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Tohsil

2009- 2016, Near East College (Yaxin Sorq Kolleci), Lefkosa, Simali Kipr
Daraca: Umumi orta moktob, Britaniya Tohsil Sistemi (GCSE)
Mukafatlar: Farglanma

2016-2020, Near East University/Yaxin Sorq Universiteti, Lefkosa, Simali Kipr,
Igtisadiyyat vo Idaroetma Fakdiltosi

Daraca: Bakalavriat (BA), Biznesin Idara Edilmasi (ingilis dilinda),

CGPA: 3.92/4.00

Mukafatlar: Bolum birincisi (Biznesin idars Edilmasi), Fakiilts ikincisi
(Iqtisadiyyat vo Idareetma Fakiiltasi): Medal, farglonmo va yiiksok soraf elmi
daraco

2020-2021, Near East University/Yaxin Sorq Universiteti, Lefkosa, Simali Kipr
Daraca: Magistratura (MBA) Master of Business Administration (Dissertasiya isi
ilo- Ingilis dilinda), CGPA: 4.00/4.00

Miukafatlar: Farglonma vo Yksak soraf elmi doraca

2023-hal-hazirda davam edir, Azarbaycan Dovlot Neft vo Sanaye Universiteti,
Baki, Azarbaycan

Daraca: Doktorantura (Falsofa doktoru) (PhD) - 3338.01 — Sistemli analiz,
idaroetms va informasiyanin islonmasi (sahalor Uzra)

Elmi adi, vazifasi
Muioallim

Pedaqoji faaliyyat
15.09.2022-hal-hazirda islayir, Azorbaycan Dovlat Iqtisad Universiteti, UNEC
Biznes Moktabi, Baki, Azarbaycan, miiollim vozifasi
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16.02.2022-18.07.2022, Azarbaycan DoOvlot Neft vo Sonaye Universiteti, BA
Programs, Baki, Azorbaycan, miisllim vozifasi

Miukafatlar va Faxri adlar
Digital Skills talimini Certificate of Excellence ilo ugurla bitirmisdir

Nagriar
1. Digital Marketing Technologies Selection Under Z-Environment
DOI: 10.1007/978-3-030-64058-3 47

2. Some Aspects of Fuzzy Decision Making in Digital Marketing Analysis
DOI: 10.1007/978-3-030-92127-9 63

3. Decision Making in Hepatitis B Diagnosis by Using Fuzzy Expert System:
Case of Near East Hospital
DOI: 10.1007/978-3-031-25252-5_62

4. Customer Characteristics in Digital Marketing Model
DOI: 10.1007/978-3-031-25252-5_25

5. Deepfakes development using long short-term memory-based deep neural
networks

6. Decision Making in the use of Expert Systems for Ebola Virus Disease
Diagnosis

7. Fuzzy logic-based prediction of consumer buying behavior in digital
marketing place

Scopus némrasi -profil linki
https://www.scopus.com/authid/detail.uri?authorld=57200216219 57200216219

Web of Science nomrasi -profil linki
https://www.webofscience.com/wos/author/record/JYP-0948-2024 JYP-0948-2024

Google Scholar hesabi
https://scholar.google.com/citations?user=ovG9D18AAAAJ&hl=en&oi=ao

Researchgate hesabt
https://www.researchgate.net/profile/Gunel-Imanova

ORCID
https://orcid.org/0000-0002-2404-1822 0000-0002-2404-1822
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