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PROFESSIONAL WORK EXPER;ENCES

- Organisation: Dovlst Masgullug Agentliyi
\1)\,) DOVLoT Position: Head of the Labor Market Analysis Unit
C,\(“.”Sﬁ MaSGULLUQ pgte: 2020 — continues

GENERAL INFORMATION

AGENTLiYi ) .
Date of birth: 29 August 1992 N "' Place:  Baku/ Azerbaijan
/ﬁ" Place of birth: Azerbaijan Organisation: AA Kurumsal Gelisim Hizmetleri
= Position: Strategic consultant
CD Marital status: Married AA Date: 2017 -2019
* KURUMSAL GELISIM®  Place: Istanbul / Tirkiye

Military service:  H/m

4 Organisation: AA Kurumsal Gelisim Hizmetleri
Address: Baku / Azerbaijan Position: Strategic consultant

® | VakifBank pate: 2017 - 2019
Company: Tirkiye Vakiflar Bankasi

Organisation: AA Kurumsal Gelisim Hizmetleri

Position: Strategic consultant
® l‘II.lh Date: 2018 - 2018
E

Doctor of Philosophy (PhD), Marketing

™) Marmara Unive!-sity Y Company: Nuh Cimento Sanayii A.S.
2018 — davam edir, Istanbul / Turkiye Organisation: AA Kurumsal Gelisim Hizmetleri
® Eﬂ‘ Position:  Strategic consultant
/ " Date: 2018 — 2018
Master of Science (MSc), Marketin 5
® Marmara Univers(>ity )’ 3 ismaneuLcUeresanavilas. - Company:  Istanbul Glibre Sanayii A.S.
2015 - 2018, Istanbul / Tiirkiye ? Organisation: AA Kurumsal Gelisim Hizmetleri
il 1 Position: Strategic consultant
L0, _ _ ® TURKIYE Date: 2018 - 2019
® s Master of Science (MSc), Marketing SIGORTA  Company: Tirkiye Sigorta (previos Giines Sigorta)
ﬁ 5 Istanbul University
os 3‘\‘” 2015 -2017, Istanbul / Turkiye Organisation: AA Kurumsal Gelisim Hizmetleri
45’ e =
Position: Strategic consultant
® nuh Date: 2017 - 2017

Bakalavr of Science (BSc), Economics
Azerbaijan State University of Economics (UNEC)
2009 - 2013, Baku / Azerbaijan Organisation: Bank of Baku

| Bankof Baku Position: Specialist
e I}:I sais o niaivie IDate: 2014 — 2015

Place: Baku / Azerbaijan
ACADEMIC PAPER AND CERTIFICATE

ACADEMIC WORK EXPERIENCES
8 Certificates for trainings, courses,
' 5 seminars, workshops and conferences

Company: Nuh Beton

University: Azerbaijan State University of Economics
Position:  Lecturer (MBA, BMDM)

: Date: 2019 — continious

— Academic works (research paper, book, ] . 3
l_—_ 49 e pteriaresetaiion Place: Baku / Azerbaijan

University: Azerbaijan State University of Economics
Position:  Lecturer

Date: 2021 — continious

Place: Baku / Azerbaijan
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Date of Birth 29 August 1992

Date of Place Nakhchivan / Azerbaijan
Marital Status Married

Military Service Done

Address Dadas Biinyadzads 34B, 2/177, Yeni Yasamal, Baku / Azerbaijan

Doctor of Philosophy

Marmara University

Institute of Social Science/ Business Administration / Department of Marketing
2018 — continue, Istanbul / Turkey

GPA: 95/100 (high honors)

Dissertation: Developing A Scale for Gamification in Marketing

Master of Arts

Marmara University

Institute of Social Science/ Business Administration / Department of Marketing
20.07.2015 - 25.07.2018, Istanbul / Turkey

GPA: 87,5/100 (honors)

Thesis: 4 Study on the Determination of Factors that Contribute to the Brand Liveability

Master of Arts

Istanbul University

Institute of Social Science/ Business Administration / Department of Marketing

24.08.2015 - 23.10.2017, Istanbul / Turkey

GPA: 96,5/100 (high honors)

Thesis: Determining the Effect of Gamification Acceptance in Mobile Applications in Consumers’ Attitudes and
Intention to Use

Bachelor of Arts
Anadolu University

Faculty of Business Administration / Department of International Trade and Logistics
2020 — continue, Open Education System / Turkey

Bachelor of Arts

Azerbaijan State University of Economics
Faculty of Economics / Department of Economic Law
15.09.2009 — 01.07.2013, Baku / Azerbaijan

GPA: 88.79/100

Thesis: The Mechanism of Economic Regulation and Legal Issues of Practical Realization of Economic Regulation

Secondary School

Mahmudkend Village Secondary School

01.09.1998 — 29.05.2009, Sharur, Nakchivan / Azerbaijan
GPA: 100/100 (high honors)
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PROFESSIONAL WORK EXPERIENCES

F:)’b" DﬁVLﬁT Company: Azerbaijan Public Employment Ag_ency A
. C\ﬁg - MasGuLLuq Position: Head of Labor Market Analysis I?uwsmn
S Ql(ﬁ AGENTLIYi Department:  Department of Labor Market Analysis and Development
Unit: Strategic Development
Date: 05 April 2023 — continues
Location: Baku / Azerbaijan
Company: Azerbaijan Public Employment Agency
Position: Chief Specialist for Strategic Development
Department:  Department of Labor Market Analysis and Development
Unit: Strategic Development
Date: 18 November 2020 — 05 April 2023
Location: Baku / Azerbaijan
Company: AA Kurumsal Gelisim Hizmetleri A.S.
AA Position: Strategic Business Partner

KURUMSAL GELISIM®  Date: 13 March 2017 — 14 December 2019
Location: Istanbul / Turkey
Projects: Strategic Development Projects

Market Research Projects
Corporate Development Projects
Projects of All Organisational Development Consulting

Company: AA Kurumsal Gelisim Hizmetleri A.S.
vak’ fB dan k Position: Strategic Consultant
Date: 20 June 2017 — 20 July 2019
Serviced: Tirkiye Vakiflar Bankasi Turk Anonim Ortakhdi *
Projects: Organizasyonel Yapilanma
Birimlerin Kisa Gorevlerinin Hazirlanmas:
Bélge Yapilanmas:
Kurumsal Akademi Yapilanmas: ve Yonetimi
Performans Yonetim Sistemi Yapilanmast ve Yonetimi
Temel ve Pozisyona Bagl: Yetkinliklerin Hazirlanmast
Bilgi Islem Teknolojileri Birimlerinin Teknik Yetkinliklerinin Hazirlanmas
Kariyer Temelli Ucret Sisteminin Yapilanmast ve Yonetimi
Egitimde Kullamilmak iizere Vakalarin Yazdirilmas:
Vaka Calistaylarinin Yapilanmast ve Yonetimi
Company: AA Kurumsal Gelisim Hizmetleri A.S.
% nu h Position: Strategic Consultant
e Date: 07 March 2018 — 05 May 2018
Serviced: Nuh Cimento Sanayii A.S. *
Projects: Nuh Cimento Verimlilik Projesi
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PROFESSIONAL WORK EXPERIENCES

Performans Yonetim Sistemi Yapilanmast ve Yonetimi

Temel ve Fonksiyona Bagli Yetkinliklerin Hazirlanmas:

Kariyer Temelli Ucret Sisteminin Yapilanmast ve Yonetimi
Pazarlamada Kanal Temelli Stratejinin Yapilanmas: ve Yonetimi

Siire¢ Calismalar: (Siire¢ Analizi ve iyile§tirme, Siirec Basitlestirme)

Teknik Onay Mekanizmasinin Merkezilegtirme
Poligelerin Igerik ve Gorsel Ac¢idan Yapilandirilmas:

@ Company: AA Kurumsal Geligim Hizmetleri A.S.
M Position: Strategic Consultant
ISTANBUL GUBRE SANAYii AS. Date: 02 MarCh 2018 i 20 June 2018
Serviced: Istanbul Glbre Sanayii A.S. *
Projects: IGSAS Doniisiim ve Degisim Projesi
T Company: AA Kurumsal Gelisim Hizmetleri A.S.
.G UN 55 Position: Strategic Consultant
SIGORTA Date: 30 September 2018 — 15 July 2019
Serviced: Glines Sigorta A.S. *
Projects: Organizasyonel Yapilanma
Birimlerin Kisa Gorevlerinin Hazirlanmast
Uriin Gelistirme Stratejisi
Bankasiirans Projesi, Bolge Yapilanmast
Hasar Onay Siireglerinin Kisaltmast
Yerinde Gozetim ve Kontrol Siirecleri
Company: AA Kurumsal Gelisim Hizmetleri A.S.
Position: Strategic Consultant
Date: 14 July 2017 — 25 October 2017
Serviced: Nuh Beton A.S. *
Projects: Nuh Beton Norm Kadro Projesi

1] Company:
-6- BankofBaku PositFi)on:y

Branch:
Date:
Location:

AA Kurumsal Gelisim Hizmetleri A.S.
Specialist

Mardakhan Branch

20 October 2014 — 19 August 2015
Baku / Azerbaijan

& N + Company:
5irali roston:
ictimai birliyi Date:
Location:
Projects:

Iroli Ictimai Birliyi

Head of Economic Center
27 August 2012 — 13 July 2013
Baku / Azerbaijan

IdeaMoanlar Layihasi

Tacriibi Igtisadiyyat Layihasi
Marketing Elite Club Layihasi
Marketing Academy Layihasi
Maliyya Talimlari Layihasi
Iqtisadi Hiiquq Layihasi
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University: Azerbaijan State University of Economics (UNEC)
Position: Lecturer

Date: 24 December 2019 — continues

Location: Baku / Azerbaijan

S Faculty: UNEC Business School / Master Business Administration (MBA)
Position: Lecturer
EO Section: Azerbaijani, English
UNEC MBA Date: 24 December 2019 — continues
Subjects: Marketing Research

Marketing Analytics

Marketing Strategy

Digital Marketing

Strategy, Organisaton and Innovation
Design Think and Innovation

TR Faculty: UNEC International Centre for Graduate Education (ICGE)
Q) Position: Lecturer
I\i \ E H Section: Azerbaijani
\'" 7/ Date: 14 February 2022 — continues
Subjects: Business and Marketing Analytics

Brand Management

S0 Faculty: UNEC International School of Economics (ISE)
SO+ Position: Lecturer
A /. g Section: English
A & Date: 29 September 2021 — 13 February 2022
* UNEC ®
Subjects: Advertising Management
e SABAH Faculty: UNEC SABAH Groups (Ministry of Education)
L Position: Lecturer
Section: English
Date: 14 February 2021 — continues
Subjects: Foundations of Business

Income and Compensation Policy
Advertising Management
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TRAININGS GIVEN BY ME

— Tolimin adi:  Marketing Arasdirmalari
— Talimin magsadi:  Talimin magsadi, istirakcllara arasdirma haqqinda nazeri va praktiki malumat
vermak, arasdirmanin metodologiyasi, modellari, ¢argivasi vo limitlori,
arasdirmanin érnaklami ve 6lglilmasi, analizi va sarhi, praktiki olaraq hesabatin
hazirlanmasi va ya elmi saviyyada yayinlanmasi ilo alagadar mévzular hagqinda
bilgi vermak vo bu d&yradilenlor gcargivasinda istirakgilarin bir arasdirmanin
metodologiyasini hazirlamalarina yol gostarmakdir.
Talimin dili: ~ Azerbaycanca
Middati: 30 saat
Istirakcl sayi:  ©n az 9 nafar, an cox 16 nafar
Qiymati:  Razilasma yolu ils
Sertifikasiya:  Istirakcl va ya miivaffaqiyyst sertifikati
— Talimin adi:  Marka Yaratma va Markalagma
— Talimin magsadi:  Talimin magsadi, istirakgilara marka yaratma, markalasma ve markalarin idars
edilmasi hagqinda nazari va praktiki malumat vermak, markalasdirma ils alagadar
bir yol xaritasi vermak va bu yol xaritasine asasan moévcud vo ya xayali bir
markanin yaradilmasi va markalasmasi istigamatinds yol géstermakdir.
Talimin dili:  Azarbaycanca
Middsti: 9 saat
Istirakc sayi:  ©n az 12 nafar, an gox 24 nafar
Qiymati:  Razilagma yolu ils
Sertifikasiya:  Istirakcl va ya miivaffaqiyyst sertifikati
Tolimin adi:  Praktiki Marketing

@

Talimin magsadi:

Istirakcllara marketing hagqinda (mumi molumatin  verilmasi, marketingin
prinsiplorinin  dyradilmasi,  istehlakgi  davranigslarinin  basa  disdlmasi,
rogemsallasma, markalasma, reklam vo qymat analizlori haqqinda bilgilorin
oyradilmasi vo marketing strategiyasinin 6nemi, ahiyyati vo detayll izahi il
alagadar bilgilarin manimsadilmasidir.

Talimin dili:  Azarbaycanca
Middsti: 20 saat
Istirakci sayi:  ©n az 12 nafar, an gox 24 nafor
Qiymati: Razilasma yolu ila
Sertifikasiya:  Istirakcl ve ya miivaffagiyyst sertifikati
Talimin adi:  Oyunlasdirma (Gamification)

=

Talimin magsadi:

Talimin magsadi, istirakgilara oyunlasdirma haqginda nazari va praktiki malumat
vermak, oyunlasdirma strategiyalarini basa salmaq, bu strategiyalarn 6z islorina
uygunlasdirmani anlatmaqg ve 6yradilonlar asasinda istirakgilarin bir oyunlasdirma
layihasi hazirlamalaridir.

Tolimin dili:  Azarbaycanca
Miiddati: 6 saat
istirakcl sayi:  ©n az 12 nafar, an gox 24 nafor
Qiymati:  Razilasma yolu ils

Sertifikasiya:

Istirakgl vo ya miiveffagiyyat sertifikati
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TRAININGS GIVEN BY ME

Talimin dili:
Miiddati:
Istirakci sayi:
Qiymati:
Sertifikasiya:

Talimin dili:
Miiddati:
Istirakci sayi:
Qiymati:
Sertifikasiya:

Talimin dili:
Miiddati:
Istirakci sayi:
Qiymati:
Sertifikasiya:

Qeydlar:

Talimin ad:
. Talimin magsadi:

Talimin ad:
— Talimin magsadi:

Talimin ad:
— Talimin magsadi:

Biznes vo Marketing Analitikasi

Taliimin asas magsadi, biznes problemlarini hall etmak Gglin onlari xisusi Usullarla
miiayyan etmak, diagnozunu diizgiin tayin etmak, dodru va etibarli Gsularla analiz
edarak gorarverma prosesine kdmak etmak ve analitik qgabiliyyat gazandirmaq
Uclin nazariyya vo praktikani vahdat halinda dyratmakdir. Bu zaman istirakgilarin,
miayyan movzularda analitik hallor toklif etma bacarigi da inkisaf edacakdir.
Azarbaycanca

45 saat

©n az 9 nafar, an gox 20 nafar

Razilasma yolu ils

Istirakgl vo ya miivaffagiyyat sertifikati

Korporativ Inkisaf

Qurularin miayyan etdklari hadsflora nail olmalari lglin korporativ effektivliyi, bu
effektivliya nail olmaqg Ggilin iss korporativ sagligh olmadin na oldugu barada
detayh bilgilori dyrodarak, fordi, komanda ve tagkilat saviyyasiindaki inkisafin
Onamini izah etmakdir. Bununla da korprativ Oyreanmanin, performansin va
idaraetmanin 6nami barada yol gbstarakdir.

Azarbaycanca

20 saat

©n az 9 nafar, an gox 16 nafar

Razilasma yolu ila

Istirakcl vo ya miivaffoqiyyst sertifikati

Reklam Menecmenti

Istirakcilara imumi marketing, reklam, integrasiya olunmus marketing, reklamin
novleri, magsadlari ve strategiyalari haqqinda malumat verarak, brendlarin
reklamlarini analiz edarak, reklamda kreativliyin istifadasi, reklam mesaji, biidcasi
va reklam brifinin hazirlanmasi dyradilocokdir.

Azarbaycanca

16 saat

©n az 12 nafar, an ¢ox 24 nafor

Razilasma yolu ila

Istirakel va ya miivaffaqiyyst sertifikati

o Talim programlarinin saatlari, an az vo gox istirakgl sayilari, giymatlori, sertifikasiyanin novii, imtahan vasitasila
istirakcilarin gabul edilib, imtahan vasitaesilo sertifikatlasdirimalarn da daxil olmaq bitiin detallar sifarisci ilo
birbasa danisiglar naticasinda muiayyan edilir.

o Talimlarin qgiymatlori korporativ, fordi va sirkatdaxili sifariglorin har biri iglin ayri-ayriiqgda dagiglasdirilmali va

razialasdirimalidir.

o Qiymat Strategiyalari, Korporativ Akademiyalarin Yaradilmasi, Biznesin 9saslari va s. kimi talimlor da sifarislor

asasinda hazirlana bilar.

o Burada geyd edilon talimlarin aksariyyati, talim sirkatlarinin ictima birliklarin, universitetlorin va digar sirkatlarin

sifarigi ilo kegirilmisdir.
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ACADEMIC PAPERS

Abdullayev, 1. & Huseynli, B. (2023). Onlayn Brend icmalar1 ve Brend Sadiqliyi: Istehlak¢i
==| Satinalmasina Tasir Edon Amillor. TURAN-SAM, 15(ISCEMR Special Issue), 492-505.

—

Huseynli, B. (2023). Studying the impact of tourism on economic growth in Azerbaijan.
==L Economic Reforms, 1(6), 98-106.

| s~—mmmm™,

Huseynli, B. (2023). Effect of Exports of Goods and Services and Energy Consumption in

== [Italy's Service Sector. [nternational Journal of Energy Economics and Policy, 13(3), 254-261.

r_\ . . . . . .

Huseynli, N., & Huseynli, B. (2023). Kirgizistan Bankacilik Sistemi ve Nakit Oran1 Analizi. In

‘ == | 17" International Scientific Research Congress. 12-13 March 2023, Ankara, Turkiye.

Huseynli, B. (2023). Causality Relationship between the Development of the Oil and Gas
‘ =—1 Sector and Foreign Investments. International Journal of Energy Economics and Policy, 13(2), 404-
B 409

Huseynli, N., Kandemir, G., & Huseynli, B. (2023). Analysis of consumer behaviour variables
influencing the adoption of mobile banking. Upravlenets, 14(1), 60-73.

Huseynli, B. (2023). Renewable Solar Energy Resources Potential and Strategy in Azerbaijan.
International Journal of Energy Economics and Policy, 13(1), 31-38.

Huseynli, B. (2022). The Role of Renewable Energy in the Development of the Tourism Sector.
l == | African Journal of Hospitality, Tourism and Leisure, 11(6), 1924-1936.
o=

Huseynli, N., & Huseynli, B. (2022). The Relationship between the Stock Price and the Energy
==_| Index: A Research on the Energy Company with the Highest Brand Value in Turkey.
& International Journal of Energy Economics and Policy, 12(6), 183-187.

Huseynli, B. (2022). A Research on Econometric Analysis of Tourism Sector, Economic Growth
==| and Unemployment Indicators in Turkey. Journal of Environmental Management and Tourism,
& 13(6), 1629-1636.
—
Kicgtikkambak, S. E., Huseynli, B., & Siiler, M. (2022). Adaptation of the E-learning Service
=—=| Quality Scale to Turkish: Validity and Reliability Study. Pazarlama ve Pazarlama Arastirmalar:
35 Dergisi, 15(3), 681-712.
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March 2016, Istanbul / Turkey

Bogazigi University
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Certificate of Participation
XII. SME Summit

March 2016, Istanbul / Turkey
TOSYOV

Certificate of Participation

Management Summit with Executives
December 2015, Istanbul / Turkey
Bogazici University

Certificate of Participation
Banking and Audit Summit
November 2015, istanbul / Turkey
Marmara University

Certificate of Participation

Banking Internship

10 October — 20 November 2014, Baku / Azerbaijan
Bank of Baku

Diploma for 2nd Place

Azerbaijan Banking Systems: Perspectives and Risks
27 April 2013, Baku / Azerbaijan

Central Bank of Azeraijan

Certificate of Participation and Workshops

Winter University for Young Leaders - Insured Youth

03-08 February 2013, Ganja / Azerbaijan

Ministry of Youth and Sports of the Republic of Azerbaijan; Ministry of Finance of
the Republic of Azerbaijan; Ganja City Executive Power; Azerbaijan Insurers
Association; Ireli Public Union

Certificate of Participation and Workshops

II Youth Leadership Forum - Azerbaijan 2020: Young Perspectives

23-26 December 2012, Ganja / Azerbaijan

Ministry of Youth and Sports of the Republic of Azerbaijan; Ganja City Executive
Power; Azerbaijan Insurers Association; Ireli Public Union; PWC Azerbaijan

Certificate of Participation and Workshops

Modern Economics School

01 January — 16 June 2012, Baku / Azerbaijan

Irsli Public Union, Standart Insurance, CESD, Modern Marketing, Azorbaycan
Sanaye Sigorta
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Certificate of Participation and Workshops

The First Student Law Olympiad (Talabalararasi I Hiiquq Olimpiadasi)

25 April 2012, Baku / Azerbaijan

Ministry of Youth and Sports of the Republic of Azerbaijan; Commissioner for
Human Rights of the Republic of Azerbaijan (Ombudsman); Azerbaijan Student
Youth Organizations’ Union

Certificate of Participation and Workshops

Let’s Insure Our Future II (Galacayimizi Sigortalayaq II )

November 2011 — June 2012, Baku / Azerbaijan

Basak Inam Insured Company; Azerbaijan Student Youth Organizations’ Union

Certificate of Participation

Problems of socio-economic development of national economy in the
context of transition to a model of sustainable development in Azerbaijan
December 2011, Baku / Azerbaijan

Azerbaijan State University of Economics, Student Scientific Society

Certificate of Participation and Workshops

Development of Business Plans for Tourism

05-21 November 2011, Baku / Azerbaijan

Council of State Support to NGOs under the President of the Republic of
Azerbaijan, Azad Ganclar Public Union; IB Training Alliance

Certificate of Participation and Workshops

Young Entrepreneurs School - Business Plan Development
November 2011, Baku / Azerbaijan

Ministry of Youth and Sports of the Republic of Azerbaijan

Certificate of Participation

Insured Future (Sigortali Galacak)

November 2011, Baku / Azerbaijan

State Insurance Supervision Service of the Ministry of Finance of the Republic of
Azerbaijan; Ireli Public Union

Certificate of Participation and Workshop
Time Management

29-30 October 2011, Baku / Azerbaijan
IB Training Alliance
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