1) Explain the implications of resources, scarcity, opportunity cost, production, and market for managerial decision-making process.
2) Explain the question for the manager: Should our firm be in this particular business?
3) Explain the questions what, for whom and how from standpoint of a country and from standpoint of a company?
4) Explain the implications of profit: for managers as entrepreneurs versus owners as entrepreneurs.
5) How we can organize and invest in our resources in such way that maintain a competitive advantage over our competitors in particular market.
6) 
7) What are transaction costs? How does opportunistic behavior tend to increase transaction costs?
8) Explain why basic reasons that profit maximization do not consistent with the maximization of shareholders` welfare?
9) Discuss the relationship between corporate organizational structure and agency problems?
10) Why may corporate managers not specifically aim at profit maximization for their companies?
11) Explain what it means: implicit costs, explicit cost and replacement costs.
12) Explain management versus stockholder argument?
13) Define the guiding and allocating function of price.
14) Define comparative statics analyze.
15) Explain the difference between shortage and scarcity. 
16) What are the non-price factors what may influence to the demand and supply?
17) Explain what is demand and quantity demanded, supply and quantity supplied shortage and surplus. 
18) Explain the difference between short-run and long-run.
19) What is regression analysis?
20) How and why we usually apply regression analysis to managerial economics?
21) What is elasticity of demand and supply?
22) Explain the determinants of elasticity.
23) Explain the all types of elasticity.
24)  Give an example for derived demand.
25) Explain the elasticity and revenue.
26) Explain the impact of advertisement to the elasticity of demand and supply Explain an important concept:
What are economic decisions for the firm?
27) Answer the question:
Compare and contrast microeconomics with macroeconomics. Although managerial economics is based primarily on microeconomics, explain why it is also important for managers to understand macroeconomics.
28) Solve the problem:
The following relations describe the supply and demand for posters, where Q is the quantity and P is the price in dollars. 
If the price is $6, $5, $4, $3, $2, $1, what will be quantity supplied and quantity demanded, surplus and shortage? What is the equilibrium price?
QD= 65000-10000P
QS= -35000+15000P
29) Plot in the graph and explain:
Short-run VS long-run elasticity
30) Express and explain the formula:
Estimation of regression equation
31) Explain an important concept:
T-test and F-test, inputs
32) Answer the question: 
What selected quantitative techniques common to other disciplines does include managerial economics? 
33) Solve the problem:
Qslice=29.16-0.093Pslice+0.060tution-0.082softdrink-0.747Urban-3.049Residential
Suppose the tuition is $14000, average slice of pizza $1 and price of soft drink is $1.10
Calculate the Price elasticity, tuition elasticity and cross-price elasticity
34) Plot in the graph and explain:
Short run and Long run changes in Supply and Demand (in Response to an initial change in demand)
35) Express and explain the formula:
Arc elasticity
36) Explain an important concept:
Average product, Marginal product, Marginal Revenue product
37) Answer the question:
Discuss the problem of measuring productivity in education
38) Solve the problem
Manning INC., is the leading manufacturer of garage doors. Demand for residential garage door sales depends, of course, on the rate of new house building activity, which in turn depends on changes in income per capita. During the past year, Manning sold 10000 garage doors at an average price of $1500 per door. In the coming year, disposable income per capita is expected to increase from $32000 to $34000. Without any price change, Manning expects current-year sales to rise to 12000 units. Calculate the arc income elasticity of demand.
39) Plot in the graph and explain:
The effect of Elasticity on total revenue
40) Express and explain the formula:
All the 3 stages of production formula
41) Explain an important concept:
Compound growth rate, naive forecasting, and qualitative forecasting
42) Answer the question:
You have been asked to produce a forecasting for your company`s product, bottled water.
What kind of information you would look for in order to make a forecasting?
43) Solve the problem
One of the most difficult tasks in regression analysis is to obtain the data suitable for quantitative studies of this kind. Suppose you are trying to estimate the demand for home furniture. Suggest the kind of variables that could be used to represent the following factors, which are believed to affect the demand for any product. Be as specific as possible about how the variables are going to be measured. Do you anticipate any difficulty in securing such data? Explain
Determinants of demand for furniture:
Price, tastes and preferences, price of related products, income, cost of availability of credit, number of buyers, future expectations and etc.  
44) Plot in the graph and explain:
Short-run and Long-run changes in Demand (in response to an initial change in supply)
45) Express and explain the formula:
Time series forecasting formula
46) Explain an important concept:
Law of diminishing returns, returns to scale, production function
47) Answer the question:
What are the key points in short-run production function that delineate the three stages of production? Explain the relationship between the law of diminishing returns and the three stages of production?
48) Solve the problem
For the first period the actual observations are 1100, for the 2nd are 800, for the 3rd are 1000, for 4th is 1050. Find the 3-month the moving average.
49) Plot in the graph and explain:
3 stages of production
50) Suppose a firm has the following demand equation:
Q=1000-3000P+10A
Where Q=quantity demanded
P=product price
A=advertising expenditure in dollars
Assume for the following question that P=3$, A=2000$
a) Now, suppose the firm dropped the price to 2.5$, would this be beneficial? Explain.
Illustrate your answer with the use of a demand schedule and demand curve.
b) Suppose the firm raised the price to 4$ while increasing its advertising expenditure by 100$. Would this be beneficial? Explain. Illustrate you answer with the use of a demand schedule and a demand curve. First construct the schedule and the curve assuming A=2000$. Then construct the new schedule and the curve assuming A=2100$.


51) The Transportation Authority in Anytown USA,  raised bus fares from 1$ to 1.15$ on January 1, 2011. The authority`s statistics show that the number of passengers riding buses decreased from 672000 to 623000 in 2012.
a) How much did revenue change?
b) What is the arc elasticity for bus travel in Anytown?
c) The answer to b would be correct if all conditions (expect price remained the same between 2011 and 2012. Can you think of any of other changes that would have affected to result?
52) The Mesa Redbirds football team plays in a stadium with a seating capacity of  80000. However during the past season, attendance averaged only 50000. The average ticket price was 30$. If price elasticity is -4, what price would the team have to charge in order to fill the stadium? If the price were to be decreased to 27$ and the average attendance increase to 60000, what is the price elasticity? 
53) The demand curve for product a is given as Q=2000-20P.
a) How many units will be sold at 10$.
b) At what price would 2000 units be sold? 0 units? 1500?
c) Write equations for total revenue and marginal revenue in terms of Q.
54) The equation for a demand curve has been estimated to be Q=100-10P+0.5Y, where Q=quantity, P=price, Y=income. Assume P=7, Y=50.
a) Interpret the equation
b) At price of 7, what is price elasticity?
c) At income level of 50, what is income elasticity?
d) Now assume income is 70. What is the price elasticity at P=8?
55) The Teenager Company makes and sells skateboards at an average price of 70$ each. During the past year they sold 4000 of those skateboards. The company believes that the price elasticity for this product is about -2.5. if it decreases the price to 63$, what should be the quantity sold? Will revenue increase? Why?
56) The Acme Paper company lowers its price of envelopes 1000count from 6$ to 5.4$. If its sales increase by 20precent following the price decrease, what is the elasticity coefficient?
57) ABC sports a store that sells various types of sports clothing and other sport items, is planning to introduce a new design of Arizona Diamondbacks` baseball caps. A consultant has estimated the demand curve to be:  Q= 2000-100P
Where Q is cap sales and P= price.
a) How many caps could ABC sell at 6$ each?
b) How much should the price have to be to sell 1800caps?
c) At what price would no caps be sold?



58) A travel company has hired a manager consulting company to analyze demand in twenty-six regional markets for one of its major products: a guided tour to particular country. The consultant uses data to estimate the following equation: Q=1500-4P+5A+10I+3Px
Where Q=amount of product demanded
P=price in dollars
A=advertising expenditure in thousand dollars
I= income in thousand of dollars
Px= price of some other travel products offered by a competitors
59) Consider the following supply and demand curves for a certain product:
Qs=25000P
Qd=50000-10000P
a) Plot a demand and supply curves
b) What are the equilibrium price and equilibrium quantity for the industry? Determine the answer both algebraically and graphically (round to the nearest cent)
60) The following function describes the demand conditions for a company that makes caps featuring names of college and professional teams in a variety of sports: Q=2000-100P 
Where is Q=cap sales, P=price
a) How many caps could be sold at 12$each?
b) What should be the price in order for the company sell 1000 caps?
c) At what price would cap sales equal to zero?
61) The ABC marketing consulting firm found that a particular brand of tablet PCs has the following demand curve for a certain region:
Q=10000-200P+0.03Pop+0.6I+0.2A
Where is Q is the quantity per month, P is price, Pop is population, I is disposable income per household (S), and A is advertising expenditure ($).
a) Determine the demand curve for the company in a market in which P=300
b) Calculate the quantity demanded at prices $200, $175, $150 and $125.
c) Calculate the price necessary to sell 45000





62) Joy’s Frozen Yogurt shops have enjoyed rapid growth  in northeastern states in  recent years .From the analysis of Joy’s various outlets ,it was found that the demand curve follows this pattern:
Q=200-300P+120I+65T-250Ac+400Aj
Where Q=number of cups served per week
P=average price paid for each cup
I=per capita income in the given market (thousands)
Ac=competition’s monthly advertising expenditures (thousands)
Aj= Joy’s own monthly advertising expenditures (thousands)
One of the outlets has the following condition: P=1.50, I=10, T=60, Ac=15, Aj=10
a. Estimate the number of cups served per week by this outlet. Also determine the outlet’s demand curve.
b. What would be the effect of a $5.000 increase in the competitor’s advertising expenditure? Illustrate the effect on the outlet’s demand curve.
c. What would Joy’s advertising expenditure have to be to counteract this effect?


63) The following relations describe monthly demand and supply for a computer support services catering to small businesses.
QD=3.000-10P
Qs=-1000+10P
Where, Q is the number of businesses that need services and P is the monthly fee in dollars.
a. At what average monthly fee would demand equal zero?
b. At what average monthly fee would supply equal zero?
c. Plot the supply and demand curves.
d. What is the equilibrium price/output level?
e. Suppose demand increases and leads to a new demand curve:
QD=3.500-10P
What is the effect on supply? What are the new equilibrium P and Q?
Suppose new suppliers enter the market due to the increase in demand so the new supply curve is Q=-500+10P.
What are the new equilibrium price and equilibrium quantity?
f. Show these changes on the graph.




64) The ABC Company manufactures digital clock radios and sells on average 3.000 units monthly at $25 each to retail stores .Its closest competitor produces a similar type of radio that sells $28.
a. If the demand for ABC’s product has an elasticity coefficient of -3 , how many will it sell per month if the price is lowered to $22?
b. The competitor decreases its price to $24. If cross-price elasticity between the two radios is 0.3, what will ABC’s monthly sales be?
65) The Distinctive Fashions Company increased its advertising budget for its leading brand of women’s yoga apparel from $10.000 in 2011 to $15.000 in 2012. Its sales increased from 900 units to 1050 units, while the price remained the same at $120 per garment. Calculate the advertising elasticity of these garments. Was this a wise move by the company?
66) When the iPhone was launched in the second quarter of 2008, it was priced at $599, and Apple sold 270.000 units during this quarter. In mid-September of that year, Apple reduced the price $434 and sales rose to 1.119.000 during this next quarter. Without even doing any calculation, these figures clearly show that Apple’s demand was very elastic. How reliable do you think this estimate is? What other factors do you think should be taken into account for a more complete assessment of iPhone’s elasticity?
67) In order to attract more customers on Mondays (a slow day), Alex’s Pizza Shop in Austin decided to reduce the price of their pizza rolls from $3.50 to $2.50. As a result Monday’s sales increased from 70 to 130. Also, Alex’s sales of soft drinks rose from 40 to 90. 
a. Calculate the arc price elasticity of demand for the pizza rolls.
b. Calculate the arc cross-price elasticity of demand between soft drink sales and pizza rolls prices.

68) Given the demand equation Q=1.500-200P, calculate all the numbers necessary to fill in the following table:

Elasticity

	P
	Q
	Point
	Arc
	Total Revenue
	Marginal Revenue
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69) Explain concept: Inputs
70) Five forces model
71) Monopolistic competition
72) Discuss the Strategy
73) Plot the demand graph an Oligopoly Considering a Price Increase/Decrease
74)  Economic cost calculation
75) Cartel arrangements
· Assume firms in the short run are earnin above normal profit. Explain what will hapens to these profits in the long run for the followin markets:
a) Pure monopoly
b) Oligopoly
c) Monopolistic competition
d) Perfect competiton
e) Explain the structure-conduct-performance approach to the study of industrial economics.

