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Education/Tahsil
1. Industry Organization and Management (Bachelor degree)
Azerbaijan State University of Economics "SABAH" Groups
Address: Istiglaliyyat str 6 Baku) , AZ1001, BAKU, Azerbaijan

2. International Management (Master degree)
Ca’ Foscari University of Venice
Address: Dorsoduro 3246 , 30123, Venice, ltaly

3. Business Administration (PhD)
Eskisehir Osmangazi University
City: Eskisehir Country: Tirkiye

Academic Appointments/Elmi adi, vazifasi
Lecturer

Administrative Experience/Inzibati tacriiba

[ 01/05/2020 — 31/07/2020 ] Budget Management

City: Gobustan | Country: Azerbaijan

Analyzing the structure of budget revenues

Analyzing budgetary and extra-budgetary financial activities

Preparing of budget forecasting

Analyzing the current situation and making suggestions for the solution of problems
Control over bills of purchase

Participate to information and management supporting systems

Review the necessary documents under the obligation

Providing information on budget details

[ 01/02/2018 — 30/04/2018 ] Finance

Azerbaijan Ministry of Finance

City: BAKU | Country: Azerbaijan

Preparation of monthly or weekly financial reports,
Collaborate with the finance team on yearly forecasting efforts,
Assist with statistical analysis and other special projects,


mailto:rabdelal@hbs.edu

Present data-driven recommendations to the finance team.

Teaching/Pedaqoji faaliyyat

[ 20/09/2024 — Current ] Business lecturer

Azerbaijan State University of Economics "Business School"

City: Baku | Country: Azerbaijan

- Preparing course materials, including syllabus, lecture notes, presentations, and
assignments.

- Supervising student projects, theses.

- Conducting research in specialized areas within economics and administrative sciences.
- Publishing research findings in academic journals or presenting at conferences.

- Participating in collaborative research projects with colleagues or external partners.

- Participating in departmental meetings and decision-making processes.

- Representing the department in academic councils or external organizations.

- Contributing to the university’s mission to foster knowledge and societal impact through
education and research.

[ 15/02/2024 — Current ] Business lecturer

Azerbaijan State University of Economics "SABAH" Groups

City: Baku | Country: Azerbaijan

- Teaching Development Management, Behavioral Economics specialty both theoretically
and applied

- Actual processing of the subject as a case study

- Comparison of both domestic and foreign companies and general management

structure under current conditions

- Preparation of exam questions

Awards and Honors/Miikafatlar vo Foxri adlar1

Publications-Nagrlor :

1.  Karimli, Dilavar (2021) "Organizational culture and its influence on
innovation management." III International scientific conference of young rese
archers. Baku: Baku Engineering University.



2. Karimli, Dilavar (2013). "Conceptual framework for the strategic
management." International Journal of Management & Development: 13-16 pp.
3. Karimli, Dilavar(2021). "The Importance of Strategic Management Activities
in Times of Crisis" III. INTERNATIONAL SCIENTIFIC CONFERENCE OF
MASTER'S AND DOCTORAL STUDENTS IN THE FIELD OF ECONOMICS
AND MANAGEMENT.Volume 3. Azerbaijan State University of Economics

4.  Dilaver Korimli (2024). Fasil 1- "Yasil Igtisadiyyat". Azerbaijan State
University of Economics. page 1-26

5. Karimli, Dilavar (2021). "Customer-Oriented Management Approaches In
Today's Business and Research About Customer Satisfaction". Universita Ca'
Foscari Venezia

Scopus nomrasi-profil linki
https:/[www.scopus.com/search/form.uri?display=basic&zone=header&origin=s
browse#basic

Web of Science nomrasi-profil linki
https://www.webofscience.com/wos/author/record/LWF-3233-2024
Google Scholar hesab1 --profil linki
https://scholar.google.com/citations?hl=en&user=ft3114IAAAA]
Researchgate hesab1 --profil linki
https://[www.researchgate.net/profile/Dilavar_Karimli/research
ORICD- ----profil linki
https://orcid.org/my-orcid?orcid=0000-0002-9933-2771

Books/kitablar

[ 2024 ] Green Economy (Chapter 1)

Reference: Dilavar Karimli, Sustainable Development and Green Economy: Concept and
Dynamics,1-27 pp.

Write here the description..Chapter 1 delves into the fundamental concepts of
sustainability and the green economy. It begins by elucidating the notion of sustainable
development, emphasizing the importance of meeting present needs without
compromising the ability of future generations to meet their own needs. The chapter then


https://www.webofscience.com/wos/author/record/LWF-3233-2024
https://scholar.google.com/citations?hl=en&user=ft31l4IAAAAJ
https://www.researchgate.net/profile/Dilavar_Karimli/research
https://orcid.org/my-orcid?orcid=0000-0002-9933-2771

introduces the concept of the green economy, which prioritizes environmental
sustainability alongside economic growth. It explores how these concepts intersect and
complement each other, underscoring the imperative of integrating sustainability
principles into economic policies and practices for long-term prosperity and
environmental preservation.

Link: https://iscemr.com/uploads/file/9b50c-yi-draft.pdf

[ 2021 ] Conceptual Framework for the Strategic Management

This study aims to reveal the development of strategy and strategic management
thinking, which has become even more important in today's intensely competitive
environment, and the direction of current research issues in strategic management
issues. In this framework, a literature review has been made to make comments and
reach new syntheses by examining the subject with a broad and deep perspective in our
study. It has been ensured that the sources related to the subject of the article are
reviewed, opinions, attitudes, and descriptions are found. In this article, the pioneers of
strategic management thought and philosophy from the past to the present and the
historical development process, the strategic management schools and research issues
that have emerged until today, have been tried to be revealed through a literature review.
In our study, the progress and developments provided by strategic management thinking
have been examined.

Link: http://dx.doi.org/10.19085/sijmd071001

[ 2021 ] Organizational Culture and Its Influence On Innovation Management

The aim of this study is to examine the relationship between innovation and culture,
which is considered one of the most important sources of competitive advantage. For this
purpose, the concepts of culture, organizational culture and innovation have been

defined and the relationship between them has been revealed. The characteristics of
innovation culture, which is a concept arising from the relationship between them, have
been determined by examining both the studies directly related to the innovation culture
and the studies that investigate the relationship between the organizational culture and
innovation.

Accordingly, it has been determined that the innovation culture has various
characteristics such as organizational learning, participatory decision making, taking risks,
accepting uncertainty, customer focus, independence, team and group work, learning
from failure, organizational trust.

Link: https://unive.academia.edu/DilavarKarimli

[ 2021 ] The Importance of Strategic Management Activities in Times of Crisis


https://iscemr.com/uploads/file/9b50c-yi-draft.pdf
https://unive.academia.edu/DilavarKarimli

Crises are times of danger, but also moments that can be turned into opportunities.
Organizations can benefit from the crisis when they are ready for the crisis and when they
quickly implement the strategic goals they have developed. As a result, crisis can be
defined as the process in which organizations and administrations pass through a good
test.

This paper discusses importance of strategic management in crisis time by reviewing
international literature by showing link between crisis management and strategic
management.

Link: https://unive.academia.edu/DilavarKarimli

[ 2021 ] CUSTOMER-ORIENTED MANAGEMENT APPROACHES IN TODAY'S
BUSINESS AND RESEARCH ABOUT CUSTOMER SATISFACTION

The essence of customer relationship management is to understand the differences between
customers and to develop strategies for customers based on these differences and ultimately to
establish lasting and profitable relationships with customers. In this context, interest in customer
relationship management, which has an important role in increasing the profitability and success
of enterprises, has been increasing recently. Businesses that know their customers well and can
provide quality service by meeting their expectations and needs will gain competitive advantage.
This situation has led businesses to measure customer satisfaction. In an environment where
competition is increasingly fierce, the only way to be strong for businesses is to improve the
quality of the service offered or to accept differentiation according to the service offered by
competitors. The purpose of this study is to reveal the effectiveness of customer-oriented
management in businesses. In this framework, a quantitative research will be included after the
focus issues of the study are examined theoretically. For this reason, in the study, customer
definition was made first, and concepts such as creating customer loyalty, relational marketing,
customer focus and customer relationship management, which emerged with the developments
in customer importance, were examined. Then, the subject of customer satisfaction and its
measurement was mentioned. In the application part of the study, efforts will be made to
measure customer satisfaction. The survey technique will be used in data collection, and after the
analysis, information about the demographic and socio-economic
http://dspace.unive.it/handle/10579/19640

Fellowships and Grants Taqaiidlar/ Qrantlar

Professional Activities Profesional Faaliyyatlar
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