjoyable one.

There could be different reasons why some consumers avoid buying from online
merchants while others make their purchases confidently. The causes might be attri-
buted to customer perceptions, information obtained through word-of-mouth, prior
experiences, problems with trust and safety on online e-commerce platforms, and so on.

Online shopping provides consumers with numerous options for purchasing
products or services, allowing them to shop from the comfort of their own homes and
at any time of day or night. However, consumers need to be aware that not all e-
commerce sites provide security to their consumers. As more people prefer online
shopping, the more hackers pervade the internet to get consumer data.

Security concerns are the major reason some customers avoid doing their
shopping online. The majority of the time, customers return to online retailers they
already know and trust for their products in order to make repeat purchases. For this
reason, businesses must enhance their operations in order to retain customers. They
must also raise their degree of security and offer the confidentiality and safety of
customer data. Both the firms' current and future sales will benefit from this. At the
very same time, if the e-commerce shopping sites have a strong level of confidentiality
and security, then they have a high possibility of attracting the success of many
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commercial activities. In other cases, it will be a disadvantage to the company if they
lack security.

Sometimes even consumers are unaware of how their personal data is collected,
used, and shared with third parties. Consumers' online activity, including what they
liked, clicked, added to their shopping cart, and other actions, is recorded when they
visit an e-commerce website and browse the pages or search for certain items.
Additionally, if a customer allows for cookies, the website may be able to access their
data.

One of the signs that collects personal data is the cookie. There are several
cookie types that may not be secure and may disclose users' personal information to
outside parties. Users need to be attentive while accepting the cookies.

As it is known, a cookie, or HTTP cookie, is a small text file that is saved by the
browser on their computer or mobile device. These cached cookies track users' online
activities. The use of customer data in cookies is one of their problematic aspects. In
particular, third-party cookies use information from other pages to monitor users'
movements and subsequently share that information with other parties for advertising
purposes. These kinds of issues restrict consumers from engaging with e-commerce
and make them consider online shopping a risky process.

To summarize, the above-mentioned issues limit consumers' engagement with
e-commerce and make them consider online shopping a risky process. There are also
previous studies that prove that security and privacy of data are essential points when
it comes to online shopping and increasing consumer satisfaction.

The objective of this study is to find out how the security factor is important to
consumers while shopping online and how this factor affects Azerbaijani customers’
perspectives on decision-making. The conduct of this study will help us measure the
importance of security concerns regarding consumer data and prove how security
affects consumers purchasing behavior. The limitation of this study was based on
analyzing the issues among the Azerbaijani consumers perspectives, but, further
studies could be applied for detailed analyze. The current investigation employs mixed
method research, which is a research approach that combines quantitative and quali-
tative methods. Both the quantitative and qualitative methods relied on questionnaire
analysis and open-ended survey questions.

The research questions of this study are:

1. What are the primary considerations for internet shoppers when making
decisions about their purchases?
2. What is the role of security during online purchasing?
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3. How do Azerbaijani customers evaluate the security level of online shopping
sites while making purchases?

The concept of online shopping

The words "online shopping™ and "e-commerce" have gained a lot of popularity
in recent years. Experts and past researchers have provided several classifications. [1]
indicates that online purchasing occurs when customers make a purchase over the
internet. Furthermore, when it comes to traditional buying methods, internet shopping
is thought to be more advantageous and inventive [2]. Online shopping as the name
suggests is essentially the act of purchasing goods and services or doing product and
service searches using internet platforms. Social media profiles, e-commerce websites,
and other websites might be examples of those online channels.

The concept of selling people's secondhand computers gave rise to online
purchasing and e-commerce in 1982. The growth of the Internet and its prospects
underwent significant changes in the 1990s. The World Wide Web, sometimes known
as WWW, was made accessible to the general public and offered internet users an
easier-to-use interface. Giants in online retail like Amazon and eBay arose and gained
popularity during this time. The rise of giants of e-commerce has made security
concerns an undeniable top issue for both businesses and customers. The technique
known as Secure Socket Layer (SSL) encryption was developed to safeguard private
information when conducting online transactions. Businesses assured customers that
their data would be secure and that they could purchase with confidence by offering
this sort of security package. Over 2010s mobile commerce provided consumers with
the new approach to online purchasing. The current online shopping revolution may
be attributed to the 2020s, which saw a surge in e-commerce and the development of
artificial intelligence (Al). Personalized recommendations, targeted adverts, and other
customized purchasing details are provided to consumers by merchants using artificial
intelligence (Al) and customer data from online purchases. Meanwhile, a crucial
component of Al technology that helps customers with their online buying is chatbots
and online assistants.

There are those who have preferred internet shopping since it first emerged and
those who have not. The lack of preference for online shopping can be attributed to a
number of reasons that discourage risk-taking. It should be mentioned that customers
will not choose to purchase from a company or brand if they perceive it to be unprofes-
sional, untrustworthy, or to have inadequate information about its goods and services,
inadequate security, or a lack of privacy or confidentiality regarding personal data. [3]
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These kinds of things have the potential to negatively position a company or brand as
well as negatively associate it with its goods and services.

The majority of people prefer to shop online since it is convenient, comfortable,
accessible 24/7, easier to compare similar products or services across companies,
offers a wide range of goods at lower rates than physical stores, and so on. (see Figure
1). Zhou validates those elements in his study too. [4] In 2002, Li did research whereby
they examined many factors related to online purchasing. Specifically, they noted that
factors such as product availability, product reliability, and the capacity to modify
items influence customers' decisions when they make purchases online. [5]

Figure 1: Reasons consumers shop online instead of in stores
Reasons consumers shop online
instead of in stores
Ability 10 shog 247
ADTiy 1o compane prices

Orline salg/meatter prices 43%

It save Tire 40%
Camvernience of not

oning 1o shops 39%
Greatar varietyzelection 29%
e iy
everything in once place L W Push irom offline
To locate hard to find itams Ml Eaze of sslection
Free shippin
To avoid erowds 15% . ;I 2
Only option 10 buy
Products are not sold n
Ty Cityieountry
To avoid checkeut fres 1%
Souren: Global Ordine Consurner
Feport, $FMG Interrationd, 2007

Source: Global Online Consumer Report, KPMG International, 2017.

Online buying is more popular than traditional retail for a number of reasons,
including its accessibility to everyone. It provides a chance for customers to avoid
traffic, crowds, and waiting in long lines at stores while also saving a great deal of
time. Additionally, as noted by in Kaur’s study customers could quickly and easily
discover what they wanted, making their purchasing experience faster and easier. [6]
It is common knowledge that when more options for items of all kinds are available
to customers, their demands are escalating. This puts firms in competition with one
another, and all of them strive to comprehend and satisfy the needs and desires of their
clientele. The fact that organizations provide coupons or discounts to customers as a
way to draw in business and increase their customer base is one of the reasons why
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people choose to purchase online. Additionally, customers may quickly review the
feedback of previously internet shoppers while making decisions.

Overall, the way that customers think about selecting brands and getting access
to shops has changed significantly as a result of technological progress. Customers no
longer find traditional methods of purchasing sufficient, and the improvements in
internet shopping appear to offer an easier way to make purchases.

The role of security in online shopping

One of the main factors in attracting new clients is internet purchasing. Taking-
into account that the majority of buyers would rather shop online, their preference
towards e-commerce or online shopping sites grows daily. Customers would therefore
choose to purchase from those e-commerce sites that offer superior security and data
protection. Companies must make the required changes with regard to security
concerns in order to better serve consumers who shop online. For customers, a website
with payment security, personal data protection and confidentiality, convenience,
product perception and other features is obviously essential. (see Scheme 1) The way
the e-commerce platform offers security to its customers is determined by all those
elements. [7]

A4

Security & Privacy
Web quality
Factors Affecting Online
Consumer Shopping > > Lack of Trust
Behavior

Product Perception

Convenience

Scheme 1: Factors Affecting Online Consumer Shopping Behavior
Source: by author.

It is important to note that when customers purchase online, there is a chance
that there could be security breaches. This might leave them feeling unsatisfied with
the brand or company and harm its reputation. Customers seek assurances that their
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data is being safely stored and won't be shared to outside parties for commercial
purposes. [8] If a company uses sensitive consumer information on purpose, it may
lose customers and damage its reputation, both of which might have long-term
negative effects on the business. [9]

Those risks may involve decoded data, theft of data, adware, phishing, theft of
identity, and more. If the data is coded then it safe-guard sensitive information from
attackers. When consumers purchase online, their personal information is freely
available, readable, at the same time modifiable by third parties if it is not secured
enough. Given this, it is necessary to have encryption for e-commerce websites to
safeguard the personal data of shoppers. Untrusted protocols such as FTP, SNMP,
Telnet and others could have an access to unencrypted files, which expose data in
unprotected form and raise the risk of data compromise. Identity theft and data theft
are two ways that customer information is used without authorization. Data on custo-
mers might be accessed by system administrators in particular, and stolen without the
client's knowledge. Data theft from clients is seen as dangerous for businesses and
clients alike. Because companies risk losing customers while also risking having their
reputation harmed. The taking of personal data, including address, credit card number,
username, and password, is referred to as identity theft. Users run the risk of down-
loading malicious internet apps, which infect a client's device and steal stored data.
Adware occurs when e-commerce websites permit other businesses to utilize display or
pop-up advertisements to market their items on their page. As a result, customers
visiting that particular e-commerce website to make a purchase may be overwhelmed
with advertisements. When customers click on the advertisement, the advertised busi-
ness may steal their personal information. The intention of those that create adware is to
profit from user clicks. To safeguard against this, cybersecurity technologies might be
utilized. Phishing is as the name implies, this tactic uses clickbait to trick a user into
divulging sensitive information such as credit card numbers and passwords. Phishing is
the practice of scammers sending emails purporting to be connected to legitimate
companies to get the personal information of the recipient. [10]

The reputation of a website is one of the factors that influences customer deci-
sion to make an online purchase. Customers will purchase from such online stores if
the company has a good reputation in the online marketplace and takes care to handle
customer data sensitively [8]. Gaining the trust of clients is crucial because, once you
have it, favorable word-of-mouth will help businesses expand their clientele. This
makes it clear that concerns about security and privacy are those that have an impact
on building confidence during electronic transactions. [11] In Albert's study, security
was identified as the element influencing customer satisfaction. [12] In his research,
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he stated that for online companies to meet customer expectations, they must ensure
that their e-commerce websites meet consumer demands for security and privacy.
Providing customers with what they anticipate will encourage them to make a
confident purchase.

In e-commerce, security pertains to safeguarding customer information when
they visit e-commerce sites and do transactions online. [13] Customers submit their
phone numbers, email addresses, credit card information, home addresses, and other
personal information to e-commerce businesses while making purchases. Sensitive
customer data must thus be protected from unauthorized usage by third parties. [14] It
is crucial to remember that to deliver better services, experts in software development
must make sure that the required steps for the software development process—such as
virus protection, encryption, biometrics, and others—were taken. (Rashad Y., 2011)
Secure Sockets Layer (SSL) protocol might be used as an encryption technique,
particularly for offering safe online payment processes during purchases. SET, an
acronym for Secure Electronic Transactions, is a security approach that centers on the
secure processing of electronic transactions. This method makes use of digital
signatures to verify internet users and businesses.

In addition to the security measures used by online retailers, customers can take
additional security measures. They could avoid using easy-to-guess passwords and
change them frequently; they could remove their credit or debit cards from the system
after making a purchase; they could only make purchases from e-commerce sites that
have successfully positioned themselves in the market and earned the trust of customers;
they could refuse to allow all cookies; they could check the website's protocol to see if
itisHTTP or HTTPS; if it is HTTP, they should avoid visiting that website, and so on.

Perceptions of Azerbaijani customers regarding online shopping and

security matters

A study was done to examine how Azerbaijani consumers felt about internet
purchasing and the security of these sites. This article was written by reviewing earlier
studies by experts and researchers on online shopping and security issues, as well as
by surveying Azerbaijani customers to learn about their opinions on the subject. A
survey of consumers in Azerbaijan was done in order to conduct this study and analyze
the findings. A survey was employed to ascertain the opinions of local customers on
internet purchasing, including if they trust shopping sites, whether they prefer it, and
other related questions. Closed-ended, multiple-choice, multiple-answer, dichoto-
mous, and Likert scale question types were all used in the survey.

As was previously noted, survey data on the opinions of Azerbaijani individuals
was acquired, and the data was then examined in light of the survey findings. Out of
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the 102 responders, 79 (or 77.5%) were female and 23 (or 22.5%) were male. (see
Table 1) Most of the responders belonged to the younger generation. Students and
those in working life. Those who shop frequently or occasionally made up most
responders.

Table 1: Demographic factors based on survey results

Frequency %
Gender Male 23 22.5%
Female 79 77.5%
Age 12-17 1 1,00%
18-24 59 57.8%
25-38 30 29.4%
39-45 9 8.8%
45+ 3 2.9%

Source: Results based on survey analysis (by author).

Respondents were asked how frequently they buy online, and the figure (Figure
2) below shows that the proportion of people who shop online very often and
sometimes is roughly similar. This suggests that Azerbaijani consumers choose
internet buying over brick-and-mortar businesses. According to the survey's findings,
Azerbaijani consumers prefer to purchase online mostly through mobile applications
and e-commerce websites.

1. How often do you buy products online?

102 responses

40 37 36
30
10
. H
15.7% 36.3% 35.3% 9.8% 2.9%
always very often sometimes rarely never

Figure 2: Survey question: How often do you buy products online?
Source: Results based on survey analysis (by author).

The participants were then questioned about if they had any concerns about
purchasing online. As the figure (Figure 3) below shows, of the respondents, 28.4%
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are a little concerned about their online purchasing, 27.5% are concerned, and 19.6%
are feeling indifferent about it. Meanwhile, 12.7% of those surveyed are very
concerned. Therefore, it can be concluded that customers are not entirely at ease when
they purchase online. They could be dubious or worried about scams, dissatisfied with
customer service, security and privacy lapses, and so on.

3. How concerned are you about security in relation to making purchases or banking

over the Internet?

102 responses

40 29 28

30 20

1 - I I -

: C

| |
11.8% 28.4% 19.6% 27.5% 12.7%
not at all a little neutral concerned very
concerned = concerned concerned

Figure 3: Survey question: How concerned are you about security in relation to making
purchases or banking over the Internet?
Source: Results based on survey analysis (by author).

It should be noted that, according to a question posed following this, they are
prevented from making online purchases by these worries. It was shown that 45.1%
of respondents said that these worries sometimes affected their choice to buy, while
32.4% said that they did so rarely. (see Figure 4)

6. How often do privacy concerns prevent you from buying products online?

102 responses

50 46
40 33
30
20 1
10 4 8
; wm L]
3.9% 7.8% 45.1% 32.4% 10.8%
always very often sometimes rarely never

Figure 4: Survey question: How often do privacy concerns prevent you from buying products
online?
Source: Results based on survey analysis (by author)
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One of the primary inquiries asked the participants was if they felt safe con-
ducting transactions online and whether their private information was secure. It's
possible to infer from the responses that 40.2% of respondents don't feel secure while
making purchases online, whereas 59.8% do. (see Figure 5) Customers may be divided
into two groups based on divergent viewpoints, and it cannot be claimed that all of
them are happy with the security protection requirements. Businesses still need to take
into mind some security upgrades if there are still customers who feel insecure when
making transactions online.

4. Do you feel secure while shopping online?

102 responses

= yes 59.8% no 40.2%

Figure 5: Survey question: Do you feel secure while shopping online?
Source: Results based on survey analysis (by author).

The chi-square tests were done to analyze the relationship between categorical
variables which refers to the nominal and ordinal data. This analysis will help us to
check the significance of variables and whether they have relationship between each
other or not. Based on survey questions the chi-square analysis was done. The
relationship between buying online and security level was analyzed. When conducting
chi-square analysis, the “asymptotic significance” must be checked. If the significance
level is less than 0.05 it means that relationship is statistically significant. As seen
from the table the significance level is less than 0.05 which equals to 0.037.

Table 2: Chi-Square Analysis

Value df Asymptotic
Significance (2-
sided)
Pearson Chi-Square 10,188 4 ,037
Likelihood Ratio 10,320 4 ,035
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Linear-by-Linear Association 1,214 1 271
N of valid Cases 102
Source: Results based on survey analysis (by author).

It can be interpreted that, there is a significant relationship between buying
online and security level of e-commerce.

Conclusion

This research set out to determine if customers’ online buying experiences are
consistently safe, whether there have been security breaches, and how these impact
consumers’ decision-making. Previous research studies and consumer data based on
survey from Azerbaijan indicate that individuals are increasingly choosing internet
purchasing over traditional brick-and-mortar stores especially after the pandemic
period. They prefer online shopping over traditional brick-and-mortar stores because
of its advantages, which include ease of use, comfort, availability, avoiding from
traffic, no long queues, and more. While security breaches, scams, and other issues
are not a concern during the traditional purchase process, e-commerce businesses still
have drawbacks. For this reason, concerns about privacy and security have emerged
as crucial problems for customers. Because they want to ensure that their information
is securely stored and won’t be sold to outside parties for profit. Based on survey data
collected from Azerbaijani individuals, it was discovered that although some are truly
concerned about security, there is also a group of customers that do their online
transactions without any concerns. It was discovered that Azerbaijani customers
thoroughly review business policies and read customer evaluations before making any
online purchases. Based on the results of the questionnaire, it has been determined that
privacy and security concerns are what keep some people from making online
purchases. They hesitate when they shop online and are unable to do so unconcerned.
In summary, consumers in Azerbaijan want their privacy to be protected and want to
feel secure when making purchases online. Companies must be conscious of their
security vulnerabilities and take the appropriate steps to ensure customer satisfaction
in order to address this issue. Since it is a necessary component for all of us, it cannot
be disregarded. The major worries for customers, based on the results, seem to be data
breaches, data vulnerabilities, and selling personal data to third parties for commercial
purposes. When it comes to making purchases online, those risks influence choices.
Businesses and marketers may find this study helpful in understanding consumer
behavior and the variables influencing their decision-making. The study's suggestions
may include the need for e-commerce companies to implement trustworthy antivirus
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software to address security issues and create plans to prevent hackers' attempts to
steal customer data.
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Xulasa

Miasir dovriin enerji manzoarasinda neft sirkatlori transformativ gagirislarla tizlogorak,
0z strategiyalarmi yenidon nozordon kegirmok mocburiyystindo qalmiglar. Bu iso
onlarin bu istigamotdo mivafiq tadbirlor gérmasi ilo naticalonmisdir. Magaloda neft
sirkotlorinin yanagmalar1 iimumilagdirilarak, onlarin enerji kegidino cavab olaraq ge-
bul etdiklori innovativ strategiyalarin todqiqi aparilir. Boarpa olunan enerji monbalarina
saxalonma, qabaqcil texnologiyalarin inteqrasiyasi va strateji alyanslar vasitasilo neft
sirkatlori ananavi karbohidrogen hasilatt miiassisalorindon hartorofli enerji tomi-
nat¢ilaria gevrilirlor. Nimuna olaraq tohlil edilon neft sirkstlori bu strategiyalarin
praktiki naticalorini niimayis etdirir. Bir sira ¢atinliklorlo izlosmasine baxmayarag,
sektorun innovativ inkisaf sahosinds foal vo adaptiv yanagmasi miisahids edilir. Son
texnoloji yeniliklordon istifado edorok, davamli inkisaf moqsadlori Uglin sarmays
yatiran va bir sira digor sektorlarla smokdasliq formalasdiran gabaqcil sirkatlor global
enerji bazarinin golocoyini formalasdirir. Magalods vurgulanir ki, dinamik enerji
monzarasinds neft sirkotlorinin galirliliyi vo davamli inkisafi onlarin soraito gevik
uygunlagsma qabiliyyatindon vo diizglin qurulmus innovasiya strategiyalarindan
asilidir.

Acar soOzlar: neft sirkatlori, enerji kecidi, innovasiyalar, barpa olunan enerji, kor-
porativ strategiya.

INNOVATION STRATEGIES OF OlIL COMPANIES IN THE CONTEXT OF
ENERGY TRANSITION

Emil Gasimzade
PhD in Economics, lecturer, ASOIU
e.gasimzade@yahoo.com

Abstract

Facing with transformative challenges in today's energy landscape, oil companies have
been forced to recaliber their strategies. This has resulted in them taking appropriate
measures in this direction. The article summarizes the approaches of oil companies
and explores the innovative strategies they have adopted in response to the energy
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transition. Through diversification into renewable energy sources, integration of
advanced technologies, and strategic alliances, oil companies are transforming from
traditional hydrocarbon extraction enterprises to comprehensive energy solution
providers. The sample oil companies that were analyzed demonstrate the practical
results of these strategies. Despite facing several difficulties, an active and adaptive
approach in the field of innovative development of the sector is observed. Pioneering
companies that leverage the latest technological innovations, invest for sustainable
development and form partnerships with other sectors are shaping the future of the
global energy market. The article emphasizes that the profitability and sustainable
development of oil companies in the dynamic energy landscape depends on their
ability to flexibly adapt to conditions, and properly formed innovation strategies.

Keywords: oil companies, energy transition, innovation, renewable energy,
corporate strategy.

HNMHHOBAIIMOHHBIE CTPATEI'MA HE®TSAHbBIX KOMITAHUM HA
®OHE DHEPTETHYECKOI'O IIEPEXOJIA
Imune I'acvimzaoe

KaHO. 9KOH. HaYK, npenooasamensv, AI'YHIT
e.gasimzade@yahoo.com

Pe3ome

B cronkHoBeHuu ¢ mpobiemMamMu TpaHCPOpMAIMU COBPEMEHHON 3HEpPreTH4ecKon
cpelbl HePTSIHbIE KOMIIAHUU OBLITM BBIHYAECHBI IEPEOCMBICIUTL CBOM CTpaTeruu. B
pe3yibTaTe ObUIN MPUHATHI COOTBETCTBYIOLIME MEPHI B 3TOM HampaBieHuu. B craTbe
0000111ar0TCs MOAX0 bl HEPTSAHBIX KOMITAHUH U HCCIETYIOTCS HHHOBAIMOHHBIE CTpa-
TErMH, KOTOPbIE OHM IPHUHSUIM B OTBET HAa JHEPreTHMYECKUH mepexol. bimaromaps
JIUBEpCU(PHUKAIMA B CTOPOHY BO30OHOBIIIEMBIX MCTOYHHMKOB 3HEPTUH, UHTETPALIUU
MepEIOBBIX TEXHOJIOTUI U CTPATErNYeCKUX AJIbSIHCOB HE(PTSIHbIE KOMIIAHUU MpEeBpa-
LIAOTCS U3 TPAAUIIMOHHBIX IPEINPUATHH MO 100bIUE YTIE€BOI0POAOB B TOCTABIIMKOB
KOMIUIEKCHBIX 3Heprerudyeckux pemeHuil. Hedrsauble komnanuu, npoaHaan3upoBaH-
Hbl€ B KauecTBE MpPUMEPA, TEMOHCTPUPYIOT MPAKTUYECKUE PE3YJbTaThl 3TUX CTpa-
teruii. HecMoTpst Ha psig TPYIHOCTEH, HaOIIOJAETCSl aKTUBHBIN M aJJallTUBHBIN O~
X0 B chepe MHHOBAIIMOHHOTO pa3BUTHs oTpaciy. THHOBaIlMOHHBIE KOMIIAHUH, KO-
TOPBIE UCTIOIB3YIOT HOBEUILINE TEXHOIOTMYECKHE MHHOBAILlMU, UHBECTUPYIOT B YCTOM-
YMBOE pPa3BUTHE M (POPMUPYIOT MApTHEPCKUE OTHOLICHUS C JAPYTUMH CEKTOpaMH,
¢bopmupyroT Oynayliee MHUPOBOTO 3HEPreTMUYECKOro phbIHKA. B cTarhbe moguepku-
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Bac€TCsA, 4TO HpI/I6BIJ'IBHOCTB n YCTOI\/'ILII/IBOC pa3BUTHUEC He(l)THHBIX KOMIIaHUH B JUHa-
MHUYHOM SHEPICTUYECKOM J'IaHI[H_Ia(bTe 3aBHCUAT OT HMX CIIOCOOHOCTH THOKO ajari-
THUPOBATLHCS K YCJIIOBUAM H IIPABUJIBHO BBICTpOGHHOﬁ HHHOBaHHOHHOﬁ CTpaTcruu.

Kniouesvie cnoea: Hequ;szze Komnaruu, 3Hepeemuqe01<ub7 nepexod, UHHOBAYUU,
60300H06/1AeMAA JHepzemuKa, KopnopamueHasl cmpamecusl.

Giris

Stiratla dayison global enerji monzarasinds dayaniqli vo ekoloji cahastdon tomiz
enerji monboloring kegid tolobi getdikco daha da artmaqdadir. iqlim iizro beynalxalg
saziglorin saymin artmasi, bir ¢ox doévlatlorin ekoloji ganunvericiliyinin sortlosdi-
rilmasi, elaca da enerji istifadagilarinin talablorinds doyisikliklorin bas vermasi va S.
amillorin naticasinda geyd edilon enerji kecidinin stiratlondirilmasi va oananavi karbo-
hidrogen yanacaqlarindan istifadonin azaldilmasi istigamatinds tozyiglor yaranir. Yeni
igtisadi muhitds tarixan enerji sonayesinin markazi qiivvasi rolunu oynayan neft sir-
kotlori 6z uzunmuddatli strategiyalarini yenidon nozardon kegirmaya ehtiyac duyurlar.
Neft girkoatlori karbohidrogen yanacaqlarindan asililigi getdikco azalan diinya igtisa-
diyyatinda manfaatliliyi goruyub saxlamaq vo alternativ enerji sektorundan forma-
lasan ragabatdo maglub olmamagq tiglin yeni sartlora adaptasiya olmali va innovativ
texnologiyalarin tatbiqini genislondirmalidirlor.

Neft sirkatlori tiglin innovativ texnologiyalarin tatbigi sadaca qisamiiddatli dovr-
do galirlari artirmaq tigiin nazords tutulmur. Sirkatlor strateji xarakter dasiyan innova-
siyalarla 0z foaliyyat sahalorini yenidon transformasiya edos, doyison igtisadi muhitdo
0z bazar mdvgelarini goruyub saxlaya va hatta giiclondira bilarlar.

NOvbati paraqraflarda neft sirkotlorinin enerji kegidi fonunda istifado etdiklori
innovasiya strategiyalari tohlil edilir. Tarixi yanagmalarin nozardon kegirilmasi, mov-
cud strategiyalarin tohlili vo galocok inkisaf istigamatlori Uizro prognozlarla neft sirkot-
lorinin miiasir enerji bazarinin tolobloring vo gagirislarina neco uygunlasdigi dyranilir.

Neft sanayesinin tarixi vo buginki vaziyyatina baxis

Neft asrlor boyu muxtalif magsadlorls istifads edilsa do, onun sonaye miqyash
hasilat1 XIX asrdon etibaron baslanmigdir. Xiisusila geyd etmak yerino diisor Ki, neftin
sonaye Usulu ilo hasil edilmasi diinyada ilk dofa 6lkemizds, 1847-ci ildo Bibiheybot
orazisindo aparilmisdir. Miixtalif sonaye sahalorinds goxsayli totbig saholori tapmasi
onun istifadasini genislondirmis, xiisusilo XX asrds neft hasil edon sirkatlor va 6lkalor
mihim galirlor aldo etmisdir. 1960-c1 illords OPEC toskilatinin qurulmas ilo neft
hasilatgilarinin diinyada movqgeyi daha da méhkomlonmisdir. Tabiidir ki, 6ton asrin
sonlarina dogru yataqlardan ¢ixarilabilon ehtiyatlarin azalmasi1 miiayyon problemlor
yaratmigdir. Bels bir soraitds yeni texnologiyalarin (seysmik kosfiyyat, quyulara su vo
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qazin vurulmasi, termal vo Kimyavi tasir metodlar1 va S.) totbigi sayssinds hom yeni
yataglar kosf edilmis, ham do mévcud yataglardan hasil edils bilon neft vo kondensatin
miqdar1 shamiyyatli dorocodo artmisdir. Yani, neft sektorunda yeni texnologiyalarin
totbigi hamiso 6nom kasb etmisdir. Bir sira digor sektorlarla migayises etdikds neft
sonayesi bu aspektdan gabaqcil yerdo olmusdur.

XX asrin sonlari, XXI asrin avvallorinds iso neft sirkotlori yeni bir ¢agirisla
Uzlogmislor. Ekologiyanin qorunmasina olan talablarin sartlogsmasi getdikca onlarin iiza-
rina yeni 6hdsliklor qoymusdur. Paralel olaraq, alternativ enerji moanbolarinin istehsal
xarclorinin asag1 diismasi neft sonayesi tgclin ¢atinlik yaradan digar bir amil kimi ¢ix1s
etmisdir. Belo Ki, totbiq olunmaga basladigi ilk dévrlards glinos panellari va kilok tur-
binlari kimi texnologiyalarin istehsal xarclori ¢ox olduguna goéra onlar karbohidrogen
yanacaq]lari ilo ragqabatds shamiyyatli alternativlor hesab edilmirdilar. Lakin son zaman-
lar bu sahalards stiratli texnoloji irsliloyislor, miqyasin genislonmasi ils istehsal xarc-
lorinin agag1 diismasi, sektora dovlot dastayinin artmasi miisahids edilmisdir. Buna goéra
do, barpa olunan enerji manbalarinin istehsal xarclari xtsusilo XXI asrin avvallarindan
sonra azalmaga baglamis vo onlar enerji sektorunda miithiim yer tutmaga baglamislar.
Alternativ enerjinin maya doyarinin azalmasi ilo yanasi, bu texnologiyalarin ekoloji
tomiz olmasi neft girkatlori qarsisinda daha miirokkab bir dilemma yaratmisdir.

Bu guin enerji kecidi, yoni karbon emissiyalarinin azaldilmasi, ekologiyaya zars-
rin minimallagdirilmasi, barpa olunan enerji manbolorindon istifadonin genislondi-
rilmasi neft sirkatlori Giglin do yeni ¢agiriglar va hadoflor formalasdirmaqdadir vo buna
uygun olaraq oksar sirkatlor 6z strategiyalarini yenidon formalagdirirlar. Asagidaki
cadvalds diinya Uizra qabaqcil bir sira neft sirkatlorinin enerji kegidi strategiyalarindan
gostoricilor oks etdirilmisdir:

Cadval 1. Qlobal neft sirkatlorinin enerji kecidi strategiyalarina dair bazi gostaricilar

Exxon BP Chevron Total Shell Eni Equinor Repsol

Mobil Energies
Xalis sifir 2050 2050 xalis 2050 xalis 2050 xalis 2050 2050 2050 2050
omoliyyatlar xalis sifir hodofi sifir hodofi sifir xalis xalis xalis sifir ~ xalis
lizra hodof il sifir hadofi sifir sifir hadofi sifir

hodofi hadofi hadofi hadofi
Mohsullarin 2050-y» 2028-2 2050-ys 2050-yo  2040-a  2050-y» 2040-a
karbon godor 50% godor 5% godor 60%  qodor godor godor godor
intensivliyi azalma azalma azalma 100% 40% 100% 55%
gostoricisi azalma azalma azalma azalma
Asag1 karbon 2027-ya  2025:3-4 2028-0 2-3 2-3mlrd  2021- 2021-26:  2021-
investisiyasi godor15  mird $ godor 10 mird $ $illik 24:5.7 23mird$  25:19.3
miqdar mird $ 2030:5mird  mlrd $ illik mird £ mird £

$
Borpa olunan - 2025:20 - 2025: 35 - 2025:6  2030:12- 2025:6
enerji istehsal GW GW GW 16 GW GW
glct 2030: 50 2030: 100 2030: 2030:
GW GW 15 GW 20 GW
2050:
60 GW
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Manba: Global Data analitik sirkatinin malumatlart asasida hazirlanmigdr [10]

Gorindiyl kimi, siyahidaki neft sirkatlori 2050-ci ilo godar xalis sifir hadofi
(emissiya olunan istixana qazlarinin miqdari ilo atmosferdon tomizlonan gazlarin miq-
dar1 arasinda tarazliq) qoymuslar, onlar ndvbati illor arzinds karbon emissiyalarini
getdikco azaltmagi hodofloyirlor. Asagi karbon sektoruna investisiyalarin genislon-
dirilmasi nozards tutulur. Bazi sirkatlor Uglin bu molumat oks etdirilmass do, Umu-
milikda onlar barpa olunan enerji istehsali giiciinti daha da artirmagi hadoflayirlor.

Bu sahodo aparilmis todqiqatlarda neft sirkatlorinin barpa olunan enerji sekto-
runa investisiya yatirmasinin shamiyyati mixtalif formalarda asaslandirilmigdir. Mo-
salon, Cin enerji sirkatlorini tadqiq edon H. Fei et al. (2022) bildirir ki, neft sirkatlori
ononavi Vo alternativ enerji sahalorini inteqrasiya etmali, todricon alternativ enerji
moanbalarina dogru transformasiya etmolidir. Bu halda, onlar galirliliyi artira vo daya-
niqh inkisafa nail ola bilorlor. Todgigatda, xususilo, dekarbonizasiya proseslori vo
karbon emissiyalarinin azaldilmasimin ohomiyyati geyd edilir. Risklorin minimal-
lagdirilmasi tigiin aktivlar portfelinin optimallasdirilmali oldugu vurgulanir. Miolliflor
bu istigamatdas texnoloji innovasiyalarin giiclondirilmali oldugunu, todgigat va inkisaf
foaliyyatlori miqyasinin genislondirilmasini vo yeni enerji sahalarins diversifikasiyani
toklif edirlor [4].

Neft sirkatlarinin yeni enerji manzarasinda innovasiya strategiyalari

Miiasir enerji bazarinda kiilok va glinas kimi barpa olunan enerji manbalori
getdikca daha ¢ox digqgat calb edir. M. Pickl (2019) apardig: todgigatda sokkiz boylk
neft sirkatini tohlil edir. O, gostarir Ki, tohlil olunan sirkatlordon besi barpa olunan
enerjiyo ohomiyyaotli investisiyalar yatirmaqdadir. Maraqlidir ki, neft sirkotlorinin
tosdiglonmis karbohidrogen ehtiyatlari ilo onlarin alternativ enerjiys qoydugqlari in-
vestisiyanin hacmi arasinda slage oldugu miisahids edilmisdir [6].

Neft sirkotlorinin enerji kegidi fonunda {imumi strategiyalarinin doyismosine
dair Y.Peng et al. (2019) tadqiqat aparmigdir. Mialliflor geyd edir ki, artiq asagi kar-
bonlu galacays kegid soraitindo neft-qaz sonayesino tozyiglor vo cagirislar artir.
Beynoalxalq neft sirkatlorinin asagi karbon strategiyalarini ii¢ qrupa boliirlor: gaz hasi-
latinin @imumi foaliyystdo daha genis yer tutmasi, agagi karbon sektoruna bilavasito
investisiyalar vo bu sahads digor neft sirkotlori ilo amakdasliglarin genislondirilmasi.
Onlar eyni zamanda neft sirkotlorinin ananavi sahalordan slratlo uzaglasmasinin risk-
lori barado xabardarliq edir vo geyd edir ki, yeni va kifayat godar tacriiboys malik
olmadiqglar1 bu sahodo geyri-ononovi texnologiyalarla is onlarin timumi golirliliyini
asag1 sala bilar. Buna gora do, sirkatlor ti¢iin hazirda an 6namli amillardan biri snanavi
Vo asagi-karbon sanayelori arasinda diizgiin balansin qurulmasidir [5].
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Enerji transformasiyasi 6ziindo ham do ragomsal transformasiyani nazards tutur
ki, bu da tobii ki, 6z ndvbasinds Xarclorin azaldilmasina, somarsliliyin artirilmasina,
daha dizgln vas ohatali gorarlarin gobul edilmasi vo sonayeds hesabatliliq vo soffaf-
ligin artirilmasina sabab olur [2]. Qeyd edilonlar fonunda neft sirkatlori miasir dovriin
toloblorina uygunlasmagq ticiin bir sira strategiyalar miioyyonlosdirmislor Ki, todgigat-
larimiz naticasinds asagidaki asas istigamatlor misyyon edilmisdir.

Diversifikasiya

Neft sirkatlorinin hazirda istifads etdiyi 6nomli strategiyalardan biri digar sektorlara
dogru diversifikasiyadir. ©Ononavi neft galirlori bir sira xarici tozyiglorlo Uzlosdiyindan,
portfelin saxalondirilmasi dayaniqli inkisafin tomin edilmasi va risklorin azaldilmast tigiin
vacibdir. Diversifikasiyanin iki istiqgamotdo getdiyini miisahido etmok olur: digor alter-
nativ enerji manbalarina investisiya va geyri-enerji sektoruna investisiya.

Digor alternativ enerji moanbalorino giinas, kiilok vo geotermal enerjini misal
gostormok olar. Son dovrlords bir ¢ox neft sirkatlori bu sektorlara béyuk investisiyalar
yatirirlar. Burada Boyiik Britaniyanin BP sirkotindon misal gatirmok olar. Son zaman-
lar boarpa olunan enerji manbalarins investisiyalar1 artiran BP sirkati, alternativ enerji
monbalorina diversifikasiyani girkatin asas strategiyalarindan biri olaraq gobul edir.
Sirkatin barpa olunan enerji tizra istehsal gucti 2021-ci ilds 3.3 gigavat olmusdur ki,
bu gostaricinin 2030-cu ilds 50 gigavata godar qalxmasi planlasdirilir [8].

Bundan slave, son zamanlar hidrogen yanacagi xiisusi digqat gokan enerji név-
lorindon biridir. NUmuna olarag, “SOCAR-mn 2035-ci ilo kimi Korporativ Strate-
giyas1” sonadina asasan enerji kegidi mosalalori (izro hidrogenin istehsali, daha sonra
onun Yyerli bazardan xarici bazarlara nogli imkanlarinin aragdirilmasi imkanlarinin
Oyranilmasi nozards tutulmusdur. Galocokds hidrogen qazindan miixtalif yanacaqlarin
alternativi kimi istifado olunmasi nozords tutulur [11]. Golocoyin yanacagi hesab
edilon hidrogen xuisusilo agir yiikdasima kimi sektorlarda boytik perspektivler vad
edir. Neft sirkotlorinin movcud infrastruktur vo logistik imkanlar1 hidrogen sonaye-
sindo muhim rol oynaya bilor.

Diversifikasiya strategiyasinin torkib elementi kimi bozi neft sirkotlori eyni
zamanda ananavi enerji sonayesindon konar sektorlara investisiya yatirirlar. Bunlara
muasir rogomsal texnologiyalart misal gostormok olar. Belo ki, suni intellekt, data
analitikasi, blok¢eyn texnologiyasi kimi miasir trendlor neft sirkatlarinin asas omaliy-
yat proseslarini optimallasdirmaqla yanasi, onlara yeni sektorlara daxil olmaga va yeni
mohsul va xidmatlor toklif etmays do imkan yaradir. Yataglarin vaziyysti hagqinda
molumatlar real vaxtda tomin edon gabaqcil sensorlardan avadanliglarin 6miir miid-
dotini optimallagdiran siini intellekt asasli prognoz modellarina gadar bir gox ragomsal
texnologiyalar sonayeds radikal tatbiglor tapa bilir. Hazirda bir ¢ox neft sirkatinin
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niimunasinda rogemsal texnologiyalar sahasinds yeni sirkatlorin yaradildigini gérmok
olur. Masalon, SOCAR-1n strukturuna daxil olan “Caspian Innovation Center” MMC
2017-ci ildo SOCAR va IBM arasinda birga miossiss kimi yaradilmisdir ki, yaradi-
1dig1 zaman magsadi sadoco SOCAR-a va neft sonayesins deyil, digor sektorlara da
informasiya texnologiyalar1 vo rogomsallasma xidmoti géstormok, 6lks igtisadiyya-
tinin ragomsal transformasiyasina yardim etmok olmusdur.

Saxoalondirmanin aparildigi digar bir istigamat iso bioyanacaqlardir. Kond to-
Sarriifat1 vo enerji sektorlarinin kosismasi hesab edilon bioyanacaqlarin inkisaf et-
dirilmasi va istehsali sirkatlora galocok enerji bazarinda 6z aktualligin1 qoruyub sax-
lamaga yardim eda bilor. NUmuna olaraq, ABS-nin “Chevron” sirkati kosfiyyat sona-
yesinin karbon intensivliyini azaltmag moagsadilo bioyanacaq istehsal etmoak Gglin
genis tadqiqatlar aparir. Bels ki, ,,Chevron‘ hazirda bitki yagi va banzar maddalordon
borpa olunan dizel yanacagi istehsali {izarinds ¢alisir [9].

Qeyd olunanlarla bagli bildirmak olar ki, diinya miqyasinda aparilmis tohlillora
osasan, beynolxalq neft sirkatlori (global soviyyada foaliyyst gostoran sirkotlor) milli
neft sirkatlorina (foaliyysti asason monsub oldugu 6lkods qurulmus) nazoron 06z
portfellorini barpa olunan enerji istehsalina (xtisusilo kllok va giinas enerjisino) daha
cox saxolondirmislor [7]. Buna bir sira miimkiin sabablor géstormok mumkindur.
Hesab edirik, daha cox aktivlora vo maliyys resurslarina malik olmasi, global so-
viyyado foaliyyot gostordikds digar 6lkalorin ganunvericilik vo ekoloji tonzimlomo
siyasatlorina uygunlasmaq ehtiyaci, daha genis sahoalora diversifikasiya etmok Ugiin
yetarli tacriiba va bacariglar va s. buna tasir géstoran amillordir.

Umumilikdo diversifikasiya neft sirkotlorinin genismiqyaslh enerji tominatgisi
roluna kecid etmasi t¢lin tasdiglonmis strategiyadir.

Ragamsal texnologiyalardan va innovasiyalardan istifadanin genislondirilmasi

Neft sirkotlori son texnologiyalardan istifado edorok omaliyyatlart optimal-
lagdira bilar. Bundan slava, yeni texnologiyalar xarclori azaltmagla, omaliyyat soma-
roliliyini artirir vo onlarin totbigi artan ekoloji vo sosial taloblora cavab verir. Bu iso
ragaboto davamli qalmagq tigiin 6nom dasiyir.

Buraya son dovrlords neftqazgixarma sonayesinds alds edilmis texnoloji yeni-
liklori nimuna gostarmok olar. Quyuya buxar, su va qazin vurulmasi kimi zonginlos-
dirilmis neft hasilati iisullar1 mévcud yataqlardan daha c¢ox karbohidrogen hasil
etmoaya imkan verir. Eloca do, Ufliqi gazma va hidravlik qirilma tisullari darinlikds va
¢atin mihitlords yerloson ehtiyatlari aldo etmak, sist gazi vo neftini hasil etmak imkani
yaratmigdir. Qeyd etmok lazimdir ki, nanotexnologiyalarin totbigi bu istigamatdo no-
zoragarpacaq iqtisadi samaralor gatira bilir [1]. Bu texnologiyalar neft yataqlarinin
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mohsuldarligini va istismar middstini artirmaqla yanasi, hom do avvallor hasilati da-
yanmis yataqlardan hasilat1 yenidon barpa etmak sansi yaradir.

Ekologiyaya vurulan zararlo bagli narahatliglar vo tozyiglor artdigca, karbonun
tutulmasi, istifadosi vo saxlanmasi (CCS) hollori meydana ¢ixmigdir. Karbon qazi
emissiyalarin1 yataqda saxlamagqla vo ya sanaye proseslorinds basqa mogsadlorls isti-
fads etmoakla, neft sirkatlori istixana qazlarmin emissiyasini shomiyyatli daracads azalda
bilarlor. Bu texnologiyalar hals inkisafinin ilkin marhoalasinds olsa da, getdikca daha ¢ox
neft sirkotinin onlarin inkisafi va totbigine investisiya yatirmasi miisahidos edilmokdadir.

Innovasiyalar vo rogomsal hallor enerji nohongi ,,Shell“in qarsisa qoydugu
xalis sifir hadafine dogru iralilomasinds miihiim rol oynayir. ,,Shell* sirkati amaliy-
yatlarin tohllikasizliyini artirmaq moqsadilo 6z layihalarinds asyalarin internetindan,
robotexnikadan, ragomsal texnologiyalardan va suni intellektdon istifads edir. Bu
texnologiyalar daha effektiv ig goraiti formalasdirmaga imkan yaradir. Eyni zamanda,
bulud asasli hesablamalardan vo boyik hacmli malumatlarin vahid zamanli tahlilindoan
avtomatik gorar gobul etma prosesinds istifads edilir [12].

Strateji alyanslar va birgo muoassisalar

Enerji mihiti suratli transformasiyalara moaruz qaldigi tiglin neft sirkotlori omok-
dasliglarin formalasdirilmasina getdikco daha ¢ox 6nom verirlor. Strateji alyanslarin
Va birga miiassisalorin qurulmasi sirkatlora gucli cahatlordan birgs istifads ilo siner-
jinin yaradilmas1 imkani verir.

Sonayeds bir ¢ox neft sirkatinin muxtalif mogsadlorls texnologiya firmalari ilo
omoakdasliq etdiyi miisahido edilir. Belo omokdasliglar barpa olunan enerji sektoruna
integrasiya etmok ti¢iin bir imkandir. Bundan slava, barpa olunan enerji muoassisalori
ilo strateji alyanslar va birge misssisalorin qurulmasi neft sirkatlorina bilik va tacriiba
sahibi olmadiqlar1 bu enerji sektoruna bolod olmaq v uygunlagsmaq imkani yaradir.

Birgo miassisalorin formalagdirilmasi eyni zamanda resurslarin, elaca do tod-
gigat v inkisaf xarclorinin paylasilmasina zomin yaradir, movcud risklori boliisdiiriir,
yeni cografi bazarlara daxil olmaga sorait yaradir. Bu ciir birgo mioassisalor yeni
innovasiyalarin yaradilmasina tokan verir, tocriibo va biliklorin paylasiimasi ilo neft
sirkatlorinin post-neft erasina dogru daha aktual qalmasini tomin edir.

Shojaeddini et al. (2019) geyd edir ki, davamli inkisaf mogsadlori prioritet gazan-
diqca, sirkatlor arasinda omokdasliq rogabotdon daha calbedici formaya golir, ¢linki te-
rofdasliglar vasitasilo sirkatlor risklorin idars olunmasi, yeni texnologiyalarin calbi, ma-
liyya investisiyalar1 sahoasinds amoakdasliq eds bilarlor. Belo amokdasliglar hatta enerji
kegidini slratlondirs vo iglim doyisikliyinin normallagdirilmasina tohfa vers bilar [7].

Bu istigamoatdo Fransanin ,,Total Energies sirkatinin 2018-ci ildo Google Cloud
platformast ilo birlikds neft-gaz kosfiyyati vo hasilati moagsadlori ilo stini intellektin birgs
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inkisaf etdirilmasi barado amokdashigini geyd etmok olar. ©mokdasliq suini intellektdan
seysmik todgigatlarda istifado etmoklo yeralt: tasvirlarin sorh va tahlil proseslarini avto-
matlagdirmaq imkani yaratmisdir. Bu programlar ,,Total Energies* sirkotins neft-qaz ya-
taglarinda daha siiratli vo somarali sokildo kosfiyyat aparmaga vo yataqlarin effektiv
giymatlondirilmasina imkan vermisdir. Bu torofdasligin naticasinds neft-qaz sonayesi
molumatlarinin emal1 vaxtlarimin shomiyyatli doracads azalmasi va goarar gobulunun op-
timallagdirilmasi miisahido edilmisdir [ 13]. Homginin geyd etmak yerina diisar ki, sirkatin
avvalki adi “Total” olmus, 2021-ci ilds iso adi sirkatin bas icragi direktorunun bildirdiyi
kimi, “sirkatin strateji transformasiyasin vo daha genis enerji sirkatino cevrilmasini
tomsil etmak magsadilo” “Total Energies” olaraq doyisdirilmisdir [14].

Davamli Inkisaf va Korporativ Sosial Masuliyyat Tasabbuslari

Korporativ sosial masuliyyat togobbuslari sirkastlorin comiyyatdo mishat imici
Vo niifuzunu artirir. Bu tasobbuslor hom faaliyyat gdstordiklori icmalar, hom do sirkot-
lorin 6z0 G¢ln dayar yaratmaga imkan verir. Bu tadbirlor davamli inkisaf moagsadlori
ilo do bilavasito baglidir [2]. Enerji kegidi fonunda iso, davamli inkisaf vo sosial
mosuliyyat todbirlari Uglin innovasiyalardan istifads asas yollardan biridir. Belo ki, bu
toloblor artdiqca, sirkatlorin do gqabaqcil texnologiyalardan istifadoni geniglondirmoya
olan ehtiyaci artir.

Bu istigamatda innovativ saylora daha yasil texnologiyalardan istifado, bioasasl
stirtkii materiallari, karbon tutma hallori, neft dagilmalarini azaldan nanotexnologiya
ilo zanginlogdirilmis materiallarin istifadasini va s. aid etmoak olar. Eyni zamanda,
dairovi (sirkulyar) iqtisadiyyat yanagsmasinin getdikco daha ¢ox gobul edildiyi miisahi-
do edilir. Burada neft hasilati tullantilarinin basqa magsadlorlo istifadasi, masalon
gazma tullantilarinin tikinti materiallarina ¢evrilmosi kimi variantlar mimkinddr.

Neft sirkatlorinin sosial mosuliyyot todbirlorini genislondirmasi vo bu tacriibanin
davam etdirilmasi davamli inkisafin aldo olunmasi yolunda boyiik bir addim olacag-
dir. Buna gora do, neft sirkatlorinin foaliyystinds sosial masuliyyat tadbirlarinin daha
genislondiyini gérmoak olar. Bu magsadla, innovativ texnologiyalarin tatbiginin genis-
londirilmasino ehtiyac artir. Moasalon, bazi neft sirkotlorinin foaliyyst gostordiklori
icmalarda rogomsal bacariglarin artirilmasi kimi todbirlors vosait ayirdigimi gérmok
olur.

Neft sirkatlorinin enerji kecidinds iizlasdiyi ¢otinliklor

Innovasiya strategiyalar1 neft sirkotloring enerji kegidi prosesinds uygunlasmaq
ticilin perspektivli yollar toklif etso do, bu strategiyalarin reallagdirilmasi 6z ndvbasindo
bir sira ¢otinliklorlo tizlogir. Belo ki, bu strategiyalarin hoyata kegirilmoasindo mimkiin
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maneslor sirasina maliyyo ¢atinliklori, texnoloji imkanlarin mahdudlugu, korporativ vo
toskilati baryerlor, ganunvericilik va tonzimloyici orqanlarin tolablori aid edils bilor.

Maliyys mohdudiyyatlori burada xiisusi yer tutur, belo ki, yeni texnologiyalarin
islonmasi vo totbiqi, yaxud yeni sektorlara diversifikasiya cohdlori ohomiyyetli ma-
liyyo resurslari talab edir. Neft qiymatlorinin geyri-stabil olmasi, amaliyyat xarclorinin
artmasi kimi amillor neft sirkotlorini olds etdiklori monfootin bir hissosini innovasiya-
larin maliyyolosdirilmasine sorf etmoyo manes kimi ¢ixis edir.

Texnoloji mohdudiyyatlor dedikdos, hals enerji kegidi tiglin zoruri bir ¢ox texno-
logiyalarin tokmil soviyyado inkisaf etmomasi vo onlarin effektiv totbiqi tigiin olave
todgiqatlarin aparilmasina olan ehtiyac nozordo tutulur. Bu giin bir sira neft sirkotlori
karbon tutma texnologiyalarina investisiya yatirsa da, onlarin sonaye miqyasl somoro-
li olmasi halo tam tosdiq edilmomisdir. Yaxud siini intellekt texnologiyalarinin omo-
liyyatlara inteqrasiyasi ii¢lin zaman va resurslar tolob olunur.

Korporativ saviyyadas is9, sirkotdaxili madoniyyatin doyisdirilmasi vo uygunlas-
dirilmasi ¢atinlik togkil edon amildir. ©nonoavi neft sirkatlorinds yeni innovasiyalari
qabul etmok {igiin yeni korporativ modoniyyastin formalagdirilmasi tolob oluna bilar,
clinki is¢i heyoti arasinda doyisikliys qarst miigavimaet, lazimi bilik vo bacariglarin
olmamast miimkiindiir. Buna goérs do, anonavi texnologiya vo metodlarla islomoyo
adot etmis sirkotlordo korporativ innovasiya madoniyyetinin qurulmasi todbirlori
xiisusi 6nom kosb edir.

Digor bir masalo kimi geyd etmok olar ki, yeni sektorlara (mosalon, miioyyan
barpaolunan enerji sonayesi) daxil olmaq li¢lin lazimi icazslorin, lisenziyalarin alin-
mast talab oluna bilir vo sirkatlor bels icazolorin alinmasinda ¢atinliklo tizlogo bilorlor.
Aydindir ki, miixtolif 6lkalorin 6zlinomaxsus ganunvericilik sistemlari olur. Buna gora
da, bu ciir icazslorin alinmas1 meyarlar1 yerli ekoloji problemlar, torpaqdan istifade
hiiquglar1 vo oshalinin maraqlarina uygun olaraq genis doyiskonlik gdstora bilor. Neft-
gaz sektoruna vo qanunvericilik toloblorino yaxsi bolod olan neft sirkotlori onlara tanig
olmayan sektorda biirokratik ¢atinliklorls tizloso bilarlor.

Bu istigamotds Fattouh et al. (2019) geyd edir ki, karbohidrogen resurslarindan
alternativ enerji monbalarina kecidin siiratlo aparilmasi sirkatlorin aktivlorinin israfina
Va itkilora saboab ola bilor. Kegidin yavas bas tutmasi isa sirkatlori yeni enerji monzo-
rasinds ragabatdon konarda saxlaya bilor. Bu geyri-misyyanliyi nozars alaraq, neft va
qaz hasilat¢ilar1 davamli, innovativ strategiyalara xiisusi diqqat ayirmahidirlar. Miial-
liflor torafindon, neft sonayesindo movcud dayar zoncirinin taloblori nazars alinmagla,
morhoalali sokilda barpa olunan enerjiys kegid tovsiys olunur. Eyni zamanda, neft hasil
olunan Olkalords alternativ enerjiys investisiyalar1 stimullagdirmaq ti¢iin todbirlor
gorilmalidir [3].
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Innovasiya strategiyalariin galacak istiqamotlori

Qeyd olunanlar fonunda neft sirkatlorinin galocokds hansi innovasiya strategi-
yalarini izloyacayi barado fikir yiritmak miimkiindiir. ilkin miisahids olunan mihim
doyisiklik neft girkotlorinin “neft” sirkotlorindan “enerji” sirkotlorina dogru transfor-
masiyasidir. Hesab edirik ki, bu tendensiya davam edacak vo oksor neft sirkatlori sa-
daco ononovi neft-qaz sektorunda foaliyyat goéstormoyorak, barpa olunan enerji
sektoruna da diversifikasiya edocokloar.

Eyni zamanda demak olar Ki, bazi texnologiyalarin inkisafinda neft sirkatlorinin
xususi rolu olacag. Bura hidrogenin enerji névi kimi istifadasi, elektrik avtomobillorin
inkisafi, akkumulyator (batareya) texnologiyalarinin tokmillogdirilmasi kimi sahalori
aid edo bilarik. Bu mogsadlarla, neft sitkotlorinin alternativ enerji sektorundaki bir sira
miuassisalorlo strateji alyanslar va birgo muossisalor formalasdirdiglarinin sahidi ola
bilarik.

Bundan basqa, ekoloji taloblor fonunda dayaniqli inkisafa daha gox digqot yeti-
rilacayini, sirkatlorin karbon-neytral olmaq tiglin addimlar atacaqlarini prognozlas-
dirmaq olar. Sirkotlor sosial masuliyyat todbirlorini vo dayanigli innovasiyalar1 6z
strategiyalarina daha ¢ox daxil edacoklor. Digar bir mosalo isa ragomsallasmanin
geniglonmasi olacaqdir. Miixtalif rogomsal texnologiyalar — masin 6yranmoasi, slni
intellekt, data analitikasi, blok¢eyn texnologiyasi, hatta kvant komputerlori ilo simu-
lyasiyalarin aparilmasi kimi sahalor omaliyyatlarda daha genis yer tutmaga baslaya-
caqdir. Belo bir soraitds iso, innovasiyalara yetarinco digget ayirmayan sirkatlorin
ragabatdoa getdikca daha ¢ox ¢atinliklorls Gzlasacayi qagilmazdir.

Noatica

XXI asrin miiasir enerji monzarasinda neft sirkotlori artiq ononovi formada
foaliyyot gostormoklo 6z golirlilik saviyyalarini qoruya bilmirlor. Miixtalif talablor vo
ohdolikler, rogaboat amillari onlarin enerji kegidine daha ¢ox diqget ayirmasini tolob
edir. Enerji kecidindo iso asas rolu yeni texnologiyalarin totbiqi oynaya bilor. Neft
sirkotlorinin innovasiya strategiyalarini nozorden kegirdikdon sonra, onlar {igiin timu-
mi olan bir sira cohotlor agkar edilmisdir. Yeni enerji sektorlarina dogru diversifika-
siya, alternativ enerji sektorundaki sirkatlorlo birgo miiossiso vo alyanslarin yaradil-
mast, sosial mosuliyyat tadbirlorinin giiclondirilmasi, rogomsal texnologiyalardan
daha genis istifado edilmasi kimi todbirlor miisahids edilir.

Diinya torciibasindo neft sirkotlorinin rogemsal texnologiyalara, borpa olunan
enerji monbolorina, qabaqcil innovasiyalara investisiya vo maraqlari barado kifayot
qadar niimunalar vo malumatlar méveuddur. Sirkatlorin yeni texnologiyalara investisi-
yalar1 geniglonma tendensiyas1 gostorir.
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Bununla bels, sirkotlorin innovativ faaliyyot todbirlorinin garsisinda maliyya,
texniki, texnoloji, qanunvericilik, sosial tolob vo mohdudiyyatlorin olmasi bir sira ma-
neolor yaradir. Bu kimi maneolorin 6hdesindon golmok {iciin neft sirkotlori sektor-
lararas1 omokdasliqlarin giiclondirilmaesi, todqiqat vo inkisafa davamli sarmayaslarin
ayrilmasi, dovlot qurumlar1 vo sonayenin digor oyuncgulart ilo omokdagliglarin genis-
londirilmasi kimi 6nloyici tadbirlor gdrmalidir.

Qeyd olunanlarin innovasiya strategiyasinda nozors alinmasi, milli neft girkot-
lari iiglin raqabat qabiliyyatliliyi qoruyub saxlaya bilmok ii¢lin 6nom kasb edir. Sirkot-
larin global bazar tendensiyalarini tohlil edorok, yeni miihito adaptasiya olmaq, dina-
mik doyison sortlors ¢evik reaksiya vermok vo innovativ inkisaf eds bilmok gabiliyyati
onlarin ugur gazanmasinin asas toyin edicilorindon olacaqdir.
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Xiilasa

Miiasir raqabat soraitindo vo postpandemiya donominds alyanslar ¢argivasindo omok-
dashq aviasirkotlorin inkisafinin asas inkisaf perspektivlorindon biridir. Hor hansisa
bir global aviasiya alyansina {izv olan aviasirkot daha ¢cox miittofiqo sahib olmus olur
vo homin miittofiq sirkotlor rogabot avozing bir-birilorine dostok vermis olurlar. Koskin
roqabotin, dinamik vo siiratli doyisikliklorin bas verdiyi hava naqgliyyati bazarinda
alyans corgivasindo biznes torofdast oldo etmok bir torofdon golir artimina, digor to-
rofdon iso aviasirkotlorin bu bazarda galic1 olmalarina sabab olmus olur. Maqalodo
miixtalif spesifik xiisusiyyatlor nozars alinmagla aviasiya alyanslarinin yaranma tarixi,
foaliyyat istigamatlori, eyni zamanda onlarin tosnifati vo aviagirkotlorin hor hansisa
qlobal alyansa qosulmasi prinsiplorinin tohlili hoyata kegirilmisdir.

Acar sozlar: alyans, IATA, kod-sering, hab, interlayn.

ANALYSIS OF THE PRINCIiPLES OF AIiRLINE COMPANIES
COOPERATING iIN ALLIANCES
Fuad Mirzayev!, Kovsar Dadashova?

'Phd., *?National Aviation Academy;
Y¥mirzayev@naa.edu.az, *kdadashova@naa.edu.az

Abstract

The aviation alliance represents a partnership agreement between multiple air carriers.
The airlines that comprise the alliance uphold their legal autonomy but adhere to a
specific set of general regulations including flight schedules, ticket sales, loyalty
programmes, as well as other aspects. In today's competitive environment, alliances
constitute one of the principals means of development for airline companies. Airline
companies that belong to a specific union have additional support rather than rivalry
from one another in the market. This results in increased profits and prospects for long-
term success in the highly competitive and challenging civil aviation sector. This
article provides historical insight into the formation and activities of aviation alliances,
and delineates their categorisation based on various characteristics.

Keywords: allinace, IATA, code-sharing, hub, interline.
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AHAJIN3 IPUHITATIOB COTPYJTHUYECTBA ABUAKOMITAHUH B
PAMKAX AJIBSAHCOB

®@yao Mupsoes*, Foscap Jadaweea’
Y0.¢h.2.1., Y Hayuonanvnas Asuyuonnas Axademus
Yfmirzayev@naa.edu.az, *kdadashova@naa.edu.az

AHHOTANUA

ABHAIMOHHBINA aJbSHC MPEICTABIACT COOON MAPTHEPCKOE COIJIAIIEHUE MEXKITy Hec-
KOJIbKMMH aBUAIlEPEBO3YMKAMHU. ABUAKOMIIAHUH, BXOJSIIHUE B aJbSHC, COXPAHSIOT
CBOKO IOPUAMYECKYIO CaMOCTOATEIBHOCTh, HO MPH TOM IMPHUIECPKUBAIOTCS ONPEAE-
JeHHoro Ha0opa oOIIKX MpaBUJil, BKIIOYasi paclycaHue MOJIETOB, MPOJaxKy OHIIETOB,
IMporpamMmsal JIOAJIbHOCTU U APYTHUEC aClICKTHI. B YCIIOBUAX COBpeMeHHOfI KOHKYPCHIIUN
aJbSHCHI SBJISIIOTCSL OJIHUM U3 OCHOBHBIX CPEJICTB Pa3BUTHs aBUAKOMIIaHWIl. ABHa-
KOMIIaHUH, BXOOAIIIME B TOT WJIN WHOM COI03, UMCIOT JOIOJHUTCIIBHYIO MOAACPIKKY,
a HEe COMEPHUYECTBO APYT C APYTOM Ha PBIHKE. DTO MO3BOJSET YBEIUYUTH IPUOBLIH
" MEPCICKTUBLI JOJITOCPOYHOI'0 yCIiexa B YCIOBHUAX JKECTKOH KOHKYPCHIIMU B CCK-
TOpe TpakJaHCKOM aBuanuu. B naHHOW cTaThe JaeTcs uctopudeckuii 063op ¢op-
MHUPOBAaHUA W ACATCIBHOCTH ABHALIMOHHLIX AJIBAHCOB, a TAaKXKC IIPOBOAMTCA HX
KJaccuUKaLKA MO Pa3IMYHbIM PU3HAKAM.

Knrwoueewie cnosa: anvanc, UATA, koo-wepune, unmepiatit, xao.

Giris

Postpandemiya dovriinds diinya iqtisadiyyatinin qloballagma saviyyasinin yeni-
don yiiksolon tempi aviasirkotlors golocok inkisaf perspektivlorina dair tokrar “diisiin-
mok” macburiyyati yaratmigdir. Tocriibs géstormis oldu ki, coxsaxoli hava xatlori (ha-
va yollar1) sobokosino malik iri aviagirkatlor siiratlo doyiskon, dinamik bazar miihitinin
toloblorine daha dayanigli qalmaga miivoffoq oldular. Onlar davamli olaraq daimi sor-
nisinlori ticlin miixtalif ciir havaslondirici programlar totbiq edarok, miistorilarinin
maraglarin1 qoruyan aviagirkat “imicini” formalasdirmaqda istoklidirlor. Amma, eyni
zamanda geyd etmok lazimdir ki, bazan iri aviasirkatlor ¢otin idare olunan, miirokkob
bir biirokratik aparata gevrilir va naticads irthocmli siini xarclor vo goroksiz 6hdalik-
lorlo garsilasirlar.

Dinamik doyison xarici miihitin taloblorine davamli cavab vera bilmok, bu mii-
hito derhal uygunlagmaq tolobinin mdvcud oldugu global hava naqliyyat xidmatlori
bazari aviagirkotloro 6z miirokkob togkilati sturkturlarinin tistiin vo moanfi cohatlorini
tokrar nozordon kegirmok, onlarin bir-birilari ilo raqib deyil, torofdas olmaq perspek-
tivlorini aktuallagdirmisdir. Bu elmi moagqalonin osas magsadi hava dasimalar baza-
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rinda movcud olan aviasirkatlorin qlobal aviasiya alyanslarda istiraklarindan oldo edo-
coklori yeni imkanlari tohlil etmak, eyni zamanda yaxin perspektivde milli aviagirkot-
lorin global aviasiya alyanslarindan birina qosulma imkanlarint vo onlarin hamin
alyanslar ¢arcivesinde omakdasliqdan aldo edacoyi sinergetik effekti miioyyonlosdir-
mokdon ibaratdir.

Aviasiya alyanslari yaranma tarixi, ohamiyyati vo tasnifati

Aviasiya alyanslari bir neg¢o aviagirkoti 6ziindo comlosdiron garsiligh torafdasliq
ittifaglar1 hesab edilirlor. Bu alyanslara daxil olan hor bir aviasirkot 6z hiiquqi azad-
ligin1 qorumagq sortilo ugus cadvallori, bronlagsdirma vo bilet satisi, loyalliq proqramlari
va bir sira digor foaliyyat istigamatlori {izro vahid norma vo standartlara riayot etmok
Ohdoliyini 6z lizorilorine gotiirmiis olurlar.

Xiisusi geyd etmok lazimdir ki, bir sira nohong aviagirkotlor daha 6ncodon alyans
konsepsiyasina asaslanaraq formalasiblar. Masalon, 1946-c1 ildo torafdasligin ragabaot-
don daha iistiin olmas1 gonastina galon ii¢ dlkenin (Isveg, Norve¢ vo Danimarka) milli
hava dasiyici sirkatlori birlosorok “SAS” aviasirkstinin tomolini qoymusdurlar.

Kecon asrin 80-ci illorindon baslayaraq oksor aviagirkotlor 6z perspektiv foaliy-
yotlorinin osas hodofi olaraq global inteqrasiya strategiyasinin formalasdirilmasi vo
homin strategiyanin siiratlo reallagdirilmasint miisyyon etmisdirlor. Bu proses ilk
olarag ABS-do, lokal xarakterli olaraq baslamisdir. Belo ki, ABS-do bir sira aviagir-
katlor qisa zaman corgivasinde irthocmli investisiya layihalori yerine yetirorok beynal-
xalq hava xatlori lizro dagimalarin hacminds siiratli vo ciddi artima nail olmus oldular
(mosalon, “American Airlines”). Digor qrup sirketlor hava dagimalar1 bazarinda kigik
pay sahibi olan vo az miivoffoqiyyatlors nail olmus raqiblorini “udaraq” bdyiimaya
nail oldular (masalon, 1986-c1 ildo “Northwest Airlines” aviasirkoti “Republic Air-
lines” aviasirkotini satin aldi, daha sonra 2010-cu ildo “Detla Airlines” aviagirkoti
“Northwest Airlines” sirkotini satin aldi). Homin dovrdo beynolxalq miilki aviasiya
sahasindo mévcud olan normativ-hiiquqi baza 25%-don ¢ox hissasi xarici investisi-
yalar hesabina formalasan aviasirkotloro kommersiya osasli foaliyyat hiiququ oldo et-
mok imkan1 vermadiyindon, torofdasliq vo birlosmolor yalniz 6lks daxili aviasirkotlor
arasinda bas tuturdu.

Belolikla, artiq aviasirketlor hava naqliyyat1 bazarinda daha ¢ox pay sahibi ug-
runda gedon “amansiz” raqabat soraitinds toklikdoe foaliyyatlorini davam etdira bilmo-
yacaklarini anlamis oldular. Belo bir miihitds avianaqliyyat xidmatlori bazarinda moéh-
komlonmo prosesi bir sira asagida geyd edilmis istigamatlordo gedirdi:

e boraborhiiquqlu aviasirkatlorin tam birlogsmasi;
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e magistral vo regional aviasirkotlorin birlosmasi (masalon, “United Airlines”
aviagirkoti regional aviasirkot olan “United Express” sirkoti ilo 6z hava xatlorini
birlosdirmok qorarina goldi; “Delta Airlines” aviagirkoti “Atlantic Cost”, “Sky
West’V’'Commair” va “Atlantic Southeast” aviasirkatlori ilo 6z hava xoatlarini birlos-
dirmak gorarina goldiler);

¢ ilk marketinq vo strateji alyanslarin formalasdirilmasi.

1945-ci ildo Kubanin paytaxti Havana sohorinds International Air Traffic Asso-
ciation — IATA toskilat1 tasis edildi. Bu togkilat ilk global aviasiya alyansi hesab edilo
bilor. Danimarka, Almaniya, Hollandiya, B&yiik Britaniya, Norveg, Isvec aviasirkat-
lorinin birga togabbiislori osasinda yaradilan bu togkilatin osas mogsadi hava dasima-
lar1 zamani sarnisinlorin tohliikasizliyini tomin etmoklo yanasi, aviabilet satigi1 vo tex-
niki proseslorin prosedur gaydalarinin nizama salinmasi idi. Mohz bu togkilatin yaran-
masi1 miilki aviasiyada alyanslar konsepsiyasinin asasini qoymus oldu [1].

Miilki hava dasimalar sektoru inkisaf etdikco aviagirkotlorin miittofiq 6lkalora
maneasiz vo fasilosiz uguslar hoyata kecirmoak imkan1 olds etmok kimi maraqlar artir-
di. Bu ndqteyi nazardan, ilk belo imkanlar1 dovlstlorarasi “agiq soma” razilmaslarinin
olds edilmasi formalasdirmis oldu.

1992-ci ildo Avropa Birliyinin etirazina baxmayaraq, ABS vo Hollandiya ara-
sinda “ac1q soma” sazisi imzalandi ki, bunun da naticasi kimi artiq Hollandiya aviagir-
katlori ABS orazisinds istonilon ndqtoys uguslar etmok hiiququ alds etdilor. Bu sazis
faktiki olaraq beynolxalq aviasiya alyanslar1 miinasibastlorinin asasini qoydu. Qeyd
etmok lazimdir ki, 2011-ci ilodok ABS artiq 100-don ¢ox 6lka ilo bels ikitorofli “agiq
soma” sazisilori imzalamaga miivoffoq olmusdur.

Belo ikitorafli sazislorin imazalanmasi naticosindo aviasirkotlor hava dagimalari
bazarinda da 6z faaliyyatlorini daha da genislondirmis oldular ki, bu da 6z ndvbasinda
onlarin birga torafdas olaraq foaliyyot géstarmalarini stimullagdirmis oldu.

[k aviasiya alyans: tipli ittifaglar ¢orgivasindo aviasirkotlor miistorak uguslar,
toyyaralora miistorak tomir-texniki xidmatlor, birgs yertistii xidmatlorin gostorilmasi,
kod-serinq omoliyyatlar1 vo s. kimi birga foaliyyst névlori reallagdirirdilar. Alyansa
daxil olan sirkotlor 6z ugus codvallorini torofdaslarin ugus codvalloriylo uzlagdiraraq
koordinasiya edir, gorokon anda 6z sornisin va yiik terminallarini alyansdaki torofdas-
larinin istismarina verir, alyansdaki torofdaslara miistorok kompiiter bronlagdirma sis-
temlori vasitosilo yering yetirocoklori uguslar barads otrafli, dinamik informasiya tog-
dim edirdilor.

Faktiki olaraq dediklorimizi nozoro alaraq geyd etmok lazimdir ki, aviasiya
alyanslar1 hava noqgliyyat1 bazarinda raqabat gabiliyyatinin va bazar payinin artirilmasi
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moqsadilo hom qgarsiligli maliyyo asililiginda olan, hom do tamamils sorbast, miistaqil
foaliyyot gOstoran aviasirkotlorin torofdasliq formasidir.

Alyanslar qisa zaman kosiyinde hava dasimalar1 bazarinda xidmat potensialinin
artimi, hava gomilori parkinin hacminin boylimasi, aviasirkatlor torofindon alyansa
daxil olan digor torafdaslarin sahib oldugu kommersiya hiiquqlarini aldo etmok imkan1
yaratmis oldular.

Qeyd etmok yerino diisor ki, aviasiya alyanslarinin yaranmasi vo inkisafi zamani
ittifaga daxil olan aviasirkatlor eyni zamanda bir sira ¢otinliklorlo do tlizlosirlor. Belo
ki, miixtolif inkisaf strategiyasina, xidmat soviyyasino, uzlasmayan ugus codvalinoe vo
tarif sistemlorino malik olan aviagirkotlor bozon sadoco olaraq alyans ¢orgivasindo
omokdasliq etmok iqtidarinda olmurlar. Olbatts, bels ¢otinliklori aradan qaldirmaq al-
yansi1 formalasdiran biitiin torofdaglardan xeyli vaxt vo saylor tolob edir.

Miiasir dovrdo aviasiya alyanslarinin yaradilmasinin osas sortlori asagidakilardir [2]:

¢ alyansa daxil olacaq aviasirkotlorin rogabstdon imtina etmok {i¢iin ciddi so-
bablarinin olmasi;

e alyansa daxil olacaq aviasirkotlorin togkilati strukturu vo idaraetmo moadoniy-
yotinin miiqayisa oluna bilocok vo oxsar olmast;

o torofdas aviasirkatlorin lokal vo qlobal strategiyalarinin uzlagmast;

¢ alyansa daxil olacaq toroflordon har birinin bazar pay1 v investisiya qoyulus-
larinin ucota alinmis vo balanslasdirilmis olmasi;

Asagida qeyd edilonlor aviasirkstlorin alyanslar ¢orgivasinda torofdashiga sti-
mullasdiran amillar hesab edilo bilor [4]:

e yeni bazarlara ¢ixis vo yliksok monfoot oldo etmok imkani;

e miioyyon omoliyyatlarin birgs icra edilmasi hesabina xorclori azaltmaq imkan;

e bazarin liberallasmast sobobindon, miimkiin oldugu qgodor roqgabot
soviyyasinin azaldilmasi yolu ila galirlori artirmaq imkant;

Aviasiya alyanslarimin miixtolif alamatlor iizra tosnifati

IATA-nin (International Air Transport Assosiation - Beynolxalq Hava Nogliyyat:
Assosiasiyast) veb portalinda olds edilmis molumatlara asaslanaraq deyas bilarik ki, global
hava nogliyyati bazarinda foaliyyot géstoron aviasirkotlor mogsad vo hodaflorindon irsli
golarak asagidak ti¢ qrup alyanslarda torafdas olaraq foaliyyet gostarirlor:

o strateji alyanslar;

e (lobal alyanslar;

e marketinqg alyanslari.

54



UNEC, il 12, Cild 12, yanvar — mart, 2024, sah. 50-60 UNEC, Year 12, Volume 12, January — March, 2024, pp. 50-60
Fuad Mirzsyev, Kdvser Dadasova
Aviagirkotlorin alyanslar ¢argivasinde amokdasliq prinsiplorinin tohlili

Kommersiya maraqlari ¢orgivasinds omokdagliqdan forqli olaraq strateji alyans-
lar daha uzunmiiddatli vo davamli xarakter dasiyan torofdaslq ittifaqlar1 hesab edi-
lirlor. Belo ki, strateji alyanslar bu alyansa iizv olan aviasirkotlorin golocokds onlarin
qovusacagi soviyyaya cata bilocoklori omokdasligi belos istisna etmir.

Strateji alyanslar demok olar ki, son 30 illik dévrds daha gabariq nozors carp-
maga baglayiblar. Buna sabob son illors kimi diinya 6lkolorinin miilki aviasiya sekto-
runa milli sorvat kimi yanagmalaridir. Yalniz yaxin kegmisdo diinya dévlstlorinin toc-
riibasinds aviagirkotlorin dovlot-6zal sektor torofdasligr modeli asasinda 6zal rezident
va geyri-rezident subyektlorin miilkiyystino vo ya istismarina verilmasi prosesi bagla-
migdir. XX asrin 80-ci illorindon etibaron aydin olmaga basladi ki, eyni zamanda hom
dovlat torafindon talob olunan galiri alds etmok, hom do rentabelli olmayan hava xat-
lori lizro uguslar hoyata kecirorok ohalinin maddi baximdan daha asagi tobagolorinin
toloblorini tomin etmok faktiki miimkiin deyildir. Miilki aviasiya sektorunda dovlot
miilkiyystinin xiisusi ¢akisinin ¢oxlugu vo bu miilkiyyst formasinin geyri-somarsli
xarakter almasinin noticasi kimi dovlat aviasirkotlorinin 6zallogdirilmasi vo ya dovlat-
0zal torofdasligi modeli osasinda idars edilmasi prosesi baslamis oldu. Homin dévrds
bir ¢cox aviasirkatlorin sohmlarinin 100%-i 6zal sektora satilmis va belaca bu sirkoatlor
xtisusi miilkiyyoto (masolon, “British Airways”, “Air Canada”, “Japan Airlines”,
“Air New Zealand”), bir sira digor aviasirkatlorin iso sohmlorin miioyyon bir hissosi
0zal sektora satilaraq, onlar qismon xiisusi miilkiyysts verilmis oldular (masalon,
“KLM”). Eyni zamanda, 1957-ci il Roma miiqavilosi asasinda tosdiq edilmis Avropa
Igtisadi Birliyinin (daha sonralar Avropa Birliyi (AB) adlandirilmaga baslad1) nizam-
namasi bu birlik 6lkolorinin har bir votondasina birlik ¢orgivasinda istonilon 6lkodo
biznes foaliyyati ilo mosgul olmaq imkanini yaratmasi hava dasimalar1 bazarinda stra-
teji torofdasliq perspektivlorini daha da artirmis oldu.

Strateji alyanslardan aviagirkstlorin golocokds hansi konkret miisbat noticalorin
alds edils bilacayins dair miixtalif miitoxassislor arasinda halo do forqli, ziddiyyatli
miilahizalor olmasina baxmayaraq, artiq indidon aydin olan odur ki, perspektivde miil-
ki hava naqgliyyat1 sektorunun qloballagsmasi tendensiyalarinin qarsis1 alinmazdir.

Strateji alyanslardan forqli olaraq global aviasiya alyanslar1 aviasirkotlora tam
hiiquqi vo maliyys sorbostliyini qoruyub saxlamaq sortilo hava dasimalar1 bazarinda
torofdag olaraq foaliyyat gostormak vo alyansa daxil olan aviagirkatlorlo ragabato tab
gatirmak imkani yaradirlar.

Qlobal alyans torofdasligi modeli se¢gmoklo aviagirkotlor 6z strateji inkisaf plan-
larin1 uygunlasdirmagq, uzlasan toskilati struktur formalasdirmaq, oxsar tarif sistemi vo
daimi dasima xidmatlorindan istifade edon sarnisinlorin havaslondirilmasi mogsadila
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endirim vo bonus kampaniyalar1 gostorilon xidmaetin keyfiyyastinin yiiksaldilmasi me-
xanizmlori formalagsdirmaq mogsadi giidiirlor.

Bir gqayda olaraq global alyansa daxil olmaqda maraqli olan aviasirkatlor qarsi-
sinda bir sira sortlor durmus olur. Bu sartlorin an vaciblari sirasinda baza (ssas) aero-
portunda 6z yiik va sornisin terminallarina, yoni “haba” (ingilis s6zl olan “Hub” s6-
ziindon gotiriiliib vo “morkoz” monasi dasiyir) sahib olmaq, aviasirkatin yerli vo bey-
nolxalq magistral reyslorinin qovusacaginda iri nogliyyat-ekspedisiya montogosino
malik olmaq kimi toloblor durur. Homin terminallar vasitasilo aviasirkotlor alyans ¢or-
civasindo torofdas sirkotlorin sornisin vo yiik sahiblorino gostorilon xidmatlorin soviy-
yosini global alyanslar ¢argivasinds qoyulmus toloblorlo uzlagdiraraq yiiksok sokildo
hoyata kegirmok imkani aldo edirlor.

Marketinq alyanslar1 bir qayda olaraq hava dasimalar1 bazarinda aviasirkatlor
qarsisinda duran cari vo ya opertiv problemlarin halli mogsadile reallagdirilan qisa-
miiddoatli torafdasliq niimunasidir. Oksar hallarda bu tip alyanslar1 asagidaki spesifik
razilagmalar osasinda reallasdirilirlar [4]:

e interlayn (“interline’) razilasmast;

e kod-sering (“code sharing ) razilasmasi,

¢ hava xotlorinin miistorak istismari vo pul (“pool”’) haqqinda razilagma.

Amerikali alim D.L.Rhoades (D.L. Rhoades) aviasiya alyanslarinin iizvlori ara-
sinda omokdasliq istiqgamatlorini bir-birindon forqlondirmok mogsadils xiisusi bir ya-
nagma toklif edir. O, 6z elmi asorlorindo aviasiya alyanslarinin sabit vo uzunmiiddatli
foaliyyatini tomin edon osas sortlori arasdirmis vo onlart miixtalif olamatlor {izra tosnif
etmisdir. Noticodo Rhoades aviasiya alyanslarini bir-birindon farqlondiran iki kritik
sort miioyyon etmisdir: bu sortlor resurslarin soviyyasi vo sdvdologmolorin miirokkob-
liyidir. Daha sonra D.L.Rhoades miixtslif ndv aviasiya alyanslarinin geyd edilon
sartlordon irali golorak tosnif olundugu asagidaki matrisi formalasdirmisdir.

111 nov VI név R

o= . . IX nov
2 | CRS (Computer Idarogiliyin . . N
2 2 . Investisiya foaliyyati
Z — | reservation system) razilasdirilmasi
(9]
= Il nov V nov VIl név
E = | Yas lizing (wet-lease) | Birgs xidmot Marketinq foaliyyati
£ o
g I nov IV név VII név
~ - SiBorta Baqaj va texniki
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Sévdalasmoanin mirakkabliyi

Sokil 1. Tarafdas aviasirkatlorin aralarindaki sé6vdalosmonin miirakkabliyi vo hamin sirkatlorin
resurslarinin saviyyasindon asih olaraq alyanslarin tasnifati

I nov aviasiya alyanslar1 “kod-sering” miigavilolorine osaslanirlar. “Kod-serinq”
aviasirkoto 0z sornisinlori ilo borabor alyansa lizv olan digor aviagirkotlorin sornisin vo
yiiklorini daginmaq hiiququ veran razilagsmadir. “Kod-sering” miiqavilslorindon daxili
(milli) aviadagimalari sektorunda da genis istifado olunur. Moasolon, “Azorbaycan Ha-
va Yollar1” ilo “Tiirk Hava Yollar1”, “Air Astana” va digor aviagirkotlor arasinda bag-
lanmig miigavilalori belo amokdasliq niimunalori kimi gostormok olar.

II nov aviasiya alyanslari yas lizinq (“wet-lease”) razilagmalari osasinda hoyata
kecirilir. Bu razilagsma bir aviasirkotin alyansa daxil olan digor aviasirkoto moxsus
toyyarada oturacaqlarin bir hissasini icarays gotiirmasini nozords tutur.

IIT név aviasiya alyanslar1 kompiiter osasli bronlagdirma sistemlorinin ( “CRS-
computer reservation system”) birgs istifadosi moagsadilo formalasdirilmis alyanslar-
dir. Kompiiter asasli bronlasdirma sistemlori internet sobakasi vasitasilo biletlorin on-
layn satigin1 hoayata kegirmok tigiin totbiq edilir. Belo bir omokdasliq niimunasi olaraq
“Amadeus CRS” sistemini gostormok olar ki, bu sistem “Air France”, “Lufthansa”
vo “Iberia” aviasirkotlori torafindon birgs yaradilib va istifade edilir. Qeyd etmok
lazimdir ki, bu sistemlordon hamginin digar noqliyyat xidmatlorinin bronlagdirilmasi
va eyni zamanda si1gorta xidmatlorinin gostrailmosinda do istifado olunur. Kompiiter
osasli bronlagdirma sistemlorine niimuns olaraq “Galileo”, “Apollo” va digarlorini do
gostormok miimkiindiir.

IV ndv aviasiya alyanslar1 bir qayda olaraq daha kigik aviasirkatlor torofindon
formalagdirilir. Belo omokdasliq zamani1 hamin aviasirkatlor pul (“pool”) konsepsi-
yasinda istifado edorok oldo etdiklori golirin bir hissosini homin pula (“pool” - hovuz)
kogitiriirlor. Magsad, ehtiyac yarananda alyansa lizv sirkotlorin biri va ya bir ne¢asina
oncodon miioyyan edilmis sortlor asasinda “hovuz”da toplanmis maliyys vosaitindon
istifado etmok imkanlarinin yaradilmasidir.

V ndv aviasiya alyanslar1 miistorok xidmot konsepsiyasina osaslanaraq yaradilan
ittifaglardir. Alyansa ilizv aviasirkotlor coxsaxali ugus xotlori vo montogolori arasinda
miistorok xidmatlorin gdstorilmasini tomin edirlor. Qeyd etmok lazimdir ki, bu mag-
sadlo alyansa iizv aviasirkotlor ugus codvallorini birgo formalagdirirlar.

VI ndv aviasiya alyanslar1 birgs menecment miinasibatlorinin yaradilmasi asa-
sinda formalasirlar. Bu tip alyanslarda idaroetmo prosesi konkret bu sahado tolim
kecmis va ixtisaslasmis rohbor qruplar vo ya menecerlor torofindon hoyata kegirilir.
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VII ndv aviasiya alyanslar1 birge baqajin emali vo texniki xidmatlorin gostaril-
masi mogsadilo formalasdirilmis alyanslardir.

VIII nov aviasiya alyanslari miistorok reklam vo marketing foaliyyoti hoyata
kegirmak moqsadile yaradilmus ittifaglardir.

IX nov aviasiya alyanslar1 iso miistorok investisiya foaliyyoti hoyata kegirmok
mogqsadilo formalasdirilmis alyanslardir.

D.L.Rhoades aviasiya alyanslarinin sabit foaliyyati ilo miistarok resurs bazasinin
Vo torofdag sayinin miisbat artim dinamikasi arasindaki tors mitonasib asililigin oldu-
gunu miioyyan etmisdir. O, bunu elmi aragsdirmalar zamani tohlil etdiyi bir sira alyans-
larmn faaliyyati naticalorinin muigayisasi ilo asaslandirmigdir (Sakil 2) [3; 4].

?

4
|7
n, Iy

97 .
A”/I‘yl )
7

Resurslar

v

Tarafdaslarin say1

Sakil 2. Alyanslarin sabitlik trendi

2022-ci ilin statistik moalumatlarini tahlil etdikds hava nagliyyati vasitasilo da-
sian har bir kilometra diison Sarnisin sayinin 58%-i va bu sektorda alds edilon golirin
62%-i “Star Alliance”, “SkyTeam” Vo “Oneworld” aviasiya alyanslarinin payina diis-
ditylinii miisahido eds bilorik. Cox sayda aviasirkotlor bu ¢ alyansdan birinin Gz-
vudur. “Star Alliance” 6zinds 27 aviasirkati birlogdirir vo avianoqliyyat bazarinda
30% paya sahib olmagla an bdyilk vo niifuzlu aviasiya alyansi hesab edilir. “Star
Alliance” alyansina {izv olan aviasirkotlor vasitasilo hoar il togribon 512 milyon
sornisin daginir. 2022-ci ilin statistik gostoricilorino osason 19% bazar pay1 ilo
“SkyTeam” alyansi ikinci yerda (orarlasmisdir. 2022-ci ildo “SkyTeam alyansi vasi-
tosilo taqribon 342 milyon sornisin dasinmisdir. “Oneworld” alyansi 15,6% bazar pa-
yina sahib olmagla bu tigliik arasinda an az bazar payina sahibdir. Yuxarida qeyd edil-
mis statistik tohlillor miasir dévrds aviasirkotlorin ciddi rogabst mihitindo bazar
paylarimi itirilmamok magsadilo mixtslif ndv aviasiya alyanslarinda birlogmalarinin
na daracads aktual oldugunu niimayis etdirir.

Qlobal aviasiya alyanslarina qosulmanmn prinsiplori
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Hesab edirik ki, muasir murokkab, dinamik bazar goraitini vs igtisadi realliqlari
nozara alaraq, yerli aviadasiyici sirkatlorin yuksak ragabatli global aviadagimalar ba-
zarida pay sahibi olmalarini tomin etmak Ug¢lin mutlog muayyan tohlil vo prognoz-
lagdirmalar hayata kegirmok vo milli aviadasiyict sirkat olan AZAL-1n mévceud avia-
siya alyanslarindan birino qosulmaq perspektivlari elmi arasdirma obyektina ¢evrilo
bilor.

S0zsiz ki, bu sahads ciddi tocriibs vo elmi arasdirmalar tolob olunur va ilkin
olaraq hor hansisa alyansa daxil olmaq gorar1 almazdan 6nco aviasirkot sirada qeyd
edilmis bir sira suallara cavab vermoalidir:

e Hazirda mdveud olan hava nogliyyatinda dovlst tonzimlonmasi tisullart vo
modeli hor hansisa global alyans gorgivasinds digor aviasirkotlorlo genismiqyash
omakdasliq etmok imkanlar1 yaradirmi?

eHazirda aviagirkot torofindon istismar edilon hava xotlorindon olavo yeni
istigamatlor lizro hava dasimalarinin reallasdirilmasina talob mévcuddurmu?

e Alyans corcivasinds yeni istigamatlor (izro uguslarin reallasdirilmasi notico-
sindo aviasirkatin galirlori asash sokilds artacaqmi?

e Alyansa daxil olduqda aviasirkatin Xarclori azalacaqmi?

e Alyansa daxil olduqda aviagirkat risklori azalda bilocokmi, yoxsa risklar istoni-
lon halda yeni bazarlara daxil olmanin tabii naticasi olaraq ortaya ¢ixir?

¢ Hor hansisa alyansa daxil olmagin alternativi mévcuddurmu?

Ogor yuxarida geyd edilmis suallara cavablar miisbatdirss, o zaman aviasirkatin al-
yansa qosulmasi va bu qosulma naticasinds alds edacayi sinergetik effekt siibhasizdir.

Qeyd edilmis suallara cavablarin verilmasi istonilon aviasirkatin bu vo ya digor
qlobal alyansa daxil olmasmnin prinsiplarini mioayyonlosdirmis olur. Bu prinsiplor
asagidakilardir:
hava nogliyyatinin dévlot tonzimlonmasinin prinsiplori vo modeli;
aviagirkatin yeni bazar seqmentins daxil olmagq istoyi va tolobi;
yeni seqmentlor Uzra qarsilanmamis talobin méveudlugu va onun hacmi;

alyansa daxil olduqda aviagirkatin golirlorinin ciddi olaraq artmasi perspek-
tivlorinin mévcudlugu;

e alyansa daxil olduqda aviasirkatin xarclorinin asaslh sokildo azalmasi pers-
pektivlorinin mévcudlugu;

e alyansa daxil oldugu toqdirdo aviasirkotin yararlanacagi nou-hau (“know
how” — bilirom necs) va innovativ texnologiyalarin dayarlilik saviyyasi;

e Dbiznes risklorinin azalmasi perspektivlorinin mévcudlugu;

e alyansa qosulmanin alternativloarinin tohlili.
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Natico

Milli aviasirkot olan “AZAL”-1n global alyanslardan hor hansi birins qosulmaq
perspektivlorini nazardan kegirdikds, naticads aldo olunacaqg kommersiya torofdas-
ligiin veracayi sinergetik effektin misyyonlosdirilmasi oldugca vacib mogamdir.
Hesab edirik ki, golocokds “AZAL”-1n global aviasiya alyanslarindan birino qosulma-
s1 perspektivlari aviagirkoto hom keyfiyyat Gstinluklari, ham da slava maliyys golirlori
kimi sinergetik effekt oldo etmok imkani vermis olacaq. Alyans gargivasinds digar
aviasirkatlorlo kommersiya torofdasligi genislondikcoa vo inkisaf etdikco sinergetik
effektin hesablanmasi zorurati daha da kaskinlosir. Sinergetik effekt hom aviasirkatin
alyans gorgivasindo kommersiya torofdaslhigindan oavval vo sonra dagimalarinin maya
dayari va xarclor arasindaki forq kimi, ham do aviasirkatin alyans gargivasinds kom-
mersiya torofdasligindan ovval vo sonra oldo etdiyi golirlor arasindaki forq kimi
hesablana bilar.

Aviagirkot Ui¢lin alyanslara qosulmanin sinergetik effekti ham igtisadi, ham
geyri-igtisadi effektlordan ibaratdir. “AZAL” qlobal alyanslara qosularaq asagidaki
geyri-igtisadi effektlors nail ola bilor:

e imicin vo brendin inkisaf etdirilmasi;

e hava nogliyyati1 bazarinda rogabatin azaldilmasi, torofdashgin genislondiril-
moasi, foaliyyatin diversifikasiyasi, risklorin sigortalanmasi sisteminin yaradilmasi noa-
ticosindo Umumi biznes-risklorin saviyyasinin azaldilmasi;

e avianogliyyat xidmatlori istehlak¢ilarina xidmotin gostorilmasi muddatinin
azaldilmasi vo beynalxalq hava naqliyyati bazarinda rogabat gqabiliyyatinin artirilmasi.

Iqtisadi effekto goldikdo iso bunlara “AZAL”-1n avia dasimalarinin maya doyo-
rinin azaldilmasi, aviasirkatin golirlorinin vo dasima hacminin artirilmasi imkanlarini
aid etmok olar. Bels ki, aviasirkotin alyanslarda istirakindan alds edilon igtisadi effekti
alyans istirak¢ilariin birgo marketing iglorinin aparilmasi, imumi maddi-texniki to-
minat xidmatinin yaradilmasi, birbaga (marsrut boyu) vahid tariflorin totbiq edilmasi
Vo s. hesabina formalasir.
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Xulaso

Bu todgigat KOS-larin ekoloji cahatdon masuliyyatli tocriibslori manimsomasini
guclandirmak ti¢iin nazards tutulmus yasil maliyyslosdirma Siyasatinin ¢oxsaxali isti-
gamatlorini arasdirir. Bu siyasatin osasimni togkil edon odur ki, Kigik vo orta sahib-
karligin ekoloji tasirlorinin azaldilmasinda dastoklonmasi global davamliliq magsad-
lorino uygundur, eyni zamanda onlarin siiratlo dayison biznes miihitinds ragabat gabi-
liyyatini artirir. Bu aragsdirma KOS-lar {i¢iin yalniz yasil maliyyslosdirmonin inkisaf
edon monzarasi haqqinda vahid perspektiv tomin etmir, hom do bu cir siyasatlorin
otraf miihitin qorunmasina vo iqtisadi dayaniqliga neco t6hfo veroa bilocayino dair
fikirlor toklif edir. Bununla o, iqgtisadi inkisafin ekoloji dayanigliqla uygunlasdiril-
masinin vacibliyini vurgulayir, KOS-larmn iqlim doyisikliyi ilo mubarizs va daha yasil,
daha firavan golocayin dastoklonmasi Uizra global saylarin ayrilmaz istirakg¢ilar: olma-
sini1 tomin edir. Osas mdvzulara bir sira maliyya stimullari, dovlat-6zal sektor omok-
dashigi, tonzimlayici gargivalor vo daha yasil tocriibalors kegid zamani kigik vo orta
sahibkarliq subyektlorinin qarsilagdiglari imkanlar va gatinliklor daxildir. Bu siyasot-
lorin dorindon aragdirilmasini toklif etmokls, bu todqiqat onlarin daha davamli vo
ekoloji cohatdon masuliyyatli KOS sektorunun yetisdirilmasinde muhim rolunu vur-
gulay1r. Burada toqdim olunan tahlil Kigik vo orta sahibkarliq subyektlorini davamliligi
goabul etmaya havaslondirmak tglin hékumatlar va maliyys institutlar: tarafindan tot-
biqg edilon bir sira strategiya vo mexanizmlori arasdiracaq. Miixtalif regionlardan olan
xususi tagabbislorin, nimuna arasdirmalarimin vo ugur hekayalarinin hartorafli aras-
dirilmast yolu ilo bu todqiqat yasil maliyyslogdirma siyasatlorinin KOS-lar vo otraf
muhito praktiki totbigini vo nazoragarpacaq tosirlorini isiglandirmaq moagsadi dasiyir.

Acgar sozlar: Kicik va orta sahibkarliq subyektlaori, yasil maliyyalagdirma, atraf muhita
tosir, davamiihq, igtisadi inkisaf.
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Abstract

This study examines the multifaceted landscape of green financing policies designed
to enhance SMEs' adoption of environmentally responsible practices. The basis of
these policies is that supporting small and medium-sized enterprises in reducing their
environmental impacts is in line with global sustainability goals, while at the same
time increasing their competitiveness in a rapidly changing business environment.
This study not only provides a holistic perspective on the evolving landscape of green
finance for SMEs, but also offers insights into how such policies can contribute to
environmental protection and economic sustainability. In doing so, it emphasizes the
importance of aligning economic development with environmental sustainability,
ensuring that SMEs are integral participants in global efforts to combat climate change
and support a greener, more prosperous future. Key topics include a range of financial
incentives, public-private partnerships, regulatory frameworks, and opportunities and
challenges faced by SMEs in transitioning to greener practices. By offering an in-
depth examination of these policies, this study highlights their important role in
cultivating a more sustainable and environmentally responsible SME sector. The
analysis presented here will examine a range of strategies and mechanisms imple-
mented by governments and financial institutions to encourage SMEs to adopt sustai-
nability. Through a comprehensive examination of specific initiatives, case studies and
success stories from different regions, this study aims to illuminate the practical
application and tangible impacts of green finance policies on SMEs and the environment.

Keywords: small and medium enterprises, green financing, environmental impact,
sustainability, economic development.
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Pesrome

B 3TOM HccnenoBanuu paccMaTpuBaeTCs MHOIOIpaHHBIHM JIaHAIIA(T MOJUTHKH 3el1e-
HOro (pMHAHCHUPOBaHMs, NPU3BAaHHONW criocoOcTBOBaTh BHeApeHuto MCII skomoru-
YECKU OTBETCTBEHHBIX IIPAKTUK. B OCHOBE 3TOM MOJIUTHUKY JIEXKUT TO, YTO MOAJEPIKKA
MaJblX U CPEAHMX IPEAIPUITHH B CHIKEHUM MX BO3JEHCTBUSA Ha OKPYKAIOLLYIO
Cpeay COOTBETCTBYET INI0OATIbHBIM LEJAM YCTOWYMBOIO Pa3BUTHUS U B TO K€ BpeMs
MOBBIIIACT UX KOHKYPEHTOCIIOCOOHOCTh B OBICTPO MEHSIOIICHCS IEI0BOM cpeze. ITo
HCCIIEA0BAHUE HE TOJIBKO JAeT LICJIOCTHBIM B3IV HA PAa3BUBAIOLIYIOCS Cpely 3elle-
Horo ¢puHancupoBanus s MCII, Ho Takke mpeaaraeT MOHUMaHUe TOTO, KaK TaKas
MIOJINTUKA MOXET CIIOCOOCTBOBATh 3alUTE OKPY’KAOLIEH Cpellbl U 3KOHOMUYECKOU
ycronuuBocTH. 1Ipn 3TOM OH moauepKuBaeT BaXKHOCTh COIVIACOBAHUS YKOHOMHUYEC-
KOr'O Pa3BUTHUA C DKOJOTMYECKOM YCTOMYMBOCTBIO, rapantupys, yro MCII cranyr
HEOTHEMJIEMbIMH YYaCTHUKAMU TJ100abHBIX YCHINH 110 00phOe ¢ M3MEHEHUEM KT -
MaTa U MojJiepxKe 0osee 3eJeHOro u mpouserawouero oyayiero. KiroueBbie TeMsbl
BKJIIOYAIOT PAJ (PUHAHCOBBIX CTHUMYJIOB, T'OCYIapCTBEHHO-4aCTHOE IAapTHEPCTBO,
HOPMATHBHO-TIPABOBYIO 0a3y, a TakKe BO3MOXXHOCTH W TPOOJIEMBI, C KOTOPBIMH
crankuBatotcsit MCII pu nepexoze k 0ojee SKOJOTHYHBIM npakTukam. [Ipemmaras
yriyOJeHHOE M3Y4YeHHME 3TOM MOJIMTHUKH, TaHHOE MCCIEJI0BaHUE MOJYEPKUBACT €€
BOXHYIO pPOJb B Pa3BUTHM 0OoJjiee yCTOMYMBOIO M 3KOJIOIMYECKH OTBETCTBEHHOI'O
cektopa MCII. B npencraBieHHOM 37iech aHanu3e OyAeT paCCMOTPEH psifl cTpaTerui
U MEXaHHM3MOB, PEANN3YeMbIX MPABUTENbCTBAMH M (DUHAHCOBBIMU YUPEKIECHUSIMU
g noowmpenus MCII k nepexony Ha ycroiuuBoe passuthe. Ilocpencrsom Bececto-
POHHETO M3Y4YEeHMsI KOHKPETHBIX MHUIIMATHUB, TEMAaTHUECKUX HCCIEA0BaHUN U HCTO-
puli ycriexa U3 pa3HbIX PErMOHOB JAaHHOE MCCIIEIOBAHNE HAIPABICHO HA OCBEIICHHE
MPAKTUYECKOr0 MPUMEHEHHS U Oy TUMOTO BO3/1€HCTBUS MOJIUTUKH 3€JIEHOr0 (pUHAH-
cupoBanusi Ha MCII u okpy>karomiyro cpemy.

Knrwoueswvie cnoea: manviii u cpeonuii busnec, 3eienoe punancuposanue, 6030elcmeaue
HA OKpydHcaowyro cpedy, ycmoudugoe pazsumue, IKOHOMUYECKoe
pazsumue.

Giris

Kigik vo orta muisassisalor global igtisadiyyatda mihim rol oynayir. Bels ki, is
yerlorinin yaradilmasina, innovasiyalara va iqtisadi artima tohfa verir. Eyni zamanda
onlar hom da resurs istehlaki, tullantilarin amoalo galmasi va karbon emissiyalar vasi-
tosilo otraf muhito shomiyyatli tosir gostorirlor. Dunya iglim doyisikliyi vo otraf
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miihitin davamliligi problemlori ilo mlbarizo apararkon, KOS-larin bu problemlarin
hallinin bir hissasi olmasi lazim oldugu qoabul edilir. KOS-lar {igiin yasil maliyyalos-
dirmo siyasotlori daha dayanigli igtisadiyyata keg¢id tiglin daha genis saylorin mihim
torkib hissasidir. Bu siyasatlor KOS-lar1 ekoloji cohatdon moasuliyyatli tocriibalori
monimsamakda Va onlarin ekoloji izlarini azaltmaqgda havaslondirmak va dastoklomok
Uclin nazards tutulub. Onlar bunu KOS-larin yasil texnologiyalara, enerjiys (onast
edon proseslara vo davamli biznes tacriibalora sarmays qoymasi va hoyata kegirmasini
asanlagdiran maliyya stimullar1 vo mexanizmlori tomin etmoklo hoyata kegirirlor.
KOS-lar {igiin yasil maliyyalosdirma siyasati ¢oxsaxalidir. Birincisi, o, iglim doyisik-
liyini yumsaltmaq vo tobii ehtiyatlari qorumaq l¢iin qlobal imperativo uygundur.
KOS-lar ayri-ayriliqda istixana qazlar1 emissiyalarina vo otraf muhitin pislogsmasine
daha az tosir gostorsalor do, birlikda bu tasirlorin shomiyyatli bir hissasini toskil
edirlor. KOS-lara atraf muhits tasirlorini azaltmaga komok etmoklo, yasil maliyyalos-
dirma siyasatlori imumi davamliliga shomiyyatli tosir gostera bilor. KOS-larin yasil
tocriibalorin manimsanilmasinds dastoklonmasi igtisadi imkandir. O, siiratlo doyison
bazar mihitindo onlarin ragabat qgabiliyyatini artira bilor. Istehlakgilar va investorlar
ekoloji cohatdon masuliyyatli mahsul va xidmatlara getdikca daha ¢ox taloblar qoyurlar
Vo davamliligr gabul edon KOS-lar ragabat tstlinllyi olds eds bilarlor. Yasil maliyyoe-
lasdirma siyasatlori bu kegidlorin hoyata kegirilmasinds onlara kdmok edo bilar.

Yasil maliyyolosdirma siyasatlori innovasiya mexanizmi kimi xidmot eds bilor.
KOS-lar ¢ox vaxt yasil texnologiyalarin todqiqatina vo inkisafina sormays goymaq
Ucuin maliyys resurslarina malik deyillor. Hokumot stimullar1 vo maliyys dastayi bu
boslugu aradan qaldira, innovasiyalar togviq edo Vo KOS-lar ugiin ekoloji cohstdan
tomiz hollor hazirlamaq vo kommersiyalagdirmagq ti¢iin imkanlar yarada bilor.

Bu kontekstdo KOS-lar {igiin yasil maliyyalosdirma siyasatlorinin bu todqiqi
KOS-lar arasinda davamli tacriibalori togviq etmok tgtin hokumatlor vo maliyys insti-
tutlar1 torofindon istifado olunan mixtalif strategiyalar vo mexanizmlor haqqinda
anlayislar toqdim etmayas ¢alisir. O, bu siyasatlorin necs hayata kegirildiyini va onlarin
kicik vo orta sahibkarliga vo otraf muhito tosirlorini gostoron muxtalif regionlardan
xususi tasobbuslor, tagviglar va nimuns aragdirmalarini arasdiracaq. Bu aragsdirmanin
sonraki bolmalori yasil maliyyslosdirma siyasotlorinin muxtolif aspektlorini, o cim-
ladon maliyys stimullarinin névlori, dovlst-6zal tarofdasliqlar, tonzimlayici ¢argivalor
Vo KOS-larin yasil transformasiyaya basladiglart zaman qarsilasdiglari ¢atinliklor vo
imkanlar1 arasdiracaq. Yekun moaqgsad bu siyasatlorin daha dayaniqli va ekoloji coahot-
don masuliyyatli KOS sektorunun tosviqindos oynadigi kritik rola isiq salmaqdir.
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Iglim doyisikliyi performansa, ragabato vo mikro, Kigik va orta miiassisalorin
davamliligia ohomiyyoatli risk yaradir. Umumi iglim dhdoliklorimiz tgtin biznes ic-
masinin safarbar edilmasi, asasan Kicik vo orta 6lctli muossisalords enerjiys gonast
Vo asag1 karbon texnologiyalarina sarmays qoymagq, qarsilamagq tigiin vacibdir. KOS-
larin iglim doyisikliyinda shomiyyatli imumi ekoloji izi var (istixanalarin on az1 yari-
simin biznes sektorunda qaz emissiyalar1) vo daha tomiz biznes modellarini gabul
etmok lazimdir. Ekosahibkarlar va ekoinnovatorlar kimi KOS-larin da iqlim boéhranina
qarst innovativ hallorin islonib hazirlanmasinda miihiim rolu vardir [1].

KOS-larin diizgiin togviga, maslahata ehtiyact var vo xalis sifir investisiyalar
hoyata kegirilmalidir. KOS-larin dayards istiraki artmaqdadir. Zancirlar, maliyyays
¢ix1s va ragabat gabiliyyati muassisalorin 6lgma gabiliyystindon getdikca daha ¢ox
asilidir, onlar davamliliq gostaricilori haqqinda hesabat vermali vo tokmillogdirmali-
dirlor. Bununla bels, yasil investisiyalar {igiin is soraiti KOS-lara hamiso mogbul
deyildir, cunki onlar tez-tez yiksok ilkin xarclora, uzun middat arzinds geyri-muoy-
yan golirlor inkisaf edon bazar talobins, tonzimlayici dayisikliklors va texnoloji irali-
layislora sabab olur. KOS-larda xalis sifira nail olmaq ii¢iin lazim olan addimlar haq-
qinda bilik, elaca do mdvcud maliyyslosdirma variantlari tez-tez catismur [2].

Tadgiqat

Maliyys xalis sifir yasil investisiyalar ii¢iin vacibdir. Lakin KOS-lar artan da-
vamli maliyya hovuzuna gors bu sahays daxil olmaqda gatinliklorlo Gizlasirlor. Bazar
davamli maliyya UgUn siratlo boylydr. Toxmini hesablamalara gors, davamli kredit-
losma tokbagina timumi biznes kreditlorinin 10%-don ¢ox hissasini shato edir. Bir nego
sorguda istirak edon KOS-larin dérddo birino gors, iglim foaliyyating on yiiksok mah-
dudiyyatlor maliyyays ilo baglidir.

Maliyys diinyas1 bazar ehtiyaclarina vo tendensiyalarina uygun olaraq daim
inkisaf edir. Son illards bu tokamiil tokca texnologiya torafindon dastoklonan maliyya
hollarinin daha ¢ox ortaya ¢ixmasi ilo deyil, hom do maliyys mexanizmlarini Birlogsmis
Millatlor Toskilat1 vo Paris torafinden irali siiriilon Dayaniqh inkisaf Magsadlori ilo
uygunlasdirmaga ¢alisan miihiim iraliloyislords niimayis etdirilmisdir. Bu tolimatlar
artan global dinamikada dodvlat va 6zal qurumlar tarafindan gobul edilmisdir. Davam-
liliga yonalmis bu artan maliyya resurslari dalgasi institusional maliyyolosdirmo eko-
sistemlari torofindon todricon tosviq edilon vo Latin Amerikasinda artan sayda insti-
tutlar torafindon toklif olunan “yasil” kreditlori ohato edir. Hagigoton do, son bes il
arzindo maliyyslosdirmads dayaniqli yanasmalarin artimi shamiyyatli doracods art-
mugdir. 2021-ci ilin birinci yarisinda ekoloji, sosial vo idaroetmo istigrazlarina
(davamliliq vo davamli modellora Kkegidlo olagoli) investisiyalar ovvalki ilin eyni
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dovrii ilo miigayisado 59% artaraq 496,1 milyard ABS dollarma catib. Iglim
Istiqrazlar1 Tosobbiisii yasil maliyyalosdirmoni tosviq edon global toskilatdir. Bununla
belo, bu ciir resursun ayrilmasi {i¢iin yanasmalarda, mosalon, barpa olunan enerji
istehsalina vo iglim doyisikliyinin azaldilmasina yonalmis boyiik layihalors do digget
yetirilir. Bu kontekstdo KOS-lar bu clir maliyys resurslarina ¢ixisda ¢atinlik ¢akirlar,
¢linki onlarin yasil layihalorinin miqyasi adaton istiqraz bazarinin xidmaot etdiyindon
xeyli Kigikdir. Bu baximdan, Latin Amerikasinda miixtalif qurumlar bu mihiim mah-
suldar seqmenti yasil maliyyalosdirma dalgasina daxil etmak {igiin xiisusi olaraq hazir-
lanmis mohsullar toklif etmays baslamislar.

| Green hnance | Environmental regulation

/M

Industrial structure | Energy consumption | | Foreign investment |

| Green innovation efficiency ]

Sakil 1. Yasil maliyyanin, ekoloji qaydalarin va birbasa xarici investisiyanin yasil innovasiyanin
samaraliliyina tasiri
Manba: https://www.mdpi.com/2071-1050/14/6/3206

Belo ki, yasil maliyyoanin, otraf mihitin tonzimlonmasinin, birbasa xarici investi-
siyalarin, enerji istehlakinin vo Sonaye strukturunun yasil innovasiyanin somaraliliyina
tosiri Oyronilmalidir. Sokil 1 bu dayigonlor arasindaki alagoni gostarir [2].

Beynalxalg Maliyys Korporasiyasi tarofindon irali siriilon oan son Dayaniql
Bankgiliq Saboakasinin Qlobal Toraqqi Hesabatina asasen, yasil maliyyalogdirmoanin
inkisafi baximindan an yaxs1 performans gostoron Latin Amerikas1 6lkolori Braziliya,
Kolumbiya vo Meksikadir. Braziliyada banklarin toraggisinin monitoringi vo iglimla
bagli risklora moruz qalmanin hesablanmasi tigiin tatbiq edilon metodologiyalar dig-
goti colb edir. Kolumbiya davamli tikinti maliyyslogdirma bazarinda omoliyyatlar ho-
yata kecirmoklo innovasiyalar ticiin mithiim potensial niimayis etdirir vo bir negs il
ovval Meksika Iglim Maliyyasi Maslohat Surasi vasitasilo Yasil Istigraz Prinsiplorini
iso salib. Bolgoadoki banklarin KOS seqmenti iigiin yasil maliyyslogdirmas strategiyala-
rin1 togviq etmok (¢lin gostordiyi saylorin niimunalori arasinda Argentinanin Mohsul-
dar Inkisaf Nazirliyi torafindon dostoklonon va davamli tosviq edilmasi tiglin toxminen
38 milyon ABS dollar1 ayrilan, bazarla miiqayisads alverisli sortlor vo daracalor tog-
dim edon Yasil KOS Programi Kimi hallara rast golirik. Bu resurslarin (“Banco
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Nacion” vasitasilo yerlosdirilon) ayrilmasini nozards tutan proqramlar arasinda otraf
muhitin idaro edilmasi sistemlarinin totbigi vo karbon izlorinin azaldilmasi diqqat
cokir. Cili niimunasi olaraq, Istehsalin Inkisafi Korporasiyasi davamli layihalorin bor-
pa olunan enerji, enerji somaraliliyi vo dairavi igtisadiyyata yonsldilmis inkisafi vo
icrasi liglin yenidon maliyyslosdirmo programi hayata kegirir. Bu program goargive-
sinda 0zal sirkatlora 20 milyon ABS dollarina qadar satis1 olan, uzunmiiddatli sartlorlo
Vo hor layiha Uzra investisiyanin 70%-o godor maliyyslosdirilmasi ilo yasil kredit
verilir. Eyni zamanda “Agrobanko” texniki yardim da daxil olmaqla Peruda kigik kond
tosarriifati istehsalgilarina kreditlarin verilmasini tosviq etmok va asanlasdirmaq isto-
yir. Bu yasil kredit 6z proseslorinds yasil vo ya davamli tocrubslori nozors alan
bitkilor, heyvandarliq, meso tosarriifati vo akvakultura sistemlorinin maliyyslosdiril-
moasina yonalib.

1. Promote green products 2. Greening financial

and services markets
1. Product offedng &nd parnerships 1. Market ecucation
2. Visitiity 2. Sarduds
3. Termindogy 3 Bernchmarking

3. Strengthen environmental
disclosure

1. Witlen guidance 4, Grow green dialogue
2. Traring -
3. Leadng by cxarple 1. Green linanzial coelres

2. Stardards end policy daloguas
3. Frestor-issuer dakog.e

Sakil 2. Yasil maliyyani artirmagq ii¢iin foaliyyat plam
Manba: https://sseinitiative.org/green-finance/

Qlobal magsadlara gatmaq yasil vo davamli maliyys bazarlarina kegidi tolob
edocok. Paris sazisindo muoyyon edilmis yasil va qarisiq maliyyonin yeni formalarini
yaratmaq Ucun hom xiisusi olaraq yasil mohsullarin togviqine, hom do asas maliyys
bazarlarinin daha genis sokilds “yasillasdirilmasina” ehtiyac var. Bu talimat fond bir-
jalarma foaliyyat plani toqdim etmoklo yasil maliyyo ilo bagl iglorino baglamaga vo
ya daha da tokmillogdirmayas kdmok etmaya ¢alisir [3].

Avropa Yasil sovdalogsmasi iglim doyisikliyi ilo bagli 6hdaliklarini yerino yetir-
mok Ucuin on il muddatinds 1 trilyon avro ayirmagi hodofloyir [4]. 2021-ci ilin sentyabr
ayinda “Grampian Growers” akingilik kooperativi COP26-nin asas torafdasi “Royal
Bank of Scotland”dan 750 000 funt sterling maliyyalosdirma paketi sayasinds [5] yeni
yasil, asag1 karbonlu qorargahi agkar etdi.
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Ohomiyyatli yasil maliyya tosobbuslori do 6zal sektordan yaranib vo boylk
hissasi KOS segmentina yOnolib. Ekvadorda 2019-2021-ci illor arasinda altt bank
(“Banco Pichincha”, “Banco Guayaquil”, “ProCredit”, “Banco Internacional”,
“Produbanco” va “Banco Bolivariano”) dayaniqli kond tesarriifatina ayirmagq ti¢tin bir
neco beynolxalg va coxtarafli moanbalardon nagliyyat biznes layihalori, hamginin
enerji somoraliliyi va tullantilarin idars edilmasi sahalari G¢lin comi 720 milyon ABS
dollar1 calb eds bilmisdi. Bundan slavs Uruqvay bazarinda 10 il miiddatins 15 milyon
ABS dollarina qador mablogds ilk davamli istiqrazlar buraxmigdi. Bu istiqrazlar enerji
somoaraliliyi, tomiz noqliyyat, dayaniqli kand tasarriifati v tikinti layihalorinin maliy-
yaloasdirilmasina, hamginin mikro, Kigik vo orta miassisalor segmentinin tosviqino
yonaldilmis vo buna yiiksok talobat olmusdur. Latin Amerikasinin CAF Inkisaf Banki
ikinci daracali bank kimi KOS-lar {iglin yasil maliyyolosdirmonin inkisafina kémok
edir. Bu baximdan, yerli banklarla kredit Xatlorina davamli ¢ixis, gender baraborliyi
Va regionun biznes matrislarinds resurslarin yerlosdirilmasi U¢iin prioritet istiqamotlor
kimi KOS-lara digqgat yetirilir [7]. Kicik vo orta sahibkarlarin maliyyalogdirilmasinin
guclandirilmasina va bu sirkatlor tiglin resurslarin calb edilmasi imkanlarinin artma-
sina baxmayarag, bir ¢ox regionlar hala do maliyys institutlarina, onlarin ehtiyaclarina
vaxtinda cavab vermoya imkan veran metodologiyalarin gobulu kimi tacriibalorin ge-
niglondirilmoasi problemi ilo Uzlosirlor [8]. Butiin bunlar bu clr maliyyslosdirmanin
tosirini giymotlondirarkon vo davamli biznes modellari ilo alagali biznes modaniy-
yatini guclondirarkon, bu név maliyyslosdirmoaya artan tolobat alds oluna bilar, btln
bunlar planetin davamliliginin xeyrinadir.

Natica

Otraf miihitin davamliliginin vo yasil igtisadiyyatin tomin olunmasi artiq sadaca
bir istok deyildir. Qlobal problemlarin oldugu bir dévrds kigik va orta miassisalor
tiglin yasil maliyyologdirmo siyasstlori timid isig1 kimi ortaya ¢ixmisdir. Bu siyasotlor
KOS sektorunda davamliligin togviginda maliyya stimullarinin, tonzimlayici dastayin
Vo omokdagliq togobbislorinin transformativ giiclinii niimayis etdirdi. Yasil maliyyo-
logdirmonin bu tadqiqini yekunlagdirarkan bazi asas nuanslar diggsti ¢okir.

Davamliliq vasitasilo Iqtisadi Dayaniqliq - Yasil maliyyalosdirma siyasotlori
KOS-lara tokca ekoloji stiura dogru bir yol deyil, hom do iqtisadi dayanigliliga aparan
yol toklif edir. Davamliligi qobul etmis miiassisalor bazarin pozulmasi, doyigon isteh-
lakg1 segimlari va tonzimlayici doayisikliklorlo izlogsmok igiin 6zlorini daha yaxs1 tac-
hiz edirlor. Enerjiya gonast edon texnologiyalara ssrmays qoymag, tullantilari azalt-
mag vo barpa olunan enerji manbalorini monimsomokla, KOS-lar tokco 0z ekoloji
izlorini azaltmagla yanasi, ham do uzunmuddatli hayat gabiliyyatini giiclondirirlar [9].
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Hokumot vo Ozol ©mokdasliq - Hokumat orqanlari vo 6zal sektor qurumlart
arasinda sinerji yasil maliyyolosdirma siyasstlorinin ugurunda miihiim rol oynayir.
Dovlat-6zal torofdasligt KOS-larin ekspert rohbarliyina, maliyys dastayins va texnolo-
giya iralilayislorino ¢ixis aldo eds bilacayi bilik mibadilosi ekosistemi yaradir. Bu
omokdasliq ruhu yasil maliyyalosdirma tasobbislorinin tesirini artiraraq, dovlat vo
0zl sektorlarin davamli inkisafi tomin etmok U¢un al-alo verarak isloya bilocayini
vurgulayir.

Istehlake1 vo investor rogbati - getdikco ekoloji cohotdon siiurlu bir diinyada
yasil tocriibalori manimsayon KOS-lar istehlak¢1 vo investorlarin ragbatindan bahro-
lonirlor. Ekoloji cohatdon tomiz mohsul va xidmatlars yiiksok talabat var vo davam-
liliga sadiqliyini niimayis etdira bilon miassisalor nainki daha ¢ox miistari calb edir,
hom do tasirli investorlarin digqgatini calb edir.

Cotinliklor vo imkanlar - davamliliga aparan yol ¢atinliklorsiz deyil. KOS-lar
tez-tez maliyya mohdudiyyatlori, malumat ¢atismazlhigi vo uygunluq yiklori Kimi
maneslarlo Uzlosirlor. Bununla bels, bu ¢agirislar hom do innovativ hallor va torof-
dasliq ti¢iin imkanlar toqdim edir. Muassisalor yasil maliyyalosdirmanin mirokko-
bliklarinda navigasiya etmayi 6yrandikca, atraf muhit vo maliyys gostaricilorini artir-
maq ti¢lin yeni yollar askar edirlar.

“Davamli Galacak i¢iin Glclandirmos - Yasil maliyyalosdirma” siyasatlori tok-
co gaydalara riayat etmokdan ibarat deyildir. Onlar KOS-larin dayaniqli galacayin
qurulmasinda faal istirak¢1 kimi salahiyystlondirilmasi haqqina malikdir. Bu siya-
satlor Kkigik biznesi otraf muhito tasirlorini 6z tGzorino gotirmayo, karbon izlarini
azaltmaga vo daha tomiz, daha yasil planeto tohfo vermays togviq edir. Onlar KOS-
lara doyisikliklorin tokco benefisiarlari deyil, hom do doyisikliklorin surtcisu
olmaga imkan verir [10,11].

Istehlak¢inin ndqteyi-nazarini dogig nozors alan bir is toklifi olmadan, hallor vo
mohsullar 6lglls bilmaz. Sirkatlor bunu bazar arasdirmasi va dizayn marhalasinin bir
hissasi kimi hall etmolidirlor. Siyasatlor daha masuliyyatli istehlak¢iligi vo istehsali
tosviq etmak tiglin yigimlar vo doastok vasitasilo bunu hall etmolidir [12].

Notico olaraq, KOS-larin yagil maliyyslosdirma siyasatlori ilo idaro olunan
davamliliga dogru soyahati otraf mihitin mihafizasins ehtiyaci olan diinya {igiin iimid
is1gidir. Bu siyasotlor tokamul etmays vo genislonmays davam etdikca, onlar Kigik
bizneslari tokca ayaqda galmaq tgiin deyil, ham ds davamliligin sadaca se¢im deyil,
hom da zarurat oldugu doyisen diinyada inkisaf etdirmok U¢lin gliclondirmak poten-
sialina malikdir. Galacok yasil inkisafa sarmays goyanlara maxsusdur vo KOS-lar
ticiin yasil maliyya bu galacayin xaritasidir [13].
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Xulasa

Elm va texnologiyanin siiratli inkisafi ticarat sahasindan do yan ke¢momis vo alicilarin
davraniglari, ticarat anlayislar1 vo se¢imlorinin formalasmasi prosesini bir nov doyis-
dirmisdir. Ononavi ticaratds saticit miistorini magazada goriir vo onun hansi ranglars,
hans1 dizaynlara ustiinliik verdiyini miisahido edorok miistori davraniglarina uygun
davranig gostararak satisini hoyata kegira bilirdi, lakin e-ticaratds hom miistori, hom
do satici hor hansisa bir elektronik cihaz arxasindadir va alicinin davranislarini ovval-
cadan miayyanlasdirmok Kifayat gadar ¢otindir. Bunu basa diison e-biznes sahibkar-
lart miixtalif kampaniyalar va tokliflor toqdim edorok digar e-bizneslordan forglonmo-
Yo, miistorilorin davraniglarina tosir etmoya caligirlar.

Bu moqgalads e-ticarat sahibkarlarina e-bizneslarindos istifads eds bilocoklori kampa-
niya, tosviq vo reklamlarin effektivliyi vo alicilar arasinda hansinin iistiin hesab olun-
masi masalalaring baxilir.

Acar sozlar: e-ticarat, e-biznes, miistori davranislari, toklif, kampaniya.

THE ROLE OF E-COMMERCE CAMPAIGN AND PROMOTIONS IN
CONSUMER BEHAVIOR

Islam Dunyamaliyev
PhD student, teacher, Baku Business University
islam.dunyamaliyev98@gmail.com

Summary

The rapid development of science and technology has not bypassed the field of trade
and has somehow changed the behavior of buyers, understanding of trade and the
process of formation of choices. In traditional trade, the seller sees the customer in the
store and by observing what colors and designs he prefers, he could perform the sale
by showing behavior according to the customer's behavior, but in e-commerce, both
the customer and the seller are behind some electronic device, and it is enough to
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determine the buyer's behavior in advance. it is difficult. Understanding this, e-busi-
ness entrepreneurs try to differentiate themselves from other e-businesses and in-
fluence customer behavior by presenting various campaigns and offers.

This article looks at the effectiveness of campaigns, promotions, and advertisements
that e-commerce entrepreneurs can use in their e-businesses and which ones are
considered the best among buyers.

Keywords: e-commerce, e-business, customer behavior, offer, campaign.

POJIb DJIEKTPOHHOM TOPI'OBJIN U AKITUH B TOBEJAEHUU
INOKYIIATEJIA

Hcnam [ynvamanues
acnupanm, npenodasamens, bakunckuil yHusepcumem ousneca
islam.dunyamaliiev98@gmail.com
Pe3rome
BbypHoe pa3BuTHe HayKM U TEXHUKH HE OOOLLIO CTOPOHOH cdepy TOPTrOBIM U B
HEKOTOPOW CTENEHH M3MEHWJIO NOBEACHUE IMOKyNaTeslei, MOHUMAaHUE TOPIOBIU U
npouecc popmMupoBaHus BbIOopa. B TpanuiimoHHo# TOprosie NpoaaBel BUIUT MOKY-
maTeNs B Mara3uHe M, HaOJIro/1as, Kakue [BeTa W JW3aiiH OH MPEIIOYUTACT, MOXKET
COBEPIINUTH MTPOJAXKY, IEMOHCTPUPYS MOBEICHUE B COOTBETCTBAM C ITOBEAECHUEM I10-
KynaTessi, HO B 2JIEKTPOHHOW KOMMEPIIMU U MMOKYNaTeb, U MPOJABEL] HAXOIUTCS 32
KaKHUM-TO AJIEKTPOHHBIM YCTPOMCTBOM, M 3apaHEe OMPEACIIUTh MOBEACHUE MOKYyIa-
TEJsI IOCTaTOYHO CI0kHO. [ToHMMast 3T0, MpeanpUHUMATENH dJIEKTPOHHOTO OHU3HEeca
CTaparoTCs OTIAMYUTHCS OT APYTUX MPEANPUATHI SITEKTPOHHOTO OM3HECA U BIHITH Ha
IOBEICHUE KIIMEHTOB, IIPEICTABIIAS] PAa3JIMYHbIe KAMIIAHUU U NIPEIJIOKEHUS.
B »10ii crathe paccmarpuBaercs 3()pPEeKTUBHOCTh KaMIaHUM, PEKIAMHBIX aKIUi U
peKIamMbl, KOTOPbIE TPEANPUHUMATENHN AIEKTPOHHOW KOMMEPIIMM MOTYT UCIOJb30-
BaTh B CBOEM DJIEKTPOHHOM OM3HECE, U KaKHe€ M3 HUX CUUTAIOTCS JIYUIIMMH CPEIu
MTOKyIaTesen.

Kniouesvie cnosa: snexmponnas xommepyus, 1eKMPOHHbIL Ou3Hec, NosedeHue
KAUCHMOB, NPEONONCEHUE, KAMNAHUL.
Giris
Diinya tarixinin an mihim kosflarindan biri hesab olunan internetin digor sahs-
lorla inteqrasiyast hamin sahalarin inkisafina va tokmillagsmasina, hamginin global sla-

galorin genislonmasina kdmoak edir. XXI asrin avvallarindan artiq diinyanin bir sira
Olkalarinin komputerlo do tomin olunmas ils ticarat vo internetin inteqrasiyasinin da
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tezliklo bas tutacagi gozlonilon idi. 2000-ci illarin avvallorindon Amerika Birlogmis
Statlarinda, 2010-cu ildan sonra iss bir ¢ox digar diinya 6lkalarinds internet vs tica-
ratin inteqrasiyasi bas verdi vo “e-ticarot” termini ilo adlandirildi [1].

“E-ticarat” — internet vasitasilo fiziki sokilda bir-birini gérmadan alic1 va satici
arasinda mal vo Xidmotlorin alqi-satqisinin aparilmasi prosesidir. Buraya hom maddi
(paltar, elektronika, moaigot avadanligi, aksesuarlar), hom do geyri-maddi mallar (on-
layn oyunlar, musiqi, film abunasliyi) aid ola bilor [2]. E-ticarat platformalari yiiz min-
lorlo elektron magazalar1 6ziindo comlosdirir. Alicilar 7/24 istadiklori mokandan isto-
diklori magazani ziyarat eds, mohsullara g6z gozdira, asanligla miigayiss eds vo alis-
veris prosesini hayata kecira biloarlor [3].

E-ticaratin tstunluklari

E-ticaratin ananavi ticarats nishatds bir sira iistiinliiklari onu daha da populyar-
lasdirmaga basladi. Bunlardan an osasi insanlarin evden ¢ixmadan va satici ilo fiziki
olags yaratmadan mohsul vo ya xidmat alis1 prosesini hayata kegira bilmalori idi. Hom-
cinin e-ticaratdo mohsullarin reklam edilmasinin anonavi ticarsts nisbstdo daha asan
olmas1 vo daha az maliyys tolob etdiyi t¢in hom mistarilori yeniliklordon xobordar
etmok, ham do mohsullar1 reklam etmok e-ticaratin digor Ustinliklori idi [4]. Buna
olava olarag, e-ticarat anonovi ticaratin mokan vo zaman anlayislarini bir név ortadan
qaldird1. Miistarilar har hansisa bir cihaza (kompiiter, smartfon, tablet va s.) va interneta
sahib olduqda, istonilon mokandan, guniin istanilon saatinda alis-veris eda bilarlor [5].

2019-cu ildo Cinin Uhan gaharinds yeni név koronavirus pandemiyasinin bas
vermosi ilo bir ¢cox diinya 6lkslorinds qapanmalar basladi. ©nonovi ticaratin demok
olar ki, minimuma endirilmasi ils e-ticaratds sigrayis bas verdi. Hom biznesini market-
do saxlamaga calisan sahibkarlar, hom do glndolik tolobatlarini 6domoya ¢alisan
alicilar e-ticarat diinyasina inteqrasiya etmays basladilar [6].

E-ticaratdo miistari davranislarinin formalasmasi

E-ticarot zaman1 bir mohsulun milyonlarla forgli e-biznes torofindon satilmasi
miistorini onlar arasinda segim etmoya moacbur edir. Ilkin olaraq e-ticarotdo kegmis
alicilarin mohsul vo ya xidmot haqqindaki tocriibasi vo royi mohsulun hansi e-biznes-
don alinmasina garar vermok U¢iin asas meyar hesab olunurdu. Lakin sonradan miistari
raylorinds yalan vs firildaqgiliq hallarinin artmasi bunun tasirini azaltdi. Eyni mohsu-
lun bir nego forgli e-biznes magazasinda satilmasi miistori {ligiin onlar1 farglondirmayi
kifayot godar ¢otinlosdirirdi. Bu zaman e-biznes sahibkarlariin toklif etdiyi muxtalif
reklam, kampaniya, tosviq vo tokliflar sohnayas ¢ixdi.
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Elektron ticaratin onanavi ticarsto nishatds bir sira istiinliiklori olsa da, bazi
monfi cohatlorin oldugu da nozars carpir. E-biznes sahibkarlarinin perspektivindan ba-
xildiqda, e-ticarat platformasinda movcud olan magazalarin bazarda mévcudlugunu
gorumalart vo miistarilorinin loyalligin1 qazanmalar iigiin daim yeniliklor yaratmalart,
doyisikliklor etmolori, mixtalif kampaniyalar va tosviglar taqdim etmoalori mocburidir [7].

E-ticarotdon istifadonin geniglonmosi miistorilorin mohsul se¢imi zaman1 daha
sorbast olmalarina, se¢cim edorkon daha ¢ox insanin fikirlorini migayiss eds bilmalo-
rina vo daha ¢ox arasdirma aparmalarina sorait yaratmisdir. 21-ci asrda sosial media
platformalarindan istifadonin kaskin doracods artmasi, sosial media influenserlarinin,
blogerlarinin, vlogerlarinin biitiin aldiglart mahsullar1 sosial media platformalarinda
paylasmasi bir nov trends ¢evrilmis, insanlarin ticarat zamani mohsul secimlorino
mUayyan tasir gostormisdir. Sosial mediada giinliik bir saatdan ¢ox vaxt sarf edan har
hansi1 bir gancin ticarat davraniglarinda sosial medianin artiq ciddi tasiri formalasmaga
baslamisdir [8].

Miistarinin e-biznes magazasinda qarsisina ¢ixan moahsul vo ya xidmati gérdik-
don sonra onu alib-almayacagina qarar veracoyi middato godor davam edan proses
mohsulun dayarlondirilmasi prosesi adlanir. Mohz bu proses moahsulun satilib-satilma-
yacagini miioyyon edir. E-biznes magazasi hor na gadar mohsulun va ya xidmatin de-
tall1, vizuallagdirilmis izahatini versa do, miistori adston sosial media vo ya digar plat-
formalarda hamin mahsul va ya xidmati bir daha axtarir, bu mahsul va ya xidmati alda
edon digar insanlarin baxiglarini doyarlondirir. Mohsul vo ya xidmati avvallor almis
bir soxsin mohsul vo ya xidmot baroasindoki fikirlori digor mistorilorin gorarlarina
ohomiyyatli doracado tosir gostorir.

E-ticarot diinyasinda e-biznes sahibkarlarinin sayinin artmasi tobii olaraq roga-
batin do artmasina sabab olmusdur vo sahibkarlarin satiglarini artirmaq ti¢iin digor biz-
neslordon farglonmo ehtiyaclari yaranmigdir. Eyni tipli mahsulu vo ya xidmati satan
yuzlorlo e-biznes magazasi oldugu iigiin sahibkarlar togviq, kampaniya vo tokliflorini
ortaya goyurlar. Bunun vasitasilo eyni tipli mohsul (¢glin togviq, kampaniya va ya Xi-
susi tokliflo satis hoyata keciron e-biznes magazasi potensial satis sans1 alda edir [9].

Guclu rogabat sobobils e-ticarat bizneslorinin galir vo satiglarini artirmaqlarinin
asas yollarindan biri miistorinin hisslorini muoyyan etmok vo ona uygun harokat etmo-
loridir. ©Ononavi ticaratdo miistari ilo fiziki olaraq tomas qurulduguna goéro miistori
davraniglarinin miiayyon olunmasi prosesi nisbaton sadadir. E-ticaratds iso sahibkarin
qgarsisinda virtual olaraq magazasina qonaq olan miistori dayanir. Bu halda miistarinin
davraniglarinin, se¢imlorinin va hisslarinin mioayyan edilmasi kifayat godar ¢atindir.
Muxtalif sorgu vo analiz metodlartyla oldugu biznes seqmentindo miistori davranig-
larin1 tayin eds bilon e-biznes rogiblori qarsisinda ciddi tistiinliik alds eds bilar [10].
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Satiglart maksimumlasdirmagq tigiin sirkatlor daha ¢cox reklam, kampaniya, toklif
Vo togviqglardan istifads edirlor. Bunlara misal olaraq “bir 6ds iki al, birini alana ikin-
cisi 50% endirimlo” va s. misal gostarilo bilor. Lakin bu tipli kampaniyalarin homisa
ugurlu olacag sual altindadir. E-biznes reklam, kampaniya, toklif vo togviqlori yalniz
dogru zamanda, dogru yerdo totbiq edarss satiglarini artiracaqdir.

Bu mogalonin mogsadi reklam, kampaniya, tosviq va tokliflorin forgli cinsdon
olan miistorilorin davranislarina necs tosir etdiyini 6lgmokdir.

Verilmis e-biznes magazasina uygun kampaniya secimi iiciin sorgu aparilmasi

Arasdirma moqsadi ilo 285 nofor sorguya colb edilmisdir. Toplanmis datada
istirakgilar supermarketlords alis-veris zamani qarsilasacaqlari reklam, togviq, kampa-
niya vo muxtalif tokliflorlo bagl segimlorini paylasmislar. Asagidaki codvallords top-
lanilan data barads bazi malumatlar verilmisdir:

Cadval 1. Sorgu istirak¢ilarmin cinsi va yas1 barads malumat

Qadm| 155
Cinsi: Kisi | 130
Com |285
<20 | 18
21-40| 140
Yas qrupu| 41-60 | 107
60+ | 20
Com |285

Manba: Muallif torafindan tortib edilmisdir.

Sorgu istirak¢ilar: imumilikdo 285 nafardon ibarstdir ki, bunlarin 130-u, yani
46%-i kisilardon, 155 nafari, yani 54%-i isa gadinlardan ibaratdir. Onlardan 18 nafori
(6%-1) 20 yasdan asag1, 140 nafori (49%-i) 21-40 yas arasi1, 107 nafori (38%-i) 41-60
yas arast, 20 nafori (7%-i) iso 60 yasdan yuxar1 yasda olmusdur.

Cadval 2. Kampaniya va takliflarle bagh suallar
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Qati raz1 devilam Razi deyilam Neytralam Raziyam Tam raziyam Comi
n % n % n % n % n % )
Birinci mebsulu aldigda
ikineinin pulsnz olmas: manim I 4% 20 T 23 &% T8 27% 153 | 54% | 285
ahy prosesima tasir edir.
Fendirioy niponnnon ozl 14 5% 32 11% 19 7% 26 | 16% | 174 | 61% | 285
| manim abis prosesima tasir edir.
Xiisnsi tagvigath mobsullar
digarlarino nisbatda daha 3 1% 16 6% 14 S 41 14% 211 T4% 285
cazibadardir.
Mahsulun yaninda hadiyye
glndarilmasi manim ahy 2 1% 24 8% 25 9% az 11%% 202 T1% 285
prosesima tasir edir.
"3 al, 2 Gda" kimi
kagipiniynlatia - o molisols 40 14% 67 24% 18 6% 56 | 20% | 104 | 36% | 285
ehtivacim olmasa da, pnlsuz
oldugu ficlin alaram.
Pulsuz ¢atdirlmamn olmas:
f _ z - 22 &% 51 18% 10 A% 59 21% 143 S0% 285
monim alis prosesima tasir edir.

Moanba: Muallif torafindan tortib edilmisdir.

Cadval 3. Miistarilarin cinsina géra cavablarin bolgiisii

Kisi Qadn
n % n %

Comi

Birinci mahsulu aldiqda ikincinin pulsuz

. . - 79 34% 152 66% | 231
olmas1 manim ahs prosesima tasir edir.

Endirim kuponunun olmasi menim ahs
prosesimsa tasir edir.

104 47% 116 53% 220

Xiisusi tasvigath mahsullar digarlerine

125 50% 127 50% 252
nisbatds daha cazibadardir. ° ’

Mehsuln.n yamnda hed.l)"_\"a golndelzllmam 11 479 24 10% 214
monim alis prosesimo tosir edir.

"3 al, 2 6da" kimi kampaniyalarda 3-cii
moahsula ehtiyacim olmasa da, pulsuz 43 27% 117 73% 160
oldugu iiciin alaram.

Pulsuz catdirlmanmn olmasi monim ahg
prosesima tasir edir.

79 39% 123 61%

[
(=]
[

Manba: Muallif torafindan tortib edilmigdir.

Sorgu istirak¢ilari supermarket alig-verislori zaman1 qarsilasa bilocoklori alti
muxtalif togviq, toklif, reklam vo kampaniya suallarina cavab vermislor. Suallart ca-
vablandirmagq ticiin istirak¢ilara beg variant toklif edilmisdir:

e Qoti razi deyilom,
e Razi deyilom,
e Neytralam,
e Raziyam,
e Tam raziyam.
Suallar vo onlarla bagl asagidaki data oldo edilmisdir:
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Sual 1. Birinci moahsulu aldigda ikincinin pulsuz olmasi monim alis prosesima
tosir edir. Istirakcilarin 153 nofori (54%-1) birinci suala “Tam raziyam”, 78 nofori isa
(27%-1) “Raziyam” cavablarin1 vermislor. Bunlardan 152 nafori (66%-i) qadin, 79
nofori (34%-1) iso kisilor olmusdur.

Qrafik 1. Sual 1-a miishat cavab veran namizadlarin bélgisi

Birinci mahsulu aldigda ikincinin pulsuz elmasi manim
alis prosesima tasir edir.

® Qadin = Kigi

Manba: Muallif tarafindan tortib edilmisdir.

Sual 2. Endirim kuponunun olmas1 manim alis prosesima tosir edir. Istirak¢ilarin
174 nofori (61%-i) ikinci suala “Tam raziyam”, 46 nofori (16%-i) iso “Raziyam”
cavablarmi vermislor. Bunlardan 116 nofori (53%-i) gadin, 104 nofari (47%-i) iso
kisilor olmusdur.

Qrafik 2. Sual 2-a miishat cavab veran namizadlarin bélgisi

Endirim kuponunun olmasi manim alig prosesima
tasir.

® Qachn = Kisi

Manba: Muallif tarafindan tortib edilmisdir.

Sual 3. Xiisusi tosvigatli mohsullar digarlarina nisboton daha cazibadardr. Isti-
rak¢i-larin 211 nofori (74%-i) tiglincii suala “Tam raziyam”, 41 nafori (14%-i) iso
“Raziyam” cavablarin1 vermislor. Bunlardan 127 nofari (50%-i) qadin, 125 nofori
(50%-i) isa kisilor olmusdur.

Qrafik 3. Sual 3-a miishat cavab veran namizadlarin bélgisi
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Xisusi tagvigath mahsullar digarlarina nisbatds daha
cazibadardir.

= Qadin = Kigl

Manba: Muallif torafindan tartib edilmigdir.

Sual 4. Mahsulun yaninda hadiyyas gondarilmasi monim alis prosesima tasir edir.
Istirakgilarin 202 nofori (71%-i) dérdiincii suala “Tam razryam”, 32 nafori (11%-i) iso
“Raziyam” cavablarin1 vermislor. Bunlardan 123 nofori (53%-i) qadmn, 111 nofori
(47%-i) iso kigilor olmusdur.

Qrafik 4. Sual 4-3 miishat cavab veran namizadlarin bélgisi

Mahsulun yaninda hadiyys géndarilmasi manim alis
prosesima tasir edir.

® Qadin = Kigi

Manba: Muallif tarafindan tortib edilmisdir.

Sual 5. “3 al, 2 6do” kimi kampaniyalarda {i¢iincii mohsula ehtiyacim olmasa da,
pulsuz oldugu iiciin alaram. Istirak¢ilarin 104 nafori (36%-1) besinci suala “Tam razi-
yam”, 56 nofari (20%-i) iso “Raziyam” cavablarin1 vermislor. Bunlardan 117 nofori
(73%-1) gqadin, 43 nafori (27%-i) iso kisilor olmusdur.

Qrafik 5. Sual 5-2 misbat cavab veran namizadlarin bolgusu
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“3 al, 2 6da” kimi kampaniyalarda liciincii mahsula
ehtiyacim olmasa da, pulsuz oldugu iigiin alaram.

® Qadin » Kisi

Manba: Muallif taorafindan tartib edilmigdir.

Sual 6. Pulsuz catdirilmanin olmasi monim alis prosesimo tosir edir. Istirakgi-
larin 143 nafori (50%-1) ikinci suala “Tam raziyam”, 59 nafori (21%-i) iso “Raziyam”
cavablarmi vermiglor. Bunlardan 123 nofori (61%-1) qadin, 79 nofori (39%-i) iso
kisilor olmusdur.

Qrafik 6. Sual 6-ya mishat cavab veran namizadlarin bélgustu

Pulsuz catdinlmanin olmasi manim alis prosesima
tasir edir.

® Qadin » Kigi

Manba: Muallif torafindan tortib edilmisdir.

Notica
Yuxarida barasindo molumat verilon sorgu e-ticarotdo supermarket aliglarinda
hoyata kegirilo bilocok toklif, kampaniya, reklam vo togvigatlarin miistori davranis-
larina neca tasir gostara bilacayini toxmin etmoayas fokuslanmisdir. Yuxaridaki sorgunu
aparan hor hansisa bir e-supermarket sahibkar1 asagidaki qorarlari vera bilor:
1. “Birinci mahsulu aldigda ikincinin pulsuz olmasi monim alis prosesima tasir
edir.” Bu toklifi sorgu istirak¢ilar1 arasinda 66% qadin (231 naforin 152-i) mushot
qarsilamigdir. Qadinlarin supermarketdon daha ¢ox aldiglart mohsullar analiz edorok

79



UNEC, il 12, Cild 12, yanvar — mart, 2024, sah. 71-81 UNEC, Year 12, Volume 12, January — March, 2024, pp. 71-81
Islam Diinyamahyev
E-ticarotds tatbig olunan kampaniya vo togviglarin alici davraniglarinda rolu

homin mohsullarda bu toklifdon istifado etmokls satiglar1 daha da artirmaq miim-
kundr.

2.““3 al, 2 6da” kimi kampaniyalarda {i¢iincii mohsula ehtiyacim olmasa da, pulsuz
oldugu tg¢iin alaram”. Bu toklifo do sorgu istirak¢ilarindan 73% qadin (160 nofarin
117-1) misbat baxmisdir. Eyni zamanda yena do qadinlarin daha ¢ox aldigi moahsullar
analiz etmak vo homin mohsullarda bu reklamdan istifado etmok e-biznes sahibkar1
uclin musbat natica veracakdir.

3. “Pulsuz ¢atdirilmanin olmasi1 monim alis prosesima tosir edir”. Bu toklifo do
sorgu istirak¢ilarindan 61% qadin (202 noforin 123-0) misbat baxmigdir. Bunun
Sababi gliman ki, evdar xanimlarin evdon ¢ixmadan ham mohsulu ala bilmasi, ham da
onun pulsuz ¢atdirilmasin stiinliik kimi gormolaridir. Kisilor iso daha ¢ox ofisdon
isladiklarino gors, ofisi tork edib evo golorkon supermarket alis-veriglorini 6zlori do
edo bilirlor. Har halda, kisilarin do 39%-i (202 nafarin 79-u) bu toklifi boyonmisdir.

E-supermarket sabakalori bu sorgudan alavs daha forgli suallardan ibarat sorgu-
lar kegira vo sorgularin asasinda miistarilora digar reklam, toklif vo kampaniyalar toklif
edo bilorlor. Buna olavo olaraq digar e-biznes sahibkarlari da 6z sahalorina uygun kegi-
rilon sorgularda da forgli cavablar ala vo kisilorin daha gox aldigi moahsullara, gadin-
larin daha ¢ox aldigr mohsullara va ya hor ikisinin aldigi mohsullara Ustlinlik vera
bilorlor.

Aparilan sorguya cins kateqoriyasina slave olaraq yas, tohsil, maddi durum, ailo va-
ziyyati va digar kateqoriyalar1 da alavo edarok daha dagiq cavab almaq va e-biznesin
ragiblori garsisinda istiinliytinii giiclondirmak, habels satis vo galirlorini maksimal-
lagdirmaq miimkiindiir.

Aparilan todqiqatin e-biznes sahibkari torafindon totbiqi hanst moahsul va ya xidmatlor
Uzorindo fokuslanmaga ehtiyac oldugunu miioyyanlogdirmok vo alicilarin alig-veris
davraniglarina uygunlagaraq satis golirlorini maksimallagdirmaq tigiin ideal strategiya
hesab oluna bilar.

E-sahibkarlar daha doqiq analiz aparmag Uc¢lin nisbaton genis sorgunun aparilmasi
lazim oldugunu nozoro almalidirlar. Mistarilori sorguda istiraka tosviq etmok Ugln
olava promokod va ya kampaniya toklif eds bilorlor.
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Abstract

The main goal of the article is to carry out a comparative analysis of various statistical
indicators of the ICT sector in Azerbaijan. Analysis, statistical and comparative ana-
lysis methods were used in the research. As a result of the research, it was determined
that although ICT is developing rapidly in Azerbaijan, there are problems such as the
delay in the development of the digital literacy of the population, the lack of formation
of a legal framework related to digitalization, weak cyber security in digitalization,
and the uneven development of ICT in the public and private sectors. The scientific
novelty of the article is the comparative analysis of the latest statistical data on the
ICT sector. The study can serve as a resource for future authors researching the ICT
sector and digitization in Azerbaijan.

Keywords: ICT, digitalization, ICT indicators, internet.
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AZORBAYCANDA IKT GOSTORISLORININ DINAMIK DOYISIMININ
STATISTIK TOHLILI

Mahammad Mustafayev
doktorant, Odlar Yurdu Universiteti
Mehemmed99986@gmail.com

Xulasa

Mogalanin asas magsadi Azarbaycanda IKT sektorunun miixtolif statistik gdstoricile-
rinin migayisali tohlilini hayata kecirmakdir. Todgigatda analiz, statistik vo miiga-
yisali tohlil tadgigat metodlarindan istifado olunmusdur. Aparilan aragdirma naticasin-
do miisyyan edilmisdir ki, Azorbaycanda IKT siiratlo inkisaf etso do, shalinin rogemsal
savadliliginin inkisafinin longimasi, rogomsallagsma ilo baglh hiiquqi bazanin formalas-
mamast, kibertohliikasizliyin zoif olmasi, dévlat va 6zal sektorda IKT-nin inkisafinin
geyri-borabor paylanmasi kimi problemlor mévcuddur. Magalonin elmi yeniliyi IKT
sektoruna dair on son statistik malumatlarin miiqayisali tohlilindan ibaratdir. Todgiqat
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Azaorbaycanda IKT sektoru vo rogomsallasdirmani arasdiran golocok mialliflor Gigiin
monbs rolunu oynaya bilar.

Acar sozlar: IKT, raQamsallasma, IKT géstoricilari, internet.

CTATUCTUYECKUM AHAJIN3 JUHAMUWYECKOI'O U3MEHEHMS
MOKA3ATEJIEN UKT B ABEPBANI)KAHE
Mazameo Mycmagpaes

Odoxkmopaum, Yuusepcumem Oonap FOpoy
Mehemmed99986@gmail.com

Pe3ome

OcHoBHasl 11eJIb CTaThU — IPOBECTH CPABHUTEIbHBIM aHAJIN3 Pa3IMYHbIX CTATUCTU-
yeckux mnokazareneit cekropa MKT B AzepOaiimkane. B uccrnemoBanum MCmob30-
BAJIMUCh METO/IbI aHAJIN3a, CTATUCTUYECKOIO U CPABHUTEIBHOTO aHanu3a. B pe3ynbrare
uccienoBaHus ObUIO ompezaeneHo, uyTo xotsa B AzepOaiimkane KT OwvicTpo pa3Bu-
BAaIOTCA, CYIIECTBYIOT TaKue MpoOJIeMbl, KaK 3aJiep>KKa B pa3BUTHH LU(POBOI rpa-
MOTHOCTH HacelleHus1, OTCYTCTBUE (HOPMUPOBAHUS MPABOBOM 0a3bl, CBI3aHHOM ¢ LU(-
poBu3almei, ciabdas KuoepOe30MmacHOCTh U HEPAaBHOMEPHOE pacIipe/iesieHue pa3Bu-
st UKT B rocygapcTBEeHHOM M 4aCTHOM cekTopax. HaydHas HOBU3HA CTaTbH 3aKIIIO-
4yaeTcsd B CPaBHUTEIBHOM aHaJIM3€ MOCIEAHMX CTATUCTUYECKUX JaHHBIX CEKTOpa
UKT. UccnenoBanue MOXKET MOCIYXHTh PeCypcoM i OyayIIuX aBTOPOB, HUCCIIE-
nytorux cektop KT u nudposuzamuio B Azepbaiikane.

Knrwueswie cnosa: UKT, yugpposusayus, noxkazamenu UKT, unmepnem.

Development of ICT concept

An essential undertaking within an innovative knowledge-based economy is the
assessment of the suitable degree of advancement in information and communication
technologies (ICT), encompassing both national and international contexts. Informa-
tion and communication technologies are regarded as the driving force behind scien-
tific and technological advancement; consequently, this technology is essential and
pertinent to the development of the advanced defense complex (Bilan, 2019).

Presently, the advancement of productive forces and society is becoming more
intricately linked to the growing significance of fundamental scientific theory and
applied research and development. The significant integration of computer and net-
work technologies, commonly referred to as ICT, commenced around the mid-20th
century. The development of network, tethered, and wireless solutions, as well as
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enhanced computing capabilities, distinguished "generations™ of computer hardware
design and mass production. Subsequently, this has facilitated the proliferation of
intricate programmable machinery in mass production and large-scale industry,
unveiled novel avenues for the mechanization of human labor, and enhanced labor
productivity across diverse sectors (Bylevsky, 2023: 10).

Since its inception, ICT has emerged as a crucial component in the automation
of numerous industries. Industry and agriculture, energy and transportation, housing
and utilities, government and corporate governance, education, culture, health, and
even everyday life have all incorporated ICT into their operations. Human activity is
enhanced by ICT, particularly in the areas of technological production and office work
processes, and entirely new and enriched conditions are created for the growth of the
individual and society (Nchofoung and Asongu, 2022).

The emergence of network solutions, computer technology advancements, and
the creation of peripherals for data input and output that are progressively more
diversified and readily available have come to symbolize the "new technological
order." One aspect of this vibrant and conspicuous "showcase" is its reflection of the
contemporary world. With the advent of electronic computers operating on binary
code and the establishment of "cybernetics" as a "universal management science" in
the 1940s, the notion of the "information society” was propelled forward by these
characteristics of ICT.

The proliferation of ICT has precipitated profound and far-reaching transfor-
mations across critical societal domains, enabling the term "information (computer)
revolution™ to be applied. This process compelled a reevaluation of the previous notion
of the scientific and technical revolution, which was overly preoccupied with the ad-
vancement of computer and telecommunication technologies and failed to sufficiently
consider social implications. Hidden within the phrase "information society" lies a
novel manifestation of colonialism that centers on these technologies. ICT has evolved
into a luminous emblem that obscures social contradictions and interests, such as
international conflicts.

By equating computer data with political, economic, social, and cultural rela-
tions, the term "information technology" draws a parallel between the manipulation of
consciousness and the processing of machine data. By establishing online media,
social networks, and blogging platforms, ICT has evolved into a potent instrument for
swaying public opinion, influencing politics, and shaping identities. Simultaneously,
advancements in ICT obscure genuine challenges in the realms of politics, culture,
economy, interstate relations, and politics, thereby precipitating crises and conflicts.
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The notion of a "information society"” presupposes that these contradictions in
social relations, particularly those pertaining to property, power, and international
relations, can be resolved without permitting significant changes via the continued
development of ICT. Distracted from the actual impact on the development of produc-
tive forces, the challenges of related technologies, and the matters of bettering society
and people, the emphasis is placed on ICT. ICT can enhance and broaden the technical
and material foundations, foster economic and social progress, elevate the quality of
life, and elevate the cultural standard. However, beyond being a mere collection of
technologies, they also possess the capacity to significantly influence forthcoming
social progress, political authority, and public sentiment.

In addition, ICT can be utilized to foster unjust competition between nations,
sabotage the progress of rivals, or manipulate their development in an unfavorable
direction. In addition to benefits, the use of ICT is also accompanied by several
hazards that affect both society and the individual. Moreover, it may result in structural
imbalances such as "digital inequality” and other undesirable outcomes.

ICT development dynamics in Azerbaijan
Let's review the main statistics related to ICT in Azerbaijan. The following chart
(Figure 1) shows the number of total internet users per hundred people.

Figure 1: Internet users per 100 population, in person
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023.

As it can be seen, in the last 5 years, the total number of internet users has seen
a noticeable growth trend every year. While this indicator was 80 people per 100
people in 2018, it will be 88 people in 2022, which means an increase of 10%. In 2018-
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2019 and 2020-2022, this indicator increased by 1, maximum 2 people every year, but
in 2019-2020, this change reached 4 people (5% increase in 1 year). The main reason
for such a sharp growth trend was due to the transition of all service sectors to digital
and remote format during the pandemic. In addition, the restriction of leaving the
house and the confinement of people at home led them to spend more time on the
Internet, which resulted in an increase in the number of Internet users. The following
graph presents the last 5-year statistical analysis of the share of mobile phone sub-
scribers per hundred people in the last 5 years.

Figure 2: Statistics of the total number of mobile telephone users per 100 people
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023.

As it can be seen, if the number of mobile phone users per hundred people was
105 in 2018, this indicator will be 110 in 2022, which means an increase of 4.76%.
The reason why this indicator is more than 100 is due to the fact that in modern times,
people use two or more phones to separate their personal and work lives. In many
companies, even employees are provided with corporate phones and numbers, which
in itself affects the increase of this indicator. The graph below shows the coverage of
the 3G network over the last 5 years.

Figure 3: Coverage rate of 3G network, in percentage of population
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023.

Apparently, in 2018, 72% of the population was provided with a 3G network,
and this indicator increased to 82% in 2022. The rapid growth of the indicator is
precisely the development of new 4G and 5G technologies and at the same time the
expansion of the process of building stations of mobile operators throughout the
country. Azercell mobile operator alone launched nearly 100 radio base stations in our
liberated territories in 2022, which is one of the progresses achieved in this direction
(Azercell, 2023). However, the fact that the indicator is still not 100 percent in 2022,
or rather, it is 82%, means that 18% of the population still does not have access to the
3G base. As we know, in order to have enough internet speed to use the internet,
modern devices must have access to at least 3G base. This means that 18% of the
population has some problems with internet provision, but the statistical trend shows
that this problem will gradually be eliminated in the coming years. The graph below
shows the specific weights of the respective households that own a mobile phone in
all households. The indicators were compared in a comparative form by dividing them
by general, rural and urban.

Figure 4: Specific weights of households owning a mobile phone in all households, in
percentage
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The graph below shows the dynamic changes of the indicators of the ICT
development index in Azerbaijan over the last 5 years, based on the calculations of the
Statistical Committee.

Figure 5: ICT development index in Azerbaijan based on the calculation of the Statistical
Committee
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023.

As it can be seen, the ICT development index was 6.33 in 2018 and increased to
6.88 in 2022. This indicator, called the ICT Development Index (IDI), is a correspond-
dingly complex indicator that aims to measure the level of ICT development of the
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countries of the world and at the same time their progress in this direction. This indicator
was developed for the first time in 2007 by the International Telecommunication Union
(ITU). IDI has combined 11 indicators around a single criterion in order to monitor and
compare ICT developments across countries. The mentioned indicators covered key
aspects such as level of access to ICT, use of ICT and ICT skills. Until 2017, the ITU
regularly published relevant indicators on IDI, creating the opportunity for countries to
monitor periodic changes in this direction. Although the publication of global reports on
the relevant indicator has been stopped since 2017, individual institutions of different
countries continue to measure these indicators (GT Market, 2018).

Although the index is 6.88, which is higher than the average, it is a positive
trend, but because it is not close to 10, we can say that ICT in our country is not
developed enough yet. The main reason is related to the level of digital literacy of the
population, which in itself affects the level of digitization. Speaking of digital literacy,
as of February 2023, digital literacy in Azerbaijan was in the range of approximately
53-55%, which means that the digital knowledge of the population in our country is
still insufficient (Trend news agency, 2023).

The next graph shows the indicator of the "total number of fixed internet sub-
scribers” in Azerbaijan during the last 5 years.

Figure 6: The total number of fixed internet subscribers in Azerbaijan, expressed in thousands
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023a.

As we can see, if the total number of fixed internet users in Azerbaijan was about
0.7 million people in 2018, this indicator has more than doubled to 1.44 million people
in 2022. Such an increase in the total number of fixed internet users was due to the
fact that during the pandemic, both education and workplaces switched to a remote
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form on a massive scale. So, since face-to-face education is not allowed, almost all
educational institutions have switched to the distance form, and for this reason, the
number of families connecting to fixed internet has increased, with the aim and reason
of not falling behind in online classes. In workplaces, workplaces have rapidly
transitioned to remote and hybrid working modes, with only 50% of staff at times and
30% at times being allowed to work from the office. Of course, since it is expensive
to meet the conditions of remote work with mobile data, that is why the number of
people who connect to a direct fixed internet line has increased dramatically.

The graph below shows the specific weights of the number of households with
a computer and internet access in the total number of households in a comparative
form, expressed as a percentage.

Figure 7: Comparison of the specific weights of the number of households with a computer and
internet access to the total number of households, expressed as a percentage
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Source: State Statistics Committee of the Republic of Azerbaijan, 2023b.

As we can see, households with a computer accounted for 64.1% of total
households in 2018, but due to the impact of the pandemic, it has already reached
75.8% in 2022. The share of those with access to the Internet in the total number of
households increased from 78.2% to 87.8% in the comparison of the corresponding
periods. These trends indicate that approximately 9 out of 10 households have access
to the Internet and 8 out of 10 have a computer. This is an indicator that digital
channels are quite accessible among the population, which in itself is a positive factor.
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Table 1: Statistics related to the usage of computers, internet and mobile phones

The name of indicators 2018 2019 2020 2021 2022
Proportion of households with a 876 885 896 90,7 915
mobile phone in all households, as a

percentage

The weight of the population who 725 741 775 798 815
used a computer in the total
population of the country, in percent

The weight of the population who 856 86,9 891 899 905
used a mobile phone in the total
population of the country, in percent

The percentage of the populationthat 79,8 81,1 84,6 86,7 88,1
has used the Internet in the total
population of the country

Source: State Statistics Committee of the Republic of Azerbaijan, 2023b.

As can be seen, the share of households with a mobile phone in Azerbaijan
increased from 87.6% in 2018 to 91.5% in 2022. In 2022, the share of the population
that used a computer in the total population was 81.5%, and the share of the population
that used the Internet in the total population was 88.1%. In general, the share of the
population that used a mobile phone reached 90.5%. From these indicators, it is known
that 9 out of 10 people in our country have a telephone and access to the Internet, and
8 have a computer. This means that almost everyone, regardless of age, has access to
ICT, which indicates the trend of digitalization in our country.

Table 2: Dynamics of the GDP level in Azerbaijan in the last 5 years
Year 2018 2019 2020 2021 2022

GDRP level, 80,1 819 726 932 1338
in terms of
billion manats
Source: State Statistics Committee of the Republic of Azerbaijan, 2023c.

As it can be seen, while the GDP in Azerbaijan was 80.1 billion manats in 2018,
this indicator increased by approximately 1.7 times and reached 133.8 billion manats
in 2022. The main reason for analyzing the GDP indicator is to examine the share of
ICT added value in GDP. The following table reflects the dynamics of the change of
ICT added value over the last 5 years.

Table 3: ICT value added statistics for the last 5 years
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Year 2018 2019 2020 2021 2022

Total, in terms of billion manats 1,11 1,29 16 1,66 1,82
Source: State Statistics Committee of the Republic of Azerbaijan, 2023d.

As we can see, while the indicators of added value of ICT in Azerbaijan were
1.11 billion manats in 2018, this indicator increased by 64% and amounted to 1.82
billion manats in 2022. When compared to GDP, we can say that while the amount of
added value for ICT was 1.38% in 2018, this indicator increased to 1.57% in 2019 and
2.21% in 2020. The reason why the indicator in 2020 is the record of the indicator of
the last 5 years — on the one hand, it is related to the increased demand for ICT during
the pandemic, but on the other hand, it is related to the sharp decrease of GDP during
this period. In 2022, the share of ICT added value in GDP decreased even lower than
in 2018 and amounted to 1.36%. The main reason for this is the post-pandemic
recovery and also the rapid increase in current prices across all sectors, which has
boosted the GDP level so much.

Conclusion

As we can see, ICT in Azerbaijan has developed significantly in the last 5 years.
Thus, in 2022, compared to 2018, the following trends were observed in the ICT sector
in Azerbaijan:

- the number of internet users per 100 people increased by 10%;

- the number of mobile phone users per 100 people increased by 4.76%;

- ICT development was 6.88;

- the total number of fixed internet subscribers increased by 2 times;

- the corresponding share of households with internet access in the total number of
households was 87.8%;

- the ratio of mobile phone users to the total population was 90.5%;

- ICT added value increased by 64%;

- ICT's share in GDP was 1.36%.

As it can be seen, especially during the pandemic period, the ICT sector in our
country developed at a fairly high speed and even experienced a boom in development.
However, it goes without saying that there are a number of problems brought by this
development, which we can list as follows:

- widespread digital fraud;

- the normative base related to digitization is still weak;

- lack of equal development of the level of digitization with the digital literacy of
the population;
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- uneven distribution of digitization in the public-private sector.

Therefore, it would be appropriate to recommend the implementation of the
following measures in order to solve the relevant problems:
- performing work in the direction of increasing cyber security;
- adoption and implementation of various legislative acts and laws related to
digitization;
- sharing various educational information about ICT among the population,
especially in video format;
- strengthening control over the application of technologies in all enterprises in the
public sector.
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Xulasa

Mogsadlorin, sosial-igtisadi masalalalorin vo tapsiriglarin tohlili Kimi do taninan GZIiT
tohlili mixtalif sonaye saholorinds, 0 climladan elektrotexnika sanayesinds istifads
olunan strateji planlasdirma vasitasidir. O, elektrotexnika sonayesinds planlasdirma
Vo idaraetma prinsiplarini bir ne¢a yolla, o ciimladon moagsadlorin uygunlasdirilmast,
resurslarin boliisdiiriilmasi, risklorin azaldilmasi, vaxtin idars edilmasi, ganunvericili-
yin taloblorina uygunlasdirilmasi, keyfiyyst tominati, ¢eviklik, performansin qiymaot-
landirilmasi, davamli tokmillosdirma yolu ila tanzimlomokds miihiim rol oynayir.
Todgigatin osas mogsadi elektrtotexnika senayesinin GZIT tohlilinin aparilmasin-
dadir. Tadgiqat isinde GZIT-tohlildon istifadonin asas mogsadi elektrotexnika sanaye-
sindo foaliyyat gostoron muossisalar ti¢iin insan kapitalinin vo maddi resurslarin somo-
rali sokilds istifads edilmasina, resurslari an ¢ox ehtiyac duyulan istigamoto yonoldil-
masina va bu sahads rogabat gabilliyyatinin artirilmasina yonsldilmis strategiyalarin
hazirlanmasina téhfa vermokdir. Tadqiqat isinde GZIT-tohlil ilo kemiyyat tohlili ho-
yata kecirmoak {igiin metodologiyaya uygun olaraq, har bir amilin digar amillarlo
qarsiligl olagolorini xarakterizo edon matris codvallor tortib edilmisdir. Homginin tod-
qiqat isinda elektrotexnika sonayesi mohsullari istehsalina, ixrac potensialina taSir
gOstaracak daxili amillarin gucll va zaif toraflori, xarici amillorin imkan va tohltkalori
analiz edilmisdir. Todgigat noticasinds Azarbaycanda elektrotexnika sahasinin ekspert
giymotlondirmasi vasitasi ilo GZIT-tohlil aparilmisdir. Bundan olava olaraq, GZIT-
tohlilin Umumilosdirilmis naticasi alinmigdir. Tadgiqatin mohdudiyyatlori daha genis
praktik informasiya talob etmosidir. Todqiqatin praktiki shamiyyati ondan ibaratdir ki,
Azorbaycanda elektrotexnika sahasinin movcud problemlarinin hallinds vo dayanigl
igtisadi inkisafa tohfo veracok proqramlarin vo galocok prognozlarin hazirlanmasinda,
gender borabarliyi mexanizminin vo normativ hiiquqi bazanin tokmillogdirilmasindo,
todqiqateilar torafindon gender barabarsizliyi movzusu haqqinda aparilan aragdirma-
larda, o climladan tohsil muoessisalorinds istifads oluna bilar.

Acar sozlar: GZIT, SWOT-matris, elektrotexnika sanayesi, ragabat gabiliyyati, raga-
bat gabiliyyatinin giymatlondirilmasi.
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SWOT ANALYSIS OF ELECTRICAL TECHNOLOGY IN AZERBAIJAN
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Abstract

The main goal of the study is conducting research of SWOT analysis of the electrical
industry. The main goal of using SWOT analysis in research work is to contribute to
the development of strategies aimed at the effective use of human capital and material
resources, directing resources to the most necessary areas, increasing the competiti-
veness of enterprises in the electrical industry of the economy. To conduct a quanti-
tative analysis of SWOT analysis in the research work, according to the methodology,
matrix tables were compiled characterizing the interactions of each factor with other
factors. The research work also analyzed the strengths and weaknesses of internal
factors that will affect the production of electrical industry products, export potential,
as well as the opportunities and threats of external factors. As a result of the study, a
SWOT analysis was carried out through an expert assessment of the electrical engi-
neering sector in Azerbaijan. In addition, a summary result of the SWOT analysis was
obtained. The disadvantage of the study is that it requires much more practical infor-
mation. The practical significance of the conducting research lies in the fact that it can
be used in solving current problems in the electrical sector of Azerbaijan, as well as in
preparing programs and forecasts for the future that will contribute to sustainable
economic development, improving the mechanism of gender equality and the regula-
tory framework. Framework, in studies conducted by researchers on the topic of gen-
der inequality, including in educational institutions.

Keywords: SWOT, SWOT matrix, electrical industry, competitiveness, competitive
assessment, weaknesses and strengths, opportunities and threats, expert
assessment.

SWOT-AHAJIN3 DJEKTPOTEXHUKU B ABEPBAMI’KAHE

Hapeusxanym baxviuosa
Asepbaiioscanckuil Texnuueckuti Ynusepcumem
nergizxanim.baxishova@aztu.edu.az

Pe3rome
OcHoBHast nens uccinenoanust nposeaearne SWOT-aHanm3a AIeKTPOTEXHUIECKOU
npoMeliieHHocTH. OcHOBHas 1enb ucnonb3oBanus SWOT-ananusza B uccienona-
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TEJIBCKOM paboTe — crocoOCTBOBAaTh pa3paboTKe CTpaTeryii, HalpaBJIeHHbBIX Ha (-
(eKTUBHOE HCIIOJIb30BAaHUE YEIIOBEUECKOr0 KaluTalla ¥ MaTepHajbHBIX PECYpPCOB,
HaNpaBJIeHUE PECYPCOB B Hanboee HeOOXO0AMMbIe C(epbl, TOBHIIIEHNE KOHKYPEHTO-
CIOCOOHOCTH MPEANPHUATAN B NEHCTBYIOUIMX B 3JIEKTPOTEXHUYECKOH MPOMBIIIJICH-
HOCTH SKOHOMHKH. {7151 mpoBeneHus: konndectBeHHoro aHanmza SWOT-ananu3za B
HCCIIeIOBATENbCKOM paboTe, COrliacCHO METOUKE, ObLITU COCTABIICHBI MATPUYHBIE TA0-
JIUIBI, XapaKTEePU3YIOIIUe B3aUMOICUCTBUSA KaXA0ro (akTopa ¢ Ipyrumu (axropa-
Mu. Takxe B UccienoBaTeNbCKON paboTe ObUIM MPOAHATU3UPOBAHBI CUIIBHBIE U Clla-
Oble CTOPOHBI BHYTPEHHUX (PAKTOPOB, KOTOPBIE OYIyT BIUSATH Ha MIPOU3BOICTBO MPO-
JOYKIUH JIEKTPOTEXHUYECKON MPOMBIIUIEHHOCTH, SKCIIOPTHBIN ITOTEHIINAT, a TAKKe
BO3MOYKHOCTH M yrpo3bl BHEMIHHUX (akTopoB. B pesynprare uccinenoBaHus ObLI
npoBeaeH SWOT-aHanmu3 mocpecTBOM SKCIIEPTHOM OLIEHKU CPephl IEKTPOTEXHUKH
B A3sepOaitmkane. Kpome Toro, Obu1 mosydeH OOOOMICHHBIA pe3yJbTaT aHAIU3a
SWOT. OrpanuueHus uccienoBaHUs 3aKIOYAIOTCS B TOM, YTO OHO TpeOyeT Ooiee
oOmpHOM npaktudeckoid nHbopMmanuu. [IpakTudyeckass 3HAYUMOCTh HCCIIEIOBAHUS
3aKJIFOYAeTCs B TOM, YTO OHO MOYET OBITh HCIOJIB30BAHO MPHU PEIICHUH TEeKYLIUX
npoOsieM 3JeKTpoTexHHueckol cheprl AzepOaiimkaHa, a Takke MPH MOJITOTOBKE
porpamMM U IPOTHO30B Ha Oy ymiee, KOTopbie OyIyT CIOCOOCTBOBATH YCTOWYHBOMY
SKOHOMHMYECKOMY Pa3BUTHIO, COBEPIICHCTBOBAHUIO MEXaHM3Ma I'€HJAEPHOIO0 PaBEH-
CTBa U HOPMATUBHO-IIPaBOBOM 0a3bl B paMKax MCCIIEIOBaHUM, IPOBOJUMBIX Ha TEMY
TeHJICPHOTO HEPABEHCTBA, B TOM YHUCIIE B 00PA30BATEIbHBIX YUPEKICHUSIX.

Knwueswie cnosa: SWOT, SWOT-umampuya, snekmpomexunuveckas ompacib, KOHK)-
PEHMOCNOCOOHOCMb, KOHKYDEHMHAS OYEHKA, Cladble U CUTbHbLE
CMOPOHDL, B03MOIHCHOCU U Y2PO3bl, IKCHEPMHAS OYEHKA.

Giris

Istonilan biznes v ya tosarriifat subyektinin asas hodoflorinden biri 6ziini co-
miyyato basqalar1 ilo miigayisada daha rogabat gabiliyyatli gostormakdir. Bu baxim-
dan, rogabot gabiliyyatlilik hans1 ndqteyi-nozordon yanasmadan asili olmayaraq hal-
hazira qadar rogabat gabiliyyatlilik anlayisi hami torafindon gobul edilmis birmanali
torif kimi geyd etmok mumkun deyildir. Masalan, firmalar (iglin ragabot gabiliyyatlilik
bazarlarda daha ¢ox pay goétlirmak, hokumat t¢iin rogabst gabiliyyatlilik 6lka goalirlo-
rinin artmasi, istehlakgilar tigiin - keyfiyyatli mohsul va xidmat, igtisadgilar ti¢iin iso
ragabat gabiliyyatlilik mohsul vahidina gokilon minimum xarclorls baglidir. Balks do
bu baximdan, iqtisadi odobiyyatlarda ragabst gabiliyyatliliklo bagli hals bu vaxta qe-
dor bir-birils eyni olan vahid yanasma torzi yoxdur.
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Bu baximdan, bir ¢ox iqtisadginin todqgigatinda rogbst gabiliyyatliliklo baglh
muxtalif yanasmani nazardon kegirmok maraqli olardi [1].

Cadval 1. Ragabat gabiliyyatliliyin muayyan edilmasi ilo bagh yanasmalar [1]

Maollif Yanasma

Bazarda oxsar mahsullarla, xidmatlorla ragabat aparan mahsulun va ya

M.Porter xidmoatin 6zlinamaxsuslugunu xarakterizo edir [1], [9].
. Igtisadi yarismada bazar subyektlori arasinda iistiinliiklori yaratmag va
M.Qelvanavski saxlamaq xassalarini oks etdirir [1], [6].
. Raqabat qabiliyyatlilik har hansi bir miiassisonin bitiin elementlaorinin
A.Barisov miitosakkil birlikds olmasidir [1], [5].
Ham daxili, ham da xarici bazarlarda mahsullarin raqabat mibarizasinda
Y.B.Pubin. galib golmasi elmi, texniki, istehsal, taskili, idara edilma va marketing mi-

nasibatlorinin ugurliu macmusudur [1], [10].

Keyfiyyat va dayar xarakteristikalarindan alicinin konkret talobatini tamin
R.Isgandarov edan va analoji amtoalardan alict i¢iin sarfali manada farglanan macmusu
basa diisiiliir [1], [2].

Ragabat gabiliyyati amtaanin texniki saviyyasi ila, marketing va reklam
tominati ilo, istehlak¢uin tolablaring, texniki sartlora va standartlara uy-
gun galmasi ila, servisin, miallif nazaratinin, zamanat tominatinin, alict

Z.Samadzads taraofdon olan personalin Gyradilmasinin tagkili ila, mohsul gondarisinin
zomanat middati ila, giymatlarla, tadiyyalarin sartlori ila, konkret bazarda
bu amtoanin vaxtinda goriinmasi ila, bu regionda siyasi-iqtisadi vaziyyatla
muayyan edilir [1], [4].

Bazarda istirak edon bazar minasibatlorinin oxsar amtaalori ila, xid-
matlari ila va ya bazar mlinasibatlorinin oxsar raqabat aparan subyektlori
ilo yanagsi, orada bazar miinasibatlarinin amtoalori, xidmatlori subyekt-
loridir [1], [3].

T.Hiseynov

Kaskin rogabot soraitindo bazar miinasibatlori istirakcilarina rogabot gabiliy-
yotinin qiymatlondirilmasi 6z raqabot mdvqgeyini qoruyub saxlamaq vo idaroetmo
diizglin gorarlar1 gobul etmok {i¢iin ¢ox vacibdir. Tosarriifat subyektlorinin rogabat
qabiliyyatinin giymotlondirilmasi onun faaliyyat gostaricilarinin tohlilini edarak, mii-
him roqabat Ustiinliiklorini vo bazarda mévcud mdvgeyini miioyyan etmokdon va
miiossisonin golacak inkisafinin tomin edilmasi istiqgamotinde gorarlar qobul etmok
va todbirlor gérmokdan ibarotdir.

Hazirda tok yerli deyil, hamg¢inin diinya tacriibasinds belo, bazar miinasibatlori
istirak¢ilarinin rogabat gabiliyyetinin qiymetlondirilmasins dair iimumi gabul edilmis
vahid bir yanagma islonib hazirlanmamisdir. Bu voziyyat bir ¢ox cohotdon iqtisad-
cilarin miiassisanin ragabat gabiliyyatliliyinin mahiyystino dair miixtalif fikirlorinin
olmasindan irali golir. Bels ki, diinya iqtisadg¢ilart tarafindon raqabat qabiliyyatlilik
movgeyinin giymoatlondirilmasilo bagli mixtalif movgelor irali siirilmisdir [1].
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S.B.Yeqorova firmanin rogabst qabiliyyatliliyinin qiymatlondirilmosini asagidaki ki-

mi toklif edir [1], [8].

Osas hisso

Miasir dovrds miassisalarin ragabat gabiliyyatliliyinin giymatlondirilmasinda
istifada edilon oan son metod SWOT-tohlildir. Umumiyyatla, beynalxalq alomda istani-
lan sahonin golocak inkisafini miisyyan etmok Ucun ilk névbads hoyata kecirilon
addimlardan biri do hamin sahs izro SWOT-tohlilin aparilmasidir [1].

Firmanin ragabat
gabiliyyatliliyinin
aivmatlandirilmasi

Daxili potensial Xarici potensial

1. Istehsal potensiali; 1. Ehtiyyat potensiali;
2. Marketinqg potensialy; 2. Miistori potensialt;
3. Sahibkarliq potensiali; 3. Regional potensial;
4 Malivus natencialr- 4. Milli potensial.

Sakil 1. Miiassisada rogabat qabiliyyatliliyin qiymatlondirilmasi mexanizmi

SWOT-tahlil butdvlikda muassisanin gucli va zaif toraflarini, yani daxili muhi-
tin tohlilini, imkanlar va tahlikalar isa miassisonin xarici mihitinin tahlilins asaslanir.
Bildirmok lazimdir ki, SWOT-tohlil dord asas istigamati 6ziinds birlogdirir [1]:

1. Strengths (guiclii taraflor) — muassisanin dstinltklori;

2. Weaknesses (zoif toroflor) — misssisonin ¢atigmazliglari;

3. Opportunities (imkanlar) — xarici muhit amillari;

4. Threats (tohllkalar) — miassisonin movgelarini zaiflads bilacok amillar.

A.N.Qvozdenko SWOT-tahlil ilo bagli mogalasinds miassisanin guclu vo zoif
toraflorinin tahlilinda xuisusi codvoaldoan istifads etmok lazim oldugunu ifads edir [1], [6].

Cadval 2. Muassisanin zaif va gucll taraflorinin miayyan edilmasi

Parametrlarin Guclu taraflari Zoif taraflari
giymatlandirilmasi
Marketing Yiiksok saviyys mohsulun Mohsul buraxilisinin va ya

keyfiyyatli olmas1 kimi qobul edilir  istehsalinin mohdud ¢esidi
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Istehsal Mdiasir texnologiyalardan istifado On tohliikali ragibdon mohsulun
vosaitlors ¢ixigin olmasidir maya doyarinin 5% yuiksok
olmasi

SWOT-tahlilin ikinci marhalasi bazarin giymatlondirilmasils, daha daqiq desak,
xarici alomlo baglidir. Bunun ti¢iin istehsal faaliyyatinin ndvbati marhalasini giymot-
londirak.

Cadval 3. Bazarmm imkan va tahlikalarinin miayyan edilmasi
Parametrlarin

. o . imkanlar Tahlikalor
giymatlondirilmasi
Talob Ohalinin say baximindan artimi Hoyat torzinds vo dobdo yeni
gozlonilir meyillar istehlakg1 z6vqglarinin

doyismasina sabab ola bilor

Roagabat Yeni bazar istirak¢ilarinin bazara Moiiassisanin bazarda ragiblori ilo
daxil olmalarina maneoslorin olmasi ~ miigayisados Kigik paya sahib
istehlakgilara toqdim olunan bazar ~ olmasi
markalarina sadiglikls baglidir

Bildirmok lazimdir ki, qeyd edilonlor istanilon bir mulsssisa Ug¢lin niimuna ola
bilor. Togdim olunan bu gostaricilor daha genis vo mixtalif formada da ola bilor.

SWOT-tahlil toskilatlarda strateji planlagdirma vo strateji idaroetma Gglin isti-
fads olunan bir vasitadir. O, toskilati strategiya vo rogabat strategiyasinin qurulmasi
uclin somoarali istifado oluna bilar [1], [11]. Muasir dovrdo SWOT-tohlil firmalarin
strategiyasinin va eloca do planimin tartib edilmasi t¢un istifads edilon an muasir me-
tod oldugu ti¢iin beynalxalq alomds bels yanasmadan tez-tez istifads olunur. SWOT-
tohlil nazariyyasi strateji idaraetma alotidir. Togkilatlarin tizlogdiyi ¢evik vo mene-
cerlor torafindan idars oluna bilon daxili va he¢ bir menecer torafindon nozarot edilo
bilmayan xarici muhiti var [1], [12].

Elektrotexnika sonayesi Azarbaycanin magingayirma sanayesinin mihim saho-
lorindan biridir. Sanayenin bu sahosi giic transformatorlari, azgiiclii soyyar elektrik
stansiyalari, 100 vo daha yuxar1 kVt giiciindo muxtalif modelli elektrik miharriklori,
1-don 250 kVt-a godor guciinds motorlar, muxtalif toyinatlar Gglin elektrik vo radio
nagillori, kabellor vo digor elektrik mohsullar istehsali tizro ixtisaslasmig miioSsiso-
lordon ibaratdir. Elektrotexnika sonayesi muossisalori bazar iqtisadiyyati soraitindo 6z
foaliyyatlorini az-gox saxlamalar1 vo yeni goraito uygunlasmalari ilo forglonirlor [1].

Digar sahalords oldugu kimi elektrotexnika sonayesinds do planlasdirma vo
idaroetma prinsiplarinin tonzimlonmasi baximindan bu sanaye sahosinin giclu vo zoif
toraflorini, daxili, xarici tasirlardon yaranan imkan va tahltkalari misyyan etmok tigiin
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strateji alot, texnika kimi keyfiyyat, hamcinin kamiyyat tohlillorini 6ziinds camloyan
SWOT-tahlil metodunun totbiq edilmasi oldugca shamiyyat kasb edir.

Toqdim olunan GZIT-tahlil niimunasi 6z ndvbasinda risklarin azaldilmas: baxi-
mindan bu sonaye sahasinds planlasdirma moarhalasinds erkon potensial texniki, eko-
loji problemlari va risklori avvalcadon miiayyan etmoklo, onlan tosirli sokilds azalt-
maq Vs ya idars etmok, keyfiyyat tominati baximindan ise xtsusi magsadlars nail ol-
maq Ucin talob olunan vazifalori misyyan etmokls, keyfiyystin tominatina tohfs
vermoak, sistemlorin tahliikasizliyini va etibarliligini toamin etmokls elektrotexnika so-
nayesinds muhim ohamiyyat kasb edan har bir programin dagigliklo va tofarriiata
diggotli sokilds yerino yetirmok tliclin strategiyalarin ortaya qoyulmasi baximindan
totbiq edils bilor.

Yuxarida geyd olunanlar1 rohbor tutaraq mogalods GZIT-tohlil metodu tatbiq
olunmusdur. GZIT-tahlil metodu totbig edilmodan 6nca elktrotexnika mohsullari sona-
yesi muassisalarinin isi, elektrotexnika mohsullari sonayesi mohsullari bazar1 genis
tohlil edilmis, region, elaca da diinya bazarlar ciddi aragdirilmis, bu sahods lokal ba-
zarlar vo ixracatgilar todqiq edilmisdir. Arasdirmalarin naticasi olarag, bu sonaye sa-
hosinin inkisafina tosir gostoron amillor toplusu tortib edilmisdir. Elektrotexnika
sonayesi mohsullari istehsalina, ixrac potensialina tasir gostoracok daxili amillarin
guicli va zaif toraflori, xarici amillarin imkan va tohllkalori tarafimdan mioyyon edil-
misdir. Miiayyon edilmis amillar toplusu asagidaki cadvalda gosterilmisdir (cadval 4).
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Cadval 4. Muayyan edilmis amillar toplusu [1]

AMILLOR

DAXILI AMILLORIN GUCLU
TOROFLORI

v’ Elektrotexnika sahosinin inkisafinda 61-
kods ananslarin olmast;

v 1nnovasiyalar1n dostoklonmasi;

v’ Yiiksok amak potensiali;

v Inkisaf etmis infrastruktur;

v/ Xammal bazasinin mévcudlugu;

v Omok qabiliyyatli vo ixtisash ig¢i qiiv-
voasinin movcudlugu;

v’ Olverisli cografi mévqe;

v’ lsci qiivvesindo texniki bacariglarin tez
formalagdiriimasi,

v’ Boyiik Elmi potensialin méveudlugu.

XARICi AMILLORIN iIMKANLARI

v Qanunvericiliyin tokmillogdirilmasi;

v’ Sahibkarlarin vo investorlarin maraginin
artmasi;

v' Innovativ, yiiksok texnologiyali klasterlo-
rin yaradilmasi,

v Elmi-texniki toraqqi nailiyyatlordon
istifado;

v Elektrotexnika mohsullarindan  miistori
momnuniyyatinin artirilmasi;

v' Elektrotexnika sonayesino dévlotin
dastayi;

v’ Elektrotexnika mohsullar istehsalinin gegi-
dinin geniglondirilmasi;

v' Innovasiya faaliyyatinin
stimullagdirilmasi;

v' Elektrotexnika mohsullar1  keyfiyyatinin
yaxsilagdirilmasi vo beynolxalq standartlara uy-
gun olmasi;

v Ixtisasli kadrlarin hazirlanmasi va isgilorin
ixtisasinin artirilmasi sisteminin inkisafi;

v Xarici qabaggil elektotexnika miiossisalori
ila iqtisadi amakdasliq.

Metodoloji tovsiyalora uygun olaraq giymsatlondirms meyarlart miioyyanlosdi-

rilmisdir (cadval 5 - alavo).

GZIT-tohlilin kamiyyat tohlilini hoyata kegirmok ii¢iin metodologiyaya uygun
olaraq hor bir amilin digar amillorlo garsilighi olagalorini xarakterizo edon matris

cadvallor tartib edilmisdir (codval 5).

DAXILi AMILLORIN ZOiF TOROFLORI

v Maliyys vosaitlorinin ¢atigmazligi;

v Méveud elektrotexnika mohsullarinin vo asas
fondlarin tozo olmamast;

v Xidmotin bu sahads asagi soviyyado olmasi
(marketing, satis va s.);

v Innovasiya foaliyyatinin zaifliyi;

v’ Elektrotexnika mohsullari  keyfiyyatinin
beynolxalq standartlara uygun galmomasi;
Idxaldan asililig;
Tohsilin muasir taloblors cavab vermomasi;
Orta mahsul keyfiyyoati;
Istehsal olunan mehsullarin dar gesidi;
Zoif roqabat miihiti;
Kapital colb etmokds problemlorin mévcud

ANENENENENEN

olmasi;
v Elmi xarclorin mohdudlugu;
v Miialliflik hiiquqlarinin zoif inkisaf etmosi.

XARICi AMILLORIN TOHLUKOLORI

v’ Kadr ¢atismazlig1 vs ixtisash kadrlarin xarico
axini;

v Idxal olunan analoji xarici elektrotexnika
moahsullarinin ragabat gabliyyatliliyinin giicli
olmasi;

v' Qabaqcil, inkisaf etmis olkolorin valyuta
mozonnasindaon asililig;

v’ lqtisadi bohran;

v Qlobal elektrotexnika bazarinda raqabatin
giiclonmosi;

v lstehsal olunan milli mohsullara tolabatin
azalmasi,

v' lIdxal olunan xammalin vo komponentlorin
tachizatcilar torafinden giymatinin artirilmasi;

v’ Miistorilorin ehtiyaclari, tez doyison zovq-
lorin vo yeni toloblorin moyyan edilo bilmomosi;

v' Innovativ inkisafdan geri qalma;

v/ Oftraf miihitin gorunmasi ilo slagodar stan-
dartlarin sartlogdirilmasi.
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Cadval 5. Hadisanin bas verma ehtimalimin qiymatlondirilmasi skalas: (P;)

Hadisalorin bas verma ehtimalinin 6l¢iilmasi skalasi, Pj harfi ilo

Tofsiri Ehtimalin qiymati
Hadisalorin bas verma ehtimalinin agag1 olmasi 0,1-0,3
Hadisolorin bas vermo ehtimalinin orta olmasi 0,4-0,6
Hadisslorin bas vermoa ehtimalinin yiiksok olmasi 0,7-0,9
Hadisalorin bag verma ehtimalinin ¢ox yiiksok olmasi 1

Amillarin tasirinin giymatlondirilmasi skalasi (Kj)

Tofsiri Komiyyat giymoati
Amillorin tosiri yoxdur 0
Foaliyyst etmak iiglin yeni imkanlar yaranir v ya tohliikalorin realizasiyasi 1
foaliyyoatin dayanmasina sobob olur
Amillarin tosiri zaifdir 0,1-0,3
Amillarin tosiri ortadir 0,4-0,6
Amillarin tasiri gcludir 0,7-0,9

Gucli va zaif taraflarin intensivlik saviyyasinin gimatlandirilmasi skalasi (Ai)

Tofsiri Ball giymati
Intensivlik saviyyasi yiiksokdir va ¢ox giiclii tistiinliys malikdir 0.7-1
Intensivlik soviyyasi yiiksokdir vo kifayot godar giicli tistiinliiys malikdir 0.4-0.7
Ohamiyyatli doracads olmayan Ustinlik 0-0.4

Guclu va zaif taraflorin qarsihigh slagasinin giymatlondirilmasi cadvali (aij)

Tofsiri Ball giymati
Amil alverisli hadisalordan istifadoys tam imkan verir va ya tohliikalorin mon- 5vo-5
fi naticolorinin qarsisini kasir
Amil olverisli imkanlardan istifadays kémok edir va ya tohlikslarin manfi na- 4,3vo-4,-3

ticalorindan qoruyur.

Amil alverisli imkanlardan istifadays asag1 saviyyado tosir edir vo ya tohliiks- 1,2va-1,-2
larin monfi naticalorindon asagi saviyyads qoruyur

K; gostoricisi sahonin foaliyyatine xtsusi imkan va tohllkalorin tasir omsalmin
dayarini gostarir vo 0-dan 1-o godar gobul edilmisdir (codval 5).
P; doyori spesifik imkanlarin vo tohliikslorin bag vermo ehtimalini oks etdirir.
P; 0-dan 1-5 godar doyarlar gobul edos bilor. Matrisi doldurarken asagidaki migyasdan
istifado etmak tovsiya olunur (codval 5).
A; 0-dan 1-o godor bal skaladan istifado etmoklo sahanin giiclii vo zoaif torof-
larinin intensivliyi gostarilmisdir. Zaif cohotlorin intensivliyinin giymatlondirilmasi
oxsar sokildo, lakin monfi isars ilo aparilmigdir (codval 5).
Matrislorin xanalar - @;; imkanlar1 asanlagdirmaq vo tohdidlors garsi miibarizo

aparmagq tgun gucli taroflorin gabiliyyatini, zaif toraflor iso imkanlarin tasirini azalt-

magq Vv tohdidlari giiclondirmak gabiliyystini g0starir. Matris xanasi - a;; bes balliq
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skaladan istifado etmoklo hor bir ciit faktor ti¢iin onlarin garsiligl alagssi qiymatlon-
dirilir. Diiz asililiqda a;;-nin xali miisbat Vo oksino, tars asililiq olanda a;; monfi qiy-
Mot olur. Bununla yanasi, faktorlar arasinda olan slags na gqodar gticll olarsa, a;j-nin
giymati bir o gadar ylksak olar. Qiymatlondirma prosesini sadslosdirmak ti¢iin cadval
5 -doki skaladan istifado edilmisdir.

Bu gostaricilori giymatlondirarkon elektrotexnika sonayesi ¢tn spesifik faktor-
larin real intensivliyi nazors alinmis, eyni zamanda bu, artiq intensivlik stitununda (4;)
nozars alinmis (Cadval 6 - alava), yani nominal miayyan edilmis amillarin gucli vo
ya zoifliyinin mlayyon edilmis imkan vo ya tohliikalors tosiri ilo bagl ekspert qiy-
motlondirmolori aparilmisdir. Ekspert qiymatlondirilmasina nimuns kimi cadval 6
olavo olunmusdur.

Naticado kompleks parametrlor hesablanaraq, orijinal matrisin ¢evrilmasi meto-
dologiyaya uygun olaraq, asagidaki diistura osason hoyata kecirilmisdir:

Aij =Ai K] P] ai]-

Tortib edilmis amillor arasindaki qarsiligli alagelor 3 igtisadgi ekspert tarafindan
giymatlondirilmisdir. Matrisin har bir kasison kvadrantlarda gicli va zoif taraflorinin
imkanlardan istifadoasino vo tohliikalordon gorunmasina tasirinin giymotlondirilmasi
(aj;) aparilmisdir. Ekspertlor torofindon aparilmis qiymatlondirmalor matrisin satir vo
stitunlarinda yekunlagdirilmigdir. Natica olarag, har bir xarici amillorin imkanlar1 va
xarici amillarin tahliikalori, elektrotexnika sonayesinin zaif vo gucli toroflori arasinda
olage giymatlondirilorok GZIT-tohlilin Gmumilosdirilmis natico matrisi qurulmusdur
(cadval 7 - slava). Yekun giymatlondirmoada ekspertlor torafindon GZIT-tohlil tigiin
aparilmis giymotlondirmonin noticalari codvaline asason har bir ekspert tcitin hesab-
lanmis ayri A;; Umumilosdirilorok, yoni notico etibari ilo xarici amillorin imkanlari
licin A;;(I) — nin va xarici amillorin tohliikalori tigtin A;;(T) -nin giymatlorinin comi
hesablanir va naticays osason strategiya formalasir.

Notica

GZIT-matrisdon alinan naticalor gostorir Ki, elektrotexnika sonayesinin zoif
torofloring kadr ¢atismazligi vo ixtisash kadrlarin xarico axini, igtisadi bohran, global
elektrotexnika bazarinda rogabatin gliclonmosi, idxal olunan xammalin va kompo-
nentlorin tochizatgilar torafindon giymotinin artirilmast, innovativ inkisafdan geri qal-
ma, istehsal olunan milli mohsullara talobatin azalmasi kimi tohltkalor yiiksok tasir
gostorir (cadval 7 - slavs).
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Elektrotexnika sonayesinds olan potensial tahliikalorin aradan galdirilmasi va bu
sahoads olan imkanlardan yararlanmasi {igiin giiclii taroflorindon istifadasi tzrs strate-
giya hazirlanmalidir.

Matrisin naticalori onu gostarir ki, elektrotexnika sonayesinin rogabst gabiliy-
yatini artimaq tgilin igci heyatin bu sahads biliklori vo texniki bacariglarinin arti-
rilmasi, innovasiyalarin dostoklonmasi, elmi potensialin artirilmasina yonaldilmis go-
lacok inkisaf siyasati islonib hazirlanmasina xiisusi digqgat ayrilmalidir. Qeyd olunan
programa asasan, 6lkads elektrotexnika sahasinin xarici qabaqgil elektrotexnika miias-
sisalori ils igtisadi amokdasliq, elektrotexnika sonayesins dovlstin dastayi, innovasiya
foaliyyatinin stmullagdirilmasi, elektrotexnika mohsullarinin ¢esidinin genislondiril-
moasi, keyfiyyatinin yaxsilasdirilmast vo beynslxalq standartlara uygun olmasi kimi
imkanlardan istifads edarak tohliikalari neytrallasdirmaq miimkiin olacaqdir.
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Cadval 6. Ekspert giymatlondirmasi nimunasi
1-ci ekspert torafindon GZIT tahlili iigiin aparilmis qiymatlondirmanin naticalori

Tahlukalor (T)

Hadisonin bas vermo ehtimali | Pj

Tosir omsali Kj

Elektrotexnika

misssisalorinin inkisafi tizro | 0,5 2 (-1 (-1 [-3 |3 |2 |-2 |1 2 |-2
ananalorin olmasi

Innovasiyalarin 08 3 |2 |3 |3 |2 |1 |2 [1 |3 |2
dastoklonmoasi

Yiiksok amak potensiali 0,8 -4 -1 -2 -3 -1 -1 -1 -1 -3 -1
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Inkisaf etmis infrastruktur. 09 |3 4 4 4 4 4 4 4 4 4 -4 -2 -2 -3 -3 -2 -3 -2 -3 -3
Xammal bazasinin

.« - 08 (4 4 4 3 2 3 3 4 2 3 -1 (83 |3 (83 |3 (-2 |-1 |1 -3 |3
movcudlugu

(omak gabiliyyatli vo ixtisash 150 31y g g 4 f3 |3 |4 |5 4 4 |2 |2 |8 |8 |2 |4 |1 3 |2
ig¢i qiivvesinin méveudlugu

Olverisli cografi mévqge 0,2 (1 2 3 2 1 1 1 1 1 1 T % Y 1 I R I R A % A § -1 (-1
Isci heyatindo texniki

bacariglarin tez 0,7 (3 2 4 4 4 3 3 4 5 4 -1 -1 -2 -3 -3 -2 -1 -1 -3 -1
formalasdirilmasi.

Boyik Elmi potensialin 08 |5 |5 5 |5 |5 |5 |5 |5 |5 5 4 |3 |3 [3 |4 |3 |2 |2 |4 |2
bazasinin méveudlugu

Zoif toroflor (2) aij

Mallyysvi)saltlsrlnm 05 |3 4 4 5 4 4 5 5 4 4 4 |1 |1 |3 |2 |3 |3 |3 4 |2
catismazligt

Moveud avadanhalanva = g 13 gy 5 |4 (4 |5 |5 |4 4 4 |1 |1 |8 [3 |3 |3 |3 |4 |3
asas fondlarin kdhna olmasi

Xidmatin asagl.SQVInySI 05 |3 4 4 5 4 4 5 5 4 4 4 |1 |1 |3 |2 |-3 |3 |-3 4 |-2
olmasi (marketing, satis va S.)

Innovasiya foaliyyatinin 05(3 (4 |4 [5 |4 |4 [5 |5 |a 4 4 |4 |1 |8 |8 |8 |8 |3 |4 |3
zoifliyi

Mshsulun keyfiyyatinin

beynoslxalq standartlara 05 |3 4 4 5 4 4 5 5 4 4 4 |1 |- (-3 (-2 |-3 (-3 |[-3 -4 |-2

uygun olmamasi
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Idxaldan asilihq 05 |2 4 4 5 4 4 5 5 4 -4 -1 -1 -3 -2 -4 -4 -3 -4 -2
Tohsilinin muasir toloblora 05 |4 4 4 5 4 4 5 5 4 4 |12 |1 |2 |2 |3 |3 |1 4 |2
cavab vermamasi

Orta mahsul keyfiyyati. 05 |3 4 4 5 4 4 5 5 4 4 (-1 |1 (-8 |2 [4 |4 |3 4 -2
Istehsal. o.lunan mohsullarin 04 |3 4 4 5 4 4 5 5 4 4 |-1 |1 |-3 |3 |-3 |3 |-3 4 |-3
dar cesidi

Zoif rogabat mahiti 04 |3 4 4 5 4 4 5 5 4 -4 (-1 |1 (3 |8 (-3 |3 |[3 4 -3
Kapital c;slp etmokda 04 |3 4 4 5 4 4 5 5 4 4 |1 |1 |3 |2 |3 |3 |3 4 |2
problemlorin movcud olmast

Elmi xorclorin mohdudlugu (0,4 (3 4 4 |5 [4 |4 |5 5 |4 4 |-1 |1 (-3 |2 |3 |3 |3 -4 |-2
Miislliflik hiiquglarinin zoif 03 |3 4 4 5 4 4 5 5 4 3 1 1 3 ) 3 -3 2 -3 -1

inkigaf etmosi
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.

Cadval 7. GZIT-tahlilin Umumilasdirilmis naticasi

Ekspertlor tarafindon GZiT-tohlil iigiin aparilmis giymatlandirmanin naticalari
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— T T o=
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T T T

1911eX I[ofeue ueun|o [expy

TUIXE €J1JEX
ULIB[IpEY I[SESHXI eA I1jzewsnes Ipes|

XARIiCi AMILLORIN
TOHLUKOLORI (T)
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-1.02

1.06 |0.94
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XARICI AMILLORIN IMKANLARI (i)
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-8.49

-11.47

1.15

1.58

1.19

1.90

1.07

1.25

0.86 |1.02 {0.83 | 0.83
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0.70
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9.34
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4.33

0.27

3.09

Daxili amillarin gucli taraflari

Elektrotexnika muoassisslorinin inkisafi tizra

onanslarin olmasi

Innovasiyalarin dostoklonmasi

Yiiksok omoak potensiali

Inkisaf etmis infrastruktur.
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317 | 105 08 074 | 089 091 |7 | 114 |097 |132 [0.80 [0.91 | 130 |-7.30 | % |04 |04 | o | 7o |-073
.. - 6 2 6 0.53 1.06 |1.18
Xammal bazasinin mévcudlugu 1 4
S 109 |06 0.9 - e - -
(smak qgabiliyyatli va ixtisash is¢i qiivvasinin 3.74 0.54 | 0.85 |0.95 111 |095 (129 (111 |1.06 |1.45 | -7.17 0.3 |03 -0.77
o - 0 8 1 0.58 111 |1.24
moveudlugu 7 8
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Xulasa

Turkiys ilo Azorbaycan arasinda “bir millat, iki dovlot” prinsipinin ortaq maraqlar
gorgivasinds reallagsmasi ilo Tlrkiyanin enerji sahasinds Rusiyadan asililigi xeyli
azalib. Xiisusilo son iki ildo Sorqi Araliq donizinds aparilan kosfiyyat vo qazma islori
0z naticasini vermoya baglamig vo tobii qaz chtiyatlart baximindan yeni perspektivlor
olds edilmisdir. Bu aragdirmanin moagsadi Turkiys ilo Azorbaycan arasindaki enerji
alagolarini hom iqgtisadi, ham do maliyys baximindan arasdirmaqdir. Misllif mogals
Uzoarindoa isloyarkan tohlillor asasinda biitiin manbalari vo moalumatlar1 hartorofli sis-
temlosdirmays, movzunun ohatali monzarasini yaratmaga say gostormisdir. Todgigat
prosesinda elmilik, proseslara obyektiv miinasibat, onlarin miiqayisali tohlili asas tod-
qiqat metodlar kimi segilib. “Bir millat, iki dovlot” anlayisina malik Tirkiys ilo Azor-
baycan arasinda amokdasliq ildon-ila guiclonir, omakdasliq sahalari daha da genislanir.
Bu olagolorin igtisadi vo enerji sahalorinds inkisaf etdirilmasi iki 6lko arasinda sabit-
liyin osas tominati hesab oluna bilor. Natics etibari ilo hom Azorbaycanin galacak enerji
siyasatlori, hom do Turkiyanin 6z magsadlorina ¢atmasi ti¢iin enerji olagolori bdyik
ohamiyyat kosb edir. Har iki 6lks arasinda bu giin vo golocokdo omokdasliq regionda
gucli vo somarali siyasatlor qurmaga imkan veracok.

Bu aragdirmada Tiirkiys ilo Azorbaycan arasindaki olagolorin igtisadi okslorindan biri olan
enerji masalasi igtisadi vo maliyys baximindan miizakira edilocok vo TUrkiyanin Sorqi
Araliq donizi bolgesindaki karbohidrogen ehtiyatlarina ¢ixis cohdlori do aragdirilacaq.
Enerji sahasindo Azarbaycan vo Turkiys arasinda slagalor va inkisaf perspektivlori
muhum elmi-praktik shomiyyato malikdir.

Acar sozlar: tochizat, resurs, talabat, enerji tahllkasizliyi, layihalar.
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Abstract

With the realization of the principle of “two states, one nation” between Turkiye and
Azerbaijan within the framework of common interests, Tlrkiye's energy dependency
on Russia in the field of energy has declined considerably. Particularly the last two
years, the investigation and dredging works in the Eastern Mediterranean initiated to
bear fruit and encouraging grows attained point of view gas resources. The purpose of
this study is to examine the energy cooperations between Azerbaijan and Tirkiye from
both an economic and financial view. While working on the article, the author tried to
comprehensively systematize all sources and information based on the analysis, to
create a comprehensive picture of the topic. In the research process, scientificity,
objective attitude to the processes, and their comparative analysis were chosen as the
main research methods.

Cooperation between Tirkiye and Azerbaijan, which has the concept of "One nation,
two states™ is getting stronger year by year, and the areas of cooperation are expanding
even more. The development of these relations in the economic and energy fields can
be considered the main guarantee of stability between the two countries. As a result,
energy relations are of great importance for both Azerbaijan's future energy policies
and Turkiye's achievement of its goals. Cooperation between both countries today and
in the future will allow to establish strong and effective policies in the region.

In this study, the energy issue, which is one of the economic aspects of relations
between Turkiye and Azerbaijan, will be discussed from an economic and financial
point of view, and Turkiye's attempts to access hydrocarbon resources in the Eastern
Mediterranean region will also be investigated.

Relations and development prospects between Azerbaijan and Tarkiye in the field of
energy have important scientific and practical significance.

Keywords: supplies, resource, energy, security, projects.
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Pesrome
C peanu3zanueil NpuHIMIA «OJHA HALM, 1BA rocyaapcTBa» Mexay Typuuei u Asep-
OaiiKaHOM B paMKax OOIIMX MHTEPEecOB 3aBUCUMOCTh Typruu ot Poccun B cdepe
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SHEPreTHKU 3HAUYUTEIBHO CHU3MIACh. OCOOCHHO B MOCIEAHME JBa rojia pa3Belka u
OypeHue, IpOBOAUMBIE B BOCTOUHOM yacTu Cpear3eMHOro MOpsi, Hauaal MPUHOCUTh
IJI0/IbI, U OBUTM JOCTUTHYTHI MHOTOOOEIIatoue pa3paboTKu ¢ TOYKU 3pEHHS pecyp-
COB IIPUPOAHOTO rasa. Llesnbro JTaHHOTO UCCIIeI0BaHUS SIBJISIETCS U3yUYE€HUE SHEPTETU -
YEeCKUX OTHOLICHUN Mexay Typrued nu AzepOaiipkaHOM Kak ¢ SKOHOMHYECKOU, TaK
U ¢ (UHAHCOBOW TOUYKM 3peHus. PaboTast HaJ CTaThel, aBTOP MOCTAPAJICS HA OCHOBE
aHaJM3a BCECTOPOHHE CHCTEMATH3UPOBATh BCE HCTOYHUKH U MH(POPMAIINIO, CO3AATh
LIEJIOCTHOE IIPEJCTaBIEHNE O TeMe. B mpornecce nccieoBaHus B KaueCTBE OCHOBHBIX
METOJIOB HcCCJeIoBaHusl ObUIM BHIOpaHBl HAYYHOCTh, OOBEKTHMBHOE OTHOIIECHUE K
rpolreccam, UX CPaBHUTEIIbHBIN aHAIIN3.

CotpynauuectBo Mexay Typruei u AzepOaiiskanoM, MMEIOIIIMM KOHIISTIITHIO «OTHA
HaIus, IBa TOCYIapCTBay, C KAKIbIM T'OJ0OM KPEMHET, a cepbl COTPYAHUYECTBA CIIIe
Oonplie pacmupsitorcs. Pa3BuTre 3TUX OTHOLIEHUH B YKOHOMHUYECKON M dHEPreTH-
4ecKOol cdepax MOKHO CUMTATh IJIABHBIM 3aJ0rOM CTAOMJIBHOCTU MEXAY IBYMs
cTpaHamu. B pe3ynbrare sHEpreTuueckre OTHOLEHUS UMEIOT OOJIbIIOE 3HAUYEHUE KaK
JUIst Oyaylied SHEepreTHUYecKor MONMUTHKKA A3epOailpkaHa, Tak M JUJIs JTOCTHKEHUS
Typuwueit cBoux neneit. CoTpyIHUYECTBO MeX a1y 00€MMU CTpaHaMU CErOIHs U B 0y-
JYIIEM TTO3BOJUT MPOBOIUTH CHIBHYIO U d()D(PEKTUBHYIO MOJIUTHUKY B PETHOHE.

B sTOM uccnenoBanuu sHEPreTUYECKUil BOIPOC, KOTOPBIN SIBJASETCS OJHUM U3 3KOHO-
MUYECKUX aCIIEKTOB OTHOLIEeHUH Mexay Typrueit u AzepbaiimxanoMm, Oyaer o0cyxK-
JaThCsl ¢ IKOHOMUYECKOW W (PMHAHCOBOW TOYKH 3PEHHUS, a IMONBITKH TypIIuu mMoy-
YUTh JOCTYN K YIJI€BOJOPOAHBIM pecypcaMm B pernone Boctounoro CpeausemHo-
MODBs OYIyT 00CYKIaThCs ¢ YKOHOMUYECKON U (PMHAHCOBOW TOUKH 3PEHHUSI.
OtHowenus mexxay AsepOaiiaxanom u Typuueld B 00J1aCTH SHEPTETUKU U NTEPCIEK-
TUBBI UX Pa3BUTHUS UMEIOT BA)KHOE HAYYHOE U MPAKTUUECKOE 3HAUYCHHUE.

Knrwueswie cnosa: npeonodcenue, pecypc, Cnpoc, sHep200e30nacHoCms, NpOeKmal.

Giris

Azorbaycan va TUrkiys “bir millat, iki dévlot” anlayis1 ¢argivasinds amokdasli-
gt ilden-ilo guclondirir, amokdasliq saholorini daha da artirir. Bu amokdashq iki
6lkanin birgs hayata kecirdiyi Baki-Thilisi-Ceyhan (BTC) nefti, Baki-Thilisi-Orzurum
(BTO) tobii qazi, Baki-Thilisi-Qars (BTQ) domiryol vo Canub Qaz Dohlizi (CGD)
carcivasinda on son TANAP tabii gaz layihasi kimi enerji layihalarindon daha ¢ox iki
0lko arasinda emosional kontekstds inkisaf etmisdir. Iki 6lkanin birgs hoyata kegirdiyi
qabaqcil layiholordon biri olan vo 2018-ci ilin iyun ayindan foaliyysto baslayan
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TANAP layihasi Azarbaycan va Tirkiys slagslorini daha da inkisaf etdirarak iki 6lka
arasinda iqtisadi alagalorin inkisafina t6hfs veracok. Davamli inkisaf tendensiyasi ilo
davam edon bu oslagelor fonunda isa enerji sahasinds islonan birge layihalor ham
komiyyat, ham do keyfiyyat baximindan daha da inkisaf etdirilir vo bu proseslorin do
naticasi olaraq son 5 il arzinds, pandemiya dovru istisna olmagla, enerji ticarati dov-
riyyasinds 2 6lko arasinda daim artan temp miisahido edilir. Bu inkisafin naticasi
olaraq isa Tiirkiys Azarbaycanin italiyadan sonra 2-Ci osas ticarot torofdasima gevrilib
Vo istor neft-qaz, istorse do geyri-neft ixract hacmins asason iso yalniz Rusiyadan geri
qalir. Moagalonin osas hissasinda Olkslor arasinda hayata kegirilon birgs layihalar,
imzalanan muqavilalor, investisiyalar vo enerji sektorunda hoyata kecirilon ticarat
alagolorinin statistikalar1 verilmisdir.

9sas hisss

Tlrkiys ilo Azarbaycan arasinda kegmisdon bori mévcud olan ortag moanss va
yaxin cografi madaniyyat bagi son illor bir cox sahads, xisusils igtisadi sahads 6n
plana ¢ixib. Siibhasiz ki, Azorbaycanin sahib oldugu tobii ehtiyatlar Tlrkiys tU¢un do
muhum ohomiyyato malikdir. Enerji tochizatinda Rusiyanin dominantliginin qirilmasi
istigamotinda Turkiya vo Azarbaycanin birgo hoyata kecirdiklori layiholor har iki 6l-
kayo muixtolif faydalar verir. Iran da bu kontekstda Tirkiys tictin mihiim tochizatcidr.
Tirkiys indi 6z tobii qaz ehtiyatlarini alds etmokds bir sira iraliloyiglore imza atib vo
Qara doniz regionu va Araliq danizi bolgasindaki doniz zonasinda, elaca do quruda,
xususan da conub-sarqdos kasfiyyat va darinlogdirma islarini stiratlo davam etdirir (Sun,
2011:151-160). Tarkiys ilo Azorbaycan arasinda indiyadok iki 6lks ilo mohdudlasan
muxtalif boru kemorlori istifadayos verilib. Conub Qaz Dohlizi ilo baglh xatlorin Avro-
paya inteqrasiyasinin vacib oldugu bir vaxtda Trans Adriatik Boru Komaori layihasi do
bu kontekstdo mihim shamiyyat kasb edir. TAP layihasinin TANAP ilo inteqrasiyasi
Azorbaycanin tabii qaz ehtiyatlarinin Avropaya noaglinds son doraco mithiim layihodir.
Bu kontekstdo TAP layihosi Avropa 6lkslorinin tohliikasiz enerji tochizati ilo bagh
gozlantilorini 6domays gadirdir. O, Conubi Qafgaz Boru Komarinin, Trans Adriatik
Boru Kamarinin vo TANAP Conub Qaz Dohlizinin mihim tarkib hissasidir (Kayan,
2018: 299-328). Conub Qaz Dohlizi boyikliyu vo strateji ohomiyyati ilo sorhadlori
asaraq, Rusiya, Norve¢ vo Simali Afrikada movcud elektrik oturtict xatlori iglin alave
tochizat dohlizi olacaq (Kontakos vo Jelyazkova, 2015: 6). Turkiys enerji tochizatini
osason Rusiya, Iran, Iraq vo Azarbaycandan alir. Son illor Azorbaycandan yeni boru
komoarlari layihalari ils todariik olunan enerji resurslarinin saxolondirilmasi ilo enerji
tochizatinin saxalondirilmasi kontekstindo musbat naticalor aldo olunub va bu, har iki
Olkonin igtisadiyyatina miixtalif gazanclar verib. Azorbaycanin 6z ehtiyatlarini
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TANAP vo onunla slagali Trans Adriatik Boru Komaori vasitasilo Turkiys Gizarindan
Avropa 0Olkalarina nagl etmok imkani var. Azoarbaycan qazi tohliikasiz ixrac olunur,
cunki Tarkiys tohlikssiz dahlizdir. Bununla da Azarbaycanin milli iqtisadiyyati xeyli
valyuta axin alds edir. Tirkiys isa bu kommersiya torofdasligindan xorc Ustiinliyd,
enerji tochizatinin saxolondirilmasi, giymot rogabstindon faydalanmag vo enerji doh-
lizi hadafina nail olmaq sahalarinds shamiyyatli gazanclar olds edib. Azarbaycan vo
Turkiys arasinda hoyata kegirilon son layihslorlo Turkiyanin enerji dohlizina gevrilma
hadoafi har giin bir addim irali gedir va ragib 6lkalara nisbaton ciddi Usttinlik alds edilir.
Minimal doyison (vahid) masraflari va istonilon alternativa cevrilmo ilo bagh geyri-adi
yiiksok sabit (qurasdirma) xarclori 6zlinde comloasdiran Xorc strukturu nazors alin-
magla, boru kemoarlori istar-istomoz tochizat torofinds tobii inhisar yaradir (Ericson,
2009:2). Buna gora do, boru kamarlorina investisiyalar resurs tomin edan 6lkalor vo
tochizatc1 6lkalar Uglin ¢ox vacibdir. Tabii qaz tachizatinda mithiim 6lka olan Turkiya
hom 6z enerji ehtiyacin1 6domak, ham do qazin 6z orazisi ilo Avropaya noglini tomin
etmok 0cun bir ¢ox layihalor hayata kegirmisdir. Soziigedon layihalor Conub Qaz
Dohlizi (GGK) ¢argivasinds asagida verilmisdir:

e Conubi Qafgaz boru kamori (SCP);
e Baki-Thilisi-Orzurum (BTE) boru xatti;
» Tiirkiye-Yunanistan Qaz interkonnektoru (ITG);
* Trans Anadolu Boru Komori (TANAP);
= Trans Adriatik Boru Komori (TAP);
*TC (Baki—Thilisi-Ceyhan) Xam Neft Boru Komari (www.mfa.gov.tr).

Tirkiya ilo Azarbaycan arasinda iqtisadi alagalarin ilk vo mihim tamal dasi olan
iki layiha Baki-Thilisi-Ceyhan neft boru komori (BTC) vo Baki-Thilisi-Orzurum
(BTE) gaz boru komari layiholoridir. BTO (BTE) layihasi ilo Azorbaycanin “Sah-
doniz” yatagindan tobii gqaz Turkiyays otiiriiliir. Bu iki ugurlu layihadoan sonra TANAP
layihasi giindoma galmisdir (Erdogan, 2017:10).

TANAP Bakidan baslayir vo Italiyaya qodor uzanir vo 3500 kilometrlik uzun-
luga malikdir. Trans Adriatik (TAP) vo SCP do daxil olmagla, TANAP-1n investisiya
dayari toxminan 40 milyard dollardir (www.tanap.com). TANAP, TAP vo Conubi
Qafgaz Boru Komori birlikde Conub Qaz Dahlizini taskil edan g layihadir. 2019-cu
ilin noyabr ayma olan moalumata gora, TANAP vasitosilo BOTAS-a 3,3 milyard
kubmetr gqaz 6tlrilub (www.tanap.com).

Gurcustan sarhadindon Tirkiyays daxil olan TANAP 0lka sarhadlorindan
kecarok Tulrkiys-Yunanistan sorhadindo Trans Adriatik gaz boru kemarino (TAP)
baglidir. Hazirda 16 milyard kubmetr 6tiirma gabiliyystino malik olan xattin golocokda
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31 milyard kubmetrs ¢atdirilmasi nazards tutulub. 2020-ci ilin dekabr ayina olan
ragamlara asasan, TANAP vasitasilo Tirkiyays 6tiriilon tobii gazin hacmi 8,1 milyard
kubmetr togkil etmisdir (www.socar.com.tr). Tiirkiya qaz ehtiyatlarini saxalondirmays
Vo gazi daha ucuz idxal etmoys galisir. TANAP layihasi bu kontekstdo atilan asas
addimlardan biridir (Winrow, 2016:8). Bu layiho Azarbaycan tobii qazinin Avropaya
naglinds son doaraco mihium tomal dasidir. Komorls ilkin olaragq 6 milyard kubmetr
Azorbaycan qazi Tiirkiyays, 10 milyard kubmetr gaz iss Avropaya nagl olunacag.
Plana asason, TANAP 10 milyard kubmetr tutumlu TAP-a qosularaq, Yunanistan va
Albaniya vasitasilo Italiyaya gondorilocok. TANAP komoarinin illik 6tlirmo gabiliyyati
2026-c1 ilo godor 31 milyard kubmetra godar genislondirilo bilor vo TAP-1n giicii
asanligla iki dofo artirila bilor. Bu halda iss Israil va ola bilsin ki, Kipr qazini Tiirkiyo
Uzarindan Avropaya nagl etmak ti¢iin genis imkanlar yaransin (Ayranci, 2019). Xozor
hOvzasinin “Sahdoniz” adlanan tobii qaz ehtiyatlarinin Azarbaycana moxsus asas 6ti-
riict xatti Conub Tabii Qaz Dohlizi vo ya Conub Qaz Dohlizi kimi do taninir. Azor-
baycan va Turkiys arasinda ¢okilon bu kamarlor Avropa 6lkslorinin gaz tochizatinda
Rusiyadan asililiginin azaldilmasina miihiim t6hfs verir.

Bundan slavs, Tirkiysnin 2020-ci ilds Sarqi Araliq donizinds hayata kecirdiyi
kosfiyyat-axtaris foaliyystino Fransa, Yunanistan vo Ruminiya torofi basda olmaqla
bozi Avropa Birliyi (AB) 0Olkalorinin reaksiyalar1 vo bloklama saylari do bu ndgtada
miizakiro edilir. Misir vo Israil do zaman-zaman adigokilon 6lkalore gosulur vo bu
dovlotlor 6z aralarinda miiqavilolor imzalayaraq, Turkiyonin Araliq donizinds enerji
axtariglarini pozmaga ¢alisirlar. Rusiyanin yiiriitdiiyii bazi enerji siyasatlori do Tirki-
yanin enerji tohlikasizliyino monfi tosir gostorir. Xarici siyasstindo enerjidon silah
kimi istifado etmokdon ¢okinmayan Rusiya enerji sahasinde monopoliyaya sahib ol-
mag1 hadafloyir. Bu kontekstdo Rusiya Turkiyanin korpi 6lks olmasina miisbot ya-
nagmir vo Turkiyadon kegon enerji marsrutlarina nisbotdo ondan yan kegon enerji
marsrutlarmi dostokloyir (Ozmen, Bakkal, 2020: 2595-2617).

Enerji tohllkasizliyi konsepsiyasina Azarbaycan prizmasindan baxmaq da fay-
dalidir. Zongin enerji ehtiyatlarina malik olan vo hasil etdiyi artiq enerji resurslarini
basqa dovlatlora ixrac edon Olkalordan biri olan Azarbaycan ligiin “enerji tolobatinin
tohlikasizliyi” va “naqliyyat yollarmin tohllkasizliyi” 6n plandadir. Azorbaycanin
enerji tohllikasizliyins tasir edon digar problem diinya bazarlarinda xam neftin bareli-
nin giymotlorinds bas veran dalgalanmalar, xiisuson do enmolardir. Bu voziyyat Azor-
baycanin neft golirlorino monfi tosir gosterir vo 6lks iqtisadiyyatina da ciddi zarbs
vurur. Bundan slavs, 6lksnin uzunmuddastli perspektivds adabiyyatda “Holland sin-
dromu” adli bohranla tizlosmasi mumkun gorunur (Kokyay, 2020: 2504- 2528). Go-
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rindayud kimi, Tarkiyanin enerji tachizati tohllkasizliyi ilo Azarbaycanin enerji tolo-
batinin tohlikasizliyi bir-birini tamamlayir. Bu vaziyyat har iki 6lkonin enerji sahs-
sinda bir-biri ils six slagalor qurmasinin asas sabablarindan biridir.

Azarbaycan vo Turkiys arasinda enerji alagalori tokca boru kamori layihalari ilo
mohdudlasmur, iki 6lko enerji sarmayalori ilo do iqtisadi omokdasligi genislondirir.
Azorbaycan va Tlrkiys arasinda enerji alagoalorindo SOCAR-1n faaliyyati boyik sha-
miyyat kasb edir. Azarbaycan Dovlot Neft Sirkati TUrkiys igtisadiyyatina boyiik inves-
tisiyalar yatirib vo 2008-ci ildo PETKIM Holdingin sashmlarinin 51%-ni alib (Kayan,
2018: 299-328).

SOCAR Azarbaycan va Tirkiys arasinda getdikco daha somarali va gliclonan
igtisadi amokdasligin on boyik nimaysndasidir. SOCAR-1n Tiirkiyadoki foaliyyatini
idara etmok ti¢un qurulan SOCAR Tirkiyanin gicll tegabbislorls istirak etdiyi Tiir-
kiys bazarinda investisiya plan1 Tiirkiyo tarixindoki on shomiyyatli miqyasl investisi-
yalar1 ohata edir (Harunogullari, 2020:177-211). STAR neft emali zavodu SOCAR-1n
Tirkiyado real sektora etdiyi on boyiik investisiyadir. Zavod 2018-ci il oktyabrin 19-
da Tirkiyo Prezidenti Rocob Tayyib Ordogan vo Azorbaycan Prezidenti Ilham
Oliyevin istirak etdiyi agilis morasimi ilo foaliyyoto baslayib. Izmirin Oliaga yarima-
dasinda yerlogon 6,3 milyard ABS dollar1 dayarinds olan STAR obyekti Tirkiyanin
emal olunmus neft mohsullari ehtiyacinin 25%-ni qarsilayacaq. STAR Tirkiys iqtisa-
diyyatinin va Sonayesinin ehtiyaclarini nozars alaraq strateji moahsullara digget yetirir.
STAR qurgusu illik 10 milyon ton xam neft emali giiciino malikdir va 4,8 milyon ton
dizel vo 1,6 milyon ton nafta ilo yanasi, toyyaro yanacagi vo LPG kimi neft mohsullari
da istehsal edocok (Ozmen, Bakkal, 2020: 2595-2617).

Azorbaycan ilo Turkiys arasindaki miinasibatlor ikitorofli shomiyyat kosb et-
moklo yanasi, regionda vo diinyada gedon bir gox proseslora do tosir edir. Azarbay-
canla Turkiys arasindaki miinasibatlor regionda doyison giiclora vo geosiyasi soraito
ciddi tesir gostorir. Bu giun Azorbaycanla Tilrkiys arasinda amokdasliq naticasinda
muhum geosiyasi layihalor hayata kegirilib vo bu layiholor Avrasiyanin simasini dayi-
sir. Turkiys ilo Azorbaycan arasindaki miinasibotlorin strateji vo qardasliq xarakteri
getdikca guclonir va yeni miqyas alir (Kandemir, & Tuncer, 2020: 75-89).

Umumilikds iss 2 6lka arasinda demak olar ki, bitiin sektorlar tizro davam etdi-
rilon amakdasliq enerji sahasinda do 0ziinl biliruzs verir. Bunun naticasi olaraq 6lkalo-
rarasi enerji miinasibotlori har il daha da inkisaf etdirilir vo birgo enerji layihalorinin
say1 artirtlir. Bu alagolorin geniglonmasi isa har 2 6lkoys ciddi fayda verir. Belos ki,
Turkiys neft-gaz mohsullari idxalindan olan asililiginin bdyiik bir hissasini Azorbay-
can vasitasilo 6domasi ilo yanasi, miixtalif nOv mohsullar istehsal edarok ixrac edir ki,
bunun da naticasinds 6lkanin ixrac potensiali daha da artir. Tirkiys Azarbaycan Ggln
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bir ndv enerji korpiisii rolu oynayir ki, bu da Tiirkiyani regionda enerji koridoruna
cevirir vo Azarbaycan neft-qaz ixraci tigiin hoam tohliikasiz, ham do moasafs va risumlar
baximidan somarali dohliz aldo edir. Olkaloraras1 enerji miinasibotlorinin inkisafinin
baslangici olan BTC neft kamari vasitasila cari dovradok tmumilikdsa 396 milyon ton
neft ixrac olunub ki, bu da enerji sahasinds aparilan amokdasligin shomiyyatini bir
daha stibut edir (vergiler.az). 2 6lko arasinda artan enerji miinasibatlori fonunda institu-
sional bazanin daha da moéhkamlondirilmasi ilo sektorun inkisafinin artim indikatoru
ciddi saviyyalars yiuksalib va artiq bu temp davamli hal alib. TANAP vo TAP-in da
istifadoya verilmosi ilo Azorbaycan 6z qazin Tiirkiys vasitosilo Avropaya 6tirs bilir.
Bu isa ham Azarbaycanin ixrac hacminin artmasi baximindan, hom dos enerji mohsul-
lar1 idxalindan asili olan Avropa 6lkalari Gglin shomiyyatlidir. Rusiya-Ukrayna miiha-
ribasi kontekstinds Rusiyaya qarsi totbiq olunan sanksiyalar ilo birlikdo Avropa 6lkale-
ri artiq enerji tolobatlarini 6domak tigiin alternativ bazarlar axtarmaga basladilar ki, bu
baximindan, Azarbaycan Avropa Olkslari Gglin alternativliordon birina gevrildi. Azar-
baycandan Avropaya gadar gqaz xotlorinin mévcud olmasi iso Azorbaycanin calbedi-
ciliyini daha da artirir vo Azorbaycan artiq Avropanin enerji tohliikasizliyinin tomina-
tinda mithiim 6lkalardan birina gevrilir. Bu iso Azorbaycan qazinin Avropa mokanina
catdirilmasi tigiin dohliz rolunu oynayan Tirkiyanin Azarbaycanin neft-gqaz mohsullari
ixracinda olan rolunun shamiyyatini bir daha stibut edir. 2 6lks arasinda enerji sekto-
runda davam etdirilon amokdasliq tokcs ixrac-idxal minasibatlori baximindan vo ener-
ji dohlizi baximindan deyil, o ciimladon investisiya qoyuluslar1 baximindan yiiksok
ohomiyyat kash edir. Bels ki, 2006-c1 ilds tasis edilon “SOCAR Tiirkiya” sirkati vasi-
tosilo Azarbaycan Turkiyanin enerji sektoruna indiyadok 15 milyard dollardan gox in-
vestisiya yatirib (economy.gov.az). Osas prioritet masalalordan biri enerji sektorunun
diversifikasiyasi olan Azarbaycan Ugln bu sahads doa Turkiyanin shamiyyati mihim-
dir. Belo ki, Azorbaycanin yaxin galocokds Naxgivan vasitosilo TUrkiyays on azi 1000
meqgavat hocmindo alternativ enerji ixract potensiali qiymatlondirilir (president.az).
Azaorbaycanin Tiirkiyaya ixrac etdiyi mohsul vo xidmotlorin asas hissasini enerji
mohsullart ixract togkil edir. Cadval 1-do Azarbaycanin Tiirkiyayo neft-qaz ixracinin
son 5 illik statistikas1 verilmisdir.
Azaorbaycanin iimumilikds ixracinin 80%-i neft-qaz mohsullart hesabina hoyata kegi-
rilir vo enerji mohsullar1 ixract hacmino goro Tirkiys Azorbaycanin asas torof-
daglarindan biridir. Cadval 1-doki statistikalardan da goriindiyd kimi, Azarbaycanin
Turkiyayoa neft-qaz ixraci ciddi indikatorlara malikdir. 2019-cu ildo STAR neft emali
zavodu vo TANAP layihasinin da istifadays verilmasi ilo birlikds 2018-ci il ilo miqga-
yisads neft-qaz ixracinin hocmi 66.2% artmis va neft-qaz ixracinin iimumi ixracda pay1
81.11%-don 85.96%-0 yiiksolmisdir.
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Cadval 1. Azarbaycanin Tiirkiyays neft-qaz ixraci (min ABS dollari, 2018-2022-ci illor)

AZORBAYCANIN TURKIiYOYO NEFT-QAZ
IXRACI
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Manba: Azorbaycan Respublikasinin Déviat Statistika Komitasi, Azarbaycan Respublikasi Iqtisadi
Islahatlarin Tohlili vo Kommunikasiya Markazi (2018-2022).

2020 vo 2021-ci illords iso bas veran pandemiya vo enerji giymatlori krizisi
kontekstindo Azorbaycanin Tiirkiyoys ixrac etdiyi neft-qaz mohsullarinin doayari
avvalki illar ilo migayisado muvafig olaraq 9.8% vo 3.5% azalmisdir. 2022-ci ilds iso
diinyada bas veran siyasi proseslor vo pandemiyanin tasirlarinin zaiflomasi fonunda
enerji gqiymatlorinin artmasi ilo ixracda yenidon artim bas verib va enerji mohsullar
ixracinin hacmi 2021-ci il ilo migayisads 24.4% artmigdir. Bu artim ilo do Turkiyayo
neft-qaz ixracinin hacminin Umumi ixracda pay1 79.90%-o yiiksalmisdir. ©sas prioritet
mosalasi ixracin diversifikasiyasi olan Azorbaycan ¢in Tirkiys bu baximdan da
mihim shomiyyat kosb edir vo statistikalara asason, geyri-neft sektoru zro ixrac
hacmine goro Tirkiys yalniz Rusiyadan geri qalir. Umumilikda iso hom Azarbaycanin
ticarat dovriyyasinds vo ixracinda Italiyadan sonra, idxalda iso Rusiyadan sonra 2-ci
pillodo gorarlasib (customs.gov.az).

Notica

Bu arasdirmada enerjinin shamiyyati, enerji tachizati tohllkasizliyi masalasi,
Sorqi Araliq deanizinin Turkiya tUgun ohomiyyati, Turkiyonin hoyata kegirdiyi enerji
kosfiyyat1 vo sinama faaliyyatlori va Turkiys ilo Azarbaycan arasinda boru kamoari la-
yihalori arasdirilib. Miioyyan edilmis tarixlordo basa ¢atan layihalor va iraliloyislor
Turkiys vo Azarbaycan Ggiin doyarlidir. Ugurlu birga layihalor hor iki dovlstin igtisadi
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golocayi iigiin iimidvericidir. iki 6lko arasinda enerji omokdashigmin inkisaf etdiril-
masinin har iki 6lks tiglin faydali olacag diistiniiliir. M6vcud boru kemarlarinin étlirma
gabiliyyatinin artiritlmasi va yeni boru kamori layihslorinin hazirlanmasinin mévcud
olanlarla yanasi, arzu olunan tobii qaz ehtiyatlarinin daha ¢ox 6lkays 6tlriilmasi baxi-
mindan har iki 6lkoyo fayda gatiracoyi nazordo tutulur. Olkaloraras: birga islonan
enerji layihalarinin naticasi olaraq enerji ticarati indikatorlarinda ciddi artimlar miisa-
hids edilib vo bu mushat tendensiya davam edir. Mahz aparilan islahatlar vo 2 6lka
arasinda genis spektrda guclondirilon alagalarin tozahtrl olarag Umumi ticarat dovriy-
yasinda, 0 climlodan enerji ticaratinds nozaragarpacaq daracads inkisaf gqeyds alinib.
2022-ci il do daxil olmagla son 5 il arzinds Azarbaycanin Tiirkiyays enerji mahsullari
ixracinin doayari pandemiya dovrl istisna olmagla daim artan tendensiya ilo davam
etmisdir. Bu inkisafa osas tokanverici quvvalar isa Azarbaycanin 6z tarixi torpaqlarini
azad etmosi ilo regionda yiiksalon niifuzu va Olkalorarasi miinasibatlorin daha da dorin-
logsmoasi, Rusiya-Ukrayna miharibasi kontekstindo Avropa 6lkalarinds hokm siiron
enerji bohran1 vo Azarbaycanla Turkiys arasinda enerji sahasinds son dovrlords isle-
nan birgo layihalor (STAR neft emali zavodu, TANAP vo TAP) olmusdur. Umumi
olaraq iso Azarbaycanin Tiirkiyoayo ixrac etdiyi mohsullarin asas hissasini neft-qaz
ixraci1 togkil edir (80-85%). Tulrkiya Azorbaycan Ucln enerji mohsullar1 ixraci bazari
olmagla yanas1, hamginin enerji koridorudur. TANAP va TAP Xatlorindoan istifads edo-
rok Azorbaycan Tirkiya vasitasilo Avropa 6lkalarina enerji nogli hayata kegcirir ki, bu
da hom enerji bohrani yasayan Avropa dlkalori iglin, ham do ixrac golirlorinin arti-
rilmasi vo bazarin daha da genislonmasi baximindan Azarbaycan Uciin olverislidir.
Hazirda 6tiirilmo qabiliyyati artirilan vo golocokds artirilmasi planlanan neft-qaz xot-
lori, arazi bitévIllyinl barpa edon Azarbaycanin regionda yiiksalon imici vo Avropa
Olkalarinda enerji bazarmin tohlikasizliyinin baslica problemlari fonunda enerji mah-
sullart ixrac1 hacminds olan artim tempinin daha da yiiksolmasi istisna hal deyil. Tr-
kiya Azarbaycan Ugun tokco ananoavi enerji ixraci iiglin bazar vo enerji dahlizi kimi
deyil, o climlodon alternativ enerji sahasinin inkisafi ticiin shamiyyatlidir. Bu sahada
2 Olko arasinda bir sira islor gorulib ki, mahz Nax¢ivanda kegirilon 3-cii yasil enerji
forumu buna misaldir. Bu forum ¢oargivasindo Nax¢ivanda 1500 meqavat alternativ
enerjinin istehsali voa onun an az1 1000 meqavatiin ixraci nazardoa tutulur ki, bu pro-
seslor do Tirkiys-Azarbaycan muttofiglik minasibatlori gorgivasindo hoyata kegiri-
lacok va bu enerji do Tirkiys vasitasilo Avropaya ixrac olunacag. Yekun olarag Tur-
Kiya vo Azorbaycan arasinda ¢oxsaxali omokdasliq slagalori mévcuddur vo Turkiya
Azorbaycan vasitasilo 6z enerji tolobatinin bdyiik bir hissasini 6dayir, enerji dohlizi
rolu oynayaraq regionda enerji tranziti kimi shomiyyatli movge alds edir vo 2 6lka
arasinda inkisaf edon enerji minasibatlori kontekstindo, xususilo enerji sektorunda
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ciddi investisiyalar sldo edir ki, buna on bariz misal olaraq STAR neft emali zavodunu
gostormok olar. Bu zavod Tirkiys tarixinds real sektora yatirilmis on boyUk investisi-
yadir. Azarbaycan lc¢lin do minasibatlorin inkisaf etdirilmasi Xxlsusi shomiyyato ma-
likdir. Turkiys Azarbaycan ugun ham enerji mohsullari ixraci1 bazari, ham do enerji
tranziti 6lkasi kimi xtisusi shamiyyat kasb edir. Azarbaycan TUrkiys vasitasilo Avropa
bazarina rahat, slverigli vo tohllkasiz ¢ixis alds edir vo bu slageslor Azorbaycanin enerji
ixraci potensialint vo hacmini artirir.
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Xulasa

Brend eyni biznes sahasinds bir moahsulu digarindon forglondirmok Uglin istifads
edilon an vacib elementlordon biridir. Qurumlarin brendlosmoys giindon-giins daha
cox ohomiyyat vermasi ilo brend taninmasi anlayisi 6n plana ¢ixir. Istehlak¢inin
brend haqqinda bir ipucu verildikds avvalki bilik va tocriibslorindan istifads etmok
bacarigi ilo alagali olan brendin taninmis olmasi istehlakgilara brendi digar ragib
markalardan forglondirmoys imkan verir. Son illordo markanin taninmasi istigamo-
tindo saylorda ragamsal muhitlordon daha effektiv istifads edildiyi miisahidos edilir.
Bu giin istehlakei profili informasiya-kommunikasiya texnologiyalari, tohsil vo mo-
doaniyyat saviyyalarindoki inkisafdan asili olaraq daim dayisir. Yeni savadli media
istehlakgilart nazars alsaq, qurumlarin biitiin kommunikasiya proseslarinds veb-asas-
i kommunikasiyadan istifado etmasi vacibdir.

Misllif maqalo Gizarinds isloyarkon tohlillor asasinda biitiin monbalari vo malumat-
lar1 hartorafli sistemlagdirmaya, mévzunun shatali manzarasini yaratmaga soy gos-
tormisdir. Todgiqgat prosesinds elmilik, proseslora obyektiv miinasibat, onlarin mii-
gayisali tahlili asas tadqgigat metodlar1 kimi segilib.

Toadqigatda empirik tapintilar biitiin forziyyslorin dastoklondiyini stibut etdi. Noti-
calor arasdirildiginda, sosial media marketinginin marka etibarina miisbat monada
ohomiyyatli daracada tasir etdiyi misyyon edilmisdir.

Bu aragdirma sosial media marketinginin marka sadigliyine tasirini mioyyan etmoak
va sosial media marka sadigliyini toyin edon amillori ortaya ¢ixarmagq iigiin aparilib.
Oldo edilon molumatlar asasinda sosial media Unsiyyatinds muassisalorin marka sa-
digliyina veracayi ohamiyyat haqqinda malumat verilib.

Acar sOzlar: brend, sosial media, miistori, loyallig, texnologiya.
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Abstract

Brand is one of the most important elements used to differentiate one product from
another in the same business field. As organizations pay more importance to branding
day by day, the concept of brand awareness comes to the fore. Brand awareness,
which relates to the consumer's ability to use prior knowledge and experience when
given a cue about the brand, allows consumers to differentiate the brand from other
competing brands. In recent years, it has been observed that digital environments
have been used more effectively in brand recognition efforts. Today, the consumer
profile is constantly changing depending on the development of information and
communication technologies, education and cultural levels. Given the new media
literate consumers, it is imperative that organizations use web-based communication
in all communication processes.

While working on the article, the author tried to comprehensively systematize all
sources and information based on the analysis, to create a comprehensive picture of
the topic. In the research process, scientificity, objective attitude to the processes,
their comparative analysis were chosen as the main research methods.

Empirical findings in the study proved that all hypotheses were supported. When the
results were examined, it was determined that social media marketing had a significant
positive impact on brand trust. When the results were examined, it was determined that
social media marketing had a significant positive impact on brand equity.

This study was conducted to determine the impact of social media marketing on
brand loyalty and to reveal the determinants of social media brand loyalty. The
obtained data provided information about the importance that enterprises will give to
brand loyalty in social media communication.

Brand trust of social media marketing has important scientific and practical
significance. The article can be useful in writing research papers, textbooks and
monographs in this field.

Keywords: brand, social media, customer, loyalty, technology.
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Pe3rome
EpCHI[ — OINH U3 HanOoJIee BaKHBIX OJICMCHTOB, UCITIOJIB3YEMBIX IJId OTJINYUA OAHO-
T'0 TIPOJIyKTa OT APYTOro B OAHOM 1 ToM ke cepe OuzHeca. [lockonbKy opranu3anuu
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W30 JHS B JICHB MPUJIAIOT BCE OOJIbIIICe 3HAUCHUE OpPEHAMHTY, Ha TIEPBBIN IUIaH BBIXO-
JMT KOHIIEIIHMS Y3HaBaeMOCTH OpeH/ia. Y3HaBaeMOCTh OpeH/Ia, KOTOpasi CBsi3aHa CO
CIOCOOHOCTHIO MOTPEOUTENS UCTIOIB30BATH ITPEIBAPUTEIILHBIC 3HAHUS U OIIBIT, KOT 1A
€My JIAIOT MPEICTaBICHUE O OpEH Ie, TO3BOJIACT MOTPEOUTEIISAM OTJINYATh 3TOT OPCH/T
OT JIPYTMX KOHKYPUPYIOIIUX OpeH0B. B mocnennue rojpl ObLI0 3aMeUeHO, 4TO IHd-
poBast cpena ctana 6oiee 3(h(HEKTHBHO UCTIONB30BATHCS B YCHIIHSIX 110 y3HABAEMOCTH
openga. Cerogust mpopuiib TOTPEOUTENSI TOCTOSHHO MEHSETCS B 3aBUCUMOCTH OT
pa3BuTHs HHOOPMAIMOHHBIX ¥ KOMMYHHUKAIIMOHHBIX TEXHOJIOTHM, YPOBHS 00pa30-
BaHUS U KyJbTYpbl. YUYHUTHIBAs MOSBICHHE HOBBIX MEINArPAMOTHBIX TIOTPEOUTEICH,
OpTaHU3aIMsIM BaXKHO HCIIOJB30BaTh BEO-KOMMYHHUKAITUIO BO BCEX KOMMYHHUKAIIMOH-
HBIX MPOIIECCax.

PabGotast Haj cTaThel, aBTOp MOCTapalicsl Ha OCHOBE aHalIM3a BCECTOPOHHE CHCTEMa-
THU3UPOBATh BCE UCTOYHUKUA M MH(OPMAIIMIO, CO3/aTh IEJIOCTHOE MPEACTABICHUE O
teme. B mporiecce uccieaoBaHUs B KauyeCTBE OCHOBHBIX METOJIOB HCCIICIOBAHUS
ObUTH BBIOpaHbI HAYYHOCTh, 0OBEKTHBHOE OTHOIIICHHE K ITPOIIECCaM, UX CPABHHUTEIIb-
HbII aHAJIN3.

OMIUPUYECKHE PEe3yJIbTaThl HCCICOBAHUS JOKA3allM, YTO BCE THIIOTE3bI MOJTBEP-
ek, Korma pe3ysbraTel ObUIM M3Y4YEHBI, ObLJIO YCTAHOBIIEHO, YTO MAPKETHHI B
COIIMAIIBHBIX CETSIX OKa3al 3HAYUTEIBHOE MOJIOKUTEIIHOE BIMSHUE Ha JOBEpUE K
OpeHmy.

D70 HccIea0BaHke OBLIO MPOBEICHO C IEJIBIO ONMPEIC/IUTh BIUSHUE MApKETHHTA B
COITHANTBHBIX CETSAX Ha JIOSUIBHOCTDh K OPEHIY U BBIABUTH (DAKTOPBI, OMPEICIISIONINE
JIOSTTBHOCTH K OPEH/y B COIMANIbHBIX CeTsx. Ha OCHOBE MOJTy4YeHHBIX JaHHBIX ObLIa
naHa uHboOpMaIHsS O TOM, KaKoe 3HA4YeHUE MPEANPUATHs OyayT MPUIaBaTh JOSIb-
HOCTH K OpeHIy B KOMMYHHUKAIIMH B COIUATBHBIX CETSX.

Knruesnoie cnosa: 6p€H(), coyuaijlibHsvle cemu, Kiuernni, J10AJ1bHOCNb, NMEXHOJIOCUU.

Giris

Istehlakgilar sosial mediada 6z aralarinda {insiyyot qurmagqla yanasi, bayan-
diklori vo istifads etdiklori markalarla da Unsiyyast qururlar. Brendlor mohsullar
haqqinda reklam, malumat, foto vo video paylasarkon, istehlak¢ilar bu markalar
haqqinda miisbat/monfi diisiincalorini, ideyalarini vo bayanmoalorini ifads edorok
qarsiligl slage qururlar. Bu qarsiligh alage ham ds brends olan mistari munasi-
batlarina bir nimunadir. Galocokds bu icmalar miistarilar, istehlakgilar vo hotta
marketologlar tglin brendlarin linsiyyst markazi olacag. Brend fan sahifalori kimi
brend icmalart istehlakgilari, miistorilori va brendi ortaq ndgtods bir araya gotirir.
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Fan sohifalori soxsi gruplar kimi brendlor vo miistarilor arasinda giiclii slags qur-
maga komok edir. Fan sohifolorinds istehlakgilar bir-biri ilo alage qurur vo marka
haqqinda fikirlorini, ideyalarimi1 vo tacribslorini bolisiirlor. Bu garsihigh slags
istehlakgilarin brenda miinasibating, brend loyalligina vo markanin satin alma dav-
ranigina tasir gostarir.

Brendlogmas biznes subyektlorinin forgli sahslorde ham ananoavi, ham do inte-
raktiv mediada 6n planda durmaqdadir. Brendlogma bank, parakands, turizm, hava-
yolu, telekommunikasiya va s. kimi sahalords arasdirilmigdir. Bu todgigatda isa
sosial mediada brendin taninmasi incalonmisdir.

Sosial mediada brendin taninmasina tasir edan amillarin istifadasi

Informasiyaya asan ¢ix1s, kommunikasiya texnologiyalarmin inkisafi, demo-
grafik doyisiklik, istehlak¢1 segimlori, mistarilorlo stratli qarsiliql alages vo asagi
xarclor kimi amillor brendlori sosial mediaya yonlondirir. Sosial mediada formala-
san icmalar miixtalif mogsadlor vo/yaxud formasiyalar tigiin toplanir. Brend icma-
lart miiayyan bir mogsad {igiin yaradilmig icmalardir. Bu icmalar1 digar icmalardan
farglondiran asas xususiyyat onlarin kommersiya keyfiyyatlari vo Uizvlorinin brend-
lora olan maragidir [11].

Brend icmalart yalniz istehlakeilarin diggatini mioayyan masalalora calb
etmok ti¢iin yaradilmig icmalar deyil, hom da lizvlarin segimlarinin tasirlondiyi vo
yeni mohsul haqqinda molumatlarin yayildig: saholordir. Onlayn brend icmalari
mistarilorin bir-biri ilo va brendls slage saxlamalari, tacriibalorini boliismalori va
ray bildirmalori Ggln platforma toqdim edir. Bu icmalar miistori Sadagatina,
satiglarin artmasina va brendin tobligino sabab ola bilocak aidiyyat hissi vo payla-
silan dayarlor toklif edir [12]. Virtual mihitlor saysiz-hesabsiz imkanlarin méveud
oldugu, omokdasligin bas verdiyi, inkisaf etdiyi vo miistari munasibatlorinin idaro
olundugu mokanlar kimi goriiniir. Brend icmalart miistarilors osaslanan qarsiliqh
alage va Unsiyyat tgln mixtalif mozmunlar inkisaf etdirorok mallar vo xidmatlor
va/va ya yeni mohsul molumatlar1 hagqinda malumat vermak ¢tin miassisalor,
brendlor va comiyyatdoki rol modellari tarafindan istifads olunur.

Sosial mediada fan sahifalori kimi icmalarin agilmasi brendlara 6z kommu-
nikasiya proseslorini daha effektiv vo tez sokilds idars etmays imkan verir. Brend
icmalar1 miistori Sodagotini artirmaqda, alis1 togviq etmokds va parastiskarlarinin
dostlarina tosir etmokds brends fayda verir [13].

Brendlorin doyar yaratmaq soylori kommersiya mogsadli oldugu tigiin sosial
mediada digor icmalardan forglonirlor. Fanatlarin brends qarsi aktiv ifadalori,
paylasimlar1, bayanmoalari va sarhlori kommersiya moagsadlori dasidig tigiin digar
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icmalardan forglonir. Miistarilorlo brend arasindaki qarsiligli alage miistarilorin
davraniglarina ananovi reklam vo marketing saylarindon daha ¢ox tasir edir [14].

Bozi komponentlor var ki, digor icmalarda oldugu kimi brend icmalarinda da
olmalidir. Sosiologiya odobiyyatina asaslanarag, Muniz vo O'Guinn icma tglin tg¢
asas komponenti vurgulayirlar: ortaq siiur, ortaq rituallar/ananalar va icma masu-
liyyati. Bunlardan birincisi budur ki, icma tizvlori heg vaxt gériismamis olsalar belo,
bir-birlarini neca tanidigini hiss edir vo bununla da digar icma tizvlari ils alags hissi
yaranir [15]. fkincisi, ortaq siiurun iki determinantinin olmasidir. Birinci tayinedici,
ganunilosdirma Vo ya asaslandirma miisbat davranisa sahib olanlarin vo olmayan-
larmn, yoni dogru vo yanlis iizvlorin miayyon edilmosi prosesine aiddir. Ikinci
toyinedici iso digar markalara qars1 miiqavimot va ya miibarizadir. Uglinciisi, ortaq
rituallar va ya ananalor, digar torafdan, tizvii oldugu brend comiyyatinin simvolik
monasina vo brendin moadoaniyyatini davam etdiron simvollara isars edon adst vo
ananalars istinad edir. Ortaq ritual/onanalar icma Gzvlarini bir araya gatiron vo on-
lar1 bir yerds saxlayan amildir. icma madaniyyati, tarixi vo rituallari iizvlerin heka-
yalori, tacriibo mibadilasi, brend tigtin mihiim tarixlorin geyd edilmasi vo reklamlar
vasitasilo gliclondirilir. icma mosuliyyati komponenti comiyyatin xeyrine olan 6h-
doliklor demokdir. icma mosuliyyati icma Uzvlerini birlosdiron vo onlar1 nayin
dogru vo nayin yanlis oldugunu basa salan elementdir. Eyni zamanda, o, ham do
vicdanli masuliyyati ifads edir Ki, bu da lzvlorin satinalma gorarlarinda malumat
axtariginda bir-birino kdmaok etmasi demokdir [14].

Vicdanli masuliyyat naticasinds iki asas amal ortaya ¢ixir. Bu, tizvlarin
inteqrasiyas1 vo saxlanilmas1 vo brendin diizgiin istifadssina dostokdir [16]. Icma
elementlorinin onlayn v ya sosial media icmalari ¢argivosinds do vacib oldugunu
sibut edon todgigatlar var. Bu komponentlor miistari ilo brend arasindaki alagani
guclondirir, inkisaf etdirir vo saxlayr [15].

Brend icmalarinin sosial mediada dayar yaratma tocriibalori sosial medianin
ikitorafli qarsiligh slage tobistino uygun bir asasda ortaya ¢ixir. Bu kontekstdo
icmalarin doyar yaratma tocriibolori informasiyanin yayilmasini, kommunikasi-
yan1 v brend icmasi tizvlorinin sosial mediada bir-biri ilo slagesini yaxsilas-
diracaq. Schau, Muniz va Arnould dord dayar yaratma tocriibasini geyd edir: sosial
sobakalar, ictimaiyyatlo alago, tosirin idars edilmasi va brenddan istifads. Sosial
soboka totbiglori brend icmasinin Uzvlori arasinda slagenin yaradilmasi, inkisafi
Vo saxlanmasina aiddir. Qarsilama, anlayis vo idaroetmo ilo bagl sosial soboka
tocribalori Gzvlor arasinda oxsarliglart artirir vo brend icmasinda homogen bir
struktur yaradir. icma colb edilmasi comiyyotdo istirakdan kenar fardlorin imumi
moqgsad vo ya maraq sahosi Uglin birgo islomasi demokdir. Bu ndgtods icmanin
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calb edilmasi praktikalari hom do Gzvlarin digar Uzvlarls birgs faaliyyatlords isti-
rak etmasi demokdir. Gorinir ki, oksar onlayn brend icmalar1 6z tizvlarini foaliy-
yatlar Gglin kiber dinya ilo mohdudlasdirmir, ham do Uzvlari arasinda slagalori
inkisaf etdirmok Ugln fiziki muhitds foaliyyatlor toskil edir. Ohamiyyatli hadiss-
lorin sonadlosdirilmasi va hekayalarin izahi kimi tacriibalar do bu kontekstds qiy-
motlondirilir. Tasir idaroetma tacriibalari comiyyatdon konarda comlonmis, brendi
yayan va brendi miistarilara tovsiya edan tocriibalori shats edan tacriibalardir. Bu
tatbiglorin diggati brend comiyyatindan kanarda sosial sahads brends musbat tasir
yaratmaq Vo brend hovaskarlar1 yaratmaqdir. Digar torofdon, brenddon istifads
tocrubalari brenddsn istifadonin yeni, tokmillosdirilmis vo ya zanginlogdirilmis
tisullariin digar icma Uzvlarins étlrilmasins istinad edir. Bununla bels, bura ham
do comiyyatin yeni Uzvlarine kdmok etmoak vo ya dastoklomok daxildir.

Brend loyallig1 miistarinin brends, mallara va/va ya xidmata gars1 miisbot
munasibati, davranig1 vo satin alma davranisi arasindaki alago kimi muoyyon
edilir. Brend loyallig1, situasiya tasirlorinin va ragiblorin marketing saylorinin tasi-
ri altinda davranis1 doyisdirarak, zamanla vo davamli olaraq tistiinliik verilon mal
volvo ya xidmoti geri almag o6hdsliyi kimi muoyyan edilir. Chaudhuri vo
Holbrooka gors, brend loyalligi, ragiblarin calb etmak tglin hayata kecirdiyi bitin
tanitim faaliy-yotlorina vo marketing strategiyalarina baxmayaraq, miistarinin
golocakda aldigr mal va ya xidmatlori yenidon almagi 6hdasine gotiirorak eyni
markaya daimi Gstunlik vermasi kimi ifads edilir [17].

Brend loyalligi anlayis1 odobiyyatda iki forgli asasla giymotlondirilir: mina-
sibat vo davranis sadaqoti. Davranis loyalligi 0 demakdir ki, istehlakgilar eyni
provayderdon mal vo xidmatlori almaga davam edacoklor. Buraya miistarinin
brends sodagotini stimullagdiran komponentlor daxildir vo miistorinin magazaya
sofar tezliyini va xarcloma nisbatini ifado edir [16]. Bu ndqteds davranis sodagati
geri satin alma meyli, alig tezliyi vo pul Kisasinin pay1 kimi amillors diggst yetirir.
Miinasibat brendina sadiglik istehlak¢inin marka ilo olagsali unikal dayarlors Us-
tlnllk vermasi vo ya bagliligina aiddir [17]. Davranig sodagsti mioyyan bir
markaya bagliliq hissino diggot yetirir.

Miassisalar yiiksok xarc yukindan gagmaqg va hadof auditoriyaya daha su-
ratli, asan vo effektiv sokildo ¢atmaq Gcun sosial media va fan sahifalori kimi
brend icmalardan istifado edirlor. Brend icmalarinda miistarilorlo brend icmasi
arasindaki alags artdiqca brend loyalligi da artir. Brend haqqinda mslumatlarin
paylasilmasi informasiya asimmetriyasini vo geyri-miosyyanliyini azaldir vo bren-
din prognozlagdirila bilonliyini artirir.
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Brend inami1 brend loyalliginin formalasmasinda miihiim element olsa da,
odobiyyatda kifayst godor vurgulanmayib. Brend inami marka sadigliyina sobob
olur. Clnki etimad yuksak doyarli slagslor yaradir. Buna gora do, marka sadigliyi
davamlilig1 va doyari qorumag ti¢iin vacibdir. Brend inami ham satinalma sadaco-
tina, hom do minasibat sadagstine t6hfo verir [18]. Brend sadiqliyi satinalma
davraniginda asas horokatverici quvvadir va etibarla six baglidir. Brend icmasi
Uzvlarinin digar tzvlarls qarsiligl alagslori istehlakgilara giiclii brend tocribalori
niimayis etdirmays Vo brends dayar slavs etmays va istehlakgilarin brend sadig-
liyini gliclondirmays imkan verir. Markaya olan inam hom do brends sadagsti
artirir. Sosial media brendin Oziinii tanitdirsa da, mustorilorin brendin tanitim
faaliyyatlorina vo ya reklamlarina miisbot reaksiya vermolarino sorait yaradacaq
Vo miistari ilo brend arasinda olageni inkisaf etdirmays baslayacaq. Bu giiclii
olagalor hom do marka sadigliyini gticlondirir.

Brend sadigliyi ham do istehlak¢ilar tiglin mithiim {istiinliiklar tomin edir.
Davamli olaraq istiinliik verdiklori markali mahsullar onlarin fiziki vo ya soxsi
gozlantilorino cavab verirso, istehlakgilar bu marka vo biznes hagqinda miisbat
fikirlor formalagdiraraq etibar etmoya baslayirlar. Istehlak¢inin markaya qarsi
inkisaf etdirdiyi gliven hissi, ndvbati aliglari tigiin topladigi molumatlarin arasdi-
rilmasi1 va giymatlondirilmasi ehtiyacini aradan qaldirir. Buna gora do, davamli
olaraq eyni markali moahsullar1 segmoklo qazanilan tacriibs sayassindos istehlakei,
satin alma qorar1 prosesi daha tez bitdiyi liciin vaxta qonast edocok [17].

Brend inami marka sadiqliyino sobob olur. Clnki etimad yiiksok doyorli
olagolor yaradir. Buna gors do, marka sadiqliyi davamliligi vo dayari gorumagq ugun
vacibdir. Brend inam1 ham satialma sodagstins, ham do minasibat sadagotine
tohfa verir [8]. Brend sadigliyi satinalma davraniginda asas harokatverici qlivvadir
Vo etibarla six baghdir. Brend icmasi lizvlorinin digar Uzvlorlo qarsiligl slagslori
istehlakgilara giiclii brend tocrubolori niimayis etdirmaya vo brends dayar olave
etmayo Vo istehlakgilarin brend sadigliyini giiclondirmoys imkan verir. Markaya
olan inam ham do brends sadagati artirir. Sosial media brendin 6ziinii tanitdirsa da,
mistorilorin brendin tanitma faaliyyatlorina va ya reklamlarina miisbot reaksiya
vermoalarina sorait yaradacaq ve miistari ilo brend arasinda slageni inkisaf etdirmoya
baslayacaq. Bu giiclii alagalor ham do marka sadigliyini guiclondirir.

Brend sadigliyi ham do istehlak¢ilar tiglin mithiim {istiinliiklar tomin edir.
Davamli olaraq tstiinliik verdiklori markali moahsullar onlarin fiziki vo ya $oXsi
gozlantilorino cavab verirso, istehlakgilar bu marka vo biznes hagqinda miisbat
fikirlor formalagdiraraq etibar etmoyo baslayirlar. istehlak¢min markaya qars:
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inkisaf etdirdiyi giivon hissi, ndvbati aliglar1 ti¢iin topladigi molumatlarin arasdi-
rilmasi va giymatlondirilmasi ehtiyacini aradan qaldirir. Buna gore do, davaml
olaraq eyni markali mohsullar1 segmoklo gazanilan tacriibs sayasinds istehlakgi,
satin alma qorar1 prosesi daha tez bitdiyi {iglin vaxta qonast edacok [13]. Sosial
mediada informasiyanin doyar yaradan funksiyas1 miistorilorlo marketologlar ara-
sinda qarsiliglt alageni artirir. Miistari ilo brend arasindaki bu garsiligh slage
uzunmuddatli slagalor yaradir vo brends inami giiclondirir.

Sosial mediada brendin tanidilmasina tasir edon amillordan biri do brend
imicidir. Brend imici brend yaratmanin torkib hissasidir. Brend imici, kiminss
brendi gabul etmasindan asili olaraq miisbat vo ya manfi ola bilor [19].

Sosial sobokolor vasitasilo mohsul vo ya xidmati tanitmaq vo satmaq brendin
taninmasini artirir vo digqgoti calb edir. Sosial media marketing strategiyalari sirke-
tin reputasiyasina vo brendino xalal gotirmamali vo bu strategiyalar ugurla yaradil-
malidir. Strategiya yarada bilmoyan sirkotlor effektiv notico aldo edo bilmazlor.
Sosial media marketinginds biitiin strategiyalar hor zaman iglomir. Sirkotlor natico
vermoyan strategiyalart miioyyon edorak diizgiin metodlari totbiq etmoyo ¢alisma-
lidirlar. Sosial media marketing strategiyalarinda ardicilliq osasdir. Bu strate-
giyalarin ardicillig1 vo miivaffoqiyyati diizgiin mozmun yaratmaq vo diizgiin rek-
lam biidcasindon istifado etmoklo tomin edilmolidir. Zamanla doyison istehlak
vardislori markalarin marketing faaliyyatlorinin aktual v yeni olmasini zaruri edir.

Informasiya vo Uinsiyyatin daha siiratli inkisaf etdiyi vo asanlasdig1 rogabot
muhitinds miistari loyalligi miihiim amil kimi ortaya ¢ixir. Brend sodagoati miiassi-
salora boyuk Ustlnliklor verir, ¢linki kéhno miistarilorin saxlanmasi xarclori yeni
miistorilorin oldo edilmasindon daha asagidir. Brenqo sadiq olan, misbat fikirlo-
rini bildiron vo otrafdaki insanlara brendi tovsiyo edon sadiq miistorilor hom biznes
Ucun igtisadi gazanc manbayidir, hom da yeni miistarilori colb edon vo onlar biz-
ness gotiron tabii reklam kanalidir. Bu yolla miiassisalor yeni miistarilor gazanmaq
Uclin vaxt va xarclara gonast etmis olurlar [20].

Sosial sabokalor vasitasilo mohsul va ya xidmati tanitmaq ve satmaq brendin
taninmasini artirir vo digqgoti colb edir. Sosial media strategiyalari sirkatin reputa-
siyasina v brendins xalal gatirmomali va bu strategiyalar ugurla yaradilmalidir.
Strategiya yarada bilmoyan sirkatlor effektiv natico aldo eds bilmazlor. Sosial
media biitlin strategiyalar hor zaman islomir. Sirkotlor notico vermoyon strategi-
yalar1 miloyyon edorok diizgiin metodlar totbiq etmoya ¢alismalidirlar. Sosial
media strategiyalarinda ardicilliq esasdir. Bu strategiyalarin ardicilligi vo miivof-
foqiyyati diizgiin mozmun yaratmaq va diizgiin brend biidcosindon istifado etmok-
lo tomin edilmolidir. Zamanla dayisen istehlak vardislori markalarin marketing
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foaliyyatlorinin aktual vo yeni olmasii zaruri edir. Sosial media toskilatlar1 vo
marketing olagolori arasdirildiginda, anonovi media toskilatlarinin, yani televi-
zlya, qozet, radio kimi reklam xorclori yiiksok olan toskilatlarin funksiyasinin ¢ox
az oldugu goriilmiisdiir. Belaliklo, sosial media daha qonastcil vo faydalidir. Hom
ds anonavi mediadan daha funksionaldir. Cilinki insanlar 6z ehtiyac va istoklorini
sirkot rosmising asanliqla catdira bilirlor. Bu, brendin taninmasini asan vo effektiv
edir. Homginin effektivliyi nazors alindiqda istor sirkotlorin, istorse do ayri-ayri
soxslorin sosial media togkilatlarina iistiinliikk verdiyi miisahids olunub [21].

Natica va takliflor

Sosial media bir ingilab kimi gobul edilir vo buna gors do, sosial varliga cox
ohomiyyat verilir. Artiq sirkatlor miistarilori ilo daha yaxsi1 oalagolor saxlamaqg va
moveud olagslari darinlosdirmok Gglin sosial mediadan bir platforma kimi istifado
etmoyi hadafloyirlor. Marketologlar da 6z mohsullarini tanitmagq tiglin sosial media-
dan istifads edirlor. Arasdirmalarda o da qeyd edilib ki, miistarilor ananavi media-
dan daha ¢ox sosial mediada reklamlara vo tanitma elementlorina calb olunurlar.
Hazirki arasdirmadan molum olur ki, sosial media istifadagilor arasinda brend siiu-
runun yaradilmasinda ¢ox miihiim rol oynayir vo 0 da molumdur ki, brend tanin-
mast istifadogilor arasinda satinalma havasinin yaranmasina miithiim tosir gostorir.

Bu aragdirmanin naticalaring asasan, istehlakgilarin mohsul almag niyystle-
rinin arta bilmasi liglin magaza sahibi ilk ndvbado marka hagqinda molumatlilig
Vo misbat imicini artirmalidir. Brendin taninmasini vo musbat imicini artirmaq
iclin magaza sahiblori sosial media vasitasilo marketing faaliyyatlorini artira bilor-
lor. Sosial media marketing foaliyyatini artirmagq ti¢iin asagidaki bazi yeni tokliflori
geyd edo bilorik:

1. Interaktiv mozmun kampaniyalari. Izloyicilor ilo qarsilight olagoni artirmaq
Ucin interaktiv mozmun kampaniyalari togkil edin. Sorgular, miisabigoalor, sual-
cavab sessiyalar1 kimi interaktiv mazmunla izloyicilor ilo sosial media vasitssilo
alago saxlayin;

2. Video mazmunu va canli yayimlar. Video mozmunu vo canli yayimlardan
istifads edarak brendinizin hekayasini daha effektiv danisin. Bu toklif sosial media
vasitasilo brendin taninmasinda miisbat natico géstaracak;

3. Influenserlorlo omokdasliq. Influenserlorlo omokdasliq toskil etmok. Daha gox
izloyicilori olan influenserlorlo omokdasliq sosial media vasitasilo brendin
taninmasina daha ¢ox komok eds bilar;
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4. VR texnologiyasi. Virtual realliq (VR) texnologiyalarindan istifado edarok
interaktiv tocriibslor yaradin. Bu, izlayicilorinizi brendiniz ilo daha yaxindan
alagalondirmak tcln yenilikgi bir yol ola bilar;

Hodof auditoriyanizin xiisusiyyatlorinae uygunlasdiraraq, bu tokliflor vasitasi ilo
sosial media platformalarinda brendinizin taninmasina daha tosirli bir strategiya
yarada bilarsiniz.
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Abstract

The main purpose of the article is to reveal the existing problems of the economic
development of regions in Azerbaijan, to develop scientifically based proposals and
recommendations in the direction of improving regional economic development based
on new and necessary methodological approaches, considering domestic conditions
and the experience of leading foreign countries. In the article, the essence and content
of the concepts of regional development are specified, the goals and tasks of regional
development management are determined, the classification of Azerbaijani regions
and their role in the country's economy are examined, and the system of socio-
economic indicators is reflected. The need to transition to a new regional economic
policy in Azerbaijan is justified, Conceptual approaches and institutional conditions
for the development of the development model of the state policy applied in the
regions have been determined. In the process of conducting the research, observation,
data analysis and evaluation, comparative analysis, and statistical research methods
were widely used. In the quantitative research, the methods of correlation and linear
trend model were used to detect the regularities of the analysis process, to find the
relationships between events and processes, and to determine the frequency of
occurrence of the processes. the statistical research method was widely used.

Keywords: region, economy, industry, politics.

REGIONUN iQTiSADI INKISAFINDA YENi PRIORITETLORIN
FORMALASMASI XUSUSIYYOTLORI

Nargiz Agalarova
doktorant, UNEC;
a.nergiz@mail.ru

Xulasa

Magalanin asas mogsadi Azarbaycanda regionlarin iqtisadi inkisafinin méveud olan
problemlarini Uzs ¢ixarmagq, 6lkodaxili soraiti vo qabaqcil xarici 6lkalorin tacriibasini
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nozars almagla yeni vo lazimli metodiki yanagmalar asasinda regional iqtisadi inki-
safin yiiksaldilmasinin tokmillosdirilmasi istiqgamatinds elmi cohatdan asaslandirilmig
toklif vo tovsiyalorin islonib hazirlanmasindan ibaratdir. Magalods regional inkisaf
anlayiglarinin mahiyyati vo mazmunu doqgiglosdirilmis, regional inkisafin idars olun-
masinin maqsad va vazifalori misyyanlosdirilmis, Azarbaycan regionlarinin tosnifat
Vo 0Olks igtisadiyyatinda onlarin rolu arasdirilmis, sosial-iqtisadi gostaricilor sistemi
oks olunmusdur. Azarbaycanda yeni regional iqtisadi siyasato kecidin zaruriliyi asas-
landirilmis, regionlar {izra totbiq edilon ddvlat siyasstinin inkisaf modelinin islonib
hazirlanmasi ti¢lin konseptual yanasmalar vo institusional sartlor miayyonlosdiril-
misdir. Toadqgigatin aparilmasi prosesindo miisahido, molumatlarin tahlili vo giymat-
landirilmasi, mugayisali tohlil, statistik todgiqat metodlarindan genis istifado olun-
musdur. Xiisusilo do kamiyyat tadgiqatinda tohlil prosesi ganunauygunluglarinin as-
karlanmasi, hadisalor vo proseslor arasinda olagelorin tapilmasi vo proseslorin bas-
vermo tezliyinin mioayyon edilmosi ii¢iin dinamika siralar1 arasinda korrelyasiya vo
Xotti trend modeli metodlarindan istifado olunmusdur.

Acar soOzlar: region, igtisadiyyat, sanaye, siyasat.

OCOBEHHOCTHU ®OPMUPOBAHUA HOBBIX IPUOPUTETOB
IKOHOMUMYECKOI'O PABBUTUSA PETTOHA

Hapzu3z Azanaposa
ooxmopaum, UNEC;

a.nergiz@mail.ru

Pesrome

OCHOBHOH L1€/IbI0 CTAThH SIBJISETCS BBISABICHHE CYIIECTBYIOUIMX MPOOJIEM 3KOHOMU-
YEeCKOIo Pa3BUTHUS PErMoHOB AsepOaiiikaHa, pa3paboTka HaydyHO OOOCHOBAHHBIX
MIPEAJIOKEHUN U PEKOMEHIAllUil B HAIIPABJIICHUH YJIy4YIEHUs PErHOHAIBHOIO YKOHO-
MHYECKOT0 pa3BUTHs Ha OCHOBE HOBBIX U HEOOXOAMMBIX METOA0JIOTNYECKHUX TOX0-
JIOB C y4€TOM BHYTPEHHHUX YCJIOBHUI M OIBIT BEAYIIUX 3apyOexHbIX cTpaH. B cTarbe
YTOUYHSAIOTCS CYLIHOCTb U COAECPKaHUE KOHLENUUN PETHOHAIBHOTO Pa3BUTHS, OIIpe-
JEJSA0TCA LU U 3a1a4U YIIPABICHNS PETHMOHAIBHBIM Pa3BUTUEM, PACCMATPUBAETCS
KJaccuuKkanus perioHoB AsepOaiiykaHa U UX pojib B SKOHOMHKE CTPAHBI, a TAKXKE
OTPaXKaeTCsl CUCTEMa COLMATIBHO-?KOHOMHUYECKHX MoKa3aresnell. O60cHOBaHA HEOO-
XOJIMMOCTh Iepexoja K HOBOM PErMOHAIIBHOM 3KOHOMHMYECKOW IOJIUTHKE B A3sep-
OaiiKaHe, orpeeTIeHbl KOHIIETITYyalIbHbIE TOIX0/Ibl 1 HHCTUTYLIMOHAJIBHBIE YCIOBHS
JUIs pa3pabOTKU MOJENH Pa3BUTHS T'OCYJIapCTBEHHON MOJUTHKH, MPUMEHSEMOH B
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peruoHax. B mporecce mpoBeneHusT UCCIEI0BaHMS MHUPOKO MPUMEHSUTUCH HaOIr0-
JCHUC, aHAJIN3 U OLICHKA JaHHBbIX, CpaBHI/ITeJIBHHﬁ aHaJIn3, CTAaTUCTHYCCKHUEC MCTOAbI
HCCIICA0OBAaHUA. B YaCTHOCTHU, B KOJIMYCCTBCHHBIX HCCJICIOBAHUAX HCIIOJIB30BaJINCh
METO/bI KOppGJ’IHI.[PIOHHOfI W JUHENHON TpeH,Z[OBOﬁ MOJCJIN C LECJIIBKO BBIABICHUS
SaKOHOMepHOCTeﬁ mponecca aHajin3ad, YCTAHOBJICHUA CBsI3eH MCKOY COOBITHSIMHA U
mpoueccaMu, OoInpeaACICHUA IICPUOJUIHOCTH BOSHUKHOBCHHU A IMTPOIECCOB.

Knioueguvie cnosa: PECUOH, IKOHOMUKA, NPOMDBIUIEHHOCHb, NOJUMUKA.

Introduction

"Azerbaijan's comprehensive development should be such that not only the
capital of our country, but all cities and all regions develop.” These words of the
President of the Republic of Azerbaijan, Mr. llham Aliyev, reveal the basis of the
work currently being done in the field of managing the development of regions in our
republic. The economic policy carried out under his leadership in recent years has
contributed to the comprehensive development of the country and regions as a whole,
increasing the weight of the regions in macroeconomic indicators across the country,
improving their infrastructure, increasing the level of communal services, creating
new production enterprises, social and cultural infrastructure facilities, investments
and the population to increase employment, (1)

World experience shows that regional economic systems in a market economy
environment cannot function solely based on market self-regulation. Failure to inter-
vene in the economic development of regions can lead to the aggravation of social,
economic, and environmental problems, and for this reason, the management of
regional development is considered one of the main functions of the state in most
countries of the world.

Formation and theoretical foundations of regional economic development

The concept of region is one of the issues that is necessary to be defined in the
studies related to the regional economy. To get more familiar with the concept of the
region, it is necessary to consider a number of approaches. According to MS Perloff,
a region is a country area that is larger than a city, but smaller than the total surface
of the country and has a group of its own characteristics (Perloff MS, 2007). The
region has economic, physical and social characteristics, common management and
problems that characterize it. French economist P. Bouchet believes that the region is
a field of homogeneous behavior. A region is self-sufficient, and its borders are where
goods and services begin to be purchased from elsewhere. Azerbaijani economists
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MM Mahmudov and 1. According to M. Mahmudov, economically speaking, the
region they note that the area where similar elements and components of social
production are located and developed is understood (Mahmduov MM and
Mahmudova 1M, 2001). The State Planning Organization of the Republic of Tirkiye
shows in one of its official reports that the region is bigger than the city, smaller than
the country, the administrative borders are determined by the borders of the admi-
nistrative unit of the state, but they exceed these borders in terms of mutual influence,
and the regulation is based on the principle of democratic participation and has a
management and budget. or management unit (Celik F., 2016). As you can see, all the
approaches have some similarities, and the differences come from the fact that the
goals of using this concept and the management structures of the states are different.

Summarizing the above, it can be concluded that within the borders of each
country, regional socio-economic systems with a unique socio-economic and pro-
duction complex are formed. Each of them has a system of local authorities and
administrative bodies and the principles of state structure enter the public production-
economic system of the country.

Analysis

New division of economic regions

The new division of economic regions was approved by the Decree of the
President of the Republic of Azerbaijan Mr. llham Aliyev dated July 7, 2021. It is
noted in the decree that large-scale measures are currently being taken in the direction
of the restoration of the territories freed from occupation, ensuring their future
development, creating the necessary infrastructure and returning the population to
their native lands. The expediency of carrying out all the work on the basis of a single
program to ensure their equal development by effectively using the rich economic
potential, natural resources and wide tourism opportunities of the mentioned areas
requires a review of the division of regions whose territories have been freed from
occupation into economic regions.

Until now, 10 economic regions have existed in Azerbaijan. According to the
new division, the number of economic regions has been increased to 14. Of course,
the liberation of the territories of Azerbaijan from occupation requires a revision of
the division by economic regions. As indicated in the decree, this division serves the
rapid development of the Karabakh region. Karabakh economic region (Khankendi
city, Agjabadi, Agdam, Barda, Fuzuli, Khojaly, Khojavand, Shusha and Tartar
regions) and East Zangezur economic region (Jabrayil, Kalbajar, Gubadli, Lachin and
Zangilan regions) were created for it. In total, the number of economic districts
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reaches 10 to 14. Because the economy of Azerbaijan has grown more than three
times, the regional and sectoral structure of the economy has changed, as well as the
return of Karabakh to the economic cycle and regional communications, including.

The establishment of the East Zangezur economic region is also the restoration
of historical justice. It is stated in the Decree that Zangezur, Gubadli, Jabrayl, Lachin
and Kalbajar districts, which are located in the eastern part of the Zangezur plateau,
which is surrounded by the Zangezur mountain range, occupies a large area from
Lachin and Kalbajar to Nakhchivan, are located on the border with Armenia and are
located in the same geographical area, historically together, as well as being part of
the Zangezur district, which was established in 1861 for many years, and their
traditional socio-economic, historical and cultural connections make Zangilan,
Gubadli, Jabrayil, Lachin and Kalbajar districts a single economic district. makes it
necessary. Also, in the said Decree, there is a unified approach to Karabakh, that is,
mountainous and lowland Karabakh are taken as one. It is noted that Agdam, Shusha,
Fuzuli, Tartar, Khojavend, Khojaly regions and Khankendi city, economic region -
areas that differ according to the direction of specialization of the economy on a
national scale. The new reality justifies a new approach to economic zoning. The new
division of economic regions in Azerbaijan will contribute to increasing the efficiency
of measures implemented in the direction of reconstruction and development of
Karabakh in particular. It will serve to ensure flexibility in economic management in
the country and to carry out institutional reforms. In particular, it will increase the
efficiency of planning for economic regions. The socio-economic development
program of the regions, as well as the development strategy of Karabakh, will be
adapted to the new division of economic regions.

For information, let us inform you that the Baku economic region (Baku city)
has also been formalized. Other economic regions - Nakhchivan economic region
(Nakhchivan city, Babek, Julfa, Kangarli, Ordubad, Saderak, Shahbuz and Sharur
regions); Absheron-Khizi economic region (Sumgait city, Absheron and Khizi
regions); Nagorno-Karabakh Shirvan economic region (Agsu, Ismayilli, Gobustan
and Shamakhi regions); Guba-Khachmaz economic region (Khachmaz, Guba, Gusar,
Siyazan and Shabran regions); Lankaran-Astara economic district (Astara, Jalilabad,
Lerik, Lankaran, Masalli and Yardimli districts); The composition of Sheki-Zagatala
economic region (Balaken, Gakh, Gabala, Oguz, Sheki and Zagatala regions) has not
changed.

The role of regional development in economic growth
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For the dynamic development of the economy, its stability and diversification
are necessary. Since our national economy is a part of the global economy, it can be
affected by the external environment. For this reason, in the long term, strengthening
and diversification of the economy’s resistance to internal and external influences, and
further strengthening of macroeconomic stability should be ensured.

Statistic reports that according to the "Azerbaijan 2030: National Priorities for
socio-economic development” approved by the Decree of the President of the Re-
public of Azerbaijan, the national priorities to be realized in the next decade set new
goals for the socio-economic development of the country, and it is planned to make
the non-oil economy the center of development. The development of the non-oil sector
is considered important from the point of view of the effectiveness of socio-economic
development, increasing the revenues of the state budget and the formation of these
revenues from various sources. As a result of the already implemented economic
policy and continuous reforms, the diversification of the national economy and the
development of the non-oil sector have accelerated.

Economic activity and tax revenues have increased in the regions.

Currently, there is a strong economic potential in the regions of the country for
the development of the non-oil industry, and this issue is in the center of attention.
"State Program for Socio-Economic Development of the Regions of the Republic of
Azerbaijan in 2019-2023" was adopted in order to continue the work done in the field
of socio-economic development of the country's regions, including rural areas, as well
as to further improve infrastructure and social services, and to increase the em-
ployment and material well-being of the population living in the regions.

The successful implementation of the State Program, in turn, has had a positive
effect on the growth of tax revenues. In accordance with the instructions of the head
of state, measures are taken by the tax authorities to stimulate the development of the
non-oil sector of the economy. Thus, as a result of the systematic measures imple-
mented in the direction of income transparency and accounting honesty, as well as
further improvement of the business environment, tax revenues have increased.

Compared to 2018, tax revenues from regions increased by 23.1 percent in 2020.
At the same time, the number of regions that provide their income from local sources
without receiving subsidies from the centralized budget has reached 41. In general, in
2020, tax revenues for the regions increased by 23.2 times compared to 2003, before
the adoption of the State Programs for the socio-economic development of the regions.

The forecast tasks were successfully implemented in the 6 months of the current
year, and by providing 462.6 million manat funds to the state budget against the
forecast of 388.4 million manats, the implementation of the forecast was ensured with
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an excess of 74.2 million manats or 119.1 percent. Also, 22.1 million manat or 6.7
percent more funds were received in the state budget from local sources compared to
the corresponding period of last year.

Agriculture, tourism, information and communication technologies, processing
industry are considered the main priority areas in the development of the non-oil
sector in Azerbaijan. Agricultural subsidization and tax exemptions, provision of
machinery and fertilizers on preferential terms, promotion of investments and exports,
and other state support mechanisms play an important role in accelerating regional
development.

Due to the legalization of the labor market and the creation of new jobs, in the
first quarter of 2021, the number of employees in the non-state sector increased by 13
percent compared to the same period last year, during the 6 months of the current year,
36.1 percent more funds were directed to the state budget for this sector, and 51
percent more funds were allocated to unemployment insurance than in the corres-
ponding period of the previous year.

Economic activity was observed in the regions during the reporting period,
turnover amounts presented by taxpayers increased by 21.6 percent compared to the
current period of last year. Also, as of July 1 of this year, the number of active VAT
payers in the regions increased by 13.6 percent compared to the beginning of the year,
and the number of objects registered in the reporting period increased by 15.5 percent
compared to the same period last year.

The increase of economic activity and the income of business entities in the
regions, on the one hand, has a positive effect on the regional diversification of budget
revenues, and on the other hand, it provides a basis for improving the financial
capabilities of the regions.

Industrial zones — economic prospects

During his speeches, President Ilham Aliyev constantly voiced opinions about
the development prospects of the non-oil sector and emphasized its importance: "Our
economic development should continue at the expense of the non-oil sector. In order
to achieve this, great work has been done in recent years, industrial zones have been
created, and a special tax regime has been applied there. "Agroparks have been created
and productivity is higher there."

World experience shows that the creation of industrial parks and agricultural
parks is of particular importance in the implementation of priority tasks such as export,
competitiveness of the country's economy, increase in the production of products that
replace imports, employment in the regions, attracting investments and modern
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technologies. Creation of agroparks also serves to improve the social condition of the
population living in villages. There are large-scale tax incentives to stimulate the
activities of entrepreneurs operating in industrial districts and agricultural parks. Just
as the development of entrepreneurship leads to an increase in the tax potential of
regions, tax incentives also stimulate the development of entrepreneurship and ensure
the minimization of economic risks.

In addition to serving fiscal purposes, tax authorities are actively involved in
realizing the economic potential of regions and increasing the share of the non-oil
sector in ensuring economic growth. The development strategy of the regions, which
is one of the priority directions of the policy of economic diversification, has an
exceptional importance in the continuation of this trend.

Regional development regulation priorities

It refers to the regional legal-normative base that has emerged in the Republic
of Azerbaijan at the present time; The Constitution of the Republic of Azerbaijan, "On
the Management of Municipal Lands", "On Territorial Structure and Administrative
Territory Division™, "On Municipal Structure”, "On Special Economic Zones™, "On
the 2020 State Budget of the Republic of Azerbaijan", "On Local Opinion Survey",
Cabinet of Ministers' decisions, state programs on the economic and social progress
of regions and the development of special spheres, presidential decrees, etc.

It is more appropriate to adopt special laws on direct regional development, as
well as regional development policy, project preparation and implementation in the
country. Just as there are these in developing and developed countries; About terri-
torial organization of economic and social development in Germany, about national
territorial planning in Japan, about regional development in Switzerland and Finland,
about regional planning and sustainable development in France, etc. Experience
shows that the existence of such laws had a positive and encouraging effect on
regional development policy.

In modern times, the regional management mechanism in the Republic of
Azerbaijan consists of 2 levels and is divided into local management and state bodies.
Local bodies are municipalities, and state bodies are regional and district institutions,
judicial and executive authorities. In addition, the population, those engaged in the
economy, and the society in the country are also among the participants. Subjects of
the regional management system and the tasks performed:

» Regional state administration - effectively benefiting from development con-
ditions and opportunities in relevant regions, planning, eliminating problems, coordi-
nating the activities of subjects
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» Central state administration - implementation through the preparation of
programs and ways of clarifying and realizing the purpose of the policy, creating
organizational and legal foundations for regional progress, supervising regional acti-
vities and leading the work of relevant bodies

» Population - determining the form of behavior and form of communication
with the state, voting in elections, participation in the stage of creation and implemen-
tation of decisions

» Economic entities - to meet the needs of the population, provide them with
jobs, products and services, create and implement development projects

» Municipalities - regulate the local self-government of the region where it is
located, establish relations with state entities, realize financial activities, create and
implement economic and social projects, etc.

» Government organizations, civil society - by obtaining information about the
needs of citizens, advocating and voicing them

President Ilham Aliyev's decrees since 2003 have been about strengthening
economic and social progress and development of regions. Thus, on November 24,
2003, the decree "On measures to accelerate socio-economic development in the
Republic of Azerbaijan" was approved. The First State Program raised the progress
and development process of our regions to a higher level. As a result, it was stipulated
that the second program was adopted on April 24, 2009 as the "State Program for
Economic and Social Development of the Regions of the Republic of Azerbaijan in
2009-2013". The main issues highlighted in the program were the beneficial inte-
raction of the country's economy with the global economic sphere, intensive improve-
ment of the population's standard of living, infrastructure development. Its results
include creating conditions for increasing the employment of the country's population
and reducing poverty, development of the non-oil sphere, including tourism, light
industry and other areas, development of the entrepreneurship environment, etc. can
be shown as Successful completion of this program accelerated the acceptance of the
next program as before. "The State Program for Economic and Social Development
of the Regions of the Republic of Azerbaijan in 2014-2018" was approved by decree
on February 27, 2004. The issues addressed were mainly the areas covered by the
previous two programs and where the activity should continue. Successful completion
of this program accelerated the acceptance of the next program as before. "The State
Program for Economic and Social Development of the Regions of the Republic of
Azerbaijan in 2014-2018" was approved by decree on February 27, 2004. The issues
addressed were mainly the areas covered by the previous two programs and where the
activity should continue. Successful completion of this program accelerated the
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acceptance of the next program as before. "The State Program for Economic and
Social Development of the Regions of the Republic of Azerbaijan in 2014-2018" was
approved by decree on February 27, 2004. The issues addressed were mainly the areas
covered by the previous two programs and where the activity should continue.

Table 1. Total number of new jobs opened in the country and regions (2004-2022)
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During the implementation of the program, the non-oil sector increased by 2.8
times, agriculture by 1.7 times, the industrial sphere by 2.6 times, and overall GDP by
3.3 times. More than 100,000 new enterprises have been established in the country,
the unemployment rate has dropped to 5, and the poverty rate has dropped to 5.1, and
more than two million new jobs have been created.

Table 2. Changes in the average monthly wage level (2003-2023)
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Currently, the State Program of Economic and Social Progress of Regions for
2019-2023 is being implemented in our country. According to the results of the first
year of the program, the economy grew by 2.2 percent, there was a 14 percent growth
in the non-oil sector, and industrial production increased by 1.5 percent. In 2019 alone,
98,000 new jobs were created. Gross domestic product increased by 2.2 percent. The
minimum wage level has increased by almost 2 times. (Table 2) A Strategic Action
Plan was created for the revival and restoration of our lands liberated in the forty-four-
day Patriotic War, which ended with victory for our country.

The regional economic development programs and economic development
measures implemented by the state in the regions should ensure the balanced deve-
lopment of all regions, increase the competitiveness of the manufactured products
both in the domestic market and the foreign market, ensure the full and efficient use
of natural resources and human capital belonging to the region, in production areas.
by using the achievements made possible by science, it should create conditions for
the development of local economy and the attraction of foreign and local investments.

The differences between the regions of Azerbaijan are quite large, especially
between the Absheron economic region and other regions, this difference is more
pronounced. The reason for these differences is that most of the production and service
areas are concentrated around the city of Baku. Recently, favorable conditions for the
development of entrepreneurship have been created in the regions, but production-
oriented entrepreneurship is still poorly developed in the regions. The development of
entrepreneurship in the areas does not correspond to the industrial potential. The high
wear rate and old equipment in newly created enterprises do not allow the creation of
quality products. The development of regions requires a large investment first.

The results

» Reforms and large-scale measures implemented in recent years have further
strengthened the economic and military defense power of our country. This laid a solid
foundation for a resounding victory in the 44-day Patriotic War. Large-scale measures
are being taken in the direction of the restoration of the territories freed from
occupation, ensuring their future development, creating the necessary infrastructure
and returning the population to their native lands.

» From the rich economic potential of the mentioned areas for all these reasons,
10 economic regions created in 1991 were replaced by 14 economic regions by the
Decree of President Ilham Aliyev. Creation of new economic regions of Baku,
Karabakh, Eastern Zangezur, Mil-Mugan and making changes in the territory of
existing economic regions derive from both economic and geopolitical goals. In terms
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of economic specialization in regions, focusing of investment policy, implementation
of flexible economic policy, this division is effective and based on experience.

» The new division of the economic regions of our country was approved by
the Decree signed by President Ilham Aliyev on July 7, 2021, in order to ensure the
consistent and purposeful development of the cities and regions of Azerbaijan and the
rapid recovery of our territories liberated from the Armenian occupation as a result of
the 44-day Patriotic War. As stated in the decree, the large-scale measures
implemented in the direction of the restoration and development of the territories freed
from occupation, the implementation of necessary infrastructure projects and the
realization of the Great Return to Karabakh stipulated the provision of equal
development of those territories and their inclusion in the distribution of economic
regions.

» The approval of the new division of the territories of Azerbaijan into
economic regions serves, first of all, to ensure the sustainable and balanced deve-
lopment of the cities and regions of our country, to accelerate the socio-economic
development of our regions, to strengthen their economic potential, thereby improving
the welfare of the population.

» The inclusion of the Karabakh economic region and the Eastern Zangezur
economic region in the newly approved division creates a foundation for the rapid and
purposeful development of the liberated territories, the consistent implementation of
regional policy in this region, and opens new opportunities for the implementation of
infrastructure and transport projects. Undoubtedly, the newly approved division will
create ample opportunities for the further development and progress of the Karabakh
region. This decision is also an expression of our return to Zangezur.
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Xulasa

Bu todgigat Baki sohari 1 sayli Sshor Klinik Xastoxanasinda galisan tibb bacilarinin
Vo tibb gardaslariin iglorindon momnunlug saviyyassini tayin etmok mogsadi ils iden-
tifikator olaraq se¢ilmigdir.

Todgigatda metod olaraq Studentin t testi vo ikidon ¢ox doyisan mugayisasinds isti-
fads olunan ANOVA, normal araliglarla béliinmomis parametrlordo Mann-Whitney
U testi vo KruskalWalli testindon istifado edilmisdir.

Tohlillarin naticalarine asasan tibb bacilarinin va tibb gardaslarinin toplam islarindon
momnunlug saviyyalori 59,6+17,0 araliginda toyin edilmisdir. Tibb bacilarinin va tibb
qardaslarinin iglorindean momnunluq saviyyasi ils cinsiyyat, yas qruplari, aila voziy-
yoti vo aldiglart tohsil arasinda statistik cohatton shomiyyatli bir olago yoxdur
(p<0,05), ancaq ¢alisdiglar1 boliim ilo galisma saatlari arasinda statistik cohatton oha-
miyyatli bir bagliliq analiz naticasinds ortaya ¢ixmisdir (p<0,05).

Bu tahlilin naticasi olaraq tibb bacilarinin va tibb gardaslarinin islarindon momnunlug
soviyyalari orta olarag giymatlondirilmistir.

Acar sozlar: tibb bacilar, tibb qardagslari, is momnunlugu.

LEVEL OF SATISFACTION WITH THE WORK OF NURSES AND
MEDICAL BROTHERS: RESEARCH AT CITY CLINICAL HOSPITAL Nel

~ Kenan Aslanov;
Istanbul University;
drkenan1501@mail.ru
Abstract
This study was selected as an identifier in order to determine the job satisfaction levels
of nurses and medical brothers working in Baku City Clinical Hospital No. 1.
The study used the Mann-Whitney U tests and KruskalWalli tests in undivided para-
meters at normal intervals, Anova, which was used in the student-t test and compa-
rison of more than two variables as a method.
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Based on the results of the analyzes, the level of satisfaction with the work of nurses
and medical brothers was set at 59.6 + 17.0. There is no statistically significant
relationship between the satisfaction level of work of nurses and medical brothers and
sex, age, family status, and education (p <0.05), but a statistically significant relation-
ship between the department and the working hours was emerged from the analysis
(p <0.05).

As a result of this study, the satisfaction level with the work of nurses and medical
brothers was assessed as moderate.

Keywords: nurses, medical brothers, occupational satisfaction.

YPOBEHB YVJIOBJIETBOPEHHOCTH PABOTOI MEJCECTEP U
MEJBPATBHEB: HCCJIEJOBAHUE HA BA3E TOPOJICKOI
KJIWHUYECKOM BOJbHUIIBI Nel

Kenan Acnhanos
Cmambynbckuil ynusepcumem
drkenan1501@mail.ru

Pesrome

JlanHO€ HccnenoBanne ObUTO BEIOPAHO B KauecTBE MICHTH(HKATOPA C LENBIO OIpe-
JeTICHHsI YPOBHS yJIOBJICTBOPEHHOCTH PaOOTON MEIMIIMHCKUX CECTep W METUIIMH-
CKHX OpaTheB, padoTaIOIIUX B TOPOACKON KIuHNYeckoi OonbHule Ne 1 ropona baky.
B kadecTBe METOJOB B HCCIEIOBAHUU MCHOIb30BaTUCH {-TecT CThIOAEHTA U
ANOVA, ucnonb3yemble Npu cpaBHEHNHU OoJiee IByX MepEeMEHHBIX, TecT ¢ U-KkpuTe-
puem Manna-Yutau (Mann-Whitney U test) u Kpackena-Yommuca (Kruskal-Wallis)
C MapaMeTpaMu, He pa3JeIeHHbIMH HOPMaJIbHBIMUA UHTEPBaJIaMH.

I[To pe3ynpTaTaM mpoOBEIEHHOTO aHAIN3a YPOBEHD yIOBJIETBOPEHHOCTH paboTOl Me-
TUIMHCKUX CeCTep U MEIMLMHCKUX OparbeB coctaBui 59,6 + 17,0. Cratuctuuecku
3HAYMMO CBSI3M MEXIy YPOBHEM YAOBJIETBOPEHHOCTH pabOTOl MencecTep U Mej-
OpaTbeB U TOJIOM, BO3PACTOM, CEMEHHBIM ITOJIOKEHHEM 1 00pa3oBaHHEM HE OOHAPY-
xeHo (p<0,05), ogHako B pe3ysibTaTe aHAIM3a BHISBJIEHA CTATUCTUYECKU 3HAYMMAst
CBSI3b MEXXY OTIENICHHEM U MPOJODKUTENBHOCTBIO pabodero faus (p<0,05).

B pesynbrare npoBeICHHOTO UCCIIEJOBAaHUS YPOBEHB YIOBIETBOPEHHOCTH paboTOM
MEIULUHCKUX CECTEP U METUIIMHCKUX OpaTheB ObLT OLIEHEH KaK YMEPEHHBIH.

Knroueewie cnosa: meocecmpwi, medbpamusi, y0081emMBOPEHHOCHb MPYOOM.
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Giris

Dinyada va 6lkomizds sahiyys xidmotlorinds olan miiasir tendensiyaya uygun
olaraq mitomadi doyisikliys ugrayan bu saho Xastalora qullug keyfiyyatina va tibb
iggilorinin, xtsusan do tibb bacilarinin vo tibb gardaslarinin is hoyatlarinin keyfiy-
yatina manfi tasir gostarmakdadir [1]. Bu vaziyyatda hom Xasts, ham do kémakgi tibb
heyatinin momnunlugunu tomin etmosli olan tibb muassisalari, xlisuson do xastoxa-
nalar tgln vacib bir problemi 6zi ilo barabar gotirmoktadir [2]. Xasta va is¢i momnu-
niyyati beynalxalq akkreditasiya toskilatlarinin keyfiyyat gostoricilari olsa da, 0lks-
mizdoaki ddvlat qurumlarinda g¢alisan va Xidmat edan tibb is¢ilarinin momnuniyyastine
kifayat qodar diggot gostarildiyini séylomok olmaz.

Sohiyya isgilorinin an boyiik qrupu olan tibb bacilar1 va tibb qardaslari xasto
ehtiyaclarini tayin edan, davam edon mialico middatinds daima xoasts ilo tomasda
olan, mialicanin effektiv olmasi igiin giindalik geydiyyati hayata kegiran va giymat-
landiran, xasts ilo 24 saat fasilasiz qarsiliqli alagads olan peso qrupudur [3]. Aparilmis
todgiqgatlar gostarir ki, tibb bacisi va tibb qardaslarinin baximina méhtac olan xaSto-
larin mamnuniyyat saviyyalari ilo xostoxanada xidmat gostoran sshiyys isgilarinin
momnuniyyati arasinda giiclii bir alagenin varligini ayrica tibb bacisi va tibb qardas-
larin is doyumu, xastalorin tibb bacisi va tibb gardaslari tizarindean momnuniyyato
tosir edon ilk amil olaraq galismalar naticesinds ortaya ¢ixmisdir [4].

Komokgi tibb heyatinds yiiksok is mamnuniyyati, yiksok monavi, institusional
Vo pesa Ohdaliyi onlarin islorinds davamli ¢alismasi ilo yaxindan olagalidir [5]. Tad-
giqatlar gostarir ki, tibb bacisi va tibb qardaslarinin is momnuniyyatinin azalmasi on-
larin isdon ayrilma niyyatinin mioyyanedicisidir [6]. Digor torafdon, isini sevarok xos-
toya qullug edon kdmokgi tibb iscilorinin is momnuniyystini toyin edon bir digor
amildir.

Indiki vaxtda dovlat Xostoxanalarinda ¢alisan is¢ilorin is momnunlugu vo moti-
vasiya Saviyyasi ¢cox asagi soviyyado qalmaqdadir [6]. Miiasir zaman iso togkilatin
muvaffagiyyatinin artirllmasinda isgilorin is momnuniyyatinin yiiksok saviyyada sax-
lanilmasini talob edir.

Is momnuniyyating tasir edon bir cox amillorin (6danis, tosviq imkanlari, ictimai
hiiquglar, is yoldaslart vo idarogilorlo alagalar, tohliikasizlik, ssmaralilik va is sartlori ki-
mi) olmast mévzuya idaragilorin ¢ox daha diggotls yaxinlagmalarmi talob etmoktadir [7].

Iscilorin isdon memnunlug seviyyasina tasir edon amillor fordi vo toskilati amillor
olaraq iki qrupa ayrilir. Fordi amillar fordlarin forgli mamnunluq saviyyslarine ¢atma-
sina imkan yaradan amillardir [8]. Yas, cinsiyyat, tahsil saviyyasi, isloma muddati, ailo
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vaziyyati vo buna yaxin digar amillor fordi amillors misal olaraq gostoarilils bilor. Tos-
kilati amillors isa is vo keyfiyyat, idaroetms torzi vo noazaroti, omoakhaqqu, inkisaf vo
motivasya imkanlari, is soraiti, birlikds isloma va toskilati miihit daxildir [9]

Tibb bacisi va tibb qardaslarinin ¢atismazligi diinyada oldugu kimi 6lkamizdos do
qlobal bir tibb problemi olaraq galmaqdadir. Kémakgi tibb isgilarinin saymin azligi hom
Xasto qulluguna manfi tasir gostormokda, hom da xasta tohlikasizliyinin aradan qaldiril-
mamasi istiqgamatinda tohdidedici vaziyyatlorin ortaya ¢ixmasina sabab olmagdadir.

Ginu-gindan baxima ehtiyaci olan xaStalorin sayinin artmasi vo bunlara da
qullugun az sayda kémokgi tibb isgilari ilo aparilmasi tibb bacilarinin va tibb qardas-
larinin islorindan tez yorulmalarina, tiikonmislik vo an sonunda da islorindon ayril-
malarina sobab olmaqdadir [10].

Bakida faaliyyat gostoron 1 Sayli Sshar Kliniki Xostoxanasinda galisan tibb ba-
cilarinin va tibb qardaslariin isdon momnunlug saviyyalarinin misyyan edilmosi
maqsadi ilo aparilmisdir. Tadqiqat identifikator dizaynda reallagdirilmisdir.

Sorguda istirak edanlarin nimuna say1

Todgigat 05.03.2023-19.08.2023 tarixlori arasinda Baki sohorinds yerloson 1
Sayli Sehar Kliniki Xastoxanasinda galigan 296 kOmoakci tibb isgilori arasindan
se¢ilmisdir. Sorgu tiglin nimunalarin secilmasinds isa diinya 6lkalarinin da gobul etdiyi
nimuno miayyon etmo diisturundan yararlanaraq 296 tibb bacis1 vo tibb gardasi
arasinda sado tosadlfi segma metodundan istifads edilmis, 167 orta tibb is¢isi ilo Uz-0zo
gorligiilib anket paylanmisdir. Todgiqata baslamadan ovval XoaStoxananin bas
hokimindon yazili icazs formasinda sanad alinmisdir.

Nlmuno 6lgustnin segilmasinds todqiqatin aparilacag is yerindoki fordlorin
sayl molum oldugu hallarda istifado olunan dusturdan istifado edilmisdir.

Nt*xpXq
S?(n—1)+t*xpxq

N - Tadgiqgata daxil edilon toplam fardlorin say1,

n-1 - t cadvalindoa sarbastlik daracasi, n-1—295 oldugda sarbastlik 679,

n - Numunoys daxil edilon soxslorin say1,

p - Arasdirilan hadisonin goérilmo 6lgsu (0.50),

g - Arasdirilan hadisanin gorilmams 6l¢usi (0.50),

t2 - Miioyyon sarbastlik doracasinds va miisyyen olunan yanilma saviyyasindo t
cadvalinda olan nazari dayar (%95 Ugin t-cadval doyari=1.96’dir),

S? - Todgigatda tayin olunacag siiratin ola bilocok standart (0.05) xata pay1.
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Nt*XpXq
T S2(n—-1)+t2xgxq
_ 296x(1.96)%%0.50%0.50
7 (0.05)2x678+(1.96)2x0,50X0,50
n=167

Tadgiqat suallan
1. Tibb bacilarinin vs tibb gardaslarinin islarindon mamnunlugq saviyyasi nadir?
2. Tibb bacilarinin va tibb gardaslarinin demogqrafik xtsusiyyatlari is momnuniyys-
tinin saviyyasina tasir edirmi?
3. Tibb bacilarinin va tibb gardaslarinin pesa xususiyyatlori is momnuniyyati saviy-
yasina tasir edirmi?

Malumat toplama vasitalari

Molumat toplama vasitasi olarag, demografik xtsusiyyatlori 6ziinds oks etdiran
anket formasi ilo 1967-ci ildo Weiss vd. tarafindon hazirlanmis, Baycan torafindon
1985-ci ildo Tlrkgays cevrilib va etibarliliq analizi test edilmis olan, 2019-ci ilds do
Konan tarafindon Azarbaycan diline cevrilmis “Minnesota Is Momnuniyyati Alatin-
don” istifads edilmistir. Minnesota is momnuniyyati aloti 20 forqli is dl¢iisiine bagl
olaraq, fordi isdon momnunluq ya da naraziligini 6l¢gmoya ¢aligir. Minnesota is mom-
nuniyyati alati 1-5 arasinda qiymet alan besli Likert tipli bir &l¢ii vasitosidir. Olgi
vasitalarinin giymatlondirilmasinds “He¢ momnun deyilom” - 1 bal, “Mamnun deyi-
lom” - 2 bal, “Qorarsizam” - 3 bal, “Momnunam” - 4 bal, “Cox momnunam” - 5 bal
olaraq doyarlondirmokdadir. is momnuniyyati alstinda tors suallar yoxdur. Momnu-
niyyat alati daxili momnuniyyat, xarici mamnuniyyst vo imumi mamnuniyyat ilo
bagli suallar1 6ziinds comlogdirib. Miqyas1 naticalarine gora, 100 - alina bilacak an
yiiksok bal, 20 isa alina bilocok an asagi bali géstormokdadir. Ballarin 25-in altinda
olmasi1 agag1 is mamnuniyyatini, 26 ilo 74 arasinda olmasi normal is mamnuniyyatini,
75-in izorindo olmasi isa yUksok is momnuniyyatini ifado etmokdadir.

Moalumatlarin qiymatlandirilmasi

Molumatlarin statistik tohlili ticin SPSS 22.0 proqramu istifade edilmisdir. Kate-
gorik 6lgmalarin say1 va faizi olaraq, davamli dlgiilor iso orta vo standart xota (Umu-
milikds orta vo minimum - maksimum) kimi dmumilosdirilir. Kategorik doyigonlorin
qarsilagdirilmasinda “chi-square test” ya da “Fisher test” statistikasindan istifado edil-
misdir. Qruplar arasindaki davamli lgmalarin migayisasinds paylanmalara nozarat
edilorak, doyisan sayina géra normal paylanma gostoron parametrlor tigiin “Student
T” testi va ikidon ¢ox dayisonlarin migayisssinds “Anova”, geyri-normal paylanma
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gOstoron parametrlords iss “Mann Whitney U” testi va ikidon ¢ox doyisanlorin mi-
gayisalorinds do “Kruscal-Wallis” testindon istifads edilmisdir. Biitiin testlords sta-
tistik shomiyyat soviyyasi 0,05 olaraq alinmisdir (p <0,05).

Gostaricilar

Toadgigat daxilinda istirak edon orta tibb isgilorinin 85%-inin qadin, 32,9%-nin
31-36 yas araliginda, 76,6%-nin evli vo 37,1%-in bakalavr tohsili aldigi miioyyan
edilmisdir. Kémokgi tibb iscilarinin 59.3%-nin daxili xastaliklords isladiyi, 60.5%
novba Gsulu ila galisdigi, 62.9%-nin haftads 45-55 saat arasi isladiklori va 61,7%-nin
pesalarini istayarok secdiyi toyin olunmusdur. Kémokgi tibb isgilarinin 59.3%-i is
soraitinin orta saviyyali oldugunu, 32.3%-i sshiyys sektorunda 4 illo 8 il arasinda
calisdig1, 43,7%-i O ilo 3 aras1 il eyni xoStoxanada ¢alisdigi, 64,1%-nin pesasindon
gisman mamnun oldugu, aldiglar1 6donis baximindan 45,5 %-nin gismon Kkafi, 45,5%-
nin isa geyri-kafi oldugu todgigat sonunda toyin edilmisdir (Cadval 1)

Cadval 1. Tibb bacilar: va tibb qardaslarinin demoqrafik xiisusiyyatlori (N:167)

Demografik Bolma

xususiyyatlor

Cinsiyyat Qadin Kisi

N 142 25

Faiz (%) 85.0 15.0

Yas 20-25 26-30 31-36 37-41 >42
N 21 42 55 32 18
Faiz (%) 12.6 25.1 329 18.6 10.8
Aila vaziyyati | Evli Bekar Dul

N 121 43 3

Faiz (%) 725 257 1.8

Tohsil Orta Kollec Universitet Magistr/

Saviyyasi Maktab Doktorantura

N 39 58 62 8

Faiz (%) 234 34.7 37.1 4.8

Cahsdiglar Daxili Umumi

Bolmalar Xastaliklor Carrahiyys

N 99 68

Faiz (%) 59.3 40.7

Is tisullar1 Giindiiz Névba tisulu Giindiiz/Geca (1 giin)
N 49 101 17

Faiz (%) 29.3 60.5 10.2

Hoftalik is 45< 45-55 >56

saatlan

N 39 105 23
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Faiz (%) 23.4 62.9 | 138

Pesoni Bali Xeyr

istayarakmi

secdin?

N 103 64

Faiz (%) 61.7 38.3

Is soraitiniz? | Yaxs1 Orta Pis

N 14 99 54

Faiz (%) 8.4 59.3 323

Nega ildir 0-3il 4-8 il 9-121il >13

sehiyya

sahasinda

calisirsiniz?

N 25 54 36 52

Faiz (%) 15.0 323 21.6 311

Nega ildir eyni | 0-3 il 4-8 il 9-121l >13

xastaxanada

calisirsiniz?

N 73 51 22 21

Faiz (%) 43.7 30.5 13.2 12.6

Pesanizdan Mamnunam Qismam mamnunam Mamnun deyilom

razisimizm?

N 32 107 28

Faiz (%) 19.2 64.1 16.8

Aldiginiz Yetorlidir Qismam yetarlidir Yetorsizdir

maas sizco

yeterlidirmi?

N 15 76 76

Faiz (%) 9.0 455 455

Umumi 167
100

Cadval 2. Tibb bacilarimin va tibb gqardaslarinin is mamnuniyyat saviyyasi ortalamasi (N:167)

N

Ort+SS

Med (Min-Max)

Is mamnuniyyati saviyyasi

167

59,6+17,0

59,6 (20-97)

Tadqigatda istirak edon tibb bacilar1 va tibb qardaslarinin is mamnuniyyatlori
incalondiyinda, tibb bacilar1 va tibb gardaslarinin is mamnuniyyati saviyyasi giymat
ortalamasi 59,6+17,0 olaraq hesablanmigdir (Cadval 2).

Cadval 3. Tibb bacilar: va tibb gqardaslarimin cinsiyyat va yas qruplari ils is mamnunlugu
saviyyalarinin muqayisasi (N:167)

N

Ort+SS

Med (Min-Max) p
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Cinsiyyat *

Kisi 25 62,9+20,9 61,1+20,2 62,9 (20-88) 0.305
Qadm 142 61,1 (20-87)

Yas qrupu**

20 — 25 yas qrupu 21 58,8+23,5 62,7+14,0 58,8 (20-88)

26 — 30 yas qrupu 42 57,2+15,8 56,7+18,1 62,7 (20-97)

31 -36 yas qrupu 55 66,0+14,3 57,2 (20-88) 0,201
37 — 41 yas qrupu 31 56,7 (20-93)

42 ve yuxari yas qrupu 18 66,0 (20-86)

* Mann-Whitney U test
** Kruskal-Wallis test

Codval 3-do goriindiiyli kimi, sorguda istirak edon gadmnlarin is mamnuniyyati
(X=62,9+20,9) ils kisilorin is mamnuniyyati (X=61,1£20,2) arasinda arifmetik ortala-
maya goro forqin olmadig1 ortaya ¢ixmisdir. Buna gora da, tibb bacilar1 vo tibb gar-
daslarinin cinsiyyati ilo is momnuniyyati arainda statistik olaraq shomiyyatli bir sla-
gonin olmadig toyin edilmisdir (p>0,05). Eynilo, sorguda istirak kdmokgi tibb is¢i-
lorinin yas qruplar1 va is mamnuniyyat Saviyyalori arasinda istatistik baximdan sha-
miyyatli bir forglilik misyyan edilmomisdir (p>0,05).

Cadval 4. Tibb bacilar: va tibb qardaslarimn islodiklari b6lmalar va is saatlar ilo is
moamnuniyyati saviyyalarinin migayisasi (N:167)

N Ort+SS Med (Min-Max) p
Usaq say1*
Daxili xastaliklar 99 61,9+15,9 61,9 (20-97) 0.042
Umumi carrahiyys 68 56,4+18,0 56,4 (20-93)
Calisma saatlari**
45< 39 68,0£13,5 68,0 (37-88)
45-55 105 58,3+16,9 58,3 (20-97) 0.001
>56 23 51,7£17,5 51,7 (20-83)
* t testi

** Kruskal-Wallis test

Cadval 4-do gorinduyu kimi, daxili xastaliklords ¢alisan komakgi tibb iscilari

(X=61,9415,9) naticalarinin, tmumi carrahiyyads ¢alisan komaokgi tibb is¢ilari natica-
sindon (X=56,4+18,0) daha yuksak arifmetik ortalamaya sahib oldugu ortaya ¢ixmis-
dir. Buna gora do, tibb bacilari va tibb qardaslarinin ¢alisdiglar: bélmalar ilo is mom-
nuniyyati arasinda statistik cohatdon shamiyyatli bir forq oldugu miisyyon edilmisdir
(p<0.05). Todgigatda, haftolik 45 saatin altinda galisan orta tibb isgilori naticalori

(X=68,0+13,5), hoftolik 45-55 saat arasi1 galigsan orta tibb g¢alisanlar1 naticasi (X =
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58,3£16,9) ilo hoftolik 56 saat vo iistii c¢alisan orta tibb is¢ilari naticalarindan
(X=51,7+17,5) daha yiksak arifmetik ortalamaya sahib oldugu miisyyan edilmisdir.
Buna gora do, kdmokei tibb isgilarinin haftalik is saatlari ilo is mamnuniyyati arasinda
statistik cohotdon shamiyyatli bir forq oldugu askar edildi (p<0.05).

Natica

Orta tibb isgilori insan saglamligina olan lazimi ehtiyaclarmi bltévliikds mo-
nimsayarak Xostolorin qullugunda duran vo daima dinamik bir funksiyaya sahib bir
pesadir. Pesonin ilk vazifasi qaygi gostaracayi insanlarin biitiin sagliq funksiyalarini
yaxindan 6yronmokdir [11]. Bu baximdan, belo shamiyyatli bir vazifani ¢iyinlaring
gotiiran tibb bacilari1 va tibb qardaslarinin fiziki vo psixoloji cahatdon da giiclii, saglam
olmas1 xidmat verdiyi toskilat vo xidmati alan soxslor torofindon daima diggstalayiq
dayarlondirilmalidir.

Tibb bacilar1 va tibb qardaslarmin fardi va togkilati saboblora gors artan narazi-
liglarinin xidmat verdiyi (Xastoloro) insanlara da tosir etmosi qagilmazdir. Daha 6ncoki
todgiqatlar incalondiyinda gors bilarik ki, tibb bacilar1 va tibb qardaslarinin is mam-
nuniyyatina tasir edon amillarin miayyan edilmasi har riibiin sshiyys islahatlari tigiin
¢ox Onomlidir [12]. Toassuf ki 6lkemizds bu mévzuda yetarinca tadqiqat olmadigi
goraldr.

Bu sorguda tibb bacilar1 va tibb gardaslarmin isdon mamnunlug saviyyasinin
orta bal1 59,6 = 17.10 oldugu miisyyan edilmisdir. Sorguda istirak edanlorin cinsiy-
yatlorino goro is momnuniyyat soviyyalori giymatlondirildiyinds kisi vo qadin tibb
calisanlarinin statistik olaraq oshomiyyatli forgliliklor géstormadiyi mioyyon edilmis-
dir (p>0,05) (Codval 3). Sayilin Ankara Universitetindo hokim vo kdmokgi tibb
calisanlar1 tizorinds test etdiyi is mamnuniyyat saviyyalarinin miayyan edilmasina
yonolik tadqgigatinda cinsiyyat baximindan statistik olaraq fargliliklor gdstormodiyi
muoyyon olunmusdur [13, 14].

Sorguda istirak edan tibb bacilari va tibb qardaslarinin yas qruplart ilo is momnuniyyot
soviyyaloring baxildiginda yas qruplari baximindan statistik olaraq ciddi fargliliklor
gOstarmadiyi mlayyon edilmisdir (p>0,05) (Cadval 3). Oxsar sokilda edilan testlorin
coxunda da tibb bacilar1 vo tibb qardaglarinin yaslarina gora is momnuniyyat dayarlori
arasinda ciddi forq ortaya c¢ixmamigdir [15]. Tibb bacilar1 vo tibb gardaslarinin
isladiklori bélmolara goro is momnuniyyat saviyyslori doyar ortalamalart incalondi-
yinda, daxili xastaliklor bélmasinds galisan orta tibb isgilorinin is momnuniyyat noti-
calarinin (X=61,9+15,9), imumi carrahiyys bolmalarinds ¢alisan tibb isgilorinin nati-
calarindon (X=56,4+18,0) daha yuksok oldugu vo statistik olaraq ciddi forgliliklor
gostordiyi miayyon edilmisdir (p<0,05) (Cadval 4). Bunun naticasina asason daxili
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xastaliklor bélmasinds ¢alisan orta tibb iscilorinin, carrahi bdlmolordo ¢alisan tibb
is¢ilorino gora is mamnuniyyat saviyyslorinin daha yaxs1 oldugu miisahids edilmisdir.
Soylemez, Sur ve Cebeci’nin etdiyi meta analizds tibb bacilar1 vo tibb qardaslarinin
isladiklari klinikalarin i momnuniyyatlarine ciddi sokilds tasir etdiyi muoyyan edil-
mis, ancaq forgin nadon qaynaqlandigi miioyyan edilmomisdir [16]. Basqa bir todqi-
gatda dastoklayici bir ¢evra orta tibb isgilarinin mamnuniyyati tgin an 6namli amil
oldugu miayyon edilmisdir [17]. Tibb bacilar1 va tibb gardaslarinin is mamnuniyyat
saviyyalari Uzarinds isladiklori klinikalarin tasirli olmasi, carrahi klinikalardaki orta
tibb iscilari va xasto profili ilo agiglana bilor. Pinar vo Arikan torafindan edilon tadqi-
gatda, an az mamnuniyyat saviyyasina sahib grupun tocili yardim s6ébasinds islayan
tibb iscilorine, an yiksok mamnuniyyat soviyyasino sahib tibb bacilar1 vo tibb
qardaslar iso reanimasiya bdlmolarinds islayan tibb is¢ilorine aid oldugu miisyyan
edilmigdi [18]

Toakliflor
Minnesota miqyasindaki tezlik paylamasina gora, tibb bacilar1 vo tibb qardas-
larinin isdon mamnunlugq saviyyasinin normal saviyyads oldugu miisahids edilmisdir.
Tadgigata daxil olan tibb bacilar1 va tibb gardaslarinin is momnuniyyat saviyyalori
cinsiyyat va yas qruplarina gora forglonmadiyi, lakin ¢alisdiglart boliim vo ¢alisma
saatlarina géro mamnuniyyat saviyyalarinin forglilik gosterdiyi gonastine golinmisdir.
Tadgiqatin naticalarine goras, asagidak: tokliflorin tibb bacilari vo tibb gardas-
larinin isinag istigamat veracayini sdylomak olar.
1. Tibb bacist va tibb qardaslarinin i momnuniyyatini artirmagq tigiin zoruri todbir-
lor géormoak, xiisuson ig miihiti ilo slagodar olaragq;
2. Tibb bacisi va tibb gardaglarinin is momnuniyyatinin asagi oldugu carrahi klini-
kalarda lazimi todbirlori gérmok vo bu klinikalarda naraziliq sobablarini gostormak;
3. Daha boyiik niimunalari olan forqli qurumlarda vo klinikalarda forqli 6lgmo me-
todlarindan istifade edorok genis sorgularin hoyata kegirilmasi tovsiyo olunur.
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Abstract

The study focusing on the significance of the Zangazur Corridor aims to analyze this
vital passageway's socio-economic impact and regional integration potential. The
methodology adopted involves a multifaceted approach, combining qualitative and
quantitative analyses. Qualitative methods encompass in-depth interviews with key
stakeholders, policymakers, and experts in the field to gain insights into the strategic,
economic, and geopolitical implications of the corridor. Quantitative analysis involves
the collection and assessment of economic data, trade projections, and infrastructure
development metrics to gauge the corridor's potential for regional development and
enhanced connectivity. The primary objective of this study is to comprehensively
evaluate the role of the Zangazur Corridor as a catalyst for regional development and
connectivity. It seeks to understand how the establishment of this corridor can
reconfigure trade dynamics, infrastructural developments, and regional relationships,
not only within Azerbaijan but also in the broader South Caucasus region. By explo-
ring the economic, geopolitical, and social aspects, the study aims to provide valuable
insights into the corridor's potential to foster economic growth, enhance regional
cooperation, and contribute to stability. Ultimately, the research endeavors to offer a
roadmap for leveraging the corridor's potential to drive sustainable development and
bolster regional connectivity.

Keywords: Zangazur corridor, regional development, connectivity, Azerbaijan, trade
routes.

3HAYEHMUME 3AHTI'E3YPCKOI'O KOPUJIOPA J1JIsA OCBOBOXKIEHHbBIX
TEPPUTOPHUI ABEPBAMIKAHA: KATAJIU3ATOP IS
PETMOHAJIBHOTI'O PA3ZBUTHUSA U CBA3UN

Myxammao I'yraxmeoos
ookmopanm, Uncmumym 3KOHOMUKU
gulahmadovmahammad@gmail.com
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Pe3rome

UccnenoBanue, cocpeioTOUCHHOE HA 3HAYUMOCTH 3aHT€3YPCKOTO KOPHIOpa, Hall-
PAaBJIEHO HA AHAJIU3 COLMOIKOHOMHYECKOTO BO3JICMCTBHS 3TOr0 BaKHOT'O MPOX0Ja U
MOTEHIMaNa PErTMOHAIIbHON MHTErpauuu. [IpuHsaTas MeToa0JI0orus BKIF0YaeT MHOTO-
rPaHHbIM NOJXO0J, COYETAIIMK KaUECTBEHHbIE U KOJIMYECTBEHHbIC aHanu3bl. Kaue-
CTBEHHBIE METOJBI BKJIIOUYAIOT TIyOOKHE MHTEPBBIO C KIIOUYECBHIMU 3aWHTEPECOBAH-
HBIMU CTOPOHAMH, IMOJUTHKAMH M DKCIIEpPTaMU B 00JACTH, YTOOBI MOJYYHUTh MPE.I-
CTaBJICHUE O CTPATETMYECKUX, YIKOHOMUUYECKUX U TEOMOJUTHUYECKUX MOCIEICTBUAX
kopugopa. KoaudyecTBEHHBIM aHAIM3 BKIIOYAET COOp M OIEHKY SKOHOMHYECKHUX
JAHHBIX, TPOTHO3bI TOPTOBIU U METPUKU PA3BUTHS UHPPACTPYKTYPHI IS OLICHKU
MOTEHIMaNa KOpUaopa i pErHOHAIIBHOTO Pa3BUTHS U YJIYYLIEHUS] TPAHCIIOPTHOM
cBs3u. OCHOBHOM I1I€JIBIO ATOTO MCCIIEIOBAHUS SIBIISIETCS] BCECTOPOHHSSI OLIEHKA POJIU
3aHTe3ypCcKOro KOpUI0pa Kak Karaau3aTopa AJisi PeTMOHAIbHOTO Pa3BUTHS U CBA3EH.
OHO cTpeMHTCA MOHSTH, KAK YCTAaHOBJIEHHE 3TOTO KOPUIOpa MOXKET MepeKOHPUry-
pUPOBATH TOPrOBBIE TUHAMUKH, Pa3BUTHE HHOPACTPYKTYPHI U PETHOHATBHBIE OTHO-
IIeHHsI, HE TOJIBKO BHYTpH A3epbaiikana, HO U B OoJiee mupokom perunone KOxxuoro
KaBkaza. Hccnenyss s5KOHOMUYECKHE, T'€ONMOIUTHYECKUE U COLMAIIbHBIE ACHEKTHI,
HCCJIEIOBAHUE HALIEJICHO Ha MPEJOCTABIICHUE [IEHHBIX UAEH O MOTECHIIMAIE KOPUIA0pA
JUIS. CTUMYJIMPOBAHUSL SKOHOMHYECKOTO POCTA, YCHJICHUS PErMOHAIBHOTO COTPY.-
HUYECTBAa M OOECIEUYCHUs] CTAOUIBLHOCTH. B KOHEUHOM MTOTE HCCIEOBaHUE CTpe-
MHUTCSI TPEJIOKUTH JTOPOXKHYIO KapTy JUIsl UCIOJIB30BaHUs MOTEHIMAIa KOPUI0pA
JUISL COIEHCTBHS YCTOMYMBOMY Pa3BUTHIO U YKPEIUICHHS] PETMOHAIIBHON CBS3HOCTH.

Knwuesvie cnosa: 3ance3ypckuili Kopuoop, pecuoHanvHoe paszsumue, C6:A3u,
Azepbaiidoican, mopogvle mapuipymol.

AZORBAYCANIN iSGALDAN AZAD EDiLMi$S ORAZILORi UCUN
ZONGOZUR DOHLIZININ OHOMIYYOTI: REGIONAL iNKISAF VO
OLAQO UCUN KATALIZATOR

Maha.mmad GUIahmadOV
doktorant, Iqtisadiyyat Institutu
gulahmadovmahammad@gmail.com

Xulasa
Zangazur dohlizinin shomiyyatina yonalmis mogalo dahlizin sosial-igtisadi tosirini vo
regional inteqrasiya potensialini tohlil etmok mogsadi dasiyir. Bu todqiqatin osas
moaqsadi Zangozur dohlizinin regional inkisaf vo olage t¢un katalizator kimi rolunu
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hortaraofli giymotlondirmokdir. Moagalo Zangoazur dohlizinin yaradilmasinin tokca
Azorbaycan daxilinda deyil, ham do daha genis Conubi Qafgaz regionunda ticarat
dinamikasini, infrastruktur inkisaflarin1 va regional slagalari neca yenidan konfiqu-
rasiya eda bilacayini tohlil edir. iqtisadi, geosiyasi va sosial aspektlori tadgig etmoklo,
todgiqgat dohlizin igtisadi artimi togviq etmok, regional omakdasligi1 genislondirmok vo
sabitliya tohfo vermak potensiali hagqinda miithiim fikirlor taqdim etmok moagsadi
dasiyir. Nohayat, todgigat davamli inkisafa tokan vermok va regional slagoni gc-
landirmak (i¢tin dahlizin potensialindan istifads etmok ¢lin yol xaritasi toklif etmaya
calisir.

Acar sOzlar: Zongazur dahlizi, regional inkisaf, alaqa, Azorbaycan, ticarat yollart.

1. Introduction

The economic importance of corridors in transportation has been a subject of
significant scholarly interest, with various renowned authors and scholars contributing
valuable insights. Examining their articles provides a comprehensive understanding
of the impact and significance of corridors in facilitating economic development. In
their work on "The Fundamental Law of Road Congestion," Duranton and Turner
discuss the relationship between transportation infrastructure, congestion, and econo-
mic implications. They emphasize that well-designed transportation corridors, parti-
cularly roads, play a crucial role in shaping economic development. Efficient corridors
not only facilitate the movement of goods and people but also alleviate congestion,
reducing transportation costs and enhancing overall economic productivity.

Rodrigue's work on "The Geography of Transport Systems" delves into the
significance of transportation corridors in the global economy. He highlights those
corridors, whether by road, rail, or maritime routes, act as essential conduits for trade,
connecting regions and fostering economic activities. His analysis emphasizes the role
of corridors in reducing transportation costs, improving market accessibility, and
boosting regional economic development. Nagurney's research focuses on the eco-
nomics of transportation networks and their impact on global supply chains. Her work
sheds light on the critical role of transportation corridors in enhancing market connec-
tivity and accessibility. She underlines the importance of corridors not just in terms of
physical infrastructure but also in optimizing logistical operations, thereby mini-
mizing costs and improving economic efficiencies.

Boarnet and Berechman's studies on transportation corridors and urban eco-
nomic development highlight the correlation between transportation infrastructure
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investment and local economic growth. They stress that well-planned corridors,
including highways and transit systems, not only facilitate efficient movement but
also stimulate economic activities by increasing accessibility to markets and fostering
agglomeration economies. Mahmassani's work on transportation network modeling
emphasizes the role of corridors in enhancing efficiency, reducing congestion, and
improving the overall performance of transportation systems. His research under-
scores that well-designed corridors can lead to economic benefits by streamlining the
movement of goods and people, promoting trade, and reducing travel times, ultimately
impacting the economy positively.

The significance of the Zangazur corridor in the South Caucasus aligns with the
literature on transportation corridors and their economic importance. When analyzing
renowned scholars' perspectives and merging them with the context of the Zangazur
corridor, it becomes evident how this specific transportation route can significantly
impact regional economic development. The literature emphasizes the pivotal role of
transportation corridors in fostering economic growth and connectivity. Authors like
Duranton and Turner highlight how well-designed transportation infrastructure can
alleviate congestion, reduce costs, and enhance economic productivity. The Zangazur
corridor once fully realized, serves as a prime example of such a well-designed route,
connecting Azerbaijan directly to its exclave, Nakhchivan. This linkage not only
addresses historical trade disruptions but also fosters economic development by
providing a direct and efficient transportation path (Iskandarov & Gawliczek, 2020).

The Zangazur corridor, being a part of the larger Middle Corridor initiative, not
only reconnects vital trade routes but also promises to stimulate economic growth by
facilitating smoother movement of goods and people within the South Caucasus
region. This aligns with the idea that transportation corridors can boost market access-
sibility, reduce transportation costs, and enhance economic development. Nagurney's
work on transportation networks highlights the role of corridors in enhancing market
connectivity and accessibility. The Zangazur corridor's significance in opening up
regional markets and enabling smoother trade connections within the South Caucasus
underlines the alignment with the scholars' emphasis on corridors' impact on market
connectivity and logistics optimization (Hajiyev, 2021).

Boarnet, Berechman, and Mahmassani's research underscores the correlation
between transportation infrastructure and economic development. The completion of
the Zangazur corridor promises economic benefits by stimulating regional trade,
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reducing travel times, and improving overall connectivity. This aligns with the lite-
rature that efficient corridors can catalyze economic growth by improving market
accessibility and reducing transportation costs.

Therefore, the Zangazur corridor, within the broader context of the literature on
transportation corridors, serves as a prime example of a strategically vital route. Its
completion is poised to significantly impact the South Caucasus region by fostering
economic development, enhancing trade connectivity, and reducing transportation
barriers, echoing the scholarly insights on the economic importance of well-designed
and efficient transportation corridors. These scholars collectively highlight the crucial
role of transportation corridors in shaping economic development. Their research
underscores that well-designed and efficiently managed corridors not only facilitate
the movement of goods and people but also serve as catalysts for economic growth,
market accessibility, and overall productivity. The economic importance of corridors
in transportation lies in their ability to reduce costs, enhance connectivity, and foster
regional and global economic integration.

2. The Economic Significance of the 3+3 Format and the Zangazur

Corridor in the Region with Emerging Players

The Zangazur corridor holds pivotal economic significance in the emerging
dynamics of the region, particularly with the advent of the 3+3 format involving
Azerbaijan, Armenia, and Georgia collaborating with Tirkiye, Russia, and Iran. This
strategic transportation link, when fully realized, will not only serve as a critical trade
route connecting Azerbaijan to its exclave, Nakhchivan, but it also signifies an
economic gateway with vast implications for the broader geopolitical landscape. The
3+3 format fosters a unique platform for economic cooperation and regional integ-
ration. It enables the creation of a new economic center of gravity by promoting
collaboration among key players in the region. The Zangazur corridor, a central com-
ponent of this format, offers unparalleled economic prospects. It will facilitate enhan-
ced trade, create employment opportunities, and spur economic growth by stream-
lining transport and connectivity between nations. Moreover, the corridor holds the
potential to boost cross-border investments and bolster regional economic stability
(Niftiyev, 2022).

A successful implementation of the Zangazur corridor, supported by the 3+3
format, not only benefits the participating countries but also attracts global attention.
This strategic trade route is expected to attract foreign investments, stimulate business
opportunities, and bolster the economic development of the entire South Caucasus
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region. It serves as a cornerstone for establishing new trade links, fostering economic
integration among the participating nations, and extending their economic influence
beyond the region.

Furthermore, the Zangazur corridor's completion and the collaboration within
the 3+3 format hold promise for enhancing the region's role within international
transport and trade corridors. It strengthens ties with major global players and presents
new opportunities for economic partnerships, trade, and infrastructure development.

Overall, the Zangazur corridor, in conjunction with the 3+3 format, presents an
unprecedented economic potential, marking a transformative phase in the region's
economic landscape. The integration and collaboration among these nations through
this format hold the key to unlocking vast economic opportunities and fostering
sustainable growth for the entire region. The corridor's successful establishment
signifies the strengthening of regional cooperation and stability. It holds the potential
to transform geopolitical dynamics by fostering enhanced relations between nations
in the South Caucasus. This increased collaboration could lead to greater stability,
reduce tensions, and promote a more integrated and cooperative environment in the
region. In essence, the Zangazur Corridor serves as a linchpin in reshaping the
economic, strategic, and geopolitical landscape of the South Caucasus. Its successful
establishment and operation are instrumental in facilitating trade, reducing transport-
tation barriers, and fostering economic growth. The corridor not only promises econo-
mic opportunities but also signifies the potential for enhanced regional stability and
cooperation, underlining its crucial importance in the context of the South Caucasus'
development.

However, the re-establishment and operationalization of the Zangazur corridor,
while holding the promise of economic prosperity and regional integration, are not
without challenges that could potentially impede its successful realization.
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Figure 1. Core factors creating challenges for the operation of the Zangazur corridor
Source: MFA, Azerbaijan.

It is an overt fact that the historical tensions and unresolved issues between
Azerbaijan and Armenia might hinder corridor operations. Historical conflicts over
the Karabakh region and unsettled disputes may lead to disagreements and impede
smooth functioning. Example: Past conflicts have led to blockades and border
closures, affecting trade and transportation between the nations. Ongoing disputes
could create impediments to efficient corridor operation. The construction and deve-
lopment of roadways, railways, and associated infrastructure require substantial
investment and technical expertise. Delays or challenges in acquiring necessary
resources, land acquisition, and complex engineering work could hamper the corri-
dor's completion. Example: Delayed infrastructure development in past projects has
caused disruptions and additional costs, impacting the overall progress. Adapting to and
integrating advanced transport technologies is essential for efficient corridor operations.
Utilizing the latest technological advancements can enhance overall efficiency.
Example: Inadequate adoption of technology in past projects led to inefficiencies and
increased costs. Implementing advanced tech ensures smoother operations and better
connectivity (Gulahmadov & Huseyn, 2022), (Gulahmadov & Huseyn, 2023).
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This table encapsulates the strengths, weaknesses, opportunities, and threats
associated with the Zangazur Corridor, offering a concise overview of its current
status and potential challenges in its development and operation.

SWOT Analysis of the Zangazur Corridor
Strengths

- Strategic Geopolitical Significance: The corridor serves as a crucial link between
Azerbaijan and Nakhchivan, enhancing direct connectivity and reducing transportation
barriers, providing significant strategic value in the region.

- Potential for Regional Integration: Facilitating trade and transport routes, the corridor
offers the potential to strengthen regional cooperation, fostering economic growth,
stability, and integration within the South Caucasus.

- Economic Opportunities: Opening up trade routes, reducing transportation costs, and
attracting investments, the corridor presents economic potential by contributing to
economic development in the region.

Weaknesses

- Geopolitical Tensions: Ongoing conflicts and historical disputes between Azerbaijan
and Armenia may pose obstacles to the corridor's development and operational
effectiveness.

- Infrastructure Development Challenges: The construction complexities and need for
substantial investments might lead to delays and difficulties in completing the corridor's
infrastructure, affecting its functionality.

- Security Concerns: Potential security threats and disputes could hinder safe and
efficient corridor operations, impacting trade and transportation.

Opportunities

- Regional Economic Growth: The corridor's successful operation could act as a catalyst
for economic development, encouraging regional trade and investment, and fostering
economic integration.

- Enhanced Connectivity: Improved connectivity through the corridor can attract foreign
investments, drive market accessibility, and boost overall regional development.

- International Collaboration: Diplomatic agreements and cooperation among involved
nations offer trade opportunities, fostering regional stability and economic prosperity.
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SWOT Analysis of the Zangazur Corridor
Threats

- Geopolitical Instability: Ongoing conflicts and geopolitical tensions may disrupt the
corridor's functionality, potentially leading to trade and transportation disruptions.

- Environmental Impact: The corridor's development might have environmental
consequences, potentially causing ecological damage or community displacement.

- Diplomatic Challenges: Lack of consensus or cooperation among involved nations
could hinder trade agreements and collaborative efforts necessary for the corridor's
success.

The given table below presents a comparative analysis of the Zangazur
Corridor's potential impacts on Iran, Armenia, Azerbaijan, Turkiye, and Georgia. It
outlines the positive and negative aspects of each country. For Iran, Armenia,
Azerbaijan, Turkiye, and Georgia, the Zangazur Corridor promises enhanced regional
connectivity, improved trade prospects, and economic development opportunities.
This includes access to new markets, improved regional trade, and potential economic
growth. The corridor potentially fosters economic opportunities, trade diversification,
and strengthened links for these nations within the South Caucasus region. On the
other hand, the corridor may also introduce challenges. These encompass potential
shifts in trade dynamics, geopolitical tensions, and possible disputes, impacting the
existing trade structures and bargaining power. Political complexities, trade compe-
tition, and increased geopolitical complexities may arise, potentially posing hurdles
and challenges in trade operations and regional relations for these nations.

Table 1. depicts the advantages and disadvantages of the Zangazur corridor for the respective
countries listed below

Country Advantages Disadvantages

Iran - Improved regional trade, Economic - Potential shift in trade dynamics,
opportunities, Access to the South Geopolitical tensions and competition
Caucasus

Armenia - Enhanced regional connectivity, - Possible trade competition, Reduced

Economic growth, Access to international = bargaining power in regional disputes
trade routes

Azerbaijan | - Direct access to Nakhchivan, Enhanced = - Geopolitical tensions and potential
regional trade, Economic development disputes, Possible economic
competition
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Tirkiye - Strengthened trade links, Access to new | - Political complexities in the region,
markets, Economic Development Trade rerouting challenges

Georgia - Strengthened regional connectivity, - Potential economic competition,
Economic growth, Trade route Increased geopolitical complexities

diversification

Source: Ministry of Economy, AR and President. az

The Zangazur corridor holds significant importance for Azerbaijan as it serves
as a direct and shorter route to connect with Nakhchivan, its exclave, and Turkiye.
Historically used during the Soviet era, this route included both railway and highway
connections. The disruption caused by the First Karabakh War in the early 1990s
halted the land link through Zangazur, isolating Azerbaijan's exclave. Consequently,
access to Nakhchivan was limited to air travel or a longer southern route through
Iranian territory, which presented numerous security and geopolitical challenges,
affecting the country's economy. Reopening the trans-Zangazur passage is crucial for
Azerbaijan's access. This corridor's reopening is also expected to enhance the potential
of the Middle Corridor, a transportation network connecting Europe and China via the
Caspian Sea, bringing economic benefits to both Armenia and Azerbaijan. The
unblocking of transportation and economic connections is predicted to substantially
boost Armenia's GDP by around 30% over two years, integrating it into the Middle
Corridor. Additionally, apart from Azerbaijan's use of the corridor, Armenia stands to
gain from transit fees and cargo transportation involving Russia, Iran, Turkiye,
Central Asian countries, and China. (Gulahmadov & Huseyn, 2023)

3. Amplifying Regional Connectivity

For Armenia, Azerbaijan, Georgia, and Turkiye, the Zangazur Corridor opens
up new opportunities for commercial expansion and diversification. The corridor cuts
down on travel time and trade expenses by offering a direct land route that connects the
Black Sea and the Caspian Sea. This raises the economic potential of all four countries
by increasing trade volumes and improving market accessibility. The growth of the
infrastructure sector is essential for regional connectivity and economic expansion. It is
anticipated that the Zangazur Corridor will help build East-West and North-South
haulage lines, facilitating trade and transit (Iskandarov &Gawliczek, 2020).

The Zangazur Corridor has the power to promote trade and regional economic
development. The corridor can lower trade costs and improve market access by
offering a direct channel for the transfer of goods and services (Gulahmadov, 2022).
A boost in commerce and commercial activity can encourage job growth, draw in
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foreign capital, and aid in the general development of the liberated areas. As a bridge
linking Azerbaijan, Armenia, and other nearby nations, it is anticipated to encourage
regional integration and cooperation, fostering economic cooperation and peace
(Gulahmadov, 2023). The creation of the corridor is regarded as a step toward the
South Caucasus region's long-term peace and stability. The corridor can support
regional economic integration and cooperation by improving connectivity and
enabling cross-border trade. While the Zangazur Corridor holds immense potential,
some challenges need to be addressed. Political conflicts and unresolved issues in the
region pose obstacles to the full realization of the corridor's economic benefits
(Gulahmadov, 2023). Harmonizing regulations, improving infrastructure connecti-
vity, and fostering trust and cooperation among the involved parties are crucial for
maximizing the corridor's potential. Hummatli (2022) discusses the potential of the
East Zangezur region, including the recently liberated Karabakh region, in terms of
ecotourism and medical tourism. It suggests that the region's natural resources and
historical significance can contribute to environmental protection, socio-cultural
development, and economic growth through these tourism sectors. While the provided
references offer insights into the Zangazur Corridor's potential economic impact, it is
important to note that further research and analysis specific to the corridor's economic
effects are needed. Additional studies and reports focusing on the economic aspects
of the Zangazur Corridor would provide a more comprehensive understanding of its
significance for regional development and connectivity. By leveraging the corridor's
economic importance, region countries have the chance to foster greater integration,
stability, and shared progress in the dynamic South Caucasus region (Valiyev, 2023).

4. Conclusion

The Zangazur Corridor stands as a transformative passage promising both
opportunities and challenges for the nations involved. As outlined in the comparative
analysis, it holds the potential to significantly enhance regional connectivity, trade
prospects, and economic development for Iran, Armenia, Azerbaijan, Turkiye, and
Georgia. However, the envisioned advantages come hand in hand with possible
disadvantages such as geopolitical tensions, disputes, and economic competition. This
analysis underlines the necessity for a deeper understanding of the multifaceted
implications the corridor might bring. The corridor's successful implementation could
potentially reshape the economic and geopolitical dynamics in the South Caucasus.
As countries navigate these opportunities and challenges, comprehensive and ongoing
assessments will be crucial for mitigating potential hurdles and maximizing the
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positive impacts. The significance of the Zangazur Corridor in regional development
is indisputable. To leverage its potential benefits and address associated challenges
effectively, a dynamic approach, collaboration, and continuous evaluation will be
imperative for the nations involved in this transformative endeavor.
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Xilasa

Mogalads turizm faaliyyatinin innovativ potensialinin inkisafi va totbiginin zaruriliyi
osaslandirilir, onun klasterlorin yaradilmasi va inkisafi yolu ilo genislondirilmasinin
ustinltklari nozordon kegirilir. Bu todqigatin magsadi regionun innovativ potensia-
linin reallagdirilmast amili kimi turizmin klasterlosmasine t6hfa veran institusional
muhitin formal va geyri-rosmi komponentlarini mioyyan etmokdir. Bu monada regio-
nal turizmin klasterlogmasi U¢uin alverisli miihitin yaradilmasinda aparici rol oynayan
formal va geyri-rosmi qurumlar miayyoan edilir. Azarbaycanda turizm Kklasterlorinin
foaliyyati Ucun institusional dastoyin tokmillosdirilmasi Uglin perspektiv istigamotlor
innovasiya komponentina xtsusi diqgst yetirmakls toklif olunur.

Acar sozlar: klasterlogma, innovasiya potensiali, region, turizm, formal va geyri-for-
mal qurum.

TOURISM CLUSTER AS AN INSTITUTIONAL BASIS OF THE REGION'S
INNOVATIVE POTENTIAL

Bahadir Baysal
PhD student, Khazar University
bbaysal@khazar.arg

Abstract

The article justifies the necessity of development and application of the innovative
potential of tourism activity. The advantages of its expansion through the creation and
development of clusters are considered. The purpose of this study is to identify the
formal and informal components of the institutional environment that contribute to
the clustering of tourism as a factor in realizing the innovative potential of the region.
In this sense, formal and informal institutions that play a leading role in creating a
favorable environment for regional tourism clustering are identified. Prospective
directions for improving the institutional support for the activity of tourism clusters
in Azerbaijan are proposed with special attention to the innovation component.
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TYPUCTUYECKHUH KJIACTEP KAK MHCTUTYILIMOHAJIbHAS
OCHOBA NTHHOBAIIMOHHOI'O IOTEHIIUAJIA PETUOHA

Baxaoup baiican
dokmopaum, Yuusepcumem Xaszap,
bbaysal@khazar.arg

Pesrome

B cratbe 060cHOBaHA HEOOXOAUMOCTD PA3BUTHUS U HCIIOJIb30BAHMSI MHHOBAIIHOHHOTO
MIOTEHIMala TYPUCTUYECKON NEATEIBHOCTU. PacCMOTpEHBI IPEMMyIIECTBA €r0 pac-
LIMPEHMS 3a CUET CO3JaHMUA M Pa3BUTHUSA KiIacTepoB. Llenbro gaHHOro nccienoBaHus
SBJISICTCS BbIsIBIIEHUE (DOpPManbHBIX U HE(HOPMAIbHBIX KOMIIOHEHTOB MHCTHTYLHO-
HaJIBHOM Ccpefibl, CHOCOOCTBYIOLIMX KJIaCTepU3alMM TypHU3Ma Kak (akTopa peanusa-
LMY MHHOBALIMOHHOT'O MOTEHIMalla pernoHa. B 3ToM cMmbicie BbleneHsl hopMaib-
Hble U HedopMallbHble MHCTUTYTHI, UIPAIOIINE BEAYIIYI0 POjib B CO3/aHMM Ojaro-
NPUSATHON Cpeabl JUIsl PETHOHAIBHOM TYPUCTCKOW Kiactepusauuu. IIpennoxenst
IIEPCIEKTUBHBIE HAIIPABJICHUS COBEPUICHCTBOBAHUS MHCTUTYLIMOHAIIBHON MOJIEPK-
KH JIeATEIbHOCTH TYPUCTUIECKUX KIIacTepoB B A3epOaiiykane ¢ 0COObIM BHUMaHHEM
K MHHOBAIIMOHHOW COCTABJISIOLIEH.

Knrwueevie cnoga: xnacmepuzayus, UHHOBAYUOHHBIY NOMEHYUAT, PESUOH, MYPU3M,
GopmanvHblil U HeghopManbHbIUL UHCIMUMY M.

Giris

Muasir is dunyasinda dinamik inkisafin vo yiiksak ragabatli mévgelarin gorunub
saxlanmasinin aparict amili innovativ ideyalar: foal sokildo miiayyon etmoklo kommer-
siyalagdirmaq bacanigidir. Bilik igtisadiyyati anonoavi istehsal amillori toplusuna yeni
tolablor qoyur: bu guin, sadaca olaraq, kifayst gadar tobii, insan va kapital ehtiyatlarina
malik olmaq heg do har seya sahib olmag kimi deyil, onlarin birlogdirilmasinin yeni
yollarinin operativ sokildo miiayyan edilmasi vo innovativ potensiahin tatbigi ilo mim-
kiin olan ictimai istehsal prosesinin hayata kecirilmasi oldugca vacibdir.

Stibhasiz ki, innovasiya potensialinin yaradilmasi vs reallagdirilmas, istisnasiz
olaraq, iqtisadi va sosial hayatin biitiin bdlma va sahalorinds garsiya goyulan mihim
vazifadir. Eyni zamanda Umumdiinya Turizm Taskilatinin arasdirmalarinin naticalori
gostorir ki, turizm dlnya ticarstindo aparici yerlordan birini tutur (Umumi dinya
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ixracinin 6%-i va diinya xidmat ixracinin 30%-i) vo ndvbati onilliklords bu gostori-
cilarin hacmlarinin ardicil olaraq artma ehtimali oldugca yuksakdir [5, s.2]. Turizm
foaliyyatindo musbat meyillarin davam etmosi, digar moasalalarls yanasi, turist xidmo-
tinin gostoricilori ilo maddi vo geyri-maddi istehsalin, sonaye vo sosial infrastrukturun
bir ¢ox sahalarinin mohsullarina olan talabat arasinda six salagonin mévcudlugu, ne-
ticodo musbat sosial-igtisadi effektin yaradilmas: ilo izah olunur. Bu da sonunda,
sOzugedan sahanin beynalxalq miqyasda milli rogabat gabiliyyatinin asas1 kimi re-
gionda turizmin innovativ inkisafi ti¢iin alverisli institusional mihitin yaradilmasina
hasr olunmus tadgigatlarin aktualligini mioyyan edir.

on son arasdirmalarin va nasrlarin tahlili

Regionun innovativ potensialinin formalasmasi, inkisafi vo hoyata kecirilmo-
sinin mixtolif aspektlori yerli vo xarici alimlarin asarlorinds nozardon kegirilir. Klas-
terlosmo uzun middatdir ki, innovativ foaaliyyat potensialinin toplanmasi va inkisa-
finin taninmas vo effektiv formasi olmasina baxmayarag, onun turizm sahasinds tatbi-
gi imkanlar1 kifayat qodar hartorafli nozordan kecirilmamisdir. Bu mévzuya aid son
nosrlor arasinda asagidakilar: geyd etmoak lazimdir:

» klaster yanagmasi asasinda aqroekoturizmin inkisafinin osas vo perspektivli mo-
dellarinin asaslandirilmasi [1, .97, s.111];

* regional saviyyads turizmin inkisafinin klaster modelinin totbigi perspektiv-
larinin miayyan edilmasi [2, s.67, s.71];

e regional turizmin inkisafinin idara edilmasinds klaster modellarinin rolunun
oyranilmoasi [3, s.356];

* turizm klasterinin mahiyyatinin mioyyon edilmasi vo onun orazinin innovativ
miihitinin formalasmasinda rolunun tosviri [4, $.428, 5.442];

» klasterlogmo konsepsiyasinin turizm istiqgamatlorine totbiginin tohlili (J.F. Perles-
Ribes, 1. Rodriguez-Sanchez, A.B. Ramon Rodriguez [5, s.13];

» turizm klasterlorinin regionun innovativ inkisafini kataliz etmok gabiliyyati

[6, s.19, s. 26].

Onlarin tahlili bir daha gostarir ki, turizm klasterinin asas xtisusiyyatlori, onun
torkib hissasi, turizm foaliyyatinin togkilinds klaster yanasmasindan istifadonin giicli
Vo zoif taroflori va s. halo do mibahisali masalalor arasinda qalir. Tobiidir ki, todqi-
qatin nazari Vo metodoloji aparatinin kifayat godor islonib hazirlanmamasi, 6z névbe-
sindo, turizm klasterlorinin innovativ imkanlarinin kompleks sokildo askar edilocayi
miivafiq institusional miihitin yaradilmasi imkanlarini daraldir.
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9sas tadqiqgat materialinin tagdimati

Bir cox yiksak inkisaf etmis Olkalorin tocriibasi gostorir ki, regional klaster
modellori regionlarin innovativ potensialinin inkisafi tiglin mithiim imkan yaradir.
Klasterlor innovasiyalarin totbiq stiratine faydali tasir gostordiyindon, bununla da on-
larin texnoloji istiqgamatlorini miayyanlosdirdiyindon, regional iqgtisadiyyatin klister-
logmoasi ilo innovativ potensialin artirilmasi vo manimsanilmasi proseslori arasinda
birbasa slagonin mévcudlugu aydin olur.

Elmi odobiyyatlarda turizm klasteri asagidaki kimi basa diisiiliir:

e iimumi turizm mohsulunun yaradilmasi ti¢lin turizm miiassisalari, asas va slava
xidmatlorin tachizatgilari arasinda intensiv istehsal, texnoloji vo informasiya qarsiliglt
alagosi sistemi [9, s.23];

* miioyyon arazida turizm xidmatlarinin gostorilmasine yénalmis va ya dolayist ilo
bagli olan miixtalif muassisa va togkilatlarin birliyi [10, s.52];

* boyiik bir goharin iqtisadiyyatinin miixtalif sahalorinin arazi cohotdon lokallas-
dirilmis va bir-biri ilo olagali biznes strukturlart kompleksi, onlarin foaliyyasti turizm
xidmatlari istehlakgisinin moanavi vo emosional tocriibslori tiglin sorait yaratmagla,
daxili vo beynslxalq turizm bazarinda soharin ragabast gabiliyyatini artirmaq magsadi
dasiyir [2, 5.69];

* miioyyan orazids yerloson yerli 6zindidarsetmos orqganlarinin, davamli kollektiv
inkisaf ti¢iin six qarsiliqli alage yaratmaq vo rogabot gabiliyyatini artirmaq magsadilo
muayyan arazids yerlogan muxtalif sonaye sahalarina (tikinti, kand tosarriifati, sonaye,
rabita, elm, tohsil, investisiya, xalq sanotkarligi) aid olan miiassiso, togkilat vo fordi
sahibkarlarin macmusu [11, $.67];

* doyar zoncirinds har bir subyektin istiraki ilo birlagsan bir-birini tamamlayan
tosarriifat subyektlori sabokasi [4, 5.428].

Toklif olunan toriflor turizm klasterinin bazi asas xtsusiyyatlarina (aydin miioy-
yan edilmis arazi sarhadlori; son mohsul grupunun mioyyanlasdirilmasi; istirak¢ilar
arasinda heterojen soboka olagolorinin mévcudlugu; dostoklayici sonayelordo miios-
sisalorin olmasi va s.) diqget yetirsa do, bu formalagsmanin ayrilmaz atributu kimi
innovasiyaya diqgst yetirilmasi vo onun faaliyyati naticalorinin on mihiim xarakterik
xususiyyatlorini konarda qoyur. Q.Trillenberqin haqli olaraq qeyd etdiyi kimi: “
turizm klasteri, butovlikds innovativ osasda formalasir va... eyni zamanda klaster
komponentlorinin saboka qarsiligli faaliyyatinin naticasi innovasiyalarin siiratlondiril-
mosidir” [4, s.442 ].

Klaster haqqinda anlayisi turizm biznesindo Kigik vo orta sahibkarliq komp-
leksinin innovativ foaliyyati otrafinda bu formalagmanin 6zayi kimi qurmag, fikrimizco,
tam duizglin deyil. Hogigoton klaster yanagmasinin iistiinliiyii vo yeniliyi ondan ibaratdir
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ki, o, mikroigtisadi komponentlarin, eloca do foaliyysti regional ssasda eyni (vo ya
alagali) olan biznes sahalorinds muassise, firma, taskilat qruplarinin igtisadi inkisafinin
sosial aspektlorinin ohomiyyatini daha da artirir. Bununla bels, klasterin mévcudlu-
gunun on miihiim sorti klasterin formalagmasi istirak¢ilarina iimumi innovativ mohsu-
lun yaradilmasinda bir-birinin faaliyyatini tamamlamaga va dastoklomoys imkan veran
mirokkab korporativ slagslorin va ragabst minasibatlorinin formalasmasidir (Sakil 1).

r '

InNOVASTYA POTENSIALININ CENISLoMMOs1

Sokil 1. innovativ komponentli klaster yanasmasina asaslanan regional turizmin inkisafinin
konseptual modeli
Manba: muallif tarafindon hazirlanmisdir.

Turizm klasterinin asas istirak¢ilarina asagidakilar daxildir: turizm va rekrea-
siya muassisalari; tur operatorlari; igtisadiyyatin digar sahalarinds olan miassisalar;
yerli ictimaiyyotin niimayandalori; turistlor; yerli hakimiyyat orqanlari.

173



UNEC, il 12, Cild 12, yanvar — mart, 2024, sah. 169-177 UNEC, Year 12, Volume 12, January — March 2024, pp. 169-177
Bahadir Baysal
Turizm klasterlosmasi regionun innovativ potensialinin institusional asasi kimi

Turizm xidmatlorinin gostarilmasi ilo birbasa oslagesi olmayan miusassisalor
arasinda:

« ixtisaslasmis amillor vo Xidmatlorin tochizatcilari;

* maliyyo institutlari;

» yardimg1 sonaye firmalari; osas sahalords faaliyyat gostoran firmalar (xidmat-
lorin satis1 vo ya istehlaki);

* miivafiq xidmatlorin istehsalgilari;

» ixtisaslagmis infrastruktur tominatgilari;

« ixtisaslasdirilmis talim, malumat toplama, tadgigat va texniki dastok gostoran
toskilatlar (masalon universitetlor, yenidonhazirlanma vo ixtisasartirma kurslar1);

» klasterin foaliyyatino shomiyyatli doracads tosir edon infrastruktur agentliklori.

Yuxarida gostarilonlori nazars alaraq, turizm klasterini cografi baximdan yaxin
tosarriifat subyektlori, hakimiyyat orqanlari, geyri-hokumat toskilatlari, ictimai bir-
liklor va faaliyyati birbasa va ya dolayist ila turizmlo bagl olan, qarsiligl faaliyyat va
omokdasligin asas magsadi olan digar qurumlarin macmusu Kimi miayyan eds bilarik.
Arasinda regionun innovativ potensialini artirmaq vo reallasdirmaqla yiiksokkeyfiy-
yatli, ragabat gabiliyyatli turizm mohsulu yaratmaqdir. Sonuncu turizm foaliyyatinin
klaster toskilinin asagidaki iistiinliiklari sayasinde mimkin olur:

* turizm biznesi, elm va hakimiyyat orqanlar1 arasinda birgs foaliyyatlorin giic-
londirilmis koordinasiyast;

» resurslara (ilk névbada informasiya vo innovasiya-texnoloji) ¢ixis faydalarinin
alda edilmasi, o ciimladan tranzaksiya xarclori daxil olmagla xarclorin azaldilmasi,
habels infrastruktur obyektlorinin birgs istifadasi hesabina turizm klasteri istirakgi-
larmin faaliyyatinin somarsliliyinin artirtlmast;

« istehlakgilar vo turizm xidmotlori istehsalgilar1 arasinda daha six tomas yolu
ilo innovativ ideyalarin yaradilmasi vo yayilmasi prosesinin siiratlondirilmasi, bu da
sonunculara yeni ehtiyaclart operativ sokildo miiayyon etmoys va prognozlagdirmaga
Vo zoruri hallarda asas istehsalin miivafiq subyektlorini calb etmoklo faal horokot et-
moyo imkan verir; istehsal vo sosial infrastruktur;

* klaster tosobbislarinds istirak edon investorlar tigiin dévlat tarafindon tominat
Vo glzastlorin olmasi hesabina regionun investisiya calbediciliyinin artirilmast;

* yeni miiassisalorin yaradilmasi va inkisafi tiglin soraitin yaxsilasdirilmasi yolu
ilo rogabatin stimullagdiriimast;

* turizm moahsulunun istehlak¢ilara ¢atdirilmasinda biitiin zaruri alagalari com-
lasdirmakls artan slave doyorin qapali zoncirinin formalasdirilmasi.

Turizmin klasterlosmo proseslorinin aktiv inkisafi yalniz alverigli institusional
mihitde miimkiindiir ki, bu da klaster istirak¢ilarinin bir-biri ilo va sosial-igtisadi
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minasibatlarin diger subyektlori ilo garsiligh slagasini tonzimloyan vo sadslosdiran
formal va geyri-rosmi institutlarin macmusu kimi basa diisiilmalidir.

Avropa lttifaq1 dlkalorinin tocriibesindon goriindilyii kimi, bu ciir formalas-
malarda potensial istirak¢ilar arasinda miiqavilo minasibatlarinin 6zinu tamin edon
sistemo ¢evrilmoasina godor xiisusi goraitin yaradilmasi turizm klasterinin uguru tligiin
holledici shamiyyat kasb edir. Burada aparici rol dévlst va hiiquq institutlarina mox-
susdur. Ddvlat, xiisusan do klaster sabakasina yeni sahibkarliq subyektlorini, inves-
torlari, elm va tohsil niimayandalarini calb edarak, klaster tipli miinasibatlarin yaran-
masina tosobbus gostara bilor. Miixtalif sonaye sahalorinds bu ciir proseslorin inkisaf
etdirilmasi imkanlar1 vo perspektivlari Klasterlosmo sahasinds ddvlot siyasatindon,
Xususan ds innovasiyalarin stimullasdirilmasindan asilidir. Dévlat Klaster siyasatinin
formal ifadasi klasterin hiidudlar1 daxilinds sahibkarliq faaliyyatinin sartlorini tonzim-
layan, imtiyazlart miiayyan edan va turizmin vo onunla bagh faaliyyatin miayyan
sahalarina miayyan mohdudiyyatlor qoyan hiiquqi institutlardir.

Bu glin Azorbaycanda turizmin klasterlogsmasino formal institusional dostok
ilkin morhaladadir. Bu masalalarls bagli daxili ganunvericilik tam rosmilogdirilmayib
Vo yalniz Nazirlor Kabinetinin muvafiq gorar va saroancamlari il tamsil olunur. Bu,
klaster strukturlarmin inkisafi ticiin manes torodon amillardon biridir, ¢ctuinki hiquqi
geyri-muoayyanlik rejimi muxtalif investisiya manbalarini colb etmoklo klaster togob-
bislarinin maliyyslosdirilmasins gucli maneadir.

Dovlatin klasterlosma proseslorinds tamamils haqli istirakina baxmayaraq, beloa
birliklorin formalasmasinda vo faaliyystinds asas rolu halo do sahibkarliq institutu
oynayir. Mohz biznes strukturlarinin inteqrasiyaya hazir olmasi, mohsuldar vo soffaf
omokdashiga, yaxsi faaliyyat gostaron amokdasligin mévcudluguna, geyri-rosmi ola-
golorin mévcudluguna gora milayyan orazids klasterlorin formalagmasi vo foaliyyat
gOstormasi mimkundur. Bels bir fikirlo tam razilagmagq olar ki, biznes strukturlari po-
tensial turizm klasterinin istirak¢ilar1 kimi onun miivafiq regionda formalagmasina
baslamali, assosiasiyanin faaliyyati Uglin maliyys kapitali axtarib calb etmali, onun
strukturunda idaroetmo orqganlarimi miiayyonlogdirmali, qisa, orta vo uzunmuddatli pers-
pektivlar liglin inkisaf strategiyasi, habelo aydin miioyyan edilmis istirakgilar, onlarin
inteqrasiya strukturunda funksiyalari, qarsilight foaliyyst nimunalori, moahsul ¢esidi,
klasterdon ¢ixmaq sortlori va s. ilo texniki-igtisadi asaslandirmani tosdiq etmalidir.

Inkisaf etmis sosial yoniimlii iqtisadiyyatlarda votondas comiyyati institutu demo-
kratiya, barabarlik, adalot prinsiplorinin, moadani dayarlorin vo monavi ideallarin inkisafi
liglin lazimi sorait yaradan formal dovlst vo hiiquq institutlaria miihiim tasir rigaqidir
Va turistlari bolgaya calb edan slverisli atmosferin formalagmasi bundan asilidir.
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Tohsil institutu fordlorin sosiallasmasini tomin edan, onlarda turizm klasterinin
muxtolif istirak¢ilarina ixtisash kadrlar taqdim etmok ¢un zaruri olan keyfiyyatlori
inkisaf etdirmoys imkan veran aparici sosial institut kimi ¢ixis edir. O, innovativ
ideyalar yaratmaq vo bilik iqtisadiyyatinda onlar1 vaxtinda kommersiyalagsdirmaq ba-
carigindan, turizm klasterinin mévcudlugu va onun ragabot gabiliyyati elmi institut-
larla six baghidir.

Umumiyyatlo turizmin 6lkadaxili realliglarda klasterlosmasine ham hiiqugi nor-
malarin (formal institutlarin torkib hissalorinin rasmilagdirilmomasi), ham do vatondas
comiyyatinin yetismoamasi, korporativ madaniyyatin, isgiizar etikanin inkisaf saviy-
yasinin yetarinco olmamasi, sahibkarliq faaliyyatinin risklorini minimuma endiron
resurslardan istifadonin ananovi sxemlari va tisullar1 vasitasilo gazanc, amok bazarinin
toloblarinin keyfiyyat xususiyyatlori ilo tohsil misssisalorinin mozunlarimin tahsil va
ixtisas xususiyyatlori arasinda asagi korrelyasiyanin olmasi turizmin inkisafina mane
olur. Odur ki, turizm klasterlorinin foaliyyati tglin somorali institusional mhitin
tomin edilmasi Gglin hor bir institusional komponentin problemlarinin hallini tomin
etmok, yani kompleks yanagmaya riayat etmok vacibdir.

Natica va perspektivior

Turizm Klasterlarinin yaradilmasi va inkisafi regionun sosial-igtisadi inkisafinin
Vo ragabat gabiliyyatliliyinin on miihiim komponenti kimi innovativ potensialinin
artirilmast tigiin bir sira Ustlinliklor yaradir. Turizm klasterlori tgiin olverisli insti-
tusional miihitin yaradilmasi prosesinda aparici rolu hom stimullagdirici vo hom da
klasterlosmonin destimulyatorlar1 kimi ¢ixig edo bilon rasmi vo geyri-rosmi kompo-
nentlor toplusunu birlagdiran dovlot vo hiiqug, vatondas comiyyati, sahibkarliq, elm
Vo tohsil institutlart oynayir. Institusional miihitin biitiin komponentlori arasinda six
olagoalori nozars alaraq, todgiqatin perspektivli istigamoti tokco milli vo regional saviy-
yads klaster siyasatinin formalagdirilmasi vo hayata kegirilmasinda institusional vo
hiqugi misyyanliys nail olmaq deyil, hom do sivil biznesin formalasdirilmast vo
soxsiyyatlorarasi miinasibatlor, sahibkarliq tosobbiisiiniin inkisafinin tosviqi, klaster
yonumli elmi va tahsil layihalarinin dastoklonmasi olmalidir.
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5. EImi magalonin sonunda elm sahasinin vo mogalonin xarakterina uygun olaraq isin elmi
yeniliyi, tothigi shamiyyati, igtisadi Somarasi va. s aydin sokildo geyd olunmalidir.
6. Mogalo A4 formatinda, 1,5 (bir tam onda bes) intervalla, Times New Roman 14 sriftila
yazilmali, konarlarindan (soldan 30 mm, sagdan 15 mm, yuxaridan 25 mm vo asagidan 20
mm) bosluq buraxilmalidir.
7. Mogals azarbaycan, ingilis va rus dillarinda gabul edilocokdir.
8. Mogaloda elmi manbalars istinadlar olmalidir. Magalanin sonunda verilon adabiyyat
siyahisi olifba ardicilligi ilo deyil, istinad olunan adobiyyatlarin matnds rast golindiyi ardicil-
ligla némralonmoali vo moasalan, [1] vo ya [1, s.119] kimi isara olunmalidir. Eyni adabiyyata
motnds basqa bir yerda tokrar istinad olunarsa, onda istinad olunan hamin adsbiyyat avvalKki
némrs ilo gdéstorilmalidir.
9. Odabiyyat siyahisinda son 5-10 ilin elmi magalslorine, monoqrafiyalarina va s. istinadlara
usttnlik verilmalidir.
10. Magalsalor orijinal olmal1 va avvallor basqa milli va ya beynalxalq jurnallara va konfrans-
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HAYYHBIE BECTHU ABEPBAUJIKAHCKOI'O TOCYJIAPCTBEHHOI'O
IKOHOMUMNYECKOI'O YHUBEPCUTETA
(KBapTaJbHBIN HAYYHBIH H NPAKTHYECKHI JKyPHAJI)

MNPABUJIA JISI ABTOPOB:
1. CraTbu MpUHUMAIOTCS Ha a3epOaii/PKaHCKOM, aHTIIMHACKOM U PYCCKOM SI3bIKAX.
2. Crars¥ JO/DKHBI OBITH HamMcaHsl B opmare A4, ¢ maTepsajioMm B 1,5, mpudrom Times
New Roman, ¢ mpomyckamu 1o kpasm (ciiea 30 M, cripaBa 15 mMm, cBepxy 25 MM U cHE3y 20
MM). Dnekrponnas moura: yadulla.hasanli@unec.edu.az; elmixeberler2018@gmail.com
3. JlomxHBI OBITH yKa3aHBI: HA3BaHHUE CTaThH, aBTOP(BI), YU€HAs CTENIEHb, JOKHOCTD, CTPYK-
TYpBI, TA€ OHU pabOTarOT, IEKTPOHHAS [10YTa, HOMEpa pabodero 1 MOOWIEHOTO TelIe(OHOB
aBTopa(oB).
4. CtaThs He A0JKHA OBITH MeHbIe 10 cTpaHuu, BKIOYAs: pe3toMe Ha (aszepOalimkan-
CKOM, aHTJIMMCKOM M PYCCKOM 53bIKaX ), KIIFOUEBBIC CJIOBA (HE OoJiee 5 ClIOB Ha a3zepOaiikaH-
CKOM, aHTJIUHCKOM U PYCCKOM SI3BIKaX), BBEACHHE, OCHOBHYIO YaCTh, BBIBOJIbI, HCTOUHUKH,
TIPIIIOKEHUS, PUCYHKH U TaOJIHIIBI.
5. Pesrome cratbu J0JDKHO OBITH He Oojiee 200-250 ciaoB, MOKa3bIBaTh Ii€Nb, 3HAYEHUE H
MECTO UCCIIEIOBAHUS B HAYYHOH MEPUOINKE, UCTIOIb3yeMble Wi () OpMUPYEMBIE METOIBI, Ha
KaKue BOMPOCHI OTBEYAET U 00JIaCTh IPUMEHEHUS, HE JOJKHO OBITH HAITMCAHO, KaK BBEJICHUE
U1 BBIBO/JBI.
6. Pe3tome cTaThu TOMHKHO COOTBETCTBOBATH €€ COJEPKAHUIO.
7.B KOHIIC Hay‘-lHOﬁ CTaTbHu AOJJKHBI OBITH YETKO OTMEYEHEI Hay4Has HOBU3HA, IPpaKTHUYCCKasd
3HAYUMOCTB, IKOHOMHUYECKas 3PPEeKTUBHOCTE U T.A. pabOThl B COOTBETCTBUH C XapaKTepOM
Hay4JHOU 00JaCTH CTAThH.
8. B crathe AOIKHBI OBITh CCHUIKM Ha Hay4HbIE MCTOYHUKH. [IpemocTaBiisieMblii B KOHIIE
CTaThH CIVCOK JINTEPATYPHI JOJDKEH OBITH IPOHYMEPOBAH HE B aj(aBUTHOH IOCIIEA0BATENb-
HOCTH, a B ITOCIIEI0OBATEIIEHOCTH, B KOTOPOIl BCTpEYaeTCs B TEKCTE CChUIaeMas JINTepaTypa u
o0o3Hauatkes kKak [1] wu [1, ctp.119]. Eciu B TeKCTE €CTh MOBTOPHAS CChLIKA HA OJHY U TY
JKe JINTEepaTypy, TO Ta CChulagMas JUTepaTypa JI0JKHA ObITh YKa3aHa MPEAblIyIuM HOME-
poMm. B criucke JIMTEPATyphbl 1OJIPKHO 6I)ITL OTJAaHO MPEANNOYTCHNUEC HAYUYHBIM CTaThIM, MOHO-
rpadusaM U T.4. nocieanux 5-10 ner.
9. CraTbu JOKHBI OBITH OPUTHHAIBHBI U paHee He MPEICTaBICHEI B IPYTUe HAIIMOHAILHBIC
WJIM MEXTYHAPOIHBIE KYPHAIBL.
10. Cratbu peKOMEHIYIOTCS WM TPEACTABISIOTCS K IEYaTH PEJAKTOPOM WIIM OJHUM U3
CHENHAMCTOB — WICHOB PEAaKIIMOHHOTO COBETA, ITOCTIe TAHOTO PEeIeH3NPOBAHUS PEICH3H-
PYIOIIUX.
11. Cornacue min OTKa3 B IpUeMe CTaThbU OOBSBIISIETCS MOCIE €€ 00CYKIeHUS PeJaKIIMOH-
HBbIM COBETOM JKypHaJa.
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