1. Is there market power?
2. How do firms acquire and maintain market power?
3. What are the implications of market power?
4. Is there a role for a public policy regarding market power? 
5. Competing in Imperfectly Competitive Markets
6. Explain implications of demand
7. Explain implications of costs
8. Explain implications of efficiency
9. Explain implications of economies of scale and economies of scope
10. Why firm does exist?
11. Do firms maximize profits?
12. What determines the firm`s boundaries?
13. Why are firms different?
14. What is strategy?
15. What does claim profit maximization theory?
16. Game theory
17. Bargaining
18. The prisoners dilemma
19. Asymmetric information
20. Lemon model
21. Job Market signaling
22. Screening in insurance model
23. Moral-hazard problem
24. Principal agent problem
25. Dealing with the adverse selection problem
26. Creating Incentive-compatible Mechanisms
27. Cartel Arrangements
28. Barometric price Leadership
29. Dominant Price Leadership
30. Price discrimination: first degree and the second degree
31. Third-Degree Discrimination
32. Revenue maximization
33. Pricing in the Hotel Industry
34. Non-marginal pricing: cost-plus pricing and incremental pricing
35. Multiproduct pricing
36. Products complementary and substitutable in demand
37. Joint products with Fixed and Variable Proportions
38. Transfer pricing 
39. External and No external markets
40. Other pricing practices
41. Duopoly market structure: Cournot model
42. The models at work: comparative statics 
43. Duopoly market structure: Bertrand model
44. Bertrand model: pricing with capacity constraints
45. İnput costs and output prices in duopoly
46. Change in exchange rates and influence on market share
47. Change in technology and profits
48. Rationale for government involvement in a market economy
49. Dealing with Market Externalities: Key Function of the Government in the Market Economy
50. The Coase Theorem: An Alternative Treatment of Externalities
51. Stabilization of the aggregate economy: Monetary and fiscal policy
52. Subprime Loan Financial Crisis of 2007-2009
53. Government deregulations, mergers and acquisitions
54. Government protection of intellectual property
55. Subprime loan financial crisis
56. Cost-plus
57. [bookmark: _GoBack]Social welfare implications of price discrimination
58. Horizontal and vertical product differentiation. Characteristics approach
59. Product differentiation and market power
60. Product positioning
61. Imperfect competition and switching costs
62. Informative, persuasive information. Signaling
63. Advertising intensity
64. Price competition and advertising
65. Research and development.
66. Market  Structure and incentives for R&D.
67. The dynamics of R&D competition  (the efficiency effect and the persistence of monopoly).
68. The replacement effect and creative destruction.
69. Risk choice.
70. Learning by doing and market dominance.
71. Organizational Versus strategic considerations.
72. Public policy (potent).
73. Public policy (R&D agreements).
74. Predatory pricing
75. Public policy toward predation
